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Tém tit. Moi truong kinh té phat trién dan dén sy thay ddi trong hanh vi mua thyc pham an toan cua
ngudi tiéu dung. Nghién ciru nay nhdm muc dich kiém tra cac yéu t6 khac nhau tac dong nhu thé nao dén
hanh vi mua thyc phim hitu co (gao). Cudc khao sat dugc thuc hién 236 ngudi tiéu ding da timg mua
gao hitu co tai cac ctra hang va siéu thi. PLS-SEM dugc ap dung trong nghién ctru nay va dir liéu duoc
phan tich bang Smart PLS. Nghién ctru xdc dinh rang mdi quan tam, kién thuc vé gao hitu co, thude tinh
san pham va su khac biét vé biéu twong c6 tac dong tich cuc dén thai do cua ngudi tiéu dung dbi v6i hanh
vi mua gao hitu co. Két qua nghién ctru nay mo rong kién thirc hién tai vé hanh vi mua gao hitu co va co
¥ nghia thyc tién ddi véi cac nha san xuét gao hitu co, cac nha ban 1¢, cic nha hoach dinh chinh sach
nhim tang tiéu thu gao hitu co ¢ Viét Nam.

Tir khéa. Biéu tuong, gao hitu co, kién thuc, méi truong than thién, thai dg, thudc tinh san phém.

1. GIOI THIEU

Su quan tAm ctia cac nha san xudt, ngudi tiéu dung va cac cip chinh quyén dbi voi cac san phdm hitu co
da tang 1én trong nhirng thap ky qua (Nguyen et al. 2019). Thi trudng thyc pham hitu co dang chiém uu
thé & cac nudce phat trién, cha yéu ¢ Chau Au va Chau My (Thongplew et al. 2015). Tuy nhién, ¢ cac
nu6e dang phat trién, ngudi nong dan san xuit lwong thuc dua vao thién nhién, nhung chinh ho lai huy
hoai dat va 1am 6 nhiém ngudn nude (Luu, 2019). Picu nay din dén méi de doa nghiém trong bét nguén
tir ngudn thirc an cho stre khoe con nguoi va méi truong (Foto-Poulos, 1996).

Véi dan sb 99,46 triéu nim 2022, nguoi tiéu dung Viét Nam ngay cang lo ngai vé an toan thuc phim
(Ngo et al. 2023). Trong nhiing nam gén ddy, Viét Nam tr¢ thanh quoc gia dang phat trién véi ting 16p
trung luu ting nhanh nhat Pong Nam A (tir 12 triéu nam 2012 1én 33 triéu vao nim 2020) (ASEAN
Connected, 2018). Voi su gia tang dan s6 tré, trinh d6 hoc van va d6 thi hoa, chi tiéu cua nguoi tiéu dung
Viét Nam cho thuc phém hitu co da tang nhanh, trong d6 mot nira thu nhap ctia ho dugc sir dung cho thuc
pham va do6 uong (HSBC, 2016).

Trong mdt s6 nghién ctru v€ thai d¢ va hanh vi ciia nguoi ti€u dung lién quan dén thyc pham hiru co.
Céc yéu t chinh da dwoc nghién ciru bao gdm kién thirc vé moéi trudng, chat lugng cam nhan, ¥ thic vé
thyc pham, y thirc vé stic khoe, quan tim dinh dudng, huong vi thuc phdm va an toan thyc pham
(Euromonitor International, 2019; Nguyen et al. 2019). Trong khi d0, c6 nhitng nghién ctru chimg minh
rang nguoi tiéu dung khong mua san phim hitu co ma chi dua ra nhirng danh gia tich cyc. Chéng han,
ngudi tiéu dung tré tudi danh gia rang thuc phdm hitu co 1a tdt cho strc khée nhung hanh vi mua cua ho
d6i voi lugng thue pham hitu co & mirc thap (Le et al. 2020). Cavite et al. (2022) xac dinh mot s6 yéu to
tiép thi 1ién quan dén chat lugng cam nhan, phan phéi thuéan 1oi va thuong hi€u than thién ciling anh
hudng dén hanh vi tiéu ding thuc phim hitu co. Trong mot sé nghién ctru khac, khach hang ciing xéac
dinh duoc loi ich vé moi truong va stc khoe cta thuc phém hitu co nhung khong mua vi ho khong biét
théng tin Vé san phém an toan, nhan mac, moi truong xanh (Ngo et al. 2023). Viét Nam 1a mét trong
nhitng quéc gia san xuat va xut khiu gao dimg dau the gioi. Trong s6 céc loai thuc pham hitu co, gao
khong chi la mon an chinh hang ngay ma con dugce xuat khiu sang cac nudc phat trién.

D¢ hiéu 16 hon vé gao hitu co, nghién ctru nay giai quyét khoang trong bang cach diéu tra cac yeu t6 anh
hudng dén hanh vi mua gao hiru co & Viét Nam do loai san phdm nay | lién quan qua trinh san xudt va kinh
doanh thuc pham an toan. Nghién ctru nham: (i) x4c dinh céc yéu t6 anh huong dén thai do cua ngudi
tiéu dung ddi véi gao hiru co tai Viét Nam (ii) tim hiéu m01 quan hé gitra thai d6 va hanh vi mua gao hiru
co. Nhimg phat hién nay khong chi dong gop kién thirc vé gao hitu co ¢ Viét Nam ma con cung cip cac
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khuyén nghi cho cac nha san xuit gao hitu co, cac nha ban 1¢ va cic co quan lién quan.

2. COSO LY THUYET VA LUQC KHAO CAC NGHIEN CUU THU'C NGHIEM LIEN
QUAN

2.1. Co sé ly thuyét

2.1.1. Khai niém vé thuc pham hiru co

Theo My et al. (2017), thuc phdm hitu co 14 thuc pham khong c6 hoa chit va hormone ting trudng, dugc
san xudt chuyén nghiép va 1a thuc phdm tu nhién. Thuit ngi “thuc phidm hitu co” c6 thé c6 nhiu nghia
khac nhau tiy thudgc vao quan diém cua tac gia va bdi canh hodc khu vyc. Dya trén nghién ctru nay, gao
hitu co 1a mét loai thyc pham hiru co c6 ngudn gbe tu nhién va duge san xuat khong c6 phan bén nhan
tao, thudc trir su, hoa chit, khang sinh va khong gay hai cho dong vat (Pacharee & Donyaprueth, 2019).
2.1.2. Hanh vi mua thyc pham hitu co

Hau hét cac nghién ciru kham phé rang phong tuc va truyén thong ctia nguroi mua co6 tac dong dang ké
dén hanh vi thuc phim hiru co (Cavite et al. 2022). Cac nghién ctru trude day trong linh vuc an toan thuc
pham, cac yéu t§ anh huong truc tiép dén thai do cua ngudi tiéu ding di v6i hanh vi mua bao gdbm méi
quan tim vé an toan stc khoe, kién thirc vé thuc phiam, mbi quan tim vé méi trudng, chat lugng cam
nhan, dac tinh san phém, diu hiéu nhan biét (Wijekoon et al. 2021; Connor et al. 2022; Somsong et al.
2020). Ly thuyét vé hanh vi c6 ké hoach (Ajzen, 1991) cho ring c6 mdt mdi quan hé giira niém tin, thai
d6 va hanh vi. Viéc danh gia truéc khi mua dong mot vai tro quan trong trong nghién ctru vé hanh vi tiéu
ding thyc pham. Ly thuyét TPB da dugc sir dung rong rii dé du doan hanh vi, dugc 4p dung trong nhiéu
linh vuc (Erawan, 2016). Ching han, nghién ctru cia Ajzen & Fishbein (2000) d3 4p dung 1y thuyét TPB
vao nghién ctru thai do d6i véi hanh vi mua thye pham hitu co. Theo Pérez et al. (2019), di véi mot san
pham cy thé (nhu gao hitu co), mo hinh TPB ciing cho phép cac nha nghién ctru phat hién, bd sung hoic
thay thé cac bién sb khac dé hiéu rd hon vé hanh vi ngudi tiéu ding.

Dbi voi nghién ctru nay, Tac gia st dung mé hinh TPB dd dwoc mo rong dé kiém tra tac dong ctiia mbi
quan tam vé thuc phém hitu co, kién thirc vé thue phérn, thudc tinh san phém va su khac biét vé biéu
tuong dbi voi thai do cua nguoi tiéu dung lién quan hanh vi mua ciing nhu su tic dong cta thong tin than
thién véi moi truong dbi véi hanh vi mua gao hitu co. Ly do Iya chon cac yéu t6 trong mé hinh nghién
ctru: Trude hét, yéu td sy quan tim gao an toan, kién thirc va thudc tinh san pham duoc nhiéu tac gia dé
cap lién quan hanh vi mua thyc phém an toan hodc mua gao hiru co (Cavite et al. 2022; Connor et al.
2022; Rondoni et al. 2021; Xu et al. 2023; My et al. 2018); thtr hai, yéu t§ khac biét v& biéu tuong
(symbol) dugc tham khao tir yéu t§ quan trong lién quan thong tin nhan biét san pham nhu tén, cac diu
hi¢u phén bit trong nghién ctru hanh vi mua gao hitu co tai Thai Lan (Cavite et al. 2022). Theo Danesi
(2013), nhimg thong tin giup nguoi tiéu dung nhan biét lién quan san phdm chinh 1a biéu tuong nhu tén,
logo, mau séc, bao bi; thir ba, yéu t§ thong tin than thién véi méi truong dugc tac gia d& xuit dua trén
tham khao tir nghién ciru cua Chiew et al. (2014) va Wijekoon et al. (2021), trong d6 sy cam nhén cua
ngudi tidu ding ddi véi moi trudng than thién ciia san pham dong vai tro quan trong ddi voi hanh vi mua
thuc phdm hiru co nhu phuong thirc canh tic than thién véi moi truong, khong giy 6 nhim mai trudng,
khong thai hoa chat doc hai ra moi truong va co trach nhiém bao v€ moi truong. Tur @6, mo hinh nghién
ctru duge dé xuét nhu hinh 1.

2.2. Cic yéu t6 anh hwong dén thai d ciia nguoi tidu ding
Sw quan tim gao an toan

Khi ngudi tiéu ding nhan thire duge an toan thuc phim, ho thudng quan tim dén cach canh tac va thudce
bao vé thue vt trong thuc pham hitu co (My et al. 2017). Nguoi tiéu dung thudng danh gia an toan thyc
pham lién quan viéc st dung thudc trir siu va hoa chat doc hai trong san xuat va dong goi (Shahabi et al.
2021). Nhic dén thye pham hiru co, nguoi ti€u dung thuong nghi dén phuong phap canh tac an toan so
voi phuong thire canh tac truyen théng (Rondoni et al. 2021). Khi khach hang c6 mdi quan tim vé an
toan thuc pham, ho s& thay dbi thai do tich cuc ddi véi thuc pham hitu co (Jitrawang et al. 2019). Do do,
gia thuyét duoc dé xuat nhu sau:

Gid thuyét HI: Sy quan tam vé gao an todn cé tac dong tich cwc dén thdi dé tiéu ding gao hitu co.
Kién thirc gao hiru co

32



Tac Gia: Bui Van Quang

Nguoi tiéu ding c6 kién thirc vé thuc pham an toan thudng cé dong co tich cyc dén hanh vi tidu ding
thuc pham hitu co (Xu et al. 2023). Kién thuc vé thuc pham hitu co 14 yéu t6 séng con giup nguoi tiéu
dung hiéu va c6 thai do tich cuc dbi véi thuc pham hitu co (Cavite et al. 2022). Connor et al. (2022) ciing
nhan thdy rang nguoi tiéu ding c6 hiéu biét vé méi truong thyc phém thuong c6 quan diém hoic thai do
tich cuc khi mua san phim thuc phdm. Ngudi tidu dung c6 hiéu biét vé gao hiru co' s€ quan tdm va co thai
do tich cyc hon dbi voi hanh vi mua hang (Wu et al. 2019). Dua trén tong quan tai liéu, cac gia thuyét
duoc dé xuat nhu sau:

Gid thuyét H2: Kién thirc gao hitu co c6 tac ddng tich cuc dén thdi do doi tiéu dimg gao hitu co.

Sw khac biét vé biéu twong

Cavite et al. (2022) cho ring cc san phdm hitu co c6 biéu tuong nhan dién rd rang s& tac dong dén sy
can nhic, dan dén hanh vi mua d6i voi san phém. Su khac biét vé biéu tuong co thé lién quan dén chit
luong va cac d4u hiéu nhu nhin, logo, chirmg nhan, bao bi, din dén thai d6 tich cuc cua nguoi tiéu dung
vé hanh vi mua thuc phim hitu co ((Ngo etal. 2023). Sy khac biét vé biéu twong phan anh ngudi tiéu ding
nhén ra sy khac biét gitra thuc pham hitu co va thyc pham thong thuong (Rondoni et al. 2021). Dau hi¢u
than thién ciia san pham ciing gilp nguoi ti€u dung c6 thai do ve chat lugng dé tranh mua nhiing san
pham khéng dap tng dugce yéu cau (My et al. 2017). Nguoi ti€u dung cang cam nhan duoc sy khéc biét,
ho cang danh gia no t6t hon, diéu nay anh huong dén hanh vi mua thuc pham hiru co (Castellini et al.
2022). Dya trén co s ly thuyet trén, tac gia dé xuat gia thuyét dbi véi lta hitu co nhu sau:

Gid thuyét H3: Sy khdc biét vé biéu twong cé tac dong tich cuc dén thai dé tiéu ding gao hitu co.
Thudc tinh san pham

Theo My et al. (2018), cac thudc tinh lién quan dén gao hiru co bao gorn stc khoe, gia tri dinh dudng,
huong vi. Ngudi tiéu dung quan tdm dén thudc tinh hitu co ctia san pham s& c6 thai do tich cuc ddi véi
hanh vi mua thuc phim hitu co (Xu et al. 2023). C6 nhiéu thudc tinh 1ién quan san phim gao hiru co va
ngudi tiéu ding thudong quan tim dén thudc tinh an toan cta san pham s& ¢ thai do tich cuc trong viée
lwa chon gao hitu co (Somsong et al. 2020). Tir nhitng 1y luan trén, gia thuyét dugc dé xuit nhu sau:

Gid thuyet H4: Thugc tinh san pham cé tac dong tich cwe dén thdi dé tiéu ding gao hitu co.

Thong tin thian thién v6i méi trueong

Trudce khi ra quyét dinh d6i v6i mot san pham chura c6 thong tin rd rang (nhu thyc pham hiru c0), nguoi
tiéu dung thudng tim kiém thong tin dé danh gi4 tinh xac thuc nhu thé nao (Wu al. 2019). Thiéu thong
tin vé moi truong, nguoi ti€u dung s& khong tin tudng vao chét lugng va tiéu chuén an toan cta san pham
(Ngo et al. 2023). Cac san pham than thién v6i moi trudng giup khach hang cé thai do tich cuc, tir d6 thu
hat ngudi mua thue pham hitu co (Chiew et al. 2014; Wijekoon et al. 2021). Hiéu biét vé thong tin san
pham 1a yéu t6 quan trong anh huéng dén su can nhic cua ngudi tiéu dung khi mua séan phim hiru co
(Gottschalk & Leistner, 2013). Viéc tuyén truyén thong tin v€ san pham than thién méi truong cling anh
huong dén thai do ctia ngudi tiéu dung ddi voi san phdm hitu co (Li et al. 2019). Vi vy, gia thuyét dugc
dé xuat nhu sau:

Gid thuyét H5: Théng tin méi truong than thién cé tdc dong tich cue dén thai dg tiéu ding gao hitu co..
Thai d§ va hanh vi mua gao hitu co’

Ngudi tiéu ding thudng danh gia mot cach téng thé theo hudng tich cuc hodc tidu cuc dbi voi hanh vi
mua thuc phim. Theo Nystrand & Olsen (2020), thai d6 ciia nguoi tiéu dung nhu “thich” hodc “khong
thich” dugc sir dung 1am co s¢' dé mua thuc pham hitu co. Tac gia Li et al. (2019) ciing x4c dinh mdi
quan h¢ giita thai ¢ va hanh vi tiéu dung thuc pham hitu co. Hon nita, trong mé hinh nghién ciru ctia
Meyer-Hofer et al. (2015) dd chimg minh méi quan hé tich cuc giita thai do va hanh vi mua thuc phdm
hiru co ciia ngudi tiéu dung Pire. Vi vay, gia thuyét duoc dé xuit nhu sau:

Gid thuyét H6 :Thdi dé ciia nguoi tiéu ding co tac dong tich cue dén hanh vi mua gao hitu co.

3. PHUONG PHAP NGHIEN CUU

Phuong phap nghién ciru duge thuc hién qua dinh tinh va dinh lugng. Nghién ctru dinh tinh duoc sur
dung de sang loc, bo sung cac yéu t6 va bién quan sat trong mo hinh. M6 hinh nghién ciru sau khi didu
chinh gom cac yeu t6 bao gom Su quan tdm vé gao an toan c6 4 bién quan sat duoc tham khao tir Chiew
(2014); yéu t6 kién thirc vé gao hitu co voi 4 bién quan sat dugc tham khao tir Hoang & Ninh (2019); 4
bién quan sat khac lién quan dén thudc tinh san pham dugc diéu chinh tir Thu & Ninh (2018); su khac
biét vé biéu tuong duoc tham khao 4 bién quan sat tir Cavite et al. (2022). Thong tin vé mdi trudong than
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thién duogc tham khao cic bién quan sat tir Chiew et al. (2014). Dé do luong thai do cua nguoi tiéu dung,
3 bién quan sat dugc tham khao tir Hoang et al. (2019). Déi v6i hanh vi mua gao hitu co, 3 bién quan sat
dugc tham khao tir Vega et al. (2013).

Su quan tam gao

an toan Hi1(+)
Kién thirc H2(+)
gao hitu co
Hanh vi
Thudc tinh san | H3® 3 Thai do [ mua g:o
pham nguoi tidu HE hiru co
Ha4(+) dung (+)
~_

Thong tin moi
truong than thién

X H5(+)
Su khac biét biéu /
tuong

Hinh 1: M6 hinh nghién ctru duge dé xuit

Nghién ciru thir nghiém dugc ap dung trude khi tién hanh khao sat voi 6 chuyén gia va 26 dai dién nguoi
tiéu dung dé kiém tra mirc d6 d& hiéu va d& doc ctia bang cau hoéi. Dua trén ¥ kién ciia nguoi tra 101, mot
s6 diéu chinh nhoé di duoc thuc hién dé hoan thién bang ciu hoi. Bang cau héi dugc do ludng bang thang
do Likert nam diém tir “rat khong dong y” dén “rat dong y”.

Khao sat dugc thuc hién tai cac quan trung tdm va ngoai thanh TP.HCM, noi c6 s6 dan dong duc nhét
v6i 8,99 triéu ngudi va thu nhap binh quan cao nhét ca nude (7.400 USD/nim, cao hon 38% so véi thu
nhap binh quin dau nguoi clia ca nude). Bén canh do, viéc dan nhap cu tir cdc ving mién trong ca nudc
khién dan sb dat xép xi 13 triéu nguoi (Cimigo, 2018). Cudc khao sat duogc thyc hién bdi cac sinh vién
dai hoc dugc dao tao dugc chia thanh 18 nhém (2 sinh vién moi nhom). Dé dam bao tinh dai dién cta
mau, phuong phap chon mau theo dic diém nhan khau - xa hoi cua dan s6. Mdi nhém nguoi didu hanh
phai tiép xuc voi tir 13 dén 15 nguoi dugce hoi ¢ nhimng noi cong cong, nha riéng, cira hang thyuc pham
hitu co & cac quan khac nhau cua thanh phd H6 Chi Minh. Moi déi twong déu dd mua thuc phim hitu co
tai ctra hang dé phuc vu cho viéc diéu tra hanh vi mua thuc phdm cua nguoi tidu dung tai ctra hang.
Theo yéu cau vé ¢& mau, 270 bang cau héi da dugc phat ra trong d6 247 bang dugc thu thap. Khao sat
duogc thuc hién tir thang 10 dén thang 12 nam 2022. Cé 11 phiéu tra 161 khong hop 18 va 236 phiéu tra 10
hop 1¢€.

Phuong phép xtr 1y dit liéu bang PLS-SEM dua trén hudéng dan cua Hair et al. (2011). D0 tin cay thang
do duoc danh gia thong qua Cronbach's alpha, d6 tin cdy tong hop (Hair, et al. 2011). Dir liéu nghién ctru
dugc chay bootstrap 1.000 1an dé x4c dinh y nghia théng ké cua thong tin phan tich. Cac tiéu chuan khac
bao gom hé s xac dinh (R2) va mirc d6 phu hop du doan (Q2) duoc sir dung dé kiém tra cac cau trac mod
hinh (Hair et al. 2011; Henseler et al. 2009)

4. KET QUA VA THAO LUAN
4.1. Két qua nghién ciru

4.1.1. Dic diém mAu nghién ciru
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Bang 1: Dic diém miu khao sat

Théng tin nhan khau hoc Tan suat Ty 18 %
Gidi tinh
Nt 215 91.1
Nam 21 8.9
Téng 236 100
Tudi
18-24 32 13.6
25-32 94 39.8
33-42 74 314
43-55 29 12.2
56 tro 1én 7 3.0
Téng 236 100
Tinh trang gia dinh
Doc than 40 16.9
Co6 gia dinh 174 73.8
Tinh trang khac 22 9.3
Tong 236 100
Trinh d6 hoc van
Trung hoc tré xudng 5 2.1
Truong cao dang 34 14.4
Pai hoc 148 62.7
sau dai hoc 49 20.8
236 100
Thu nhap h¢ gia dinh
Dudi VND 8 14 5.9
VND 8.1-16 85 36.0
VND 16,1-25 121 51.3
VND 25,1-40 15 6.4
Trén VND 40 1 0.4
Téng 236 100

i ) DVT: triéu dong
Nguon: Két qua xu ly dir li¢u cta cac tac gia

Trong toan bo mau 215 trong s6 236 phan héi (91, 1%) 1a nir va 21 nam (8,9%). Vé d tudi, da so nguoi
tham gia & d6 tudi tir 25 dén 32 (39,8%); mot ty 1¢ tu01 cao khac 1a tir 33 dén 42 chiém 31,4% sb nguoi
duogc hoi; nhom tudi tir 18 dén 24 (13,6%) va nhom tudi tir 43 dén 55 va trén 55 chiém ty trong 12,3%,
3,0%. Ty 1& nguoi tidu dung tré (tir 18-32 tudi) chiém 53,4%. Piéu nay phu hop véi bao cao nghién ctru
ctia EPOPA (2006) rang ngudi tiéu dung tré tudi chiém phan 16n thi trudng thyc pham hitu co vi ho quan
tam dén strc khoe va moi trudng hon cac nhom khac. V& dic diém mau, ddi twong da két hon chiém ty
1¢ cao nhat véi 73,7%, tiép theo 14 tinh trang doc than vdi 16,9%. Ty 1¢ lién quan tinh trang khac cta gia
dinh 12 9,3%. V& trinh d6 hoc van, hau hét nhitng ngudi dugc hoi déu da tét nghiép dai hoc chiém 62,3%.
S6 nguoi dugc hoi co trinh do trén dai hoc va cao dang chiém 20,8% va 14,4%. Két qua nay ciing phu
hop v6i nghién ctiru cua EPOPA (2006) vé hanh vi mua thye phaim hitu co tai Nam Phi (da s6 phu nit da
c6 gia dinh 13 73% va ty 18 tdt nghiép dai hoc trong s6 ddi turong duge hoi 1a 84 ,9%). Vé thu nhdp hang
thang, hon mot nira (51,3%) s6 nguoi duge hoi 6 thu nhap hang thang tir 16,1 dén 25 triéu dong; tiép
dén 1a mirc thu nhap thang tir 8 dén 16 triéu dong chiém ty trong 36,0%. Cac dbi trong c6 muc lwong tir
25,1 dén 40 triéu dong, trén 40 triéu dong va dudi 8 triéu dong chiém ty 16 trong tmg 12 6,4%, 0,4% va
5,9%.
4.1.2.. Banh gia mo hinh nghién ciru
M6 hinh do ludng yéu cau do tin ciy va gia tri phai duoc x4c dinh. Theo Hair et al. (2011), moi tai trong
ctia chi s6 déu duoc kiém tra dé xem li¢u c4u trac c6 phu hop véi yéu cau tidu chi hay khong. Tiéu chi
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tai it nhét 12 0,7 dugc coi 1a chép nhan dugc. Hai muc (PA1=0,664, E13=0,594) da bj loai. Céc hang muc
con lai déu 16n hon O,,7; chung duoc coi la c}}ép r}hén duogc trong lghoéng tur 0,]28 dén 0,938. Theg Fornell
& Larcker (1981), néu AVE 1a 0,5 thi ¢6 thé chap nhan dugc. K&t qua cho thay pham vi AVE nam trong

khoang tir 0,574 dén 0,814. Vi vdy, chung dugc chap nhan.

Bang 2: Thang do, d¢ tin cay va gia tri

) ) Cronbach
Cau tric Muc cau héi Hé so tai ’
khai niém nhan to Alpha AVE
Gao duoc canh tac an toan va tu nhién 0.831 0.824 0.653
Suquantam | pam bao sirc khoe cua ching ta. 0.856
gao an toan - - -
oal tru dugc hoa chat doc hai
Q) Loai trir dugc ha chat dgc h 0.811
Tét cho st khoe hon gao théng thuong 0.729
T6i biét nhiéu vé gao hitu co 0.743 0.793 0.614
Kién thitc gao | Panh gia dugc chat lugng gao hitu co 0.811
hitu co (KT) P T, - )
Moi truong va stitc khde an toan 0.827
Loi ich ctia gao hitu co tot hon binh thuong 0.751
Gia tri dinh dudng cao 0.664 0.743 0.574
Thudc tinh san | Hyong vi san pham vuot troi 0.791
pham (SP) A p O R
Khong c6 thudc trir siu / thudc trir siu 0.822
San pham c6 nhiéu ching loai 0.823
Canbh tac lua hitu co than thién véi moi trudng 0.825 0.821 0.665
Théng tin moi Canh tac 1ia hi S the ned a6 nhiz
trudmg than anh tac lua u’u’cor f:o éngan nglra 6 nhiém | (924
thién (MT) Khong c6 hoa chat tong hgp gay hai 0.594
Trdng laa hitu co c6 thé bao vé mdi trudng 0.938
Nhan chting nhan hitu co kém theo 0.930 0.807 0.723
Su khéc bigt | Hinh thirc san phdm d& nhan biét (tén, logo, bao
biéu tugng bi, mau sac) 0.916
(BT) Phan bi€t gao hitu co v&i gao thong thuong 0.782
Gao ¢ ngudn gbe xuat xir rd rang 0.900
Mua gao hiru co thay vi gao thong thudng co
Thai do loi hon 0.893 0.885 0.814
nguoi tiu Mua gao hiru co thay gao thong thuong la lya
dung (TD) chon sang suodt 0.924
Mua gao hitu co t6i thay hai long 0.889
Hanh vi mua  |_No luc mua ggo hfn{ co 0.902 0.784 0.700
gao hitu co San pham chuyén doi cho gao hitu co 0.728
(HV) Tranh mua gao thong thuong 0.869
CR—Composite Reliability; AVE—Average Variance Extracted

Ngudn: Két qua xir Iy dir liéu cua céc tac gia

Kiém dinh gia tri phén bi¢t cho thay c6 su khac biét. Theo Henseler et al. [16], gia tri can ban 2 cia AVE
ting yéu to dugc xac dinh dé kiém chimg gia tri phan biét (bang 2). Gia tri tuong quan gitra cac cdp khai
niém tir 0,148 dén 0,543 déu nho hon gia tri can bac hai nho nhat ciia AVE (0,758) (Bang 3) nén cac ciu
tric khai niém dat dugc gia tri phan biét.
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Bang 3: Tuong quan gitra cdc cau triic khai niém nghién ctru

QT KT SP BT ™D HV MT
Quan tdm gao an toan (QT) 0.808
Kién thirc gao hitu co (KT) 0.360 0.784
Thudc tinh san phim (SP) 0.334 0.234 0.758
Su khac biét bidu tugng (BT) 0.208 0.148 0.433 0.850
Thai d¢ nguoai tiéu dung (TD) 0.360 0.418 0.588 0.418 0.902
Hanh vi mua gao hitu co (HV) 0.466 0.375 0.543 0.401 0.428 0.836
Thong tin moéi truong than thién(MT) 0.356 0.213 0.224 0.180 0.467 0.430 0.815

Ghi chii: Can bac hai ciia AVE nam trén duong chéo chinh

4.1.3. Két qua phan tich mé hinh ciu truc

Heé s6 VIF da dugc tinh todn dé kiém tra tinh da cong tuyén giita cac bién doc 1ap. Theo Hair et al. (2011),
néu VIF 16n hon 5 1a dat. Két qua cho thiy ring tit ca cac gia tri ciia VIF déu nho hon 5 trong khoang tir
1,259 dén 3,346. Kiém dinh Bootstrap nhiam danh gia do tin cdy cua udc lugng cac hé s6 hoi quy trong
mo hinh. Kiém dinh duoc thyuc hién v6i 236 miu nghién ctiru v6i s6 1an lap lai 1a N = 1.000. Két qua cac
gia tri c6 t-value > 1,96 nén Bootstrap thoa man.

Heé sb xac dinh (R2) 1a thude do phd bién dé danh gia kha nang du doan cta cac bién doc lap. Trong bang
4, gia tri R2 cho thai d¢ cua nguoi tiéu dung (0,509) chi ra ring mé hinh da giai thich dugc 50,96% su
bién thién cta bién phu thudc ddi véi thai do nguoi thai do nguoi tiéu ding. Mit khéc, gia tri R2 cho
hanh vi mua hang 14 0,863 chi ra rang mé hinh da giai thich duoc 86,3% su bién thién ciia cac yéu to phu
thudc d6i voi hanh vi mua hang.

Ngoai gia tri R2, cac nha nghién ciru ciing coi gia tri Q2 1a “mot danh gia bd sung vé mirc do phi hop
ctia md hinh (Geisser, 1975). Két qua bang 4 cho thdy hé sb Q2 cua cac bién phu thudc déu 16n hon 0.
Do d6, chiing hd trg kha ning du doan ctia mo hinh.

4.1.4. Kiém dinh cac gia thuyét nghién ctru

Bang 4: Két qua kiém dinh gia thuyét nghién ctru trong mé hinh

Trong 50 ) ) Gia
< £ £q " (Path Sai s0 Tri s0 . FORA
Gia thuyét- Moi quan hé Coefficien | chuin T tri Keét luan
P
ts)

H1. Quan tam gao an toan -> Thai d§ nguoi tiéu .
ding 0.293 0.051 5.789 0 Chip nhan
H2. Kién thirc gao hitu co -> Thai d6 nguoi tiéu 0.050 )
ding 0.202 : 4.031 0 Chap nhan
H3 Dic tinh san phim -> Thai d6 ngudi tidu ding 0.555 0.080 7.035 0 Chép nhan
H4. Thong tin méi truong than thién -> Thai d6 0.005 0.029 0.175 | 0.861 Khéng chap
ngudi tiéu ding nhan
H5. Su khéc biét biéu twong -> Thai do ngudi tiéu ]
dung 0.140 0.066 2.102 0.036 Chap nhan
H6. Thai d¢ nguoi tiéu dung -> Hanh vi mua gao 0016 i
hitu co 0.932 ) 6.494 0 Chap nhan
R’ Thai d6 ctia nguoi tiéu ding = 0.509 O’ Thai do cua ngudi tiéu dong = 0.385
R?Hanh vi mua = 0.863 0’ Hanh vi mua = 0.568

Nguon: Dir liéu trich xuét tir phan mém Smart PLS cua tic gia

Két qua chi ra rang anh huéng ciia mdi quan tim vé gao an toan ddi véi thai do (=0,293, p=0,000), kién
thirc vé& gao hitu co ddi véi thai do (p=0,202, p=0,000), thudc tinh san phim ddi véi thai do (p=0,555,
p=0,000), khac biét biéu twong ddi vé6i thai do (p=0,140, p=0,036), thai d6 cia nguoi tiéu dung dbi voi
hanh vi mua hang ($=0,932, p=0,000) déu co y nghia thong ké. Nguoc lai, thong tin méi truong than
thién anh huéng dén hanh vi mua hang (p=0,005, p=0,861>0,05) la khong co ¥ nghia. Do d6, HI, H2,
H3, H5 va H6 dwoc chip nhan trong khi H4 khong dugc chap nhan (Bang 4).
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4.2. Thao luin két qua nghién ctru

Nghién ctru dong gop vao Iy thuyet thong qua viée két hop cac yéu t6 lién quan dén hanh vi mua gao hitu
co trong bdi canh cac nén kinh té dang phat tr1en Nghién ciru cling cung cap bang chimg dé so sanh véi
két  qua cua cac nghién clru trude dy ¢ cac nén kinh té khac.

Diém nbi bat nhat trong két qua nghién ctru la thong tin than thién vi moi truong khong dong vai tro lién
quan den thai d¢ hanh vi mua gao hitu co. Diéu nay tréi nguoc voi két qua ciia cac nghién clru trude day
cho rang tac dong tich cuc cla cac yéu td moi trudng ddi v6i hanh vi mua thyc pham hiru co & cac thi
truong cac nude dang phat trién (Yadav et al. 2016) va cac nude phat trién (Dasari et al. 2017). Diéu nay
c6 thé 1y giai 1a do nguoi tiéu dung Viét Nam chua hiéu hét vé vin dé méi trudng lién quan den san pham
gao hitu co. Diém nay ciing phu hop voi két luan trong nghién ctru cua Koning et al. (2015) rang nguoi
tiéu dung Viét Nam dang thiéu kién thirc 1ién quan dén tiéu ding bén viing.

Nghién ciru nay ciing mé rong két qua nghién ctru truge day lién quan dén cac yéu té khac nhau anh
huong dén thai d6 ciia nguoi tiéu dung ddi véi hanh vi mua hang. MGdi quan tdm vé an toan gao, kién thirc
v€ gao hitu co, thudce tinh san pham, su khac biét vé biéu tuong co tac dong tich cuc dén thai d6 cua nguoi
tiéu dung ddi v6i hanh vi mua gao hitu co dugc bd sung vao cac tai liéu hién tai. Mac du c6 muc do tac
dong thap nhat so v&i cac yéu t6 khac, sy khac biét vé bicu tugng 1a yéu to méi hoan thién 1y thuyét hién
tai. Twong tu nhu két qua nghién ctru cua Thuy et al. (2015), yéu td lién quan dén logo, nhén mdc ciing
c6 tac dong ti thiéu chi yéu xudt phat tir niém tin ciia ngudi tiéu dung Chau Au (dién hinh 1a & Hy Lap).
Phat hién nay phu hop véi nghién ctru ciia Dasari (2017), trong d6 cac yéu t6 lién quan dén biéu tuong
nhu tén goi, nhdn mac logo cling ¢6 tac dong dén hanh vi mua thyc pham hitu co cta nguoi tiéu ding An
Do. Phat hién vé tic dong han ché cua kién thic dén thai 6 cua ngudi tiéu dung dbi vei hanh vi mua gao
hiru co cling phu hop v6i két qua nghién ctru (Hoang et al. 2019), trong do kién thire vé thyc phdm hiru
co ¢co tac dong yéu nhat den ngudi mua thai do. Diéu nay c6 thé dugc giai thich rang nguot tiéu dung &
céc thi truong dang phat trién (vi du: Viét Nam) c6 thé chua hiéu rd vé lgi ich cta thyc pham hiru co (My
et al. 2018). Két qua nghién ctru ciing cho thdy thudc tinh san phdm c6 tic dong cao nhit dén thai do cua
ngudi tiéu dung. Phat hién nay ciing phi hop véi két qua nghién ctru cua Connor et al. (2022), trong d6
cac thudc tinh cua san pham nhu huong vi san pham, tinh sin c6, ching loai san pharn ham lugng dinh
dudng ciing c6 tac dong dén thai do ciia ngudi tiéu dung tai cac nude dang phat trién nhu Hy Lap.

5. KETLUAN VA HAM Y QUAN TRI
5.1. Kétluan

Nghién ciru nay nham kiém dinh cac yéu té anh huong dén thai d6 va hanh vi mua gao hitu co ctia ngudi
tiéu dung tai Viét Nam. M6 hinh 1y thuyét hanh vi TPB duoc 4p dung trong mé hinh nghién ctru nay véi
su két hop va tham khao thém cac yéu t6 dé kham pha hanh vi mua gao hitu co. Két qua nghién ciru cho
thdy cac yéu td anh hudng dén thai do cua nguoi tidu dung ddi voi hanh vi mua hang tir cao dén thap la
thudc tinh san phdm, ¥ thirc vé gao an toan, kién thirc vé gao hitu co va su khac biét vé biéu twong. Thong
tin than thién voi méi trudng khong tac dong dén thai dd mua gao hitu co.

5.2. Ham y quén tri

Tir két qua nghién ciru, nhom tac gia dé xuat mot sé goi y thiét thyc cho cac doanh nghiép, t6 chirc chinh
pht, hiép hoi thuc pham Thong tin, gido duc dugc truyén thong téi cong dong nham ning cao hiéu biét
clia ngudi tiéu ding vé lgi ich ctia gao hitu co va tac hai ciia gao truyén thong dbi voi strc khoe va moi
truong. Bén canh do, can xac dinh cac nhém nguoi tiéu ding va thyc hién cac hoat dong tuyén truyén
thong qua nhiéu kénh truyén thong, cac chuwong trinh hd tro cong ddng, chuong trinh gido duc, trung bay
tai diém ban (vi du: to roi, to roi va nhén vién ban hang). Céac hoat dong quan h¢ cong ching nén dugce
thue hién thong qua cac kénh truyén hinh véi cac nhan vat ndi tiéng. Ngoai ra, cac kénh tiép thi dién tir
cling can duogc chu trong nhu facebook, youtube din dau mang xa hoi tai Viét Nam (Statista, 2019). Gao
hiru co cling can c6 su diéu chinh dé c6 mau séc ndi bat, tén goi dé nhé, bao bi sang trong, tiéu chuén vé
sinh an toan thyc pham 13 rang, nhin mac 4n tuong giap nguoi tiéu dung phén biét duge gao hiru co voi
gao thong thuong. Cac thude tinh cia san pham can dugc cai thién vé chung loai gao ngon, da dang san
pham Cén co sy ph01 hop gitra doanh nghiép va ndng dan dé 6 sy lién két tir quy trinh trong, cham soc,
huén luyén theo yéu cau ciia h¢ théng GlobalGap nhiam dam bao san pham an toan, dat chat luong. Tuong
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tu nhu vay, nghién ctru thi truong vé nhu cau san phém, nhén dang biéu tuong, kién thuc va mdi quan tdm
clia ngudi tiéu ding theo thoi gian nén duoc thuc hién dé c6 nhimg cai tién phi hop cho cac hoat dong
san xuét va tiép thi.

Nghién ctru nay khong chi dong gop vé mit 1y thuyét hién nay ma con co thé 4p dung cho cac chinh
quyén dia phuong va cac nha quan ly doanh nghiép trong thuc té dé hiéu va dua ra cac giai phap tac dong
dén nguoi tiéu dung, kénh phan phdi va dinh hudng san xuét bén vimg.

5.3. Nhirng han ché va huwéng nghién ciru trong twong lai

Tuy nhién, han ché ciia nghién ciru 1a dit lidu chu yéu duogc thu thap tir ngudi tiéu ding & thanh phd HO
Chi Minh ma khong phai ¢ khu vuc ndng thon. Ngoai ra, su khac bi¢t giltta nguoi ti€u dung ¢ khu vuc
néng thoén (thu nhap thap) va khu vuc thanh thi (cao cap) van chua dugc thao luan.

Nghién ctru trong twong lai c6 thé duoc mé rong dé xac dinh céc rao can khac nhau anh huéng dén thai
d6 cuia nguoi tiéu dung ddi véi hanh vi tiéu dung gao hitu co. Tuong tu nhu vay, nhiing thay dbi trong
hanh vi cua khach hang theo thoi gian dudi tdc dong cia thay d6i thu nhap va cac chuong trinh phd bién
kién thire vé gao hitu co cho cong ddng co6 thé 1a mot hudng nghién ciru trong tuong lai.
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FACTORS INFLUENCE OF CONSUMERS ATTITUDE AND PURCHASING
BEHAVIOUR OF ORGANIC RICE IN HOCHIMINH CITY

BUI VAN QUANG
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Abstract. The developing economic environment leads to consumers’ changes in purchase behavior of
safety food. This research aims to investigate how different factors impact on attitude towards purchase
behavior of organic food (i.e. rice). The survey was conducted on 236 consumers who had ever purchased
organic rice at store and supermarkets in emerging market (i.e., Vietnam). PLS-SEM was applied in this
research, and data were analyzed by Smart PLS. The research also pinpointes that for rice safety concern,
organic rice knowledge, product attributes and symbol differences has positive effect on consumer
attitude towards purchasing behavior of organic rice. The results of this study extend current knowledge
about purchase behavior of organic rice and have important practical implications for organic rice
producers, retailers, policy makers to increase organic rice consumption in Vietnam..

Keywords: Symbol differences, organic rice, knowledge, friendly environment, attitude, product
attributes.

Ngay nhén bai:  09/03/2023
Ngady chdp nhdn dang: 13/07/2023

41



