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Tom tit. YouTube duoc xem nhu la mot kénh tiép can khach hang tiém nang v6 cung 16n. Do d6, ma
quang céo truc tuyén trén YouTube di tré thanh mot kénh marketing hiéu qua dugc nhiéu doanh nghiép
lua chon dé tiép can va thu hat khach hang. bé tai nay dugc thyc hién nham muc dich xac dinh cac yéu to
anh hudng tir quang céo truc tuyén trén Youtube dén y dinh mua ciia ngudi tiéu ding tai TP. HCM. Sau d6
tién hanh do luong va kiém dinh mic do tac dong cua cac yéu t dé tir 46 dé xuat mot sb ham ¥ nham gitp
cac doanh nghiép néng cao hi€u qua cia quang céo tryc tuyén trén Youtube. Dya trén co sé 1y thuyét cia
céc bai nghién clru trudc vé cac yéu td anh huong tir quang cdo dén y dinh mua cua nguoi tiéu ding ca
trong va ngoai nudc. M6 hinh nghién ciru dua ra gdm 5 bién doc 1ap 1a: (1) Su tin cdy, (2) Tinh giai tri, 3)
Tinh ning video, (4) Tinh thong tin, (5) Su kho chiu va mot bién phu thugc la: Y dinh mua. Dya trén mau
khao sat voi kich ¢& 250 nguoi ding thudng xuyén xem va sir dung nén tang Youtube tai TP.HCM dé danh
gi4 thang do va md hinh nghién ctru. Tién hanh kiém dinh d6 tin cay Cronbach’s Alpha, phan tich nhén t6
kham pha EFA, kiém dinh tvong quan hdi quy dé dua ra két luan vé mirc d6 tac dong cua cac yéu t6. Két
qua cho thiy c6 4 yéu té c6 anh hudng truc tiép dén Y dinh mua cua ngudi tiéu dung 1a: P tin cdy, tinh
gidi tri, tinh thong tin va tinh ning cua video. Céc phat hién nay gitip cho cic nha nghién ctru va cac doanh
nghiép hiéu rd hon vé hanh vi cia ngudi tiéu dung thong qua quang cao truc tuyén trén Youtube.

Tir khéa. Quang céo truc tuyén, Youtube, Y dinh mua.

1 GIOI THIEU

Trong thoi dai hién nay, Internet va cac nén tang truyén thong xa hoi dang phat trién véi téc do ngay cang
nhanh chéng. Diéu nay tao ra diéu kién thudn lgi dé thuc day cac hoat dong mua béan truc tuyén ngay cang
tién lgi hon. Xu huéng nay khong chi phd bién ma con tro thanh mot phan khong thé thiéu va quen thude
trong cudc song hang ngay cua moi nguoi. Vao ndm 2022, hon 51 triéu nguoi Viét Nam da tham gia mua
sam tryc tuyén ddnh diu mét ting truong an tugng 13.5% so véi nam trudc, véi tong sb chi tidu dat 12.42
ty USD (Theo Tap chi Cong thuong, 2023). Theo bao cdo méi day cua Ninja Van, thi trudng mua sim trén
cac nén tang thuong mai dién tir tai Viét Nam hién dang chiém khoang 15% trong tong thi truong Doéng
Nam A ( Bao Thanh nién, 2022). Chi dung sau Thai Lan voi ty 1€ 16% va ngang bang voi Philippines. Bao
céo cho thdy, ngudi Viét Nam rat thich mua sam online va la khu vuc dang dan dau & nhiéu chi s6. Véi ty
1€ nguoi dung Internet ngay cang cao va trudc nhu cau mua sam truc tuyen ngay cang lon, cac doanh nghiép
ngay nay da day manh viée s dung cac kénh truyén thong truc tuyén dé tiép can khach hang. Trong do,
quang c4o truc tuyén trén YouTube dudi dang video 1a mot hinh thirc quang céo dugc nhiéu doanh nghiép
Ivra chon.

YouTube duoc danh gia 1a mot kénh tiép thi khach hang vo cing hiéu qua. Do d6, ma quang céo truc tuyén
trén YouTube dudi dang video da tré thanh mét hinh thirc marketing hiéu qua dugc nhiéu doanh nghiép
Iira chon nham tiép can va thu hat nhiéu nhém khach hang. (Theo bao cao méi nhit cua Statista), hién
YouTube dang c6 hon 2.6 ty ngudi st dung mdi thang va 122 triéu ngudi dung hiang ngay. Nen tang nay
chiém khoang 25% luu lugng truy cap di dong toan cau. Diéu niy cho thiy, YouTube 1a mot nén tang tiép
thi video manh mé&, cho phep cac doanh nghiép va cac nha sang tao c6 co hdi lan téa hinh anh, y tudng va
thong diép cua ho dén nguoi dung trén toan cau. Trong do, c6 khoang 63 triéu ngudi dung str dung nén tang
YouTube tai Viét Nam. Pugc xép hang thir 9 trong top 10 quoc gia cd lugng ngudi dung nén tang nay
thuong xuyén nhét (Theo Béao Dén Tri, 2023) .

Nen tang cong ngh¢ so bung nd, kéo theo su 1én ngoi ciia quang cao dudi dang video trén YouTube phat
trién manh mé&. Nam bit dugc xu hudng tat yéu nay nén cac ca nhan, doanh nghiép da khong ngimng nghién
ctru va ap dung hinh thirc quang cdo niy vao hoat dong kinh doanh ctia ho. Dé c6 thé nang cao kha ning
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canh tranh, duy tri va phat trién bén viing trong thoi dai méi. Tuong tu nhu cac loai hinh quang céo khac,
muc tiéu chinh ctia quang céo thong qua truc tuyén ciing 1a truyén dat thong tin va thuc day qué trinh giao
dich gitra ngudi mua va nguoi ban. Béng céch nhap chudt, ngudi ding c6 thé thu thap thong tin chi tiét Vé
san pham hay tham chi mua san pham ngay tai d6. Hon nira, quang c4o truc tuyén cung cp kha ning tiép
can chinh xac ddi voi khach hang tiém nang. Tir do, gitp cho cac nha quang cao thyc hién chién luge quang
ba san pham hay dich vu phu hop v6i s¢ thich va nhu cau cua nguoi ti€u dung.

M&i ngay, ching ta tiép xtic véi vo sé quang cao. Tuy nhién, mot sy thyc dang chu y 1a nguoi dung ngay
nay thudng co xu huéng ludt qua quang cdo mot cach vo thirc va it chu y dén chung hon 1a nhing loi ich
ma ching dem lai (Xingchen Niu va cong su, 2021) . Do do6, viéc nghién ctu vé hiéu qua cua loai hinh
quang cao nay trong viéc thu hit va thuc day khach hang mua hang Va~1n 1a mot chu dé can duoc nghién ctru.
Quaéng céo tryc tuyén bang video thu hut ngucn xem bang hinh anh song dong va 4m thanh 161 cuon. Tuy
nhién, hinh thirc nay ciing tiém an nguy co “xam lan” thoi gian va chi phéi hoat dong cuia nguoi ding, dan
dén viéc ho né tranh va bé qua quang céo (Febriyantoro, 2020). Diéu nay dit ra mot thach thirc 16n cho cac
doanh nghiép trong viéc dat dugc muc tiéu tiép thi cua ho. Nguyén nhén dan dén nguoi ding bo qua cac
video quang c4o c6 thé 1a do quang céo gy gian doan va phién toai trong trai nghiém xem video ctia ngudi
dung. Bén canh d6 thoi luong qua dai va video quang cao khong hap dan ciing ¢6 thé anh huong dén trai
nghiém ciia ngudi dung. Viéc phai chd doi qua lau dé xem tiép ndi dung mong mudn cé thé khién ho mat
kién nhin va din dén hanh dong tit hoic bo qua quang cdo. Thém vao d6, néu ndi dung quang cdo khong
héap dan, khong mang lai gia tri hodc khong khoi goi su to mo, nguoi xem s& khong cam thay hing tha va
¢6 xu hudng bd qua.

Quang c4o video trén YouTube 12 mot kénh c6 tiém niang dé thu hat va thuc day quyét dinh mua hang cta
khach hang mot cach hiéu qua. Tuy nhién, dé thanh cong cac doanh nghiép can tap trung vao viéc tao ra
nhimg ndi dung sang tao, lya chon phuong thic quang cao phu hop va t01 wu hoa chién dich cia minh. Nhu
vdy, ¢ nhimg yéu t6 nao tac dong dén hiéu qua cua quang cdo truc tuyén trén YouTube dudi dang video
ddi voi nguoi dung? Bay la mét cau hoi quan trong ma cac doanh nghiép cAn tim ra cau tra 101 dé c6 thé
thuc hién céc chién dich quang cdo hiéu qua hon. Tir d6, bai nghién ctru s& d& xuét ra cac ham y quan tri
gitip cac doanh nghiép tai TP.HCM nang cao hiéu qua clia quang céo tryc tuyén trén YouTube dbi véi
khach hang.

2 COSOLY THUYET

2.1 Khai niém

2.1.1 Y dinh mua hang

Y dinh dugc xem nhu 1a xac sudt chu quan ctia 1 ngudi dé thuc hién mot hanh dong cu thé va y dinh 1a yéu
t6 noi bét nhat trong viéc xac dinh hanh vi (Davis, 1986). Trong kinh doanh, ¥ dinh hanh vi giGp cac nha
quéan 1y du doan hanh vi theo sau cua khach hang, nhd d6 ma dé xuat ra céc chinh sach phu hop va kip
thot. Theo nhu Ajzen (1991), y dinh mua hang la mét co so' ly thuyet bao gom céc nhén t6 ¢ tac dong dén
hanh vi tiéu dung cua ting ca nhan khéc nhau, cac nhan t6 nay 1a nén tang dé do luong muc d6 sin sang,
hodc khé nang thyc hién hanh vi & moi khach he‘lng.’Bén can}} d6, theo Warshaw & Davis (1985), dinh
nghia v€ y dinh dugc xem la mirc 9 ma ca nhén lap ké hoach d¢ lam hay khong lam mét hanh vi hodc hanh
dong nao trong tuong lai. Ngoai ra, voi AJzen (1991) y dinh cting duoc coi la yéu té quan trong c6 kha
ning tao dong luc, day 14 co so de hd tro cho viée thuc ddy mot ca nhan sin sang thyc hién mot hanh vi nao
d6. Do do, ¥ dinh déng vai tro rat quan trong c6 kha nang dnh huong truc tiép dén hanh vi tiéu dung ciia
con nguoi.

2.1.2 Nén tang Youtube

Youtube duoc xem 1a mot trong nhitng tmg dung chia sé video phd bién nhat, dugc thanh lap vao nim
2005. Youtube da dat duge mirc ting truong dang kinh ngac vé sb lugng nguoi ding va video (Jarrett,
2008). Theo mot cudc khao sat nam 2009 ctia Trung tam nghién ctru Pew, 69% nguoi dung Internet & My
d3 xem hoic tai xudng cac video truc tuyén (Purcell,2010). Béo céo cia Cisco tiét 16 ring mot phan ba
trong s6 50 trang web duogc truy cip nhiéu nhét 13 cac trang web chia sé¢ video voi Youtube. Hién nay,
Youtube chiém khoang 2.7 ty ngudi dung va hién 1a nén ting truyén thong xa hoi 16n thir 2 trén thé gioi
(Ruby, 2023). Youtube 1a mot nén tang hoan hao dé cac cong ty va doanh nghiép gidi thiéu hoat dong kinh
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doanh ctia minh. Ciing nhu ting kha ning tiép can voi ddi tuong khach hang tiém ning va ting cuong luu
lugng truy cédp vao trang web cua cong ty (Dangana,2023).

2.1.3 Quang cdo truc tuyén dwéi dang video

Quéng céo dudi dang video trén YouTube 1a mot phuong thire tiép thi sir dung video dé truyén dat thong
diép ctia thuong hidu dén nguoi tiéu dung. Loai hinh quang cdo niy tan dung stc manh cia video dé thu
hut sy chu y, khoi goi cam xtic va truyén tai thong di€ép mot cach hi¢u qua. Theo cac nghién ctru vé tac
dong cua video so voi vin ban cho thiy rang nhitng quang cao dudi dang video s& khién cho nguoi xem
nh¢ dén khoang 95% noi dung, trong khi quang cao dudi dang van ban nguoi doc chi nhé duge 10%. Diéu
nay lam cho video trd nén hap dan va twong tac hon ddi v6i ngudi ding (Dangana, 2023).

Theo bao c4o hing niam “State of Video Marketing 2023” dugc thuc hién boi Wyzowl, tiép thi thong qua
video 1a mot trong nhitng xu hudng tiép thi ndi bat trong thap ky qua va s& tiép tuc phat trién trong thoi
gian toi.

2.2 Ly thuyét nén

2.2.1 Ly thuyét hanh déng hep Iy (TRA)

Ajzen va Fishbein 1a 2 hoc gia ¢d mo rong va phat trién lai ’thuyét hanh dong hop 1y vao nam 1975. Theo
TRA, y dinh hanh vi cua m6t ca nhan phu thudc vao hai yéu t6 chinh: thai d6 va chuén chu quan. Yéu to
nay c6 tac dong mot cach tryc tiép dén y dinh hanh vi cia ca nhan, va tir 46 s€¢ anh huéng dén hanh vi cua
ho.

Theo thuyét hanh dong hop ly, thai do dé cap dén tinh tich cuc va tiéu cuc trong niém tin cia mot nguoi
d6i voi mot san pham hoac dich vu nao d6 dugc dua ra trén thi truong. Thém vao do, vé cl}uén chu quan
theo Ajzen (1991) thi day con nhan thic 4p luc trong moi ca nhan bi tadc dong bdi xa hoi dé xéac dinh nén
hay khong thuc hién hanh vi hay hanh dong nao do.

2.2.2 Ly thuyét hanh vi dy dinh (TPB)

Nhédm giai quyét cac han ché con ton tai & thuyét hanh dong hop 1y (TRA). Ajzen da bo sung Iy thuyét hanh
vi du dinh (TPB) vao nam 1985. Thuyét hénh vi du dinh (TPB) duoc phé}t trién bang cach ‘b6 sung thém
mot thé}nh phan dlE‘Q’C goi la “nhén thie kiém soat hanh vi”. Nhén thice kiém soat hanh vi d€ cép dén cam
nhén vé mirc 6 d¢ dang hay kho khén khi thue hién hanh vi. Thé hién cam nhén cta ca nhén c6 kha néng
va di nguon lyc dé thuc hién hanh vi d6 hay khong (Ajzen, 1991). Theo ly thuyet hanh vi du dinh (TPB),

¥ dinh hanh vi duoc hinh thanh vé6i 03 thanh phan co ban bao gdm: thai d6 dbi véi hanh vi, chuin chu quan
va nhan thire kiém soat hanh vi.

2.2.3 M hinh chip nhén cdng nghé (TAM)

Mo hinh chdp nhdn céng nghé TAM hay con c6 tén tiéng Anh 1a Technology Acceptance Model) 1a mé
hinh Iy thuyét vé hanh vi st dung cong nghé do Fred Davis va Richard Bagozzi dé xuat vao nam 1989. M6
hinh nay nham muc dich giai thich cach ngudi dung dénh gia va sir dung cac cong nghé méi. Theo 1y thuyét
cong nghé TAM, hanh vi dugc anh huong boi ¥ dinh sir dung va y dinh nay s& tac dong truc tiép dén thai
do cta ho d6i vai viée st dung hé théng. Thai d6 cua nguoi ti€u dung ddi voi viée st dung lai dugc anh
huéng boi 2 yéu té chinh 1a: tinh hitu ich va tinh dé st dung. Theo TAM, néu nguoi dung cam thiy cong
nghé mang lai gia tri cho cong viéc hay nhu ciu ctia ho va ho cam thay sir dung cong nghé 1a diéu dé dang,
thi ho s€ ¢6 xu hudng st dung cong nghé do.

3 GIA THUYET VA MO HINH NGHIEN CUU

3.1 Bo tin cay

Do tin cdy cua thong tin trong video duge dinh nghia 1a nhitng dic diém tich cyc ciia ngudn anh hudng doi
vai viéc ch?ip nhén thong di€p (Ohanian, 1990). D¢ tin cay dugc xac dinh trén sy danh gia cua nguoi xem
video. Sy tin cay dugc cam nhén 1a khia canh tin cay anh huéng dén viec chép nhan thong diép theo hudng
tich cuc hoidc tiéu cuc va no c6 thé mang lai nhitng thay d6i trong thai do ciia ngudi tiéu ding ( Bouhlel &
cong su, 2010). P tin cdy ciia thong tin trong video trén YouTube 1 mét yéu t6 quan trong anh huong dén
cach ngudi xem tiép nhan va danh gia thong tin. Thong tin dugc coi 1a dang tin cdy s& dugc nguodi xem
chap nhan hon, ddng thoi cling c6 anh hudng tich cuc dén thai d6 va hanh vi cta ho. Nhitng ngudn dang
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tin cdy hon s& thanh cong hon trong viéc phat trién thai d¢ tich cuc (Chu & Kamal, 2008). Ngoai ra, do tin
cdy da dugc minh chimg 14 ¢6 anh hudng tich cuc dén y dinh mua hang (Hsu & Tsou, 2011; Wang va cong
su, 2006).

Gid thuyét 1: D tin cdy anh hwéng tich cuc dén y dinh mua ciia ngueoi tiéu ding.

3.2 Tinh giai tri

Ducoffe (1996) nhin manh rang giai tri mang lai cam xuc tich cuc cho nguoi tiéu dung khi ho tiép xuc voi
quang céo. Gia tri giai tri ton tai trong kha ning ctia quang cao nham dé kich thich sy thoai mai, chuyén
huéng, huong thu thaim my hodc giai phong cam xtc (McQuail, 2010) hoac nhing gi duoc dé cap boi
(Edwards et al, 2002) 12 nhu ciu huéng thy ciia nguoi tidu ding. Quang cdo can c6 tinh giai tri dé thu hat
ngudi tiéu ding vi giai tri dugc cho 1a ¢6 thé 1am ting hiéu qua ciia thong diép dugc truyén tai (Hoffman
va Novak, 2012). Trén nén tang YouTube, tinh giai tri dong mot phan quan trong gép phan quyét dinh su
thanh cong ctia mot video. Cac video c6 tinh giai tri cao s& thu hut duogc nhiéu nguoi xem va c6 kha ning
dugc chia sé rong rai hon. Diéu nay 1a do tinh giai tri gitp video trd nén hip dan va dé tiép thu hon, khién
ngudi xem cam thiy thoai mai va thu gian khi xem. (Dehghani & cong s, 2015) cho ring giai tri ¢6 tac
dong tich cuc dén nguoi tidu dung va thai do ciia ho. Cac nghién ciru trude d6 da chi ra rang giai tri co kha
ning thu hit sy quan tdm cta ngudi tidu dung mot cach d& dang. Néu mot quang céo chira hinh anh hoat
hinh hoac nhitng nhan vat vui nhén thi sy chu y ciia nguoi ti€u dung s€ tang 1é€n (Tsang & Tse, 2005). (Lé
& Nguyén, 2014) cho ring giai tri dong vai tro quan trong trong viéc du doan thai d6 cua ngudi tiéu ding
va ¢6 anh huong dén hiéu qua cua quang céo. Tinh giai tri cling anh hudng dén hidu qua ciia quang cao.
V6i thi truong tran ngdp quang cdo nhu hién nay, dé thu hut sy quan tim ciia nguoi tiéu dung, quang cao
can phai thi vi va vui nhon (Azeem & cong sy, 2012). Noi dung mang tinh giai tri c¢6 thé tao ra phan tng
tich cuc dbi véi quang cdo (Wang & Lan, 2018).

Gid thuyét 2: Tinh gidi tri anh huong tich cyee dén y dinh mua ciia nguoi tiéu ding.

3.3 Tinh nang cua video

Tinh ning cua video bao gom chit luong cua video 13 yéu t6 c6 anh huong dén quyét dinh mua hang
(Satgunam va cong sy, 2010). Video chit lugng cao ¢ thé lam tang muc do tuong tac cua ngudi dung
(Dobrian va cong sy, 2013). Cac nghién ctru trude cling cho thdy chat lugng cua video 14 thudc tinh quan
trong va gop phan vao phan g cam xuc ctia nguoi tiéu dung (Hsieh & cong sw, 2012). Video chat luong
mang lai trai nghiém tryc quan sinh dong cho nguoi tiéu dung. Do d6 ma n6 c6 anh huéng tich cuc dény
dinh mua sam ctia ho. Ngoai ra, do 16 nét cua video cling dong vai tro kha quan trong trong viéc tang cuong
su hleu biét ctia nguoi tidu dung vé san pham Nho vao hinh anh sac nét, nguoi ti€u dung co the nam bat
chi tiét va tinh nang san pham mot cach dé dang. Trai nghiém mua sdm truc quan nang cao niém vui mua
sim cua nguoi tiéu dung, tao cam giac hai long va khuyén khich ho quay lai mua sim trong twong lai (Shen,
2012). Vi thé ma chat lugng ctia video hay d6 sic nét ciia video 1a nhiing tinh nang duoc xem 1a yéu té anh
hudng dén thai d6 va dy dinh mua hang ciia ngudi tiéu dung.

Gid thuyét 3: Tinh ndang video anh hiong tich cwc dén y dinh mua ciia ngueoi tiéu ding.

3.4 Tinh thong tin

Khi ngudi tiéu ding cam nhan riang quang cao dang cung cp thong tin lién quan va hitu ich, thi ho s& co
xu huéng coi d6 la mot quang cao c6 gia tri (Murillo va cong su, 2016). Tinh thong tin 1a tinh trang trong
do quang cao cung cap thong tin hiru ich va thu vi (Ducoffe, 1996).Quang cdo truc tuyen dugc danh gia la
phuong tién t6t nhat va mang lai nhiéu loi ich hon trong viéc tim hiéu théng tin san phim so v6i cac phuong
tién truyén thong khac (Kumar va cong su 2018). (Taylor va cong su, 2011) dd phat hién ra rang thong tin
trong quang cao c6 anh hudng tich cuc dén thai d6 cua ‘ngudi tidu dung dbi vai quang cao. Diéu nay c6 thé
do ngudi tiéu dung cho ring quang cdo c6 thé cung cip kién thirc vé cac san phdm thay thé hodc dich vu
nham dép tng nhu cau ciia ho (Aziza va Astuti 2018). Khi ngudi mua hang nhan thiy quang cao tryc tuyén
dem lai thong tin c6 ich, ho s& c6 xu hudng c6 danh gia tich cuc hon vé quang céo trén internet (Javid va
cong sy, 2012).

Gid thuyét 4: Tinh thong tin anh hwong tich cuc dén y dinh mua ciia nguoi tiéu ding.

3.5 Sw khé chiu
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Sy kho chiu 13 két qua cta cam xtic ma nguoi tiéu dung trai qua (Waldt va cong su, 2009) nhu kho chiu,
thiéu kién nhin hodc mét chut tirc gian (Ducoffe, 1996). Su kho chiu ddi véi cac quang cao video tryc tuyén
trén YouTube c6 thé anh hudng tiéu cuc dén thai do mua sdm cua ho. Piéu nay cé thé lam rd 1y do tai sao
ngudi tiéu dung wu tién bo qua quang cao trén YouTube (Yang & cong su, 2017). S6 lwong quang céo
khong hop 1y hodc sy 16n x0n cua quang cdo ciing la nguyén nhéan gay kho chiu (Kim va Sundar, 2010). (
Ducoffe,1996) cho rang nguoi tidu dung thuong cam thiy khong hai 1ong véi cac quang cdo néu ho cam
thdy rang ching gay khé chiu, lam phién hodc lam phén tim trong qua trinh xem cta ho.

Gid thuyét 5: S khé chiu anh hwéng tiéu cuc dén y dinh mua ciia nguoi tiéu ding.

Mot s6 nghién ctru trude day vé cac yéu td anh hudng tir quang céo truc tuyén trén mang xa hoi tai Viét
Nam ciia cac tac gia Ngd My Tran va Mai V& Ngoc Thanh nim 2017 cho thay cac yéu t6 : tinh thong tin,
tinh giai tri, do tin cdy c6 tac dong tich cuc dén ¥ dinh mua cta ngudi tiéu ding. Ngoai ra nghién ciru nay
¢6 thém yéu t6 su kho chiu ¢6 tac dong tiéu cuc dén y dinh mua ctia nguoi tiéu ding. Thém nira, nghién
clru tir tac gia Vo Chiéu Vy nam 2023 vé cac yéu t anh hudng cua quang cao trén TikTok dén y dinh mua
Clia nguoi tiéu ding tai dia ban TP.HCM ciing cho thiy cac yéu t6 tinh thong tin, tinh giai tri va sy tin cdy
cling c6 tac dong tich cuc den y dinh mua cua nguoi ti€u dung. Nghién ctru cu01 cung cua tac gia Tran
Khanh, nam 2022 ciing cho rang tinh nang cua video va tinh thong tin 1a 2 yeu t6 ¢ anh hudng tich cuc
dén y dinh mua cta nguoi tiéu dung. Di véi nghién clru ngoai nudc, vé cac yéu t6 anh hudng dén phan
g ctia ngudi tiéu dung ddi voi quang céo tryc tuyén trén nén tang Youtube cua tic gia Pius Hubert
Puwandi, Gabriela Tiara DE, Nicholas Brasali nim 2020 ciing cho rang yéu td tinh thong tin, tinh giai tri,
do tin cgy co tac dong tich cuc dén y dinh mua cta nguoi tiéu dung va yéu t6 sy kho chiu 6 tic dong nghich
chleu dén y ¥y dinh mua cua ho. Thém vao do, theo nghién ctru cua tac gia Hale Fulya YUKSEL, nam 2016
vé nhimng yéu t6 anh huong t6i y dinh mua trén Youtube dudi dang video ciing cho rang do tin cdy va tinh
nang cta video c6 tac dong tich cuc dén y dinh mua ciia ngudi tiéu ding.

Nhu véy, dua trén cic nghién ctru lién quan ma tac gia thu thip dugc, nhan thiy ring cac nghién ctru nay
déu co nhitng nhan té chung c6 anh hudng dic biét dén ¥ dinh mua cua ngudi tiéu dung nhu: Tinh théng
tin, tinh giai tri, d tin cdy, su phién nhidu, tinh ning cta video.

3.6 M6 hinh nghién ctu

Dua vao nhitng 1y thuyét, hoc thuyét, cac két qua nghién ctru khoa hoc cua cac hoc gia, y kién tir cac chuyén
gia cung vdi su hudng dan tir giang vién co thé xac dinh cac yéu t6 anh huong dén y dinh mua ciia nguoi
tiéu dung tai TP.HCM gbm : Do tin cdy (X1), tinh giai tri (X2), tinh nang cua video (X3), tinh thong tin
(X4), su kho chiu (X5). M6 hinh d& xuét gdm 5 bién doc 1ap va 1 bién phu thude:

DA tin cdy

H1(+)

Tinh giai tri

H3() Y DINH MUA CUA
Tinh néng video NGUOI TIEU DUNG

Tinh thong tin

Su kho chiu

Hinh 1: M6 hinh nghién ctru dé xuét
Nguon: Téc gia tong hop tir gia thuyér nghién ciru

4 PHUONG PHAP NGHIEN CUU
4.1 Thang do ludng

Dé danh gid mirc d¢ tic dong clia quang cio truc tuyén trén YouTube déiﬂ vo1 y dinh mua cua nguoi tiéu
dung tai TP.HCM. Téc gia da su dung phuong phap gui bang khao sat dé thu thép dir liéu, lay y kién tur
nguoi tiéu dung. Bang cau hdi gom 5 phéan, trong do: Phan 1 1a phan gidi thi€u 1y do va muc dich cua cuc
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khao sat. Phan 2 1 phan gan loc gdm 1 cau héi nham x4c dinh va gan loc dbi tuong duoc phong van. Phan
3 12 phan nhan khau hoc gdm 4 cdu hoi phan nay thyuc hién viéc thu thap thong tin vé cac dic diém nhan
khau hoc cuia ngudi tham gia khao sat nhu gi6i tinh, d6 tudi, trinh d6 hoc van, nghé nghiép va thu nhap,
nham h trg cho qué trinh phén tich thdng ké mo ta va nhan xét trong nghién ctru. Phan 4 1a phan 1am nong
g6m 1 cau hoi, phan nay dung dé khoi goi van dé lién quan dén viéc str dung Youtube. Cuy thé 1a tin suét
sir dung Youtube nhu thé nao. Phin cudi cting 1a phan noi dung chinh phan nay str dung thang do Likert (5
mirc d6) diém dugc tir 1 = rat khong dong v dén 5 = rat dong ¥ nham xéac dinh cac yéu t6 anh huong tir
quang c4o truc tuyén trén Youtube dén y dinh mua ctia ngudi tiéu ding.

Ngoai ra, tac gia con phong van thém 5 ngudi tiéu dung thudng xuyén mua hang trén nén ting Youtube dé
tham khao ¥ kién ctia ho vé bg thang do. Nhiing nguoi tiéu dung nay dé xuét can diéu chinh ngon ngit va
cach dién dat cho phii hop hon véi ngit canh tai TP. Ho Chi Minh. Bang 1 trinh bay céc thang do, cac bién
do ludong va ngudn tham khao da duoc diéu chinh sau khi thu thap y kién.

4.2 Phwong phap chon miu

Khao sat dugc thuc hién thong qua Internet, tac gia da guri bang khao st truc tuyén cho nhitng ngudi tham
gia théng qua nén tang mang xa hoi nhu Facebook, Zalo. Cac bang cau hoi duoc thu thap tir nhitng ddi
tugng thudng xuyén xem va sir dung nén tang Youtube.

Theo Hair & cong sur (1998) kich ¢ mAu tdi thiéu nén dat gip 5 1an dua trén tong s6 bién quan sat va no
¢6 cong thire: n = 5*m. Trong d6, n 1a s mau téi thiéu can khao sat va m 1a s6 cau hoi trong bai. Do do,
ma ta xac dinh sé mau khao sat nhu sau: n= 5*31= 155 (miu)

Nhu vay sé mau toi thiéu tac gia can thyc hién 1a 155 mau. Tuy nhién dé bai nghién ctru dugc tot nhat thi
tac gia quyet dinh tién hanh khao sat va 1ay 250 mau.

Trong tong s6 nhiing nguoi duoc hoi, gidi tinh nam chiém 26.8 % va gio1 tinh nir chiém 73.2 %. Nhiing
ngudi duoc hoi chit yéu 1a sinh vién dai hoc, nhan vién vin phong. Pa phan nhitng nhom dbi tuong duogc
khao sat déu co tan suat xem Youtube cao.

5 KET QUA VA THAO LUAN

5.1 g tin cdy va gia tri thang do

Dé danh gia do tin cdy cua thang do, ta s€ dya vao h¢ Sé Cronbach's Alpha. Trong kiém dinh ta can luu y
hai chi s6 quan trong 1a: h¢ s6 Cronbach's Alpha va h¢ so tvong quan tong da hi¢u chinh (Corrected Item —
Total Correlation). Theo Hoang Trong va Chu Nguyén Mong Tuyén (2008) néu cac bién quan sat voi hé
sO twong quan bién tong > 0.3 va h¢ s6 Cronbach’s Alpha > 0.6 s& dugc coi la dang tin cdy va c6 thé duoc
st dung trong cac phan tich ti€p theo.

Bang 1: D¢ tin cdy cta cac thang do

Hé so
Khai niém Bién quan sat twong quan
bién - tong

Thang do “D9 tin ciy” : Cronbach’s Alpha = 0. 883

Do tin cay TCI. Quang cao tryc tuyén trén Youtube 13 nguon tham khao 0.770
(Yaakop va cong su, | tin cdy dé mua sim.
2012; Bamoriya va | TC2. Céc ndi dung quang céo trén Youtube la dang tin cay. 0.737

cong su, 2012; Nguyén | TC3. Hinh thirc quang c4o truc tuyén trén Youtube ngay cang 0.738
Duy Thanh va cong sy, | phd bién gitp t6i tin twong vao hinh thirc mua sim nay.

2013; Tsang va cong 0.696
su, 2014; Ashmawy, | TC4. D9 tin cdy tac dong manh mé dén y dinh mua.
2014)
Thang do “Tinh gidi tri” : Cronbach’s Alpha = 0.855
GT1. Cac video quang cdo truc tuyén trén Youtube c6 tinh giai 0.670
Tinh giai tri tr1 cao. - ; R
GT2. Noi dung clia cac quang cao trén Youtube rat vui. 0.761

69



Tdc gia: Tran Thi Phwong va Tran Thu Thao

(Tsang va cong su, GT3. Quang céo tryc tuyén trén Youtube rat thi vi. 0.730
Sii?(gi: ;'ggg?"éi”m&vé GT4. Quing cho trye tuyén trén Youtube khién t6i khong bi 0.647
~ nham chan.
cong sy, 2010)
Thang do “Tinh ning cua video” : Cronbach’s Alpha = 0.850
TN1. Chat lwong hinh anh va video quang céo duoc ding trén 0.667
Youtube kha hip din va 16i cudn ngudi xem.
Th_ﬂ} nang cua video [ TN2. Téc d6 tim kiém thong tin vé san pham va dich vu tir 0.698
(Shirin & ‘Clafa' 2015; | quang céo trén Youtube khd nhanh va chinh xéc.

Bakerzvcz)loc;))ng s, TN3. Cac video quang céo truc tuyén trén Youtube rat sic nét. 0.692
TN4: Am thanh va hinh anh video ndi bét giup ngudi tiéu ding 0.697
dé dang ghi nhé trong tAm tri.

Thang do “Tinh thong tin” : Cronbach’s Alpha = 0.864
Tinh thong tin TT1. Quang céo trén Youtube cung cap thong tin kip thoi. 0.708
(Ducoffe, 1995; Tsang TT2. Quang cdo trén Youtube cung cap nhimng thong tin can 0.725
va cong su, 2004; Kim | thiét va hitu ich.
& Han, 2014; TT3. Quang céo trén Youtube cung cip nhiéu thuong hi¢u 0.692
Blanco va cong su, dang tim kiém.
2010; Nguyen Duy 0.723
23?; nI% Va cong st TT4. Quang céo trén Youtube cung cip thong tin chinh xac vé
> 1sang va cong ) X 2 1
sw, 2014; Ashmawy san pham va dich vu.
,2014)
Thang do “Sw khé chiu” : Cronbach’s Alpha = (0.818
KC1. Noi dung quang céo trén Youtube mang lai sy qudy ray, 0.637
phién nhiéu.
Su kho chiu KC2. Cam thay bi lam phién khi nhan dugc nhiing quang céo 0.698
(Ducoffe, 1995; Tsang | truc tuyén trén Youtube.
va cdng su, 2004; Xu, | KC3. Cac quang cao ding qua thuong xuyén dan dén su kho 0.635
2016) chiu.
KC4. Cam thay khé chiu khi cac quing céo trén Youtube lam 0.593
gian doan trdi nghiém xem.
Thang do “Y dinh mua” : Cronbach’s Alpha = 0.876
YDI. Str dung quang cao truc tuyén trén Youtube dé tham 0.704
khao mua hang trong tuong lai.
Y dinh mua YD2. Dy dinh s€ mua hang sau khi xem qua n¢i dung quang 0.762
(Hausman & Siekpe, | cdo trén Youtube.
2009; Kim & Han, YD3. S& mua hang sau khi xem céc video quang cdo truc tuyén 0.766
2014) trén Youtube.
YD4. C6 kha ning mua cac san pham duogc quang cio trén 0.705
Youtube.

Nguon: Tdc gia tw tong hop tir két qua chay SPSS
Sau khi thyc hién xong budc kiém dinh d6 tin ciy CronBach’s Alpha, tac gia nhan thay c6 24 bién quan sat
hop 1&. Nén 24 bién quan sat nay s& dugc dua vao dé tiép tuc phan tich nhan t6 kham pha EFA. Ta s& xét
dén két qua phan tich nhan t6 kham pha EFA duoc trinh bay tai bang 2. Tir bang nay cho ta thdy gié tri hé
s6 KMO = 0.824, gia tri ndy nam trong khoang 0.5 < KMO < 1, nén phén tich nhan t6 1a phu hop véi dit
lidu nghién ciru. Thong qua két qua phan tich kham pha nhan t6 EFA, ta thy cac bién quan sat déu hoi tu
va cac hé sb tai déu 16n hon 0.5 diéu nay cho thiy cac nhan t6 va bién quan sat c6 mbi lién hé chit ch& voi
nhau. Nhu véy, két qua trén cho thy cac nhan t6 dugc xac dinh 14 phu hop va c6 giai thich dugc su bién
thién cuia cac bién quan sat.

Béng 2: Phan tich nhan t5 kham pha EFA
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CAC YEU TO

1 2 3 4 5

TC1 793
TC3 787
TC2 741
TC4 695
TT2 802
TT3 797
TT4 782
TT1 717
GT1 810
GT2 .803
GT3 703
GT4 615
TN3 827
TN4 775
TN2 659
TN1 .606
KC2 .853
KC1 .800
KC3 781
KC4 764

Hé s6 KMO = 0.911 Gia tri Eigenvalues = 1.022

Kiém dinh Barlett’s Test: Téng phwong sai trich = 71.199
Sig. = 0.000

Nguon: Téc gia tw tong hop tir két qua chay SPSS

Bang 3: Phan tich twong quan Pearson

TC GT TN TT KC

Hé s6 twong | .694* | .638* | .580* | .597* | .057
guan Pearson * * * *

Sig. (2 Tailed) | .000 | .000 | .000 | .000 | .367

D N 250 250 250 250 250

Nguon: Téc gia tw tong hop tir két qua chay SPSS
Dua trén két qua phan tich twong quan Pearson, ta thay gia tri ctia céc bién TC, GT, TN, TT c6 gia tri Sig
déu nhé hon 0.05, ngoai trir bién KC c6 gia tri Sig = 0.367 > 0.05. Do d6, cac bién TC, GT, TN, TT s& duoc
sir dung dé phan tich trong hdi quy.

5.2 Kiém dinh gia thuyét nghién ciru
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Két qua phan tich hdi quy cho thiy, tit ca cac bién doc lap déu c6 gia tri Sig nho hon 0.05, cu thé 1a Tin
cay (TC) c6 Sig =.000, Giai tri (GT) ¢6 Sig =.000, Tinh nang (TN) c6 Sig =.050 va Thong tin (TT) c6 Sig

=.000. Do véy ma cac bién nay déu c6 y nghla thong ké va déu tac dong 1én bién phy thudc YD. Tiép dén,
ta s& xét dén hé s6 phong dai phuong sai VIF de danh gia xem c6 hi¢én tuong da cong tuyen xday ra hay
khong. Nhin vao bang, ta co thé thay dugc hé sé phong dai phuong sai VIF trong bang déu nho hon 10, do
vay ta két luan dugc rang khong c6 hién tugng da cong tuyén xay ra.

Bang 4: Két qua hoi quy

Thang do H¢ so Beta H¢ so Sig. Thong ké da cfng Két qua
chwa chuan hoa Beta tuyéen
chuan
héa
B | Std.Error Beta Tolerance | VIF
1| (Constant) | .157 212 458
TC .364 .063 .356 .000 457 2.186 Chap nhan
GT 219 .059 222 .000 482 2.073 Chap nhan
TN 134 .068 113 .050 521 1.920 Chap nhan
TT 216 .056 .208 .000 587 1.703 Chép nhan

Nguon: Nguon: Tar két qua chay diz liéu SPSS 20.0
Duya trén két qua phén tich hdi quy ta thiy c6 4 yéu t6 anh huong dén y dinh mua ctia ngudi tiéu ding bao
gém: “ Do tin cay”, “ Tinh giai tri”, “ Tinh ning cua video”, va “ Tinh thong tin”. Nhu vay, ta s& c6 mod
hinh chinh thirc sau khi chay két qua phan tich hdi quy nhu sau:

Tin ciy

Giai tri

Thdng tin

Tinh ning

Hinh 2: M6 hinh két qua nghién ctru

6 THAO LUAN

Quéng co video trén YouTube 1a mot kénh c6 tiém ning dé thu hit va thic day quyét dinh mua hang cia
khach hang mot cach hiéu qua. Tuy nhién, dé thanh cong cac doanh nghiép cén tap trung vao viéc tao ra
nhimg ndi dung sang tao, lva chon phuong thire quang cdo phu hgp va t6i wu hoa chién dich ctia minh.
Viéc xem xét “Cac yéu t6 anh huong tir quang céo truc tuyen trén YouTube dudi dang video dén y dinh
mua clia ngudi tiéu dung tai TPHCM” 1a mot diéu rat can thiét. Tir d6, nghién ctru s& dé xudt ra cac ham y
quan trj gitip cac doanh nghiép tai TP.HCM néng cao hiéu qua ctia quang cdo truc tuyén trén YouTube doi
v6i khach hang.
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Theo két qua nghién ctru, nhan t6 "Tin cay" 13 nhan t6 t6 then chdt c6 tic dong manh nhit dén y dinh mua
clia nguoi tiéu dung tai TP.HCM. Piéu nay thé hién rd thong qua hé sé Beta chuan hoa = 0.356, 1a nhan t6
tac dong manh nhat trong 4 nhom nhan t6. Két qua nay cho thay “dd tin cdy” cua quang cao dong vai tro
quan trong trong viéc thuc ddy dén ¥ dinh mua sim ctia ngudi tiéu dung. Khi ngudi tiéu dung tin tudng vao
mot thuorng hiéu, san phém hodc dich vu, ho c6 xu huéng mua hang nhiéu hon.

Nhan t6 “giai tri” dong vai trd quan trong thir hai trong viéc anh huéng dén y dinh mua sim cta nguoi tiéu
dung tai TP.HCM. Nhéan t6 nay cho ra két qua Beta manh thir hai trong 4 nhém nhén t6, hé s6 Beta chudn
hoa clia nhan té giai tri bang 0.222. Két qua nay cho thay tiém nang to 16n clia quang cao Youtube trong
viéc thu hit nguoi tiéu ding tai TP.HCM. Tuy nhién, dé gia tang hiu qua, cac nha quang cdo can chu trong
vao viéc tao ra nhiing ndi dung quang cdo sang tao, héap dan va mang tinh gidi tri cao.

Nhan t6 "Théng tin" 14 nhan to c6 tac dong manh thir ba dén y dinh mua cua nguoi tiéu dung tai TP.HCM.
Picu nay dugc thé hién thong qua hé s6 Beta chuan hoa ciia nhan td “thong tin” bang 0.208. Két qua nay
cho thay tiém ning to 16n ciia quang cio Youtube trong viéc thu hut nguoi ti€u dung tai TP.HCM. Tuy
nhién, dé gia tang hiéu qua, cac nha quang cao can chu trong vao viée cung cap thong tin ddy du, chinh xac
va hitu ich v€ san pham dich vu trong cac quang cao, thay vi chi tap trung vao viéc gidi thiu thuong hiéu.
Nghién ctru chi ra rang nhan t6 “Tinh nang” 1a nhan t5 co tac dong yéu nhit nhung ciing la nhan tb gop
phan anh huong dén y dinh mua ciia ngudi tiéu ding tai TP.HCM. Diéu nay duoc thé hién théng qua hé s6
Beta chuén hoa thip nhat bang 0.113. Két qua nay cho thiy, mic di ngudi tiéu dung tai TP.HCM quan tim
dén chat lugng hinh anh trong quang cao Youtube, nhung ho can dugc thu hut bai nhimg ndi dung sang tao
va hap dan hon dé co6 thé dua ra quyét dinh mua hang.

So véi cac nghién ciru trude day: Yéu t6 “ Do tin cdy” ¢6 anh hudng tich cuc dén ¥ dinh mua cia ngudi
tiéu dung voi hé sé hdi quy chuan hoa Beta = 0.356 diéu nay phu hop véi cac nghién ctru cia tac gia Ngo
M¥ Tran & Mai VO Ngoc Thanh (2017), V6 Chiéu Vy(2021), Suci Ramadhaniand va cdng su ( 2020), Pius
Hubert Puwandi va cong su (2020), Hale Fulya Yuksel (2016). Diéu nay dong nghia véi viéc chap nhan
gia thuyét H1.

Yéu t6 “ Tinh giai tri” c6 anh hudng tich cuc dén y dinh mua cta ngudi tiéu dung véi hé sb hdi quy chuan
hoa Beta = 0.222 diéu nay pht hop vdi cac nghién ctru ciia tac gia Ngé My Tran & Mai V6 Ngoc Thanh
(2017), Vo Chiéu Vy(2021), Suci Ramadhaniand va cong su ( 2020), Pius Hubert Puwandi va cong su
(2020). Piéu nay dong nghia vai viéc gia thuyét H2 duge chip nhan.

Yéu t6 “ Tinh niang cua video” ¢ anh hudng tich cuc dén y dinh mua ctia ngudi tiéu dung véi hé sé hdi
quy chuén héa Beta = 0.113 diéu nay phu hop v6i cac nghién ciru cua tac gia Trin Khanh (2023) va Hale
Fulya Yuksel (2016). Diéu nay dong nghia v6i viéc chip nhén gia thuyét H3.

Yéu té “ Tinh théng tin” ¢6 anh hudng tich cuc dén y dinh mua ctia ngudi tidu ding véi hé sé hdi quy chuan
hoa Beta = 0.208 diéu nay phu hop véi cac nghién ctru cua tac gia Ngd My Tran & Mai V& Ngoc Thanh
(2017), V& Chiéu Vy(2021), Tran Khanh(2023), Suci Ramadhaniand va cong sy ( 2020), Pius Hubert
Puwandi va cong su (2020). Diéu nay dong nghia véi viéc gia thuyét H4 dugc chap nhan.

Nghién ctru cua tac gia ¢6 tinh dong nhat véi cac nghien ctru tac gid da tham khao trudc d6. Tuy nhién
nghién clru cua tic gia cling mang duoc nhing dong gop riéng nhu nghién ctru tai dia diém khac, nhom ddi
tugng khac. Ching minh dugc nhimg yéu t6 nao cac tic dong manh m& dén y dinh mua ctia nguoi tiéu
dung tir quang cdo truc tuyén trén Youtube.

7 KET LUAN VA HAM Y QUAN TRI

7.1 Két luan

Nghién ciru anh hudng ciia quang céo video Youtube dén y dinh mua hang cta ngudi ding TP.HCM. Mo
hinh nghién ciru duge xdy dung dua trén cac 1y thuyét nhu TRA, TPB, TAM va cac nghién ctru lién quan
khac, dong thoi két hop thuc té vé quang céo truc tuyén trén Youtube tai TP.HCM. Vé mit ly thuyét, nghién
ctru nay c6 nhitng dong gop sau nhu sau:

Tht nhét, két qua nghién ctru da chi ra rr:ing 5 yéu td: Do tin cdy, tinh thong tin, tinh giai tri, tinh nang cua
video déu c6 tac dong dén y dinh mua ctia ngudi tidu ding tai TP.HCM. Két qua nay phu hop véi xu huéng
chung hién nay khi ma ngudi tiéu ding ngdy cang quan tim dén noi dung cia cac video quang cdo.

Thir hai, nghién ctru ciing cho thiy rang “dd tin cay” va “tinh giai tri” c6 tac dong dang ké dén y dinh mua
clia nguoi tidu dung tai TP.HCM. Khi mot quang cao ma c6 do tin cdy va tinh gidi tri cao thi s& dé dang thu
huat duoc sy chil y cua nguoi tidu dung. Do d6, ma cac doanh nghiép nén chi trong dén 2 nhén t6 nay.

73



Tdc gia: Tran Thi Phwong va Tran Thu Thao

Thir ba, nghién ctru con gop phan quan trong vao viéc xac dinh hanh vi cuia nguoi tiéu dung thong qua
quang cdo truc tuyén trén Youtube. Cu thé, nghién ctru da 1am o cac yéu t6 anh huong tir quang cdo truc
tuyén trén Youtube dén y dinh mua cta ngudi tiéu dung tai TP.HCM. Qua d6, tir két qua nghién ctru nay
s& 14 co s& vitng chic cho cac nghién ctru khac trong twong lai.

7.2 Ham y quan tri

Két qué cho thdy, nhan t6 "D tin cdy" 1a nhan t6 t6 then chét co tic dong manh nhit dén ¥ dinh mua ciia
ngudi tidu dung tai TP.HCM. Diéu nay ciing cho thiy, “d6 tin cdy” clia quang cao dong vai trd quan trong
trong viéc thuc ddy dén y dinh mua sim ctia ngudi tiéu dung. Khi ngudi tiéu dung tin tudng vao mot thuong
higu, san phérn hoac dich vy, ho ¢6 xu hudéng mua hang nhiéu hon. Chinh vi thé, ma cac doanh nghiép nén
chu trong dén yéu t6 tin cdy cua thong diép quang cdo, khong nén quang cao qua 16 vé cong dung va tinh
nang cua cac san pham hay dich vu. Truyén tai thong tin quang cao phai trung thuc, day du va phan anh
dtng ban chét san pham/d1ch vu.

Tinh giai tri dong vai tro quan trong thir hai trong viéc anh huong dén y dinh mua sim cta nguoi tiéu dung
tai TP.HCM. Diéu nay ciing cho thiy, dé gia ting hiéu qua cua quang cao thi cac doanh nghiép can chu
trong vao viéc tao ra nhitng ndi dung quang cao sang tao, hap dan va mang tinh giai tri cao. Cac nha quan
tri nén tao ra nhitng quang cao c6 ndi dung hip din, lam cho ngudi xem ludn cam thdy thich thu. Bén canh
d6 nén da dang héa ndi dung quang céo bang cach két hop cac hinh thirc quang cdo nhu video, hinh anh,
bai viét dé thu hit sy cha y ctia nguoi xem.

Thong tin 14 nhan té ¢6 tac dong manh thir ba dén y dinh mua ctia nguoi tiéu ding tai TP.HCM. Tuy nhién,
dé gia tang hiéu qua, cac nha quang cdo can chu trong vao viée cung cip thong tin dy du, chinh xac va
hitu ich vé san pham, dich vu trong cic quang céo, thay vi chi tip trung vao viéc gidi thiéu thuong hiéu.
Ngoai ra, doanh nghiép nén phat trién ra nhitng ndi dung quang céo co gia tri, hay tao dung ndi dung hitu
ich va thu vi lién quan dén linh vuc ma doanh nghiép hoat déng. Trd thanh ngudn thong tin dang tin ciy
cho khach hang tiém ning.

Tinh ning ctia video 12 nhan t6 c6 tic dong yéu nhat dén ¥ dinh mua ciia ngudi tiéu dung tai TP.HCM. Tuy
nhién day ciing 14 nhan t6 gop phan anh huéng dén y dinh mua ciia nguoi tiéu dung tai TP.HCM. Do d6
ma cac doanh nghiép c6 thé sir dung hinh anh va video chit lwong cao dé thu hit s cha y cua khach hang
va truyén tai théng tin hiéu qua. Nén sir dung k¥ thuat quay phim, dung phim chuyén nghiép dé tao ra
nhing video quang cao sic nét, 4n tugng.
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FACTORS AFFECTING ONLINE ADVERTISING ON YOUTUBE IN VIDEO FORM
ON BUYING INTENTION OF CONSUMERS IN HCM CITY

TRAN THI PHUONG, TRAN THU THAO*
Faculty of Business Administration, Industrial University of Ho Chi Minh City,
*Corresponding author: tranthuthao@iuh.edu.vn

Abstract. YouTube is considered a huge channel to reach potential customers. Therefore, online
advertising on YouTube has become an effective marketing channel chosen by many businesses to reach
and attract customers. This topic was conducted with the aim of determining the factors that influence
online advertising on Youtube on the purchasing intention of consumers in the city. HCM. Then measure
and test the impact of the factors to propose some implications to help businesses improve the effectiveness
of online advertising on Youtube. Based on the theoretical basis of previous research articles on factors
influencing advertising on purchasing intentions of consumers both domestically and internationally. The
proposed research model includes five independent variables: (1) Reliability, (2) Entertainment, (3) Video
features, (4) Information, (5) Annoyance and one variable depends: Purchase intention. Based on a survey
sample of 250 users who regularly watch and use the Youtube platform in Ho Chi Minh City to evaluate
the scale and research model. Conducting Cronbach's Alpha reliability test, EFA exploratory factor
analysis, and regression correlation test to draw conclusions about the level of impact of the factors. The
results show that there are 4 factors that directly affect consumers' purchase intention: Reliability,
entertainment, information and video features. These findings help researchers and businesses better
understand consumer behavior through online advertising on Youtube.

Keywords. Online Advertising, Youtube, purchase intention.
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