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Tém tit. Sy phat trién ctia cong nghé di thay ddi tong thé va toan dién vé cach lam viéc, phuong thirc kinh
doanh, phuong thirc marketing cia cdc doanh nghiép. Trong xu thé chuyén doi s6, marketing 4.0 duoc vi
nhu huyét mach ctia cac doanh nghiép hién nay néi chung va linh vuc xuat nhap khau noi riéng. Nghién
ctru nay dugc thyc hién nhim muc dinh do luong mic d¢ anh hudng cua cac yéu td dén y dinh st dung
marketing 4.0 tai cic doanh nghiép thwong mai dich vu xuat nhap khau trén dia ban thanh phé Ho Chi
Minh. Bén canh phuong phap nghién ciru dinh tinh dé xac dinh va diéu chinh thang do, nghién ctru con sir
dung phuong phéap nghién ctru dinh lugng thong qua thu thap bang cau héi tryc tuyén giri cho 182 doanh
nghiép dang hoat dong trong linh vuc thuwong mai dich vu xudt nhap khau. Két qua cho thay c6 4 nhan t6
anh hudng dén y dinh st dung marketing 4.0 tai cac doanh nghiép thuong mai dich vu Xuét nhap khéu 1a:
(1) Kha nang tuong thich, (2) Thai 6 hudng tdi viéc sit dung marketing 4.0, (3) Nhén thtrc tinh hitu ich va
(4) Nhan thire rao can khi str dung. Trong dé nhan t6 “Kha ning twong thich” c6 4nh hudng manh nhét. Tur
két qua d6, nghién ciru da dé xuat mot sé ham y quan tri, kién nghi nhim nang cao y dinh str dung marketing
4.0 tai cac doanh nghiép.

Tw khoa. Marketing 4.0, kha nang tuong thich, thai do hudng tdi viée st dung, nhén thirc tinh hitu ich,
nhan thirc rao can, doanh nghiép xuit nhap khau

FACTORS AFFECTING THE INTENTION TO USE MARKETING 4.0 OF IMPORT-
EXPORT TRADING SERVICE ENTERPRISES IN HCMC

Abstract. The development of technology has changed comprehensively the working ways, bussiness
methods, and marketing strategies of enterprises. In the tendency of digital transformation, marketing 4.0
can be compared to the backbone of the present companies in general, and import-export businesses in
particular. The purpose of this paper is to measure the influence of the factors on the intention to use
marketing 4.0 in the import-export commercial service enterprises in Ho Chi Minh City. In addition to
gualitative research methods to confirm and adjust the scale, the research also uses quantitative research
methods through a survey of 182 companies to consider influencing factors to the intention to use marketing
4.0 in the import-export commercial service enterprises. The result indicated that there are 4 factors
affecting the intention of using marketing 4.0 in such businesses, which includes: (1) Compatibility, (2)
Attitude towards the use of marketing 4.0, (3) Perceived usefulness and (4) Perceived barriers to use. In
which the factor "Compatibility” has the strongest influence. From the results achieved, the study has
proposed several administrative implications and recommendations to improve the intention to use
marketing 4.0 in businesses.

Keywords. Marketing 4.0, compatibility, attitude towards the use, perceived usefulness, perceived barriers
to use, import-export businesses

1 GIOI THIEU

Céach mang cong nghiép 1an thir tu (CMCN 4.0) dang dién ra trén toan thé giéi, n6 tic dong manh dén toan
bd cac hoat dong kinh té, xa hoi, van hoa, cac linh vuc doi séng, thay ddi thoi quen cua con nguoi. Déng
thoi, budc qua nam 2020 voi dai dich Covid-19 dugc xem nhu don bély kich thich sy thay ddi toan dién
viéc san xuét, giao thuong hang hoa cua cac doanh nghiép. Nhiéu doanh nghiép hoat dong theo phuong
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thirc truyén thong da nhan thiy viéc ing dung cong nghé trong tim kiém khach hang, marketing, xuat khau
hang hoa 13 huéng di tt yéu.

Tai Viét Nam, cudc cach mang cong nghiép 4.0 mang lai co hoi lon dé phat trién kinh doanh, hop tac véi
céc ddi tac nude ngoai hay m¢ rong thi truong ra thé gi6i. Tuy nhién, cudc cach mang cong nghi¢p 4.0 ciing
tao nén mot cudc dua khdc liét gitra cac doanh nghiép khi ma khach hang c6 nhiéu sy lwa chon hon trén
nén tang s6 [13] N6 cling mo ra ky nguyén moi cho nganh marketing: dich chuyen tir truyén thong sang
cong ngh¢ so, thuat nglr marketing 4.0 tur do duoc hinh thanh. Marketing 4.0 xuat hién trén co so khai thac
t6i da nén L tang cong nghé thong tin, két ndi, ti uru hoa loi nhuan cho doanh nghiép, cling nhu dap tmg dugce
cac yéu ciu ngay cang cao cua nguoi tiéu dung [7]. V&i Xu thé phat trién hién nay, marketing 4.0 duoc xem
12 mot phién ban bat budc can phai co, 1a mot giai phap t6i wu giup doanh nghiép thoa mén dugc nhu cau
ctia khach hang vi khach hang khéng chi tim kiém san pham dé thoa mén nhu cau co ban ma ho ciing can
thoa man su sang tao [11].

Tuy nhién, viéc sir dung marketing 4.0 khong phai dugc chip nhan boi tit ca cac doanh nghiép, mic du
nhitng 1oi ich cua marketing 4.0 mang lai 1a 16 rang. Nhiéu doanh nghiép thuong mai Xuét nhap khéu tai
Viét Nam van con lo  ngai va chua thue sy manh dan trong viée ing dung marketing 4.0 va cong ngh¢ trong
viéc thoa méan nhu cau khach hang. Trong khi d6, marketing 4.0 dic biét quan trong ddi v6i doanh nghiép
thuong mai xuat nhap khau bai vi khach hang cta doanh nghiép ¢ thi truong nudc ngoai, tat ca hoat dong
marketing & thi truong nude ngoai. Viéc sir dung internet, cdng nghé so6 s€ giup cho doanh nghi¢p cé duoc
thong tin chinh xac, tiép can khach hang d& dang hon. C4c doanh nghiép xuit nhap khau tai nhimg nudc
phat trién da biét cach img dung cong nghé dé tim hiéu vé thi hiéu khach hang, phan tich thoi quen tiéu
ding va xay dung chién lugc xtc tién. Tuy nhién, cac doanh nghiép thuong mai xuat nhap khau tai Viét
Nam néi chung va Thanh phé HO Chi Minh néi riéng van chua trién khai pho bién viéc timg dung cong
nghé 4.0. Doanh nghiép xuat nhap khau con rat bi dong voi cac xu thé méi, ho chua hiéu 16 ban chat ctia
cach mang cong nghiép 4.0, do vay chua tan dung dugc xu thé cong nghé dén linh vuc cia minh. Tinh dén
24/07/2020, ty 1¢ doanh nghi€p xuat nhap khau c6 tham gia san giao dich thuong mai dién tir chi chiém
20%, ty 1¢ hinh thirc quang ba doanh nghiép qua mang x3 hoi chiém 73%, béo dién tir 58% va cac cong cu
tim kiém chiém 69% va ty 1& thiét 1ap mdi quan hé vé6i ddi tac moi qua nén tang s dang & muc 17% [5].
Mot trong nhing tr6 ngai l6n cac doanh nghiép thuong mai dich vy xuét nhap khau khi trién khai marketing
4.0 1a thiéu von, «cong nghg, ngudn nhan luc; ning luc quan tri yéu; cac doanh nghiép ngai thay d6i, chua
nghién ctru va nam bat thong tin thi truong mot cach nhanh nhay dan dén hang hoa san xuat khong duoc
tiéu thy; chi phi tiép thi 16n ma khong mang lai hi¢u qua cho cac doanh nghiép [6]. Cac nghién ctru
marketing 4.0 hién nay mdi chi ap dung cho tat ca doanh nghiép chir chua ¢6 hudng tiép can mot cach day
du vé van dé marketing 4.0 cua cac doanh nghiép thuong mai xuat nhap khau tai Viét Nam hay thanh phé
Hd Chi Minh. Viéc nghién ctru tim hleu cac yéu t6 anh huong dén y dinh str dung marketing 4.0 cta cdc
doanh nghiép thwong mai dich vu xuat nhap khau s& mang lai ca y nghia vé mat 1y luan va y nghia thuc tién
dbi voi cac doanh nghiép thuong mai xuit nhap khau trong viéc tng dung marketing 4.0 tai doanh nghiép.
Phan tiép theo cta nghién ctru s€ trinh bay co so Iy thuyét tir 46 xay dung nén cac gia thuyét hinh thanh mé
hinh nghién ciru cho dé tai. Sau do, nghién ctru s€ chi ra cac phuong phap nghién ctru dé nham thyc hién
dugc muc tiéu nghién ciru ban dau. Két qua nghién ciru 12 mot phan quan trong cua bai nghién ctru nay.
Cubi cung, nghién ctru ciing néu 1én cac han ché cta nghién ciru dé tir 6 1am tién dé cho cac bai nghién
ctru tiép theo.

2 COSOLY T THUYET VA MO HINH NGHIEN CUU
2.1 Marketing 4.0

Theo Kotler va cac cong su (2017) [12], marketing 4.0 1a phuong phap tiép can marketing két hop gitra cac
tuong tac truc tuyén va truc tiép, gitra doanh nghiép va ngudi tidu dung, pha trén gitra phong cach va gia
tri thuc té trong qua trinh xay dung thuong hiéu; va quan trong nhat 13 sy bo tro 14n nhau gitra két ndi may
- may va tiép xtic tryc tiép nguoi - ngudi nham tang cuong cam két gan bo ciia khach hang véi doanh nghiép
[12]. Marketing 4.0 1a su phat trién, ké thira cac 1y thuyét va thuc hanh cua marketing truyen thong va
marketing s6, né 1a mot su két hop pha tron gitra markeing hién dai va marketing truyén thong cht khong
phai 13 loai trir. Marketing 4.0 1dy con ngudi lam trung tam (khong phai khach hang hay san phdm lam
trung tdm) vi su hd trg cua cong nghé nén tang (mang xa hoi, phan mém quan 1y quan hé khach hang,
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internet...) dé tao ra cac két ndi giao tiép nhanh chong va dé dang gilta doanh nghiép voi khach hang. Pong
thoi marketing 4.0 van str dung céac hinh thic tiép thi truyén thong (nhu dia diém/ctra ‘hang, hoi thao/sy
kién, truyén miéng...) dé tao ra sy tin tuong va trai nghiém t6t nhat cho khach hang d6i v6i thuong hiéu
[18]. Nhu vay c6 thé noi rang marketing 4. 0 1a hinh thirc tlep thi c6 tuong tac hai chiéu gitra doanh nghiép
va khach hang bang ca phuong phirc truc tiép va truc tuyén. Dya vao nén tang s6, doanh nghiép phan tich
duoc thoi quen tiéu dung ctia khach hang, tir 46 quang ba san pham, dich vu ctia minh mot cach nhanh
chong, phu rong dén nhiéu ddi twong khach hang ¢ nhimg toa d6 khac nhau. Bén canh d6, ngudi tiéu ding
vira dugc cam nhan, twong tac véi san pham va con danh gia, chia s¢ kinh nghiém khi sir dung san pham.
2.2 M6 hinh nghién ctru

C6 nhiéu mo hinh 1y thuyét vé sy chip nhan va sir dung cong nghé (TRA; TPB; TAM; UTAUT), day la
nhitng mé hinh 1y thuyét kinh dién dé do luong ¥ dinh hanh vi va hanh vi sir dung cong nghé. Marketing
4.0 12 mdt phan trong viéc ap dung hé thong thong tin cia té chire. Mic du ¢6 nhiéu nghién ctru va mé hinh
lién quan dén chip nhan cong nghé da dugc cac nha nghién ciru dé xuat; tuy nhién, mé hinh chap nhan
cong nghé TAM [11] 1a mot trong nhitng mo hinh c6 anh huéng nhat dén viéc chdp nhan cong nghé. Vi
vay, bai nghién ctru sir dung thém mot co' s¢ hiru ich trong viée giai thich ¥ dinh sir dung cong cu marketing
4.0 12 md hinh chip nhan cong ngh¢ (TAM). Pé ap dung mo hinh TAM thi can phai xem xét cac thanh
phan xem xét c6 phu hop voi dic diém cong ngh¢ duoc xem xét hay khong. M6 hinh TAM nguyén thuy
duoc dé nghi boi Davis tap trung vao 2 yéu t6 cam nhan vé tinh hiru ich va cam nhan de dang str dung.
Davis da chi ra sy anh huong cia cac yéu t6: sy cam nhan dé& sir dung va sy cam nhén vé tinh hitu ich 1én
thai d6 hudng dén str dung cong nghé, theo do 1a str dung cong ngh¢ that sy. Tinh hiru ich dwgc cam nhan
dugc dinh nghia 1a mirc d6 ma mot ngudi tin rang viéc st dung mot hé thdng sé& cai thién hiéu suat cua
minh. Mtc d6 dé sir dung dugc cam nhén 1a mac do0 ma mot nguoi tin rang viéc st dung mét hé thong s€
dé& dang. Mot sb phan tich da chimg minh ring tinh hitu ich dwoc cam nhan va tinh dé sir dung dugc nhan
thirc c6 thé duoc coi 13 hai khia canh khac nhau [1].

Khi nghién ciru vé y dinh sir dung, thuyét hanh vi du dinh ciing 12 mét trong nhimg mé hinh dnh huéng
duoc sir dung phé bién. Thuyét hanh vi dy dinh (TPB) dugc phat trién tir nén tang ctua Thuyét hanh vi hop
1y, Ajen cho rang y dinh thyc hién hanh vi cia con ngudi bi chi phdi boi thai d6 va y dinh hanh vi cia mot
ngudi duoc dic trung boi sy hién dién cua cac quy tic xa hoi va viée thuc hién kiém soat y chi [2]. Y dinh
bao gom cac yéu td co dong co tac dong dén hanh vi ciia mdi ca nhan; chung cho thdy mirc do sin sang ctia
timg c4 nhan dé thyc hién hanh vi. Hiéu theo d6, y dinh hanh vi chinh 1 y dinh ctia nguoi ding sé sir dung
san pham, dich vu trong twong lai [2].

V6i md hinh két hop 1y thuyét TPB [1] va mé hinh TAM [6] duoc kiém chimg thuc té qua nghién ctru cia
Chen va cong su (2010) [4]. Tuy nhién, theo Venkatesh [18] c6 mot s6 nghién ctru thye nghiém sau khi mo
hinh TAM nguyén thuy dau tién duoc cong nhan, da loai bo yéu td “Thai do” ra khoi mo hinh vi ban than
yéu t6 nay khong lam trung gian ddy du cho su tac dong ctia “Nhén thtc su hitu ich” 1én y dinh hanh vi.
Davis va cong su (1989) [6] ciing d chimg minh dugce mdi lién hé truc tiép giita “Nhan thirc su hiru ich”
dén y dinh hanh vi.

Dé diéu tra cac yéu t6 anh huong dén y dinh sir dung E-marketing ctia cac doanh nghiép quy mé vira va
nho, Nuttida Suwanno va cong su (2014) [15] da nghién ctru da thuc hién khao sat trén 430 doanh nghiép
tai ba tinh bién gi¢i phia Nam cta Thai Lan. M6 hinh nghién ciru nay 4p dung nén tang ly thuyét tir mo
hinh chép nhan céng nghé [6] va mo hinh su lan toa cta 1y thuyét ddi moi [17]. Trén thyc té khi nhic dén
nén tang tiép thi k¥ thudt so thi khong thé nao khong nhic dén E-marketing va Marketing 4.0. E-marketing
1a cach thire dung cac phuong tién dién tir dé gidi thidu, moi chao, cung cip thong tin vé san pham hang
héa hodc dich vu ctia nha san xuat dén nguoi tiéu dung va thuyét phuc ho chon mua san pham. Trong khi
d6, Marketing 4.0 13 hinh thirc tiép thi c6 sy twong tac gitra online va offline gitta doanh nghiép va khach
hang. Marketing 4.0 s& két hop marketing online va marketing offline trong xuyén sudt hanh trinh trai
nghiém ciia khach hang. Nhu vay, E-Marketing 1a mot phan ciia Marketing 4.0 v6i dac diém chung 1a sir
dung nén tang s, internet dé tiép can khach hang [12]. Nghién ctru nay c6 chung muc tiéu voi dé tai nghién
clru ctia nhom tac gia, déu 1 nghién ctru cic yéu t6 anh hudng dén y dinh sir dung marketing trén nén tang
s0 clia cac doanh nghiép. Thuc té, marketing 4.0 va E-marketing c6 su khac biét khong déng ké. Dong thoi
marketing 4.0 va E-marketing déu s& gan lién véi internet, cac yéu t trong mé hinh nghién ciru ciia Nuttida
Suwanno va cong su dua trén co sé mod hinh chap nhan céng nghé va hoan toan phu hop v6i marketing 4.0.
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Viét Nam 1a mét qudc gia c6 tinh cong ddng va chiu ap lyc tir xa hoi cao. Nhitng chuan myc phd bién ciia
moi truong xung quanh doanh nghiép chinh 1a hién than ca yéu té chuan chii quan. Yéu t6 chuan cha quan
¢6 thé duoc do ludng thong qua nhitng ddi twong co lién doi dén doanh nghiép nhu ddi tac, di thu va tham
chi ca méi trudng kinh doanh chung. Theo Ajzen (1991) [1] thi chuén chil quan 14 nhéan thirc ciia nhitng
nguoi anh huong s€ nghi r?mg ddi tugng d6 nén thuc hién hay khong thuc hién hanh vi. Do do, yéu t6 chuan
cht quan dugce dua vao md hinh nghién ctru dé khao sat mic d6 anh huong dén ¥ dinh st dung marketing
4.0 cta doanh nghiép. Va mét s6 nguyén nhan cac doanh nghiép khong ap dung cdc cong nghé mdi vao
hoat dong kinh doanh 1a vi gap phai nhing rao can nhét dinh vé tai chinh, thong tin cting nhu chién luoc
hoat dong con yéu kém. Cu thé trong mo hinh nghién ctru “cac yéu t6 anh huong dén y dinh ap dung ké
toan quan tri moi truong (EMA) tai cac doanh nghiép san xuat khu vuc phia Nam Viét Nam” [3] ciing cho
két qua rang nhan thirc vé rao can khi ap dung EMA cang cao thi y dinh sir dung EMA tai doanh nghiép
cang giam. Viéc bién doc 1ap nhén thic vé rao can khi st dung duogc dé xuét trén co s6 phu hop voi thuc
tién nén van hoa kinh doanh tai Viét Nam. Mit khéc, nhan té nay ciing chinh 1a cy thé hoa cua yéu t6 “Nhan
thirc kiém soat hanh vi” tir mo hinh C-TAM-TPB [15]. Vay, can ctr vao két qua ciia cac nghién ciru trude
day vé y dinh hanh vi ctia khach hang va tinh hinh thyc té ciia cac doanh nghiép trén dia ban thanh phd Ho
Chi Minh théng qua phong van nhanh, nghién ciru dé xuat mo hinh dwa trén nghién ciru ctia Nuttida
Suwanno va cong su (2014), két hop 1y thuyét TPB va mo6 hinh TAM dé 4p dung cho bai nghién ctru nhu
hinh 1; trong &6 gom c6 5 bién doc 1ap bao gom: thai do hudng téi viéc sir dung marketing 4.0 (TD), kha
nang twong thich (TT), nhén thirc vé tinh hiru ich (HI), chuan chii quan (CQ), nhan thirc vé rao can khi sir
dung (RC) [16].

Thai d6 hudng to1 viée

sir dung marketing 4.0 Chuan chi quan

Y dinh st dung
marketing 4.0

Kha nang trrong thich

Nhin thire tinh hiru ich {(ﬂ'

Hinh 1. M6 hinh nghién ciru dé xuét

Nhan thire vé rao
can khi str dung

H5(-)

Gid thuyét nghién ciru

Trong md hinh TRA, theo Ajen va Fishbein [1] thi thai d6 duoc do ludng bang nhén thirc vé cac thudc tinh
ctia san pham. Doanh nghiép s& cht y dén nhiing thudc tinh mang lai cac ich lgi can thiét va c6 mic do
quan trong khac nhau. Nhu vay, néu doanh nghiép c6 niém tin cao vao hiéu qua ma cong cu marketing 4.0
mang lai thi kha nang s€ c6 y dinh str dung n6 trong hoat dong kinh doanh cuia doanh nghiép minh va nguoi
dung chi st dung san pham khi ho tin rang giao dich s& dién ra an toan, tirc 1a c6 niém tin vao dich vu dé.
Do d6, nghién ciru dé xuat gia thuyét:

HI: Thai d§ ciia doanh nghiép c6 tac dong dong bién dén y dinh sir dung cong cu marketing 4.0

Uu diém ciia cac ing dung nén tang sb 1a kha ning dé dang tuong thich véi nhau. Va day ciing 1a mot loi
thé ctia marketing 4.0. Theo nghién ctru ciia Nguyén Dinh Yén Oanh va Pham Thuy Bich Uyén (2016) cho
thdy y dinh st dung dich vu thuong mai di dong ctia ngudi tiéu dung s& ting 1én néu nguoi tidu dung nhan
thirc dwoc rang dich vy do co tinh linh hoat cao. Va mot cong cu marketing c¢6 kha ning tuong thich cao,
c6 thé sir dung trén nhiéu thiét bi v6i nhimg hé diéu hanh khac nhau, nha mang bat ky ma khong xay ra 13i
hay gap van dé truc tric s& tao nén sy tién lgi cho tit ca cac don vi st dung. Do do, nghién ctru dé xuét gia
thuyét:

H2: Kha nang tiwong thich ciia doanh nghiép c6 tic dong dong bién dén y dinh sir dung cong cu marketing
4.0
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Nhan thtrc sy hitu ich 14 nhén t6 trong mo6 hinh TAM va dugc ké thira rong rii trong viéc ap dung cic cong
ngh¢ moi. Nhén thire sy hitu ich dugce hiéu rang 1a cip d6 ma doanh nghiép tin rang viéc sir dung mot hé
thong dic thu s& nang cao két qua thuc hién cong viée clia ho [6]. Doanh nghi€p s€ danh gi cao cong cuy
marketing 4.0 khi nhén thirc sy hitu ich cua n6 co thé thay thé marketing truyén théng nén nghién ctru dé
xudt gia thuyét:
H3: Nhan thuc sy hitu ich cua doanh nghiép co tac dong déng bién dén ¥ dinh su dung cong cu marketing
4.0.
Chuan chi quan hay anh huéng tir xa hoi 1a nhan thirc ctia con ngudi vé ap luc xa hoi dé thé hién hay khong
thé hién hanh vi [1]. Yéu t6 chuén chil quan c6 thé dugc do luong thong qua nhitng ngudi ¢é lién quan dén
doanh nghiép (nhu ndi bg, dbi tac va ddi thu canh tranh,...); nhitng d6i tugng nay thich hay khong thich ho
sir dung. Mirc do tac dong ctia yéu td chuan chi quan dén xu hudéng sir dung marketing 4.0 ctia doanh
nghiép phu thudc: muc do ung ho/phan ddi dbi voi viée sir dung ciia doanh nghiép va dong co ciia doanh
nghiép lam theo mong muédn ciia nhitng ddi twong c6 anh hudng.
H4: Chudn chii quan c6 tac dong dong bién dén y dinh sir dung cong cu marketing 4.0.
Theo nghién ciru ciia Nguyén Thi Ngoc Oanh va cong su (2016) thi nhimng rao can khién doanh nghiép
khong ap dung céng nghé méi (EMA) 1a: rao can vé nhan thirc, tai chinh, thong tin, thé ché va quan ly.
Tam 1y chung cua doanh nghiép thudng s& e ngai hanh dong khi c6 qua nhiéu rao can dé thyc hién y dinh
nao d6. Trong dé, rao can vé tai chinh chinh 1a nhan t6 anh hudéng 16n nhét dén ¥ dinh st dung cua doanh
nghiép [3].
HS: Nhdn thirc vé rao can khi sir dung ciia doanh nghiép c6 tac dong nghich bién téi ¥ dinh sir dung cong
cu marketing 4.0.
3 PHUONG PHAP NGHIEN CUU
3.1 Phwong phap nghién ciru
Bai nghién ctru sir dung phuong phap nghién ctru dinh tinh va nghién ctru dinh lugng. Dau tién, nghién ctru
dinh tinh dwoc sir dung nhdm muc dich xac nhan cac cu triic nghién ctru cling nhu diéu chinh cac chi muc
nghién ctru. Phuong phap thu thap dir liu dinh tinh 14 phuong phap phéng van nhom véi su tham gia ctua
5 chuyén gia gdm mot giam ddc, mot pho giam ddc, mot sale admin 1am viéce trong linh vyc xuat nhap
khau, hai chuyén gia marketing. Két qua ctia phong van nhom d6 1a su dong tinh vé cac yéu té nghién ciru,
cling nhu diéu chinh céc thang do dua trén thang do gdc, nhim phuc vu cho giai doan nghién ctru dinh
luong tiép theo.
Nghién ctru dinh lugng s€ dugc thuc hién dé kiém dinh cac gia thuyét va mo6 hinh nghién ctru. Mt bang
cau hoi truc tuyén duoc st dung dé khao sat 182 doanh nghiép thuong mai xudt nhap khéu khu vuc thanh
phd H) Chi Minh. Phuong phap chon mau trong nghién ciru nay 1a phuong phap chon mau theo myc dich.
bap vién la nhiing doanh nghiép hoat dong trong linh vuc thuong mai xuat nhap khau tai khu vyc thanh
phd Ho6 Chi Minh. Thong tin dap vién dugc trinh bay trong bang 1. Dit liéu thu thap sau khi duoc sang loc
duoc xir Iy bang phan mém SPSS 24.0.

Bang 1: Théng tin mau nghién ctu

N Phan trim (%)
Doanh nghiép ché xuat 14 7.7
Loai hinh | Doanh nghiép gia cong hang nudc ngoai 7 3.8
kinh Doanh nghiép xuat nhap khau tai chd 4 2.2
doanh Doanh nghi¢p thuong mai dich vu xuat nhép khau 103 56.6
Doanh nghiép san xuét xuat khau 54 29.7
Duéi 3 ndm 36 19.8
Thoi gian | Tir 3 dén 5 nim 59 32.4
thanh 1ap | Tir 6 dén 10 nim 30 16.5
Trén 10 ndm 57 31.3
Duéi 50 nhan vién 109 59.9
Quy md | Tur 51 dén 100 nhén vién 37 20.3
nhan sy | Tir 101 dén 150 nhén vién 7 3.8
Trén 150 nhén vién 29 15.9
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3.2 Thang do nghién ciru
Theo Habing (2003) cho ring dé tao ra sy tin cdy trong do luong mot nhan t thi can sir dung tir 3 chi muc
do luong trd 18n [7]. Trén vao co s¢ do, ciing nhu két hop v6i nhitng 1y thuyét va nghién ctru trude day,
nhom tic gia da xay dung thang do cac khai niém trong nghién ctru nay. Bang 2 trinh bay céac thang do,
ngudn cua thang do va ndi dung cac thang do di duoc didu chinh thong qua nghién ctru dinh tinh.

Bang 2: Dién giai cac yéu t6 trong md hinh nghién ciru dé xuét

L pen A . Tham khao va
Ky hi¢u Bién quan sat didu chinh tir
TD Thai do hwong toi viée sit dung marketing 4.0
D1 Doanh nghiép c6 niém tin rang cong cu marketing 4.0 s& mang lai co hoi gia

tang loi nhuan
Str dung cong cu marketing 4.0, doanh nghiép tin tuéng sé& tim kiém duoc
TD2 X . \ i - .
nhiéu khach hang mai Ajen va Fishbein
D3 Str dung cong cu marketing 4.0, doanh nghiép tin rang s& cung ¢ dugc [1]
thuong hiéu trén thi trrong
D4 Doanh nghiép tin rang marketing 4.0 s& mang lai nhiéu loi ich hon marketing
truy€n thong
TT Kha nang twong thich
TT1 Cong cu marketing 4.0 c6 kha ning twong thich trén nhiéu loai thiét bi
TT2 Cong cu marketing 4.0 c6 kha ning twong thich véi nhiéu hé diéu hanh Nuttida Suwanno
™3 Cong cu marketing 4.0 khong bi ngimg hoat dong khi thay déi nha cung cép va cong sy [15
mang
T4 Cﬂong cu markf?tAlng 4.0 c6 kha nang tich hgp v6i nhitng mang xa hoi, website Roger [17]
cua doanh nghiép
HI Nhén thirc tinh hiru ich
HI1 Str dung cong cu marketing 4.0 gitip doanh nghiép ndm bt dugc nhiéu co hoi
tang loi nhuan Davis va cong su
HI2 Str dung cong cu marketing 4.0 gitip doanh nghiép tiét kiém dugc nhiéu thoi [6]
gian
HI3 Str dung cong cu marketing 4.0 giup doanh nghiép nang cao gia tri thuwong
hi¢u Nguyén Thi Ngoc
Hi4 St dung cong cu marketing 4.0 gitip doanh nghiép dé dang tiép can dugc Oanh [3]
nhiéu khach hang trén nén tang so
CQ Chuén chii quan
col Viéc st dung chién lugc marketing ciia doanh nghiép chiu anh hudng tir cac
doi thu canh tranh Jamila va cong su
Hoat dong marketing ctia doanh nghi¢p cling chiu anh hudng tur cac doanh [19]
CQ2 A , 5
nghiép khac nganh
cQ3 Hoat dong marketing cua doanh nghiép cling chiu anh hudng tir nhitng chuyén
gia, quan ly trong nganh Ajen va Fishbein
Chién lugc marketing ctia doanh nghiép chiu anh hudng tir thi hiéu tiéu dung [1]
CQ4 ) . .
cua khach hang
RC Nhién thirc rao can khi sir dung
RC1 Viéc str dung cong cu marketing 4.0 trong doanh nghiép s€ gap kho khan vi Davis va cong su
phai can nhac dén 1oi ich tai chinh mang lai do chi phi thyc hién [6]
RC2 Viée st dung cong cu marketing 4.0 trong doanh nghiép s€ gap kho khan vi Nguyén Thi Ngoc
thiéu chién lugc hanh dong cu thé Oanh [3]
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pen 4 . Tham khdo va

Ky hi¢u Bién quan sat didu chinh tir
Viéc st dung cong cu marketing 4.0 trong doanh nghiép s€ gap kho khan vi

RC3 A L AT
d6i ngli nhan lyc thiéu kién thirc chuyén moén

RC4 Str dung cong cu marketing 4.0 la khong can thiét vi marketing truyén thong Davis va cong su
da mang lai 1¢i ich t6i da cho doanh nghiép [6]

YD Y dinh sir dung

YD1 Doanh nghiép di c6 ké hoach str dung cong cu marketing 4.0 trong tuong lai

YD2 Doanh nghiép nén st dung cong cu marketing 4.0 phé bién hon trong hoat Davis va cong su
dong marketing [6]

YD3 Doanh nghiép s€ st dung cong cu marketing 4.0

YD4 Doanh nghiép s& tiép tuc tim hiéu, cap nhat thong tin vé marketing 4.0 '[Alj]en va Fishbein

4 KET QUA NGHIEN CUU
4.1 Kiém dinh d9 tin cdy thang do va phan tich nhan t6 kham pha
Hé sb o ciia Cronbach 13 mot phép kiém dinh théng ké vé mirc d6 chit ché ma cac muc hoi trong thang do
tuong quan voi nhau. Hé s6 nay cang cao thé hién tinh ddng nhit cia cac bién do ludng cang cao, tirc 1a
mirc d6 lién két giita cac bién cang cao. Theo d& xuét thi mét tip hop cac muc hoi dung dé do luong duoc
danh gia 1a tot phai c6 hé s6 o 16n hon hodc bang 0.7 [10]. Tuy nhién, ddi voi “truong hop khai niém dang
do luong 13 méi hodc méi dbi voi nguoi tra 10 trong bdi canh nghién ciru” thi hé sé Cronbach’s Alpha tur
0.6 tro 1én la phép do dam bao do tin céy va chap nhén dugc. Ngoai ra, de biét bién do luong nao can duge
loai di va bién do luong nao can dugc giir lai, ta cin xem xét thém hé sb tuong quan bién — tong (Corrected
Item - Total Correlation) cua timg bién. Theo do, chi nhimng bién nao c6 hé sb tuong quan bién — tong 16n
hon 0.3 méi dugc xem la chap nhan duogc va tién hanh nhitng budc phén tich tiép theo [10].
Két qua kiém dinh do tin cdy bang hé sb Cronbach’s Alpha cho thiy cac thanh phan cua thang do duoc
trinh bay trong bang 3. Két qua phan tich do tin cdy cho thay tat ca cac nhom yéu t déu co hé sb Cronbach’s
Alpha > 0.6 va cac bién thanh phan déu c¢6 hé sé twong quan bién - tong phu hop (>0.3) nén cac thang do
v6i tit ca cac bién dua ra ban dau déu phu hop dé dua vao phan tich nhan tb.

Bang 3: Kiém dinh Cronbach’s Alpha va EFA

Thang do Cronbach’s Alpha Hé s6 tai nhan té
Thai d6 hudng tGi viée sir dung marketing 4.0 0.835 [0.735 - 0.804]
Kha nang tuong thich 0.751 [0.602 — 0.787]
Nhaén thire tinh hiru ich 0.865 [0.756 — 0.865]
Chuén chu quan 0.833 [0.581 — 0.881]
Nhén thirc rao can khi st dung 0.733 [0.677 — 0.751]
Y dinh str dung marketing 4.0 0.897 [0.865 — 0.887]

Kaiser-Meyer-Olkin bién doc 1ap = 0.823
Kaiser-Meyer-Olkin bién phuy thudc = 0.840

Bartlett’s Test of Sphericity, sig. = 0.00

Phuong phép phan tich nhan t6 duoc tién hanh dé rat gon tap hop cac bién doc lap thanh mot tap nho hon
la cac bién dai dién cho mdi nhom nhan t6 ma khong lam mat di y nghia giai thich va thong tin cua nhom
nhan t d6. Bai nghién ctru str dung phuong phap phan tich nhan t6 chinh (Principal Component Analysis)
v6i phép xoay nhén td giir nguyén goc cac nhan t6 (Varimax) vi mé hinh nghién ctru chi ¢6 hai loai bién
doc 1ap va phu thudc, khong c6 su xudt hién cta bién trung gian. Thang do dugc chap nhan khi 0.5 < KMO
<1 [7]; hé sb Sig. = 0.000 cta kiém dinh Bartlett cho biét cac bién quan sat twong quan véi nhau c6 ¥ nghia
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thong ké; tong phuong sai trich co gia tri > 50% va hé s6 tai nhan t6 > 0.5 ching to dat d9 tin cdy thich hop
cho phan tich nhan t6 [14].
Két qua phan tich nhan t6 kham pha (EFA) trong bang 3 cho thy thang do nghién ctru dugce chia thanh 5
bién doc 1ap va 1 blen phu thudc voi h¢ s6 KMO > 0.5 va sig cua k1em dinh Bartlett = 0.000 <0.05 [9]. Do
d6, phan tich nhan t6 1a pht hop. Hon nita, hé s6 tai nhan to cua tat ca cac bién déu 16n hon 0.5. Vi vay,
nghién ctru ndy da xac dinh 5 bién doc 1ap, bao gom: (1) Thai d6 hudng t&i viée sir dung marketing 4.0, (2)
Kha ning tuong thich, (3) Nhan thirc tinh hitu ich, (4) Chuan chi quan, (5) Nhan thirc rao can khi sir dung
va mot bién phu thudc 12 y dinh st dung marketing 4.0.
4.2 Phin tich hdi quy
Xay dung ma tran hé sb trong quan gitip chung ta xem xét mdi trong quan tuyén tinh giira cac bién trong
md hinh. Nghién cttu cho thiy c6 sy trong quan giita cac bién doc 1ap va bién phu thudc (sig < 0.05). Trong
d6 bién TT - “Kha nang twong thich” ¢ sy twong quan cao nhat vai bién phu thudc YD - “Y dinh st dung
marketing 4.0” (0.582). Ngoai ra, cac bién doc lap déu co twong quan dang ké véi nhau, cu thé gitra bién
HI va TD c6 tuong quan tuong dbi cao 1a 0.448, c6 kha niang xay ra hién tuong da cong tuyén.
V6i két qua phan tich hdi quy 14n 1, nhéan t6 “Chuan cht quan” (CQ) ¢6 gia tri VIF < 2 tuy nhién gia tri Sig
=0.533 (> 0.05) nén khong c6 ¥ nghia thong ké trong mé hinh [10], vi vdy nhom tac gia tién hanh loai bién
CQ nay va phan tich két qua hdi quy 1an 2 nhu bang 4.

Bang 4: Két qua hdi quy

M6 Heé s6 chua chuén hoa chljé?ns}?c’)a t y Théngul:jéia cong
. — i
hinh B Sai S(‘;S‘“é“ Beta ’ T VIF
0.707 0.261 2.710 0.007
TD 0.346 0.058 0.365 5.942 0.000 0.706 1.416
TT 0.406 0.065 0.377 6.287 0.000 0.738 1.354
HI 0.226 0.054 0.261 4.185 0.000 0.686 1.458
RC -0.180 0.068 -0.156 -2.637 0.009 0.761 1.315

Dubin-Watson = 1.705
F = 49.647; sig. = 0.000
R? hiéu chinh = 0.518

Heé sb do luong da cong tuyen Hé s6 VIF ciia cac bién nho (10n nhat 13 1.458 < 2). Do d6, hién tugng da
cong tuyén xay ra gilta cac bién doc 1ap trong mo hinh nay 1a nho, khong anh huong dang ké dén két qua
hdi quy. Tham sb hiéu chinh R binh phuong cho biét mirc d6 (%) bién thién cta bién phuy thudc dugc giai
thich béi bién doc 1ap. Két qua hdi quy cho thiy 51.8% su thay doi vé ¥ dinh str dung marketing 4.0 tai cac
doanh nghiép thuong mai dich vu xuit nhap khau trén dia ban thanh phd Ho Chi Minh duoc giai thich bang
4 bién doc 1ap; cac yéu t6 khac giai thich 48.2% con lai.

Két qua kiém dinh gia tri Durbin - Watson théng qua phén tich hdi quy cho thdy gi4 tri Durbin - Watson
dat 1.705 ndm trong khoang chap nhan 1 <D < 3 [10], do d6 ta co thé két luén khong c6 hién tuong tu
tuong quan gitta cac sai s6 ngau nhién, cac gia dinh trong mo hinh hdi quy tuyén tinh khong bi vi pham.

Qua bang phéan tich ANOVA cho thiy ty 1& F = 49.647 va c6 Sig. = 0.000 (sig. = 0.05). M6 hinh hdi quy
c6 y nghia theo dit liéu thu thép dugc va cac bién dugc dua vao co ¥ nghia thong ke, voi mure y nghia 5%.

Heé s6 Beta cho thiy muc do anh huong ciia 4 bién doc 1ap dén bién phu thude va tim quan trong ciia timg
bién doc 1ap trong mo hinh 1an luot 13: Kha niang tuwong thich véi p=0.377, Thai do hudng téi viée sir dung
marketing 4.0 v&i B = 0.365, Nhan thirc tinh hitu ich v6i p = 0.261 va Nhan thirc vé rao can khi sir dung véi
B =-0.156.. Tir két qua phén tich ta c6 mo hinh hdi quy:

YD = 0.365TD + 0.377TT + 0.261HI — 0.156RC
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5 THAO LUAN
Két qua nghién ciru cho thdy 4 yéu t6 thuc sy anh hudng dén y dinh st dung marketing 4.0 tai cac doanh
nghiép thuong mai dich vu xuét nhap khau tai TP.HCM la kha ndng twong thich, thai do hudng t6i vie sir
dung marketing 4.0, nhén thirc tinh hitu ich va nhén thic rao can khi st dung.
Két qua nghién ciru di khing dinh lai sy phtt hop khi g dung 1y thuyét TPB va mo hinh TAM dé phan
tich cho boi canh sir dung marketing 4.0 tai cdc doanh nghiép thuong mai Xuét nhép khau. Néu theo Ajen
cho rang y dinh thuc hién hanh vi s& chiu anh hudng béi ba nhan t6 nhu thai do d6i v6i hanh vi, tiéu chuan
chu quan; kiém soat hanh vi [2] va voi nghién ctru cua Davis dé chi ra sy anh huong cua céc yéu to: sy cam
nhan dé sir dung va sy cam nhan hiru dung (cua cong nghé) lén thai d§ hudng dén sir dung (cong ngh¢) [6];
thi nghién ciru ctia nhom tac gia da giup khang dinh thém su tac dong ctia nhan té méi tdi y dinh sir dung
(marketing 4.0) d6 1a kha nang twong thich va nhan thic rao can khi str dung. Bén canh do, nghién ctru nay
da khai thic mot van dé cap thiét trong qua trinh chuyén ddi sé ciia doanh nghiép xuit nhap khau hién nay
chinh 13 img dung marketing 4.0 vao hoat dong san xuat, kinh doanh.

Béng 4: Két qua kiém dinh cac gia thuyét nghién ctru

GT | Nhan té Sig. Gia tri p Panh gia

H1 Thai d6 hudéng téi viéc su dung marketing 4.0 0.000 0.365 | Chap nhan
H2 Kha nang tuong thich 0.000 0.377 | Chap nhan
H3 Nhan thuc tinh hitu ich 0.000 0.261 Chép nhéan
H5 Nhaén thirc rao can khi sir dung 0.009 -0.156 Chép nhan

Trong nghién ctru ndy, nhan t6 dnh hudng 16n nhat dén ¥ dinh sir dung marketing 4.0 tai cac doanh nghiép
thuong mai dich vu xuat nhap khau trén dia ban thanh phé H6 Chi Minh 1a “Kha ning tuong thich”. Diéu
nay ciing twong d6i d& hiéu khi cac doanh nghiép thwong mai xuat nhap khau hau hét 1a cac doanh nghiép
vira va nho, khach hang huéng dén ciia doanh nghiép 1a tai thi truong nudc ngoai c¢é trinh do cong nghé,
ky thuat khac nhau. Kha niang twong thich cta hé théng marketing 4.0 danh huong téi nhitng chi phi ma
doanh nghiép phai bo ra dé trién khai marketing 4.0. Hay noi cach khac, tinh twong thich cao thi doanh
nghiép bo it chi phi dong nghia véi loi ich ctia marketing 4.0 1 rd rét. Nhu véy, tinh twong thich cua
marketing 4.0 s€ tao ra thai d¢ tich cuc cho cac doanh nghiép xuét nhép khéu cho viéc dau tu khi ho so sanh
chi phi va loi ich dat duoc, tir @6 dan dén ¥ dinh sir dung marketing 4.0 cho doanh nghiép.

Théi d6 ciing 1a mot yéu té anh huong 16n dén y dinh sir dung marketing 4.0; day chinh 13 yéu t6 thudc vé
nhan thirc cia mi doanh nghiép, khi ho c6 nhitng quan diém, danh gia tot vé hinh thic marketing 4.0 thi
chic chan s& lam gia tang ¥ dinh sir dung. Nhirng thong tin lién quan va thuc trang sir dung cac chién lugc
marketing trén thi truong tao nén niém tin cia doanh nghiép va niém tin d6 c6 tac dong 16n toi thai do
huodng t61 viée st dung marketing 4.0. Béi canh dich bénh Covid-19 cling lam thay d6i nhan thuc trong
viéc ap dung marketing 4.0. Va hai yéu t6 tac dong it hon dén y dinh str dung marketing 4.0 1a nhan thic
vé tinh hiru ich va nhan thirc vé rao can khi sir dung. Trong xu thé chuyén doi s, khi cic quan diém vé
marketing 4.0 di dugc phd bién rong rai trén nhiéu dién dan, cac doanh nghiép dé dang nim bat thong tin
vé marketing 4.0. Dic biét cac doanh nghiép thwong mai xut nhap khiu hoat déng kinh doanh v&i khach
hang nudc ngoai bi rao can boi khoang cach dia ly, van hoéa...cong thém dich Covid-19 thi viéc nhan biét
lgi ich ciia marketing hay rao can cda viéc sir dung marketing 4.0 khong con 1a xa la véi doanh nghiép.

6 KET LUAN

Két qua nghién ciru di gop phan khang dinh ¥ nghia cua Iy thuyét TPB va mo hinh chip nhan cong nghé
[11] & bdi canh y dinh sir dung marketing 4.0 ctia cac doanh nghiép thwong mai dich vu xudt nhap khau.
Thoéng qua mé hinh nghién ctru gép phan giup ich cho cac doanh nghiép hoach dinh ké hoach dé trién khai
marketing 4.0 tai doanh nghiép.

PAu tién, ban lanh dao cung v&i doi ngii nhan vién marketing tai cac doanh nghiép thuong mai dich vu xuét
nhap khau can tim hiéu, hoc hoi vé& marketing 4.0, cdc cong cu, hinh thirc ctia marketing 4.0 nay gom nhiing
gi thong qua internet, cic hoi thao, chuyén dé dé nim vimng cac kién thirc chuyén mon. Pong thoi, doanh
nghiép can dau tu xdy dung cac kénh truyén thong hiéu qua: website, mang xa hoi (Facebook, LinkedIn,
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Twitter,...) cling nhu cAn xem xét lai san phém/dich vu cua doanh nghiép dé vach ra chién lugc dé lya chon
dtng hinh thirc marketing 4.0 phu hop.

Dé xay dung duogc thai do tot v6i marketing 4.0, doanh nghi€p phai cap nhat cac thong tin vé nhiing cudce
cach mang cong nghlep 4.0 va kem theo d6 su phat trién cuia marketing 4.0. Niém tin s& cang dugc cung cd
khi doanh nghiép tlep can duge voi nhitng ngudn thong tin hiru ich, xu huéng cua thoi dai vé marketing
4.0. Ngoai ra yéu t6 nhan thirc tinh hitu ich trong nghién ctru ¢6 trong quan dang ké dén thai do hudng toi
viéc sir dung marketing 4.0 ctia doanh nghiép. Viéc doanh nghiép nhan thirc dugc nhiing loi ich, wu diém
ma marketing 4.0 mang lai s€ 1am tang y dinh sit dung marketing 4.0 tai doanh nghiép.

Doanh nghiép can nang cao nhén thirc va hiéu biét vé marketing 4.0 dé thay duoc loi ich ctia nd cho doanh
nghiép, trién khai mo hinh thir nghiém de danh gia nhimg loi ich ma marketing 4.0 mang lai so vdi hinh
thirc marketmg ct. Doanh nghlep cung can to chire nhiéu cudc thi dua tim hiéu vé cac xu hudng kinh doanh
hién dai n6i chung va tiép thi noi riéng vira nhim tao ra san choi bé ich trong méi truong doanh nghiép vira
gia tang nhan thuc cho nhan su.

Mic du di nd luc tdi da nham dit duge muc tiéu nghién ciru, tuy nhién, nghién ctru nay ciing con mot s6
han ché nhét dinh. Dau tién, nghién ctru phat trién mé hinh nghién ctru duya trén Iy thuyét TPB va TAM cin
ban, diéu nay c6 thé dan dén han ché tinh cap nhat ciia nghién ctru. Do d6, nhitng nghién ctru sau c6 thé
phét trién mot nghién ciru méi dua trén cac 1y thuyét hanh vi dy dinh va chip nhan cong nghé méi nhat.
Hon nira, mic du nghién ctru tap trung vao nghién ciru cac doanh nghiép xuat nhap khau tai Tp.HCM nham
1am 13 viéc 4p dung marketing 4.0 cho doanh nghiép xuat nhap khau tai Tp.HCM, nhung viéc mé rong
nghién ctru sang toan bd doanh nghiép hodc mé rong khong gian nghién ctru c6 thé s& c6 thé mang lai cac
két luan tha vi hon..
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