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Tom tat. Nghién ctru nay nham xéc dinh cac yéu té anh huong dén hanh vi mua saim san pham thoi trang
trén tmg dung di dong cua Gen Z tai Thanh ph H6 Chi Minh. Nghién ctru ndy sir dung phuong phap nghién
ctru dinh tinh va phuong phap nghién ctru dinh lugng. Nghién ctru dinh lugng dugc thuc hién vei s6 mau
la 300 Gen Z da va dang mua sam san pham thoi trang trén ung dung di dong tai TPHCM. Két qua thu hOI
dugc 1a 300 phiéu, trong d6 c6 284 phiéu hop 1é (khoang 94,67%) va 16 phiéu khong hop 18. V&i 284 mau
hop 18, tAc gia phan tich dir liéu thong qua phan mém SPSS 20.0 va AMOS 20.0. Tir két qua nghién ciu,
yéu té “Nhan thirc dé sir dung” (DSD) bi loai bo trong nghién ctru ndy va 5 yéu té anh huong dén y dinh
mua sdm san pham thoi trang trén Gng dung di dong lan luot 1a “Truyén miéng dién ti” (TMDT), “Nhan
thirc hiru ich” (HI), “Gia ca” (GO), “Chuan cha quan” (CCQ), “Nhan thuc rui ro” (RR). Bén canh d6 yéu
t6 y dinh mua sim c6 tac dong dén hanh vi mua sam san pham thoi trang trén tng dung di dong cua Gen Z
tai TPHCM. Pong thoi, tac gia dé xuat mot s ham y quan tri nham nang cao hon nira mic d6 mua sam
truc tuyén trén ¢ng dung di dong cua Gen Z.

Tir khoa. Hanh vi mua sim, san pham thoi trang, tng dung di dong, Gen Z

1. GIOI THIEU

Mua sim truc tuyén dang ngay cang phat trién manh mé, s6 luvong ngudi mua sim truc tuyén ting truong
hang nam 1a tin hiéu ddang mung cho hoat dong thuong mai dién tir tai Viét Nam. Theo Séach trang Thuong
mai dién tir nam 2022, c6 74,8% nguoi ding mang Internet tai Viét Nam tham gia mua sam truc tuyén va
mat hang quan 4o, giay dép, my pham c6 ty 1é mua nhiéu nhat chiém 69%. Do d6, Viét Nam da ¢ nhiéu
chuyén bién tich cuc tir thoi quen mua sam tryc tuyén ciia nguoi tiéu diing va kinh doanh tryc tuyén cia
doanh nghiép trong ca nuéc. Tai Thanh pho HG6 Chi Minh (TP.HCM), hoat dong mua sam tryuc tuyén va
dich vy giao hang tan noi ngay cang phat tr1en cling vai nhu cau mua sim ngay cang nhiéu cua nguoi tiéu
dung. Khi nhic dén cac trang web mua siam truc tuyén, giao hang tan noi, chung ta co thé ké dén nhu
Shopee, Lazada, Sendo, Tiktok... Ngay nay, hau hét moi trang thuong mai dién tir mua sam déu c6 mot tng
dung c6 thé cai dat trén thiét bi di dong thdng minh mot cach dé dang va mién phi (Tak & Panwar, 2017).
Viéc mua sam tryuc tuyén trén tng dung di dong di khong con xa la véi ngudi tiéu dung Viét Nam, dic biét
1a Gen Z — nhiing ngudi tré lun sdi noi, nang dong va day nhiét huyét. Gen Z 1a thé hé dau tién duoc tiép
xdc véi mang Internet va céc thiét bi ki thuat s6. Chinh vi thé, Gen Z am hiéu nhiéu hon vé cong nghé.
Theo s6 liéu tir Téng cuc Théng ké Viét Nam, du doan dén nam 2025, Gen Z s& chiém gin mot phan ba
dan s trong d6 tudi lao dong cua Viét Nam va ho 1a nhém nguoi tiéu dung chu luc trong tuong lai. Dugc
sinh ra trong thoi dai ky thuat s6, Gen Z khang dinh ban SaC thé hé qua [phong cach thoi trang da dang va
bién hoa. Didu do cho thay rang, ho thuong xuyén mua Sam Cac san pham thoi trang dé bat kip xu huéng
hién dai. Thuc té & Viét Nam, cd rat nhidu nghién ciu vé hanh vi mua sam tryc tuyén caa ngudi tidu dung
nhung dé nghién cau tap trung vao mot dbi tugng nhur Gen Z va mua sam mat hang thoi trang thi con han
ché. Nhan thirc dugc tim quan trong trong hanh vi mua sam san pham thoi trang trén (g dung di dong cua
Gen Z hién nay dé dap ng nhu cau va mong mudn cua ho va thac day ho mua sam nhiéu hon 1a diéu rat
can thiét. Chinh vi thé, bai bao “Cac yéu té anh huéng dén hanh vi mua sam san pham thai trang trén tng
dung di dong cua Gen Z tai Thanh phé H6 Chi Minh” 1a nghién ctru can thiét hién nay. Nghién ctru danh
gia cac yéu t6 anh huong dén hanh vi mua sam san pham thoi trang trén wng dung di dong cua Gen Z.

© 2023 Trudng Pai hoc Cong nghiép thanh phé H5 Chi Minh


mailto:thuhuyenhoang1998@gmail.com

Nhém tac gia: Hoang Thu Huyén va Céng sir

2. COSO LY THUYET VA MO HINH NGHIEN cUU
2.1. Céac khai niém cé lién quan

2.1.1.GenZ

Theo Schlossberg (2016), thé hé Z 1 thé hé c6 thé dem dén nhitng bién dbi xu huéng trong hanh vi caa
nguoi ti€u dung trong tuong lai. Theo Parker va Igielinik (2020), trong thoi dai cdng ngh¢ k§ thuat bung
no, Gen Z 1a thé hé dau tién duoc tlep can Internet thdng qua cac thiét bi cong nghé k§ thuat sé va dién tu
ngay tir khi con nho. Do d6, Gen Z rat dé tiép thu nhitng cai tién méi trong cac phuong tién cong nghé k§
thuat. Theo Brown (2017), thé hé Z hay Gen Z 1a nhimg ngudi tré sinh tir nim 1995 dén nam 2012. Ho 1a
lyc lwong lao dong tré hién tai va trong tuong lai. Bén canh d6, Cho va cong su (2018) thé hé Z 1a nhom
nhan khau hoc ké tuc thé hé Millennials (thé hé Y) duoc ra doi trong giai doan tir 1996-2010. Theo
Kryvachuk (2022), Gen Z la nhiing ngudi ¢6 nam sinh tir nim 1995 dén nam 2009. Trong nghién ciru nay,
tac gia xac dinh d6i tugng khao sat 1a Gen Z c¢6 do tudi tir 15 tudi dén 27 tudi tinh dén ndm 2022. Tac gia
chon nhém déi twgng khao sat trong do tudi ndy vi ho ¢6 tiém ning nhat hién nay va c6 dy du ning luc
thuc hién hanh vi mua sam san pham thoi trang trén ang dung di dong.

2.1.2. Y dinh mua sim

Theo Ajzen (1991), ¥ dinh dugc dinh nghia 13 yéu t6 tao dong luc thuc diy mot ca nhan sin sang thuc hién
mot hanh vi nhat dinh mot cach sin sang. Y dinh chap nhan mua sam trén thiét bi di dong la su danh gia
mot cach chu quan vé kha ning ciia mot cé nhan khi thuc hién céc giao dich tryc tuyén qua thiét bi di dong
va thiét bi két ndi khong day (Ajzen, 1991; Yang, 2005). Y dinh mua sam dugc dinh nghia 1a viéc lap san
ké hoach trudc dé mua mot s6 san pham hoic dich vy trong twong lai. Tuy nhién, ¥ dinh mua nay khong
nhét thiét phai dugc thyuc hién, vi né duoc xem xét boi kha nang thuc hién va nhu cau cua ting ca nhan
(Warshaw va Davis trich trong Qun va cong su, 2012).

2.1.3. Hanh vi mua sim truc tuyén

Theo Philip Kotler (2009), hanh vi mua sam la nhitng can nhac suy nghi va hanh dong cua nguoi tiéu ding
thdng qua qui trinh nhan biét, lwa chon va thyuc hién mua sam san pham nham théa man mong muon hoac
nhu ciu nao d6 cta con ngudi. Ngoai ra, hanh vi mua sam con la cach nguoi tiéu dung dua ra quyét dinh
trudc, trong va sau khi mua sam san pham dich vu nham dap ang nhu cau cta ca nhan va gia dinh. Theo
Javadi va cong su (2012), hanh vi mua sdm cac san pham va dich vu thong qua mang Internet 1a hanh vi
mua sam truc tuyén.

2.2. Co sé ly thuyét

Nghién ciu dya trén Thuyét hanh dong hop 1y (TRA), md hinh chap nhan cong nghé (TAM), md hinh mé
rong ly thuyet chap nhan va st dung cong nghé (UTAUT?), thuyét nhan thic rai ro (TPR) dé phan tich
hanh vi mua sam san pham thoi trang cua Gen Z.

Thuyét hanh dong hop Iy (Theory of Reasoned Action — TRA) duoc Fishbein xay dung tir nim 1967 va
dugc Azjen va Fishbein chinh stra vao nim 1975. Theo mé hinh TRA, Ajzen (1991) da kiém ching thuc
nghiém trong nhiéu linh vic khac nhau rang giira y dinh va hanh vi ¢c6 méi quan hé chat ché vai nhau.
Trong mé hinh nay, thai ¢6 va chuan cha quan anh huéng dén y dinh hanh vi. Thai d6 |1a sy danh gia tich
cuc hay tiéu cuc cua con ngudi vé két qua caa hanh vi. Thai d6 dugc do luong bang niém tin ddi véi dbi
tuong cua hanh vi nhat dinh. Chuan cha quan ciia mét con ngudi dwoc dinh nghia 1a nhitng gi ho cam nhan
dugc tir nhitng ngudi ¢6 anh huéng nhu gia dinh, nguoi than, ban be, dong nghiép, ... ing ho hay phan doi
ho thuc hién hanh vi nao do.

M@ hinh chap nhan céng nghé (Technology Acceptance Model — TAM) duoc Davis dé xuét vao nim 1986
1a mét trong nhitng md hinh phé bién nhat dé du doan viéc sir dung va chap nhan cac hé thong cong nghé
thdng tin cia nguoi ding. Sau d6, mé hinh TAM di duoc sira d6i, bo sung thém hai lan vao nam 1989 va
1993. Theo Davis (1986), nhan thirc tinh d& sir dung va nhan thic sy hitu ich 1a nhiing yéu té quyét dinh
quan trong nhat d6i véi viéc sir dung hé thong thuc té. Ngoai ra, hai yéu té nay chiu anh huong caa bién
ngoai sinh.

M6 hinh chip nhan va sir dung cdng nghé (Unified Theory of Acceptance and Use of Technology —
UTAUT) duoc Venkatesh va cong su gigi thiéu vao ndam 2003. M6 hinh nay nghién citu vé sy chip nhan
cng nghé ciia nguroi ding. M6 hinh UTAUT la su két hop tir M6 hinh chap nhan cong nghé (TAM), Thuyét
hanh dong hop Iy (TRA), Thuyet hanh vi c6 ké hoach (TPB), M0 hinh dong co (Motivation Model —
MM),... va phat trién thanh bén yéu té 1a ky vong hiéu suat, ky vong nd luc, anh huéng xa hoi va diéu kién
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vat chat. Bén canh d6, Vankatesh va cong su (2012) da bd sung ba yéu té vao mé hinh ban déu: Bong luc
huéng thu, gid tri gia ca va thdi quen véi muc dich mé rong pham vi tng dung cia mo hinh.

Thuyét nhan thirc rai ro (Theory of Perceived Risk — TPR) dugc Bauer phat trién vao nam 1960. Thuyét
nay chi ra rang bat ky hanh dong nao ciia nguoi tiéu dung ciing c6 nhiing rii ro ma ca nhan khdng thé luong
trude duoc. Trong thé ki 21, cac nha nghién ctru ciing bat dau chii y dén nhan thic rai ro trong mua sam
truc tuyén. Bauer (1960) nhan manh rang 6ng chi quan tdm dén rai ro do chu quan chir khéng phai rai ro
mang tinh khach quan. Rui ro mang tinh chii quan c6 nghia 1a kha nang ton that ma nguoi tiéu dang phai
ganh chiu do ho thiéu kién thirc va kinh nghiém trong viéc mua sam tryc tuyén. Thuyét nay phan loai thanh
hai yéu t6: (1) Nhan thic rai ro lién quan dén san pham/ dich vu (PRP) va (2) Nhan thic rui ro lién quan
dén giao dich truc tuyén (PRT).

2.3. Cac nghién ctru co lién quan

Céc nghién ciru co lién quan dén hanh vi mua sim san pham thoi trang ciia nguoi tiéu ding, dac biét trong
nghién ctru nay hudng dén doi tuong 1a Gen Z. Nhom tac gia tham khao cac nghién ctiru nude ngoai va cac
nghién cau trong nudc. Sau khi tong hop cac yeu to duoc I1ap lai nhiéu lan trong cac nghién cau co lién

quan, nhém tac gia quyét dinh chon 06 yéu tb dé thuc hién nghién cau.

Bang 1: Tong hop cé&c nghién cau trude o lién quan

Téc gia

Tén dé tai nghién ctru

M® hinh nghién ctiu

Ait Youssef va cong su
(2020)

“Cac nhan t0 anh huong dén y dinh mua sam
truc tuyén trong cudc khung hoang Covid-19
- Truong hop & Morocco™.

(1) Nhan thtc dé st dung;
(2) Nhan thac su httu ich;
(3) Anh huéng xa hoi;
(4) Bam bao cu tric.

Kah-Boon Lim, Sook-
Fern Yeo va Jin-Chee
Wong (2021)

“Cac yéu to anh huong dén y dinh mua sam
trén ung dung di dong ¢ Malaysia”.

(1) Cam nhan hung thu;

(2) Cam nhan su htu ich;

(3) Cam nhan tinh dé sir dung;
(4) Niém tin;

(5) Anh huong x4 hoi.

Sosanuy va cong su
(2021)

“Anh huong cua truyén miéng dién tir (e-
WOM) va gié tri cam nhan dén y dinh mua
sam trong dai dich Covid-19: Truong hop
thuc pham an lién”.

(1) Truyén miéng dién tir (e-WOM);
(2) Giatri gia ca;

(3) Gia tri huong thuy;

(4) Gia tri hixu dung.

Cahyanaputra, Jimmy
va Annas (2021)

“Céc yeu t0 anh huong deén y dinh mua sam
va hanh vi mua sam san pham dién tur (Thiét
bi gia dung) qua giao dich truc tuyén”.

(1) Truyén miéng dién tur;
(2) Tiép thi qua mang x4 hoi;
(3) Nhan thac rui ro;

(4) Sy thuan tién truc tuyén.

Dilshani, Praveeni va
Wanigasekara (2022)

“Tac dong cua thuong mai x4 hoi dén y dinh
mua sam cua ngudi tiéu dung thé hé Z & Sri
Lanka”.

(1) Nhan thtc dé st dung;

(2) Nhan thace su hitu ich;

(3) Nhan thuec ri ro;

(4) Céu trac thuong mai dién tir.

Cuong Quoc Nguyen
va Linh Phan Chung
(2022)

“bieu gi quyét dinh dén y dinh mua sam truc
tuyén cua ngudi tiéu dung Viét Nam?”.

(1) Loi ich cam nhan;

(2) Giam rai ro cam nhan;
(3) Su tin tudng;

(4) Thai do;

(5) Chuan myc chii quan;

Pham Vin Tuan (2020)

“Tac dong cua truyén miéng dién tir dén y
dinh mua hang cua nguoi tiéu dang trén nén
tang thuong mai tryc tuyén tai thi truong Viét
Nam”.

(1) Su tin cay;

(2) Chét lugng;

(3) Su chap nhan e-WOM;

(4) Théi do;

(5) Chuan chi quan;

(6) Nhan thirc kiém soét hanh vi.
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Nguyén Thi Hong “Céc yeu to anh huong dén y dinh st dung (1) Tinh linh hoat;

Hanh va cong su ting dung di dong dé mua sam tryc tuyén tai | (2) Théi quen;
(2020) TP.HCM” (3) Nhan thac hitu ich;
(4) Nhan thtc dé sir dung;
(5) Tin tuong;
(6) bong luc hudng thy;
(7) Anh huong xa hoi;
(8) Rui ro cam nhan.
Nguyén Thu Hava | “Hanh vi mua sam tryc tuyén cua nguoi tiéu | (1) Thai do;
Hoang Pam Luong dung trén cac website doanh nghiép Viét | (2) Chuan myc cha quan;
Thay (2020) Nam trong béi canh dich Covid-19”. (3) Nhan thirc kiém soét hanh vi.

Ta Van Thanh va Bang | “Céac nhén t6 anh huong dén ¥ dinh mua sam | (1) Nhén thac tinh hiw ich;
Xuan On (2021) tryc tuyén ciia nguoi tieu dung thé hé Z tai | (2) Uy tin;

Viét Nam”. (3) Cam nhan rui ro;

(4) Nhom tham khao;

(5) Tam ly an toan.

2.4. M6 hinh nghién ciru dé xuat va cac gia thuyét nghién ciru

2.4.1. Cac gia thuyét nghién ctu

e Chuan chu quan

Theo Ajzen (1991), chuan cha quan 1a nhan thirc caa mot ca nhan vé cac anh huéng xung quanh di voi
viéc nén thuc hién hay khong nén thuc hién mot hanh vi nhat dinh. Trong linh vuc thuong mai dién tu,
chuan chu quan phan anh nhan thirc ctia ngudi tiéu ding vé nhiing anh huong cua nhém tham khao xung
quanh va phuong tién truyén théng khi mua sam tryc tuyén (H.F. Lin, 2007). Theo Nguyén Thu Ha va
Hoang Pam Luwong Thay (2020), chuan chii quan I sy anh huong tir nhém tham khao xung quanh va tir
cac chinh sach cua chinh phu, phu(mg tién thong tin dai chlng cua co quan truyén thong. Két qua da cho
thay rang ¥ dinh mua sim trén cac website doanh nghiép Viét Nam chiu su tac dong tich cuc cua yeu t6
chuan chi quan. Pdng thoi, Cuong Quoc Nguyen va Linh Phan Chung (2022) cling két luan chuan cha
quan c6 tac dong tich cuc dang ké dén y dinh mua sam cta ngudi tiéu dung Viét Nam. Do do, tac gia dwa
ra gia thuyét sau:

H1: Chuan cha quan c6 anh huéng tich cuc dén y dinh mua sam san pham thai trang trén tng dung di dong.
e Giaca

Theo Kotler va cong su (2015), gia ca duoc dinh nghia 1a sb tién ma khach hang phai chi tra dé co duoc
san pham. Vankatesh va cong su (2012) cho ring gia ca 1a sy can bang nhan thirc ma nguoi tiéu dung cam
nhan dugc giita loi ich caa mét dich vu mang lai va chi phi tién té dé st dung dich vu d6. Khi mua sdm truc
tuyén, gia ca ¢ anh huong tich cuc khi khach hang nhan thay loi ich ho nhan dwoc nhiéu hon chi phi ma
ho chi tra. Do d6, gia ca ¢ anh hudng dén y dinh mua hay hanh vi mua sim ciia nguoi tiéu ding. Nghién
ctru cua Sosanuy va cong su (2021) chirng minh rang gié tri gid ca c6 anh huong tich cuc dang ké dén y
dinh mua sdm thuc pham an lién & Thai Lan. Chinh vi thé, tac gia dé xuat gia thuyét sau:

H2: Gié ca anh huong tich cuc dén y dinh mua sim san pham thoi trang trén (g dung di dong.

o Truyén miéng dién tir (e-WOM)

Truyen mleng dién tir (e-WOM) la khai ni¢m duoc khach hang st dung trong viéc danh gid nhan xét truc
tuyén va co thé giup khach hang hang dwa ra quyét dinh nhanh chéng cho viéc mua sam truc tuyén (Fan,
2012). E-WOM c6 anh huong quan trong dén viéc tim kiém théng tin va niém tin ddi véi nha cung cap va
san pham (Hidayanto va cong su, 2017). Va su tin tuéng vao nha cung cap, gid tri tai chinh va gid tri huong
thu déu c6 tac dong dang ké dén y dinh tham gia mua hang theo nhém truc tuyén caa khach hang ¢ Indonesia
(Hidayanto va cong sy, 2017). Theo nghién ctru ciia Sosanuy va cong su (2021), truyén miéng dién tir co
anh huong tich cuc déang ké dén ¥ dinh mua sim. Trong nghién ctru cia Cahyanaputr, Jimmy va Annas
(2021), truyén miéng dién tir E-WOM c6 tac dong tich cuc dang ké dén y dinh mua sam san pham dién tir
(Thiét bi gia dung) qua giao dich truc tuyén. Vi vay, tac gia dua ra gia thuyét sau:

H3: Truyén miéng dién tir (e-WOM) c6 anh huong tich cuc dén ¥ dinh mua sam san pham thoi trang trén
ung dung di dong.
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e Nhan thuc dé sir dung

Nhan thire tinh d& sir dung 1a nhan thirc cuia mot ca nhan cho rang khi sir dung mét thiét bi dién tir nao do
mat cach dé dang va khong mat nhiéu cong stc thuc hién (Davis va cong sy, 1989). Theo Ait Youssef va
cong su (2020) cho rang nhan thac dé st dung 1a khi mua sam truc tuyen trén c4c nén tang thwong mai dién
tlr, nguoi tidu dung cam thay cac thao tac duoc thuc hién mot cach dé dang, thuan tién. Viéc st dung tng
dung di dong dé dang hon s& tao ra tac dong tich cuc dbi véi y dinh mua hang théng qua tng dung di dong.
Dong thoi, Dilshani, Praveeni va Wanigasekara (2022) da két luan nhan thic dé st dung c6 tac dong tich
cuc dén y dinh mua sim cua nguoi tiéu dung thé hé Z. Vi vay, gia thuyét nghién ctru dugc dé xuat:

H4: Nhan thac dé sir dung anh huong tich cuc dén ¥ dinh mua san pham thoi trang trén tng dung di dong.
e Nhan thuc sy hitu ich

Nhan thie sy hitu ich 13 micc @ ma mot ngudi cho rang viéc sir dung mot hé théng cu thé sé tang cuong
hiéu suat tap trung vao cong viéc caa ho (Davis va cong su, 1989). Nhém tac gia Kah-Boon Lim, Sook-
Fern Yeo va Jin-Chee Wong (2021) da cho thdy nhan thirc sy hiru ich ¢6 anh huéng dang ké dén y dinh
mua sam thdng qua tng dung di dong tai Malaysia. Dong thoi, Ta Van Thanh va Pang Xuan On (2021) da
ching minh rang y dinh mua sam truc tuyén cia nguoi tiéu dung thé hé Z chiu sy anh huong tich cuc cua
yéu t6 nhan thirc su hitu ich. Vi vay, gia thuyét duoc xay dung nhu sau:

H5: Nhan thtc sy hitu ich anh huong tich cuc dén y dinh mua san pham thoi trang trén ang dung di dong.
e Nhan thuc rai ro

Theo Dowling va Staelin (1994), nhan thtrc rui ro la nhan thic cua nguoi tiéu dung vé viéc tham gia vao
mot hoat dong nhat dinh ma cam thay khong dam bao an toan, khdng chac chin. Do d6, rui ro cua c4c tng
dung mua sam trén thiét bi di dong cang cao, cang cé nhiéu van de va mdi lo ngai khi sir dung cong ngh¢
di dong thi ngudi tiéu dung cang than trong hon trong viéc mua sam trén thiét bi di dong. Theo Nguyén Thi
Hong Hanh va cong sy (2020), Ta Vian Thanh va Dang Xuan On (2021) nhan thirc rii ro ¢o tac dong tiéu
cuc dén ¥ dinh sir dung tng dung mua sim trén di dong. Biu nay cho thiy khi cam nhan rii ro duoc khéch
hang danh gia cang cao thi ¥ dinh st dung sé& cang it. Vi vay, tac gia dwa ra gia thuyét sau:

H6: Nhan thuc riii ro ¢6 tac dong tiéu cuc dén ¥ dinh mua sam san pham thoi trang trén tng dung di dong.
e Y dinh va hanh vi mua sim truc tuyén

Theo Fishbein va Ajzen (1975), y dinh 1 yéu té dé tao dong luc va thuc ddy mot ca nhan sin sang thuc
hién hanh vi trong twong lai. Nghién citu cia Nguyén Thu Ha va Hoang Pam Luong Thuy (2020) di ching
minh y dinh ¢6 anh huong tich cuc dang ké dén hanh vi mua sam tryc tuyén. Bén canh do, nghién ciru cua
Cahyanaputra Jimmy va Annas (2021) chang minh rang ¥ dinh mua sim c6 anh huong tich cuc dén hanh
vi mua sam san pham dién tir (Thiét bi gia dung) qua giao dich tryc tuyén. Vi vay, dé xuat gia thiét sau:
H7: Y dinh ¢6 anh huong tich cuc dén hanh vi mua sam san pham thoi trang trén ng dung di dong.

2.5. M6 hinh nghién ciu

H1(+)
Chuan chu quan

H2 (+)
Giaca 71

H3 (+)

Truyén miéng dién tir (e-WOM) |———»| . s . s
- Fig dis ( ) Y dinh mua sam san | ¢ (+) | Hanh vi mua sam san

H4 (+) phﬁm thoi trang trén ph,:fim thoi trang trén
=1 i & 31 E— - - - . -~
Nhan thire de sir dung tmg dung di dong tmg dung di dong
rF
H5 (+)
Nhaén thirc sir hitu ich
H6 (-)

Nhaén thirc i ro

Hinh 1: M6 hinh nghién ctu
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3. PHUONG PHAP NGHIEN CUU

3.1. Phwong phap nghién ciru

Nghién cuu str dung ca hai phuong phap 1a nghién ctru dinh tinh va nghién ctru dinh lugng.

Nghién ctru dinh tinh dugc tién hanh bang cach tham khao co so ly thuyét cé trong sach, béo, tap chi, céac
nghién ctru c6 lién quan trong va ngoai nude dé xay dung mo hinh ly thuyét. Téac gia ké thira cac thang do
va xay dung mo hinh nghién ctru dé xuét. Dua trén co 8¢ do tién hanh xay dung thang do nghién ctru va
thiét ké bang cau hoi khao sat nham do luong cac yéu té anh huong dén hanh vi mua saim san pham thoi
trang trén tng dung di dong cua Gen Z tai TPHCM.

Nghién ctru dinh luvong dugc thuc hién thdng qua viéc dung bang cau hoi véi thang do Likert (Likert, 1932)
5 mirc d6 tir (1) Hoan toan khong dong ¥ dén (5) Hoan toan dong ¥ dé thuc hién khao sat.

3.2. Phuong phap chon miu va thang do nghién ciru

Mau dugc chon cho khao sat nay la nhitng Gen Z da va dang c6 kinh nghiém mua sam thong qua rng dung
di dong. Ky thuat 1ay mau thuoc loai ky thuat ldy mau thuan tién ciia phuong phép phi xac suat. Dic dlem
chinh caa phuong phap nay 1dy mau thuan loi va dé tiép can Gen Z sir dung tng dung di dong dé mua sam
san pham thai trang tai TP.HCM. Dé dir lidu duoc dam bao d6 tin cay cling nhu dap wng tiéu chuan vé kich
thuéc mau theo Tabachnick va Fidell (1996) 1a 98 mau va theo Hair va cong su (2010) 1a 175 mau cho 35
bién quan sat nén tac gia chon kich thudc mau 1a 300 mau tranh trudng hop sai sot. Dya vao dit liéu thu
thap duoc tir nghién ctru dinh luong, tac gia tién hanh danh gia do tin cay, phan tich nhan té kham pha
(EFA) bang phan mém SPSS 20.0 va phan tich nhan té khang dinh (CFA), phan tich mé hinh cau trdc tuyén
tinh (SEM) théng qua phan mém AMOS 20.0.

Bang 2: Tong hop thang do céc yéu to

STT | Méihoa Bién quan sat Nguon
I CCQ Chuan chu quan
1 CCQ1 | Do anh huong tir ban be, dong nghiép nén tdi chuyén sang mua

sam san pham thoi trang trén tng dung di dong.
2 CCQ2 Do anh hudng tir gia dinh, ho hang nén téi chuyén sang mua
sam san pham thoi trang trén ung dung di dong.

3 CCQ3 | T6i mua sim san pham thoi trang trén wng dung di dong vi d6 | Ajzen (2002); Venkatesh
1a xu huéng caa nhiéu nguoi hién nay. va cong su (2003); Cuong

4 CCQ4 | Do chinh phii khuyén khich ngudi dan st dung thwong mai dién Quoc Nguyen va Linh
tu trong nhitng nam gén day tur sau dich Covid-19 nén toi mua Phan Chung (2022).
sam trén ng dung di dong.

5 CCQ5 | T6i mua sim trén ung dung di dong do cac chuyén gia kinh té

du béo thuong mai dién tir s& nhanh chéng thay thé mua sam
truyén thong trong vai nam tai.

I GC Gidca
6 GC1 Gia ca la yeu to quan trong nhat khi téi mua sam san pham thoi
trang trén tng dung di dong.
7 GC2 Toi san sang mua san pham thoi trang trén ang dung di dong
khi c6 gia thép. Sosanuy va cong su
8 GC3 Viéc mua sam trén tng dung di dong gidp t6i dé dang so sanh (2021)
gia ca cua cac san pham thoi trang.
9 GC4 Mua sam san pham thai trang trén tng dung gilp toi nhan duoc
nhiéu wu dai, khuyén mai vé gi4 ca.
11 TMDT Truyén miéng dién tir (E-WOM)

10 | TMBTI1 | Giéi thiéu tng dung mua sim san pham thoi trang trén mang
xa hoi thi hitu ich cho toi.

11 | TMDT2 | Giéi thiéu tng dung mua sim san pham thoi trang trén mang
x& hoi anh huong dén su lva chon cua toi.

12 | TMDT3 | Giéi thiéu tng dung mua sim san pham thoi trang trén mang
x4 hoi s& tang sy quan tam cua toi trong viéc tim hiéu nhiéu
hon.

Sosanuy va cong su
(2021)
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13 TMDT4 | T6i s€ quyét dinh mua sam san pham thoi trang dya trén 1oi gidi
thiéu ma t6i nhan dugc.

14 TMDTS5 | Nhing danh gid cua nguoi tiéu dung trén ing dung di dong cé
anh hudng dén viéc mua sém san pham thoi trang cua toi.

v DSD Nhan thirc dé sir dung

15 DSD1 | Téi dé dang hoc cach sir dung mua sam san pham thoi trang
trén tng dung di dong.

16 DsSD2 Dé dang tim dugc thdng tin san pham trén ung dung di dong . A A
khi mua sim san pham thoi trang. (2)';8; O&ng;é\r/]a_rchoing gﬁg

17 DSD3 | Cach thuc mua sam va thanh toan trén ung dung di dong khi Ha nh'va cong su ('2020)
mua sam khé don gian. : ; j

18 DSD4 | Giao dién tng dung di dong duoc thiét ké rd rang va dé dang
viéc mua sim.

\Y% HI Nhan thire su hitu ich

19 HI1 Ung dung mua sam cho phép toi truy cap cac san pham thoi
trang toi cin nhanh hon.

20 HI2 Toi thay that hitu ich khi sir dung @ng dung di dong dé mua
sam. Nguyén Thi Hong Hanh

21 HI3 Mua Sam trén {ng dung gilp toi tiét kiem thoi gian hon so véi | va cong su (2020); Ta Vian
mua sam truyén thong. Thanh va Pang Xuin On

22 Hi4 Mua sam trén ting dung c6 co hoi tiép can nhirng théng tin vé (2021).
san pham thoi trang can mua sém nhanh chéng.

23 HI5 Toi c6 thé thyc hién mua sam san pham thai trang bat ca 1Gc
nao va bt cir noi dau.

VI RR Nhan thic rui ro

24 RR1 Co kha nang hé thong cong nghé thong tin thuong bi 16i va
ngirng bao tri, anh huong dén qua trinh mua sam.

25 RR2 Co6 kha nang gay ton that vé tai chinh (do cé rui ro khi thanh x S
toan thé tin %ugngy vi onlineg, internet ban(king,..). NQPVe” s Hon.g Han?

— 2 " P F TR — va cong su (2020); Ta Van

26 RR3 Mua sam san pham thoi trang trén ung dung rat it khi duoc kiém Thanh va Dang Xuan On
tra san phém trugc khi thanh to{an. ] (2021); Chong Quoc

27 RR4 San pham thoi trang khi mua sam trén tng dung c6 thé khong Nguyeﬁ va Linh Phan
dap tmg dugc mong doi cua toi ve chat lugng, ve hinh thic do Chung (2022)
hinh anh quang cao khac vé6i san pham that. '

28 RR5 | T6i cam thiy an toan vi toi co thé theo ddi don hang ciia minh
truc tuyén dé giam rai ro mat mat.

Vi YD Y dinh mua sam

29 YD1 dT()i ¢6 y dinh thaT gia mua sam san pham thoi trang trén ng Nguyén Thi Héng Hanh

ung trong tuong lai. A : . N

30 Yb2 Toi s& gidj thiéu gia dinh, ban be va dua thong tin vé viéc tham VaTC}i‘) ngI;_ISu (21(_)120) N]S‘Uyen
gia mua sam san pham thoi trang 1én mang xa hai. Lu::n aT\lﬁly ?Sgégo)_a%

31 YD3 Toi sé tiep tuc mula sam san pham thoi trang trén (ng dung di Vin Tl%anh va Dang ),(uén
dong trong tuong lai. X ] :

32 Yb4 Toi sé chia sé nhirng trai nghiém mua sam san pham thoi trang ORI éﬁgﬁ;)\’/acl_uiﬁggPﬁ:r? ¢
trén tng dung di dong cua tdi va4i gia dinh, nguoi than, ban Chung (2022).
be,...

VIII HV Hanh vi mua sam

33 HV1 Téi wu tién hinh thac mua sam san pham thoi trang trén tng
dung di dong hon mua sim san pham thai trang tai cira hang. Vankatesh va cong su

34 HV2 Toi lubn st dung tng dung di dong mua sam san pham thoi (2012); Nguy&n Thu Ha va
trang thuong xuyén. . Hoang Pam Luong Thuy

35 HV3 Toi vu tién mua sam san pham thoi trang trén tng dung di dong (2020).

nhiéu hon trong twong lai.
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4. KET QUA NGHIEN CUU

Tong sb phiéu thu hoi dugc 12 300 phleu trong d6 284 phiéu hop 1¢ (khoang 94,67%) va 16 phleu phan hoi
khong hop 1¢. Nguyén nhén 1a do d6i tugng khao sat chua tirng st dung g dung di dong dé mua sim san
pham thoi trang va sai s6t trong qua trinh khao sét. Vi vay, tac gia tién hanh phan tich dir liéu véi 284 mau.

4.1. Phan tich théng ké mé ta

Bang 3: Két qua phan tich thong ké mé ta

Dic diém Tansd | Tyle%
Gidi tinh Nam 106 37,3%
N 178 62,7%
Do tuodi Tu 15 — 18 tuoi 63 22,2%
Tu 19 — 22 tuoi 119 41,9%
Tir 23 — 27 tuoi 102 35,9%
Nghé nghiép Hoc sinh, sinh vién 77 27,1%
Lao dong ¢6 chuyén mén (Nhan vién van phong, can bo cong 108 38%
chirc vién chuc, k¥ su,...)
Lao dong phd thdng (Cong nhan, bao vé,...) 41 14,4%
Nai tro 52 18,3%
Nghé nghiép khac 6 2,1%
Thu nhap Chua co 43 15,1%
Dudi 3 triéu dong 78 27,5%
Tur 3 dén 8 triéu dong 92 32,4%
Tur 8,1 dén 15 triéu dong 48 16,9%
Trén 15 triéu dong 23 8,1%
Tan suat muasamtrongl | 12 lan 67 23,6%
théang 3—4lan 126 44,4%
Trén 4 lan 91 32%
San pham thoi trang Quan 40 159 56%
Giay dép 62 21,8%
Phu kién (nén, mat kinh, vé, day nit,...) 35 12,3%
Trang stc 28 9,9%
Ung dung mua sam Shopee 88 31,0%
Lazada 75 26,4 %
Amazon 47 16,5%
Sendo 33 11,6%
Tiktok 31 10,9%
Khac 10 3,5%

Tur két qua phan tich cho thay:

Gigi tinh Nir c6 178 nguai tra loi chiém ti trong 62,7%. Diéu nay chirng minh ty 1¢ Nam va Nit trong nghién
ctru nay cd su chénh léch. Nguyén nhan nay c6 thé giai thich rang Nir gidi c6 xu hudng cham chit cho ban
than nhiéu hon nén chiém ti trong cao hon.

DO tudi “Tur 19 — 22 tudi” ¢6 119 nguoi tra 1o, chiém ti trong cao nhét 12 41,9%. Pa phan ngudi tiéu ding
gen Z & d6 tudi nay da trudng thanh va cé nhu cau kiém soét tai chinh kha cao.

Nghé nghiép “Lao dong c6 chuyén mon” c6 108 ngudi tiéu dung tra loi, chiém ti trong cao nhit |a 38%. Vi
vay, ddi tugng khao sat tap trung vao nhém ngudi c6 nghé nghiép 1a “Lao dong c6 chuyén mon”.

Thu nhap c6 s6 nguai tra loi cao nhat 1a ¢d thu nhap “Tur 3 dén 8 triéu dong” voi 92 nguoi chiém ti trong
32,4%. Bidu nay chi ra rang ddi twong khao sat chu yéu 1a nhom ngudi tiéu dung Gen Z c6 thu nhap “Tir 3
dén 8 triéu dong”.

Nguoi tiéu ding gen Z mua sim san pham thoi trang trén ung dung di dong trong mot thang 1a “3 — 4 lan”
1a 126 ngudi, chiém ti trong cao nhat la 44,4%.

Ngudi tiéu dung gen Z tra loi mua sam quan 4o c6 126 nguoi, chiém ti trong cao nhat 1a 56%. Diu do cho
thay rang, nguoi tiéu ding Gen Z cha yéu mua sam quan 4o trén ing dung di dong.
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Ung dung di dong duoc mua sim nhiéu nhat la Shopee voi 88 ngudi, chiém ti trong cao nhét 31%. Piéu d6
cho thay rang, nguoi tiéu dung Gen Z chua yéu mua sam trén tng dung di dong Shopee.

4.2. Kiém dinh @9 tin ciy Cronbach’s Alpha ciia thang do

Bang 4: Tong hop cac bién sau khi phan tich d¢ tin cay Cronbach’s Alpha

Thang do S6 bién quan sat |Hg s6 Cronbach’s Alpha Hé Sg_£U'02g quan [Bién Guan sat bl

ien tong loai

Chuan chu quan 5 0,849 > 0,636 CCQ5

Giaca 4 0,851 > 0,625 0

Truyén miéng dién tir 5 0,872 >0,613 0

Nhan thtc da sir dung 4 0,889 > 0,744 0

Nhan thac hitu ich 5 0,845 > 0,674 HI1

Nhan thirc ruai ro 5 0,895 > 0,694 0

Y dinh mua sam 4 0,862 > 0,643 0

Hanh vi mua sam 3 0,860 > 0,685 0

Sau khi loai hai bién quan sat CCQ5 va HI1 do co h¢ 30 tuong quan bién tong < 0,3 thi hé s6 Cronbach’s
Alpha tong thé cua cac thang do déu > 0,6 va cac hé sé twong quan bién tong cua cac hién quan sat trong
cac thang do déu>0,3 (Hoang Trong va Chu Nguyén Mdng Ngoc, 2008). Ddng thoi, cac hé s6 Cronbach’s
Alpha néu loai bién déu nho hon hé sé Cronbach’s Alpha cua cac bién quan sat nén khéng xay ra hién
tugng loai bién khdng phi hop. Do d6, cac thang d6 déu dam bao do tin cay.

4.3. Phan tich nhan té6 kham pha (Exploratory Factor Analysis — EFA)

Bang 5: Két qua phan tich nhan té kham pha (EFA) cho céc bién quan sat

2 ; Cac thanh phan
STT Bién quan sat 1 > 3 4 5 6 7 8
1 RR5 0,867
2 RR3 0,850
3 RR2 0,841
4 RR1 0,706
5 RR4 0,684
6 TMDT?2 0,866
7 TMDT5 0,822
8 TMDT4 0,782
9 TMDT1 0,689
10 | TMDT3 0,601
11 DSD3 0,828
12 DSD1 0,819
13 DSD4 0,817
14 DSD2 0,796
15 GC4 0,850
16 GC3 0,828
17 GC1 0,706
18 GC2 0,681
19 HI5 0,811
20 HI3 0,787
21 HI2 0,734
22 Hl4 0,696
23 CCQ4 0,824
24 | CCQ1l 0,787
25 CCQ3 0,770
26 CCQ2 0,663
27 HV3 0,900
28 HV2 0,783
29 HV1 0,732
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30 | YD1 0,960
31 | YD4 0,782
32 | YD3 0,601
33 | YD2 0,556
H¢ s6 KMO 05<0,825<1

Sig. 0,000 < 0,05

Eigenvalues 1,175>1

Tong phuong sai trich 63,272% > 50%

Két qua phan tich EFA caa ma tran xoay nhan t6 (Rotated Component Matrix) cho thay hé sé tai nhan t6
(FL) déu > 0,5. Céc nhan t6 nay dam bao cho cc phan tich tiép theo (Hair va cong sw, 2010; Hoang Trong
va Chu Nguyén Mong Ngoc, 2008).

4.4. Phan tich nhan t6 khang dinh CFA
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Hinh 2: Phan tich nhan té khang dinh CFA

Tir két qua phan tich CFA cho thay chi sé Chi-square/df = 1,815 < 3; CF1=0,925<0,9; TLI = 0,915 > 0,9;
RMSEA = 0,054 < 0,08; PCLOSE = 0,147 > 0,05. Tuy nhién, theo nghién cttru cua Hu va Bentler (1999),
Doll va Torkzadeh (1994), do bai b&o c6 sy giGi han vé ¢& mau nén tri s6 GFI s& kho dat dugc muc 0,9 tro
1én bai chi s6 nay phu thudc nhiéu vao sé thang do, s6 bién quan sat va c¢& mau. Vi thé, gia tri 0,8 < GFI =
0,844 < 0,9 thi van chap nhan dugc.
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Bang 6: Két qua danh gia do tin cay tong hop (CR) va téng phuong sai trich (AVE)

CR | AVE | MSV | HV RR | TMDT | DSD | GC HI CCQ | YD
HV 0,866 | 0,685 | 0,204 | 0,828
RR 0,894 | 0,630 | 0,130 | -0,125 | 0,794

TMDT | 0,872 | 0,579 | 0,222 | 0,227 | -0,232 | 0,761
DSD | 0,890 | 0,668 | 0,026 | 0,162 | -0,139 | 0,106 | 0,818
GC 0,854 | 0594 | 0,120 | 0,122 | -0,346 | 0,202 | 0,000 | 0,771
HI 0,844 | 0576 | 0,177 | 0,208 | 0,279 | 0,098 | 0,153 | 0,190 | 0,759
cCcQ | 0,850 | 0,587 | 0,103 | 0,321 | -0,033 | 0,117 | 0,004 | 0,141 | 0,018 | 0,766
YD 0,867 | 0,623 | 0,222 | 0,452 | 0,360 | 0,471 | 0,154 | 0,340 | 0,421 | 0,197 | 0,789

Nguon: Két qua xar Iy di liéu trén phan mém Excel.

banh gia tinh hoi tu va tinh phan biét: ‘

b4 tin cay tong hop (Composite Reliability — CR) cua cac thang do déu 16n hon 0,7. Phuong sai trung binh
dugc trich (Average Variance Extracted — AVE) cua cac thang do déu 16n hon 0,5. Do d9, tinh hdi tu dugc
dam bao.

Gi4 tri Phuong sai chia sé I6n nhat (Maximum Shared Variance - MSV) ciia cac thang do nhé hon gié tri
AVE. Do d6, tinh phan biét dugc dam bao.

4.5 Phan tich md hinh céu tric tuyén tinh SEM
4.5.1 Phan tich md hinh céu tric tuyén tinh SEM lan 1
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Hinh 3: Két qua phan tich mo hinh SEM da chuan héa lan 1
Két qua phan tich cho thay chi s6 Chi-square/df = 1,833 < 3, TLI1=0,913 > 0,9, CFI = 0,922 > 0,9, RMSEA

= 0,054 < 0,08 Theo nghién ciru cua Hu va Bentler (1999), Doll va Torkzadeh (1994), do bai bao c6 su gidi
han vé ¢& mau nén tri so GFI sé kho dat duwgc mirc 0,9 tré 1€n boi chi s6 nay phu thude nhiéu vao sé thang
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do, sb bién quan sat va c& mau. Vi thé, gia tri 0,8 < GFI = 0,841 < 0,9 thi van chap nhan duoc. Vi thé, md
hinh cé su phu hop véi thi treong.

Bang 7: Két qua phan tich céc hé sé hdi quy chua chuan héa lan 1

Gia thuyét Estimate S.E. C.R. P

H1 YD | <-- CCQ 0,141 0,058 2,420 0,016 | Chép nhan
H2 YD | <--- GC 0,182 0,077 2,366 0,018 | Chép nhan
H3 YD | < | TMDT 0,344 0,056 6,167 ok Chap nhan
H4 YD | <--- DSD 0,056 0,055 1,018 0,309 Loai b6

H5 YD | <--- HI 0,313 0,063 4,978 Hokk Chap nhan
H6 YD | <--- RR -0,112 0,054 -2,078 0,038 | Chédp nhan
H7 HV | <--- YD 0,437 0,061 7,190 Hokk Chap nhan

Theo két qua phén tich dit ligu, véi tiéu chuan do tin cay 95%, gié tri P-value cia céc yéu t6 CCQ = 0,016;
GC =0,018; TMDT = 0,000 (Trong phan mém AMOS, ky hi¢u *** la P-vale = 0,000); HI = 0,000; RR =
0,038, YD = 0,000 deu nho hon 0,05 nén céc yeu to nay c6 y nghia thong ké. Tuy nhién, gia tri P-value cua
yeu to DSD = 0,309 > 0,05 nén yeu t6 nay khong c6 y nghia thong ké va loai khoi md hinh.
4.5.2 Phan tich md hinh cau tric tuyén tinh SEM lan 2
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Sau khi loai bo yéu tb DSD, két qua phan tich cho thay chi s6 Chi-square/df = 1,832 < 3, TLI = 0,913 >
0,9; CFl = 0,922 > 0,9; RMSEA = 0,054 <Q,08. TNheo nghién’ ctru ctia Hu va Bentler (1999), Doll va
Torkzadeh (1994), do bai bao cé su gidi han vé ¢& mau nén tri s6 GFI sé kho dat dugc mac 0,9 tréd 1én béi

chi sé nay phu thugc nhiéu vao sé thang do, sb bién quan sat va ¢ mau. Vi thé, gia tri 0,8 < GFI = 0,841 <
0,9 thi van chap nhan duoc. Vi thé, mé hinh cé su ph hop vei thi truong.
Bang 8: Két qua phan tich cac hé sb hdi quy chua chuan héa lan 2
Gia thuyét Estimate S.E. CR. P

H1 YD <--- CCQ 0,141 0,058 2,413 0,016 Chép nhan
H2 YD <--- GC 0,174 0,077 2,275 0,023 Chép nhan
H3 YD <--- | TMDT 0,349 0,056 6,264 Fhx Chép nhin
H5 YD | <--- HI 0,322 0,063 5,138 Fokk Chap nhan
H6 YD <--- RR -0,119 0,054 -2,196 0,028 Chép nhan
H7 HV <--- YD 0,436 0,061 7,169 Fxx Chép nhan

Theo két qua phan tich dit liéu, véi tiéu chuan do tin cay 95%, gid tri P-value cua cac yéu té CCQ = 0,016;

GC =0,023; TMDT = 0,000 (Trong phan mém’AI\{IOS, ky hiéu *** I:‘;l P-vale = 0,000); HI
0,028, YD = 0,000 déu nho hon 0,05 nén cac yéu to nay cé y nghia thong keé.

4.6. Kiém dinh d9 tin cdy caa wéc lwgng bing Bootstrap

Téc gia sir dung phuong phap Bootstrap voi s6 lwong quan sét 13p lai N = 1000 dé dap ung yéu cau dam
dong. Két qua thu duoc gia tri CR < 2 c¢6 do léch rat nho, khong c6 ¥ nghia théng ké ¢ muc tin cay 95%.

Vi thé, mé hinh wéc luong c6 thé tin cay duoc.

Bang 9: Két qua udc lugng bang Bootstrap véi N = 1000

=0,000; RR =

Parameter SE SE-SE Mean Bias SE-Bias CR
YD <--- CCQ 0,060 0,001 0,136 -0,005 0,002 -2,5
YD <--- GC 0,088 0,002 0,167 -0,007 0,003 -2,33
YD <--- TMDT 0,062 0,001 0,354 0,004 0,002 2
YD <--- HI 0,079 0,002 0,317 -0,005 0,003 -1,67
YD <--- RR 0,065 0,001 -0,119 0,000 0,002 0
HV <--- YD 0,119 0,003 0,431 -0,004 0,004 -1

Nguon: Keét qud xu ly di ligu trén phan mem AMOS 20.0

5. THAO LUAN KET QUA NGHIEN CUU VA HAM Y QUAN TRI

5.1. Thao luan két qua nghién ciu

Trong qué trinh phan tich mé hinh ciu trac tuyén tinh (SEM), yéu t6 Nhan thirc d& sir dung da bi loai khoi
md hinh, diéu ndy cho thay rang yéu t6 nay khong c6 anh huong dén ¥ dinh mua sam san pham thoi trang
trén (ng dung di dong cua Gen Z. Két qua nay trai nguoc hoan toan so véi cac nghién ctru trude. CO thé
giai thich riang phan I6n Gen Z 1a nhitng ngudi tiép can kha nhiéu va nhanh véi cong nghé dién tir hién dai
nén ho dé dang truy cap cac ing dung di dong dé mua sém nhiéu hon. Do do, doi tuong khao sat Gen Z
khong bi chi pho| bai yéu té nay khi mua sam trén ung dung di dong.

Thang do “Truyen miéng dién ta” c6 mdi quan hé tich cuc dang ké va manh nhét dén “Y dinh mua sim”.
Diéu nay mot lan nira ung ho két qua nghién ctru cia Pham Vin Tuén (2020), Sosanuy va cong su (2021),
Cahyanaputra, Jimmy va Annas (2021), truyén miéng dién tir c6 anh huong tich cuc dén ¥ dinh mua sam.
Nhu vay, theo nghién cau nay, truyén miéng dién tir cling c6 ¥ nghia quan trong déng ké ddi véi y dinh
mua sam san pham thoi trang trén tng dung di dong cua Gen Z tai TP.HCM.

Thang do “Nhan thic hitu ich” thé hién méi quan hé tich cuc va manh tha hai dén “Y dinh mua sam”. Biéu
nay cho thdy Gen Z nhan thirc raing mua siam san pham thoi trang trén tng dung di dong dem lai nhiéu loi
ich thiét thuc cho cudc séng cua ho. Két qua nay pht hop véi md hinh ly thuyét TAM va két qua nghién
ctru cia Ait Youssef va cong sur (2020), Ta Vian Thanh va Bang Xuén On (2021). Bdng thoi, Lim, Yeo va
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Wong (2021) cho thay nhan thirc hitu ich c¢6 tac dong dang ké dén ¥ dinh mua sam trén ng dung di dong
tai Malaysia.

Thang do “Gia ca” (GC), c6 mdi quan hé tich cyc va manh thir ba dén “Y dinh mua sim”. Gié ca ciing da
nhan duoc su quan tim dic biét tr Gen Z khi da sir dung tng dung di dong d& mua sim san pham thoi
trang. Nghién ctiu cua Sosanuy va cong su (2021) chi ra rang gié tri gia ca c6 anh huong tich cuc dén y
dinh mua sam thyc pham an lién ¢ Thai Lan.

Thang do “Chuén chii quan” (CCQ) thé hién sy tac dong tich cuc dén “Y dinh mua sim”. Nhan té chuén
chi quan dugc dinh nghia 1a khi ¢6 su tac dong tir ban bé, ngudi than hay gia dinh thi y dinh va hanh vi cua
ngudi tiéu ding thay d6i theo. Két qua nay hoan toan phi hop vai két qua nghién cau cua Nguyén Thu Ha
va Hoang BDam Luong Thuy (2020); Cuong Quoc Nguyen va Linh Phan Chung (2022).

Thang do “Nhan thirc rui ro” c6 tac dong tiéu cuc va thip nhat dén “Y dinh mua sim” (= -0,119). Diéu nay
hoan toan phu hop véi két luan caa cac nghién ctru trude day. Theo Nguyén Thi Hong Hanh va cong su
(2020), nhan thirc rii ro cé tac dong tiéu cuc dén y dinh sir dung tng dung mua sam trén di dong. Ta Vin
Thanh va Pang Xuan On (2021) chitng minh rang nhan nhan rai ro anh huéng tidu cuc dén ¥ dinh mua sim
truc tuyén cua nguoi tiéu dung thé hé Z.

Thang do “Y dinh mua sim” ¢6 tac dong tich cuc dén “Hanh vi mua sam”. Diéu nay phl hop véi nghién
clru trude day cua hai tc gia Nguyén Thu Ha va Hoang Dam Luong Thuy (2020).

5.2. Ham y quan trij

Truyén miéng dién tir 1a yeu t6 c6 tac dong manh nhat dén y dinh mua sém san pham thoi trang trén ing
dung di dong cua ngudi tiéu dung Gen Z tai TPHCM. Co6 thé néi, khi ngudi tiéu dung nhén dugc danh gia,
nhan xét truc tuyen vé san pham va dich vy mua sim cta ngudi da thuc hién viéc mua sam trudc cang cao
thi y dinh mua sam cang cao. Chinh vi thé, cac nha quan tri kinh doanh can tap trung cai tién chat luong
g dung di dong ciing nhu cac nha ban hang can nang cao chat luong san pham dé dem lai trai nghiém tét
cho khéach hang.

Nhan thirc sy hiru ich c6 tac ddng manh thir hai dén y dinh mua sam san pham thoi trang trén tng dung di
dong cua Gen Z. Vi thé, day 1a yéu té can duoc cai thién va phat trién hon nita nham thu hut ngudi tiéu
ding mua sim trén ¢ng dung di dong. Doanh nghiép can ti da hoa thoi gian bang cach dit cac san pham
dugc mua nhiéu nhat 1én trén dé khach hang c6 thé chon va mua nhanh chéng. Pdng thoi, nha cung cap
can cung cap thang tin, hinh anh san pham chinh xac, mé ta chi tiét dé giup khach hang cam nhan rd hon
vé san pham, tiét kiém thoi gian, tién bac.

Vi ngudi tiéu ding khong chi tap trung vao chét lwong san pham ma con chd y nhiéu hon dén gié ca khi
mua sam san pham thoi trang trén ung dung di dong nén khi nguoi ding cam thy gi4 ca twong Xung voi
chat lugng san pham thi ho s& co y dinh mua sim nhiéu hon. Vi the doanh nghi¢p nén chu trong trién khai
cac chuong trinh khuyén mai, trd choi d6 vui, vong quay may mén,... vao tng dung dé dem dén muc gia
hop 1y khién khach hang cam thay dugc “gia hoi” khi mua sam.

Céc dbi tuong co thé anh huong dén y dinh mua sam san pham thoi trang trén ¢ng dung di dong 1a gia dinh,
ban be, dong nghiép, phuong ti¢n truyen thdng. Vi thé, cac doanh nghiép can nam bit tich cyc dé thic day
viéc mua sam bang cac chién luoc truyén théng, mang xa hoi dé quang bé loi ich cua viéc su dung tng
dung di dong dé mua sim truc tuyén. Bén canh d6, nha cung cap (ng dung can chd trong cac chwong trinh
tiép thi, khuyén mai, chiét khdu hoa hong cho viéc gidi thiéu nguoi quen khi mua sim san pham thoi trang
trén tng dung di dong.

Nhan thuc ve rui ro la yéu to tac dong thap nhét dén y dinh mua sim san pham trén ung dung di dong. Vi
vay, doanh nghiép can cung cap rd rang céac chinh sach bao hanh va déi tra dé hd tro khach hang kip thoi.
Thuong xuyén kiém tra d¢ an toan, bao mat cua h¢ thdng tranh nhiing 16 hong trong cdng nghé. Bdng thoi,
nha cung cap san pham can phai dua ra chinh sach bao mat thong tin ca nhan ciing nhu dam bao giao dich
thanh toan truc tuyén cua nguoi tiéu dung khi ho tham gia vao hoat dong mua hang truc tuyén va ¢am bao
thuc hién chinh sach d6. Bén canh dé, nha cung cap can dam bao giao san pham dung hen va dam bao yéu
cau cua khach hang ciing nhu tao nidm tin cho khach hang bang cach cho phép khach hang kiém tra san
pham khi nhan hang.

6. HAN CHE CUA NGHIEN CcUU

Trén thyc té con nhiéu yéu t§ khac nhau anh huéng dén ¥ dinh mua sam san pham thoi trang trén ing dung
di déng. Tuy nhién, nghién ciu nay chi méi tap trung tim hiéu anh huéng cua cac yéu té nhu chuan cha
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quan, gid ca, truyen miéng dién tir, nhan thac tinh d& st dung, nhan thire sy hiru ich va nhan thic vé rai ro
dén y dinh mua sam san pham thoi trang trén tng dung di dong. Vi vay, cac nghién cau tiép theo nén tim
hiéu cac nhan té anh huong dén y dinh mua sam trén tng dung di dong chang han nhu thai do, niém tin,
chat luong dich v, ...

LOI CAM ON
Trudng Pai hoc Cong Nghiép TP. HS Chi Minh cap kinh phi thyc hién nghién ciu nay.
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FACTORS AFFECTING FASHION PRODUCTS PURCHASE BEHAVIOR IN MOBILE
APPLICATION OF GENERATION Z IN HO CHI MINH CITY
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Abstract. This study “Factors Affecting Fashion Products Purchase Behavior In Mobile Application Of
Generation Z In Ho Chi Minh City”. The research approach of the present study is qualitative and
guantitative. Quantitative research was carried out with a sample of 300 Gen Z who are using mobile
applications to purchase fashion products in Ho Chi Minh City. The results of the survey were 300
respondents, of which 284 were valid (about 94.67%) and 16 were invalid. With valid sample 284, the
author analyzed the data through SPSS 20.0 and AMOS 20.0 software. From the research results, the factor
“Perception of ease of use” was removed in the present study and 5 factors affecting fashion products
purchase intention on mobile apps are “Electronic word of mouth”, “Perceived usefulness”, “Price”,
“Subjective norms”, “Perceived risk”. Futhermore, the impact proposes several management functions to
encourage the improvement of online shopping on mobile applications of Generation Z.

Keywords. Purchase behavior, purchase intentions, fashion products, mobile application, generation Z.
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