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Tém tit. Muc séng cua nguoi dan duoc cai thién va co hoi co6 dugc cude séng tdt dep la hau hét cac quéc
gia déu mong mubn. Thé gidi ticu dung toan cau ngay cang mo rong dan t6i c6 thém nhiéu co hoi kinh
doanh nhap khdu cho cac nha phan ph01 phuc vu nhu céu ti€u dung trong nude. Tiéu dung thue pham hiru
co khong chi dugce quan tim & cac qudc gia phat trién ma hién nay con & cac nude dang phat trién nhu Viét
Nam. Nghién ctru nay nhim muc dich giai thich cac giai doan trong qué trinh ra quyét dinh tiéu dung thuc
pham hiru co Davert, dudi goc do xem xét yéu t6 tm 1y ndi tai ctia nhan thirc gia tri khach hang va niém
tin thuong hiéu dua trén 1y thuyét hanh dong hop 1y (TRA) va mé hinh hanh vi tiéu ding Howard-Sheth.
Phuong phap thu thap dit liéu bang ban hoi dién tir tir 352 ngudi tiéu dung di timg sir dung thuc pham hiru
co thuong hiéu Davert tai 2 thanh phé Ha noi va H6 Chi Minh. Dix liéu thu vé dugc phan tich cu tric mo
hinh tuyén tinh (SEM). Két qué cho thay ca 4 thanh phan trong nhan thic gia tri déu tic dong gian tiép toi
hanh vi tiéu ding thuc pham hitu co théng qua vai tro trung gian niém tin thuong hiéu, trong d6 nhan thic
gi4 tri tai chinh tac ddng manh nhét. Tir két qua tim thay, nghién ctru d thao luan dé dua ra cac ham ¥ quan
tri cho cac nha quan 1y thi truong va cac nha phan phdi thuc pham hitu co ngoai nhap.

Tir khéa. Nhan thirc gid tri khach hang, hanh vi tiéu dung, mé hinh Howard Sheth, thuyét hanh dong hop
Iy, thyc pham hitu co, niém tin thwong hiéu

1. GIOI THIEU

Trong nhitng nim gan day, nguoi tiéu ding ngdy cang quan tdm vé viée duy tri méi trudng xanh va 16i séng
lanh manh. Nhiéu nghién ctru di phat hién ra rang mé hinh hanh vi tiéu dung thuc phim dang thay ddi va
ngudi tiéu dung hién tai dang rat lo ling vé san pham ho tiéu thy hang ngay (Zepeda & ctg., 2006; Teng &
ctg., 2011; Eze & Ndubisi, 2013; Thambiah & ctg., 2015; Du & ctg., 2017; Effendi, Tawila & Lubis, 2022).

Hau hét cac Iy thuyét vé quyét dinh mua hang cua ngudi tiéu dung déu cho rang qua trinh quyét dinh mua
hang cta ngudi tiéu dung bao gdm maot sd bude. Tuy nhién, tlly ting san pham co thé khac nhau nhung tat
ca khach hang déu trai qua mot quy trinh tuong tu. M6 hinh Howard - Sheth vé hanh vi nguoi tiéu ding
dugc John Howard va Jagadish Sheth gi6i thiéu vao ndm 1969, ddy 1a mé hinh tich hop dau tién vé hanh vi
ngudi tidu dung duoc phat trién dya trén thuyét hoc tap xuyén sudt va c6 hé thong ctia Howard. M6 hinh
Howard Sheth 1a c6 gia tri nhat trong s6 cic mo hinh hanh vi tiéu ding, vé cach ngudi tidu ding bi dnh
huéng boi méi trudng, hanh vi mua sam, kién thirc hodc kha ning xir Iy théng tin cua ngudi tiéu ding
(Reddipalli, 2020). B c6 nhiéu nghién ctru ing dung m6 hinh Howard Sheth dé diéu tra quatrinhra quyét
dinh ti€u dung cho nhing san pham khac nhau va & thi truong khac nhau, nhung da phan cac nghién cuu
tap trung khai thac cac yéu td kich thich tir nha san xuét va méi truong ma chwa cé nhidu nghién ciru khai
thac khia canh tdm ly trong ting giai doan mua ctia khach hang (Sivakumar, 2021; Crespo &
Mukhopadhyay, 2021; Reddipalli, 2020; Huang & ctg., 2016). Thém nira, sy thanh cong cua thuyét hanh
dong hop ly (TRA) trong vi€ce giai thich cac hanh vi phu thuge vao mirc d6 ma mot hanh vi cu thé dudi su
kiém soat c6 y chi (tirc 1a cac ¢4 nhan c6 thé thyc hién mirc d6 kiém soat 1on d6i voi hanh vi d6) (Montano
& Kasprzyk, 2015).

Chinh phti va ngudi dan Viét nam ciing quan tAm sau sic t6i van dé an toan thuc pham va chién Iugc cho
nén kinh té xanh nham xay dyng méi truong bén viing va 16i séng lanh manh cho nguoi dan. Bao cdo xu
huéng tiéu dung thie phdm hitu co cia AC Nielsen cho thdy, tai Viét Nam c6 86% ngudi tiéu dung uu tién
lya chon san pham 1a thye pham hitu co cho bira dn hang ngay vi tinh an toan, giau dinh dudng va huong
vi (Golden Sand, 2023). Bé dép timg nhu ciu tiéu ding nay, nhiéu thwong hiéu thyc pham hitu co ngoai
duoc nhép vao thi truong Viét nam chéng han nhu thuong hiéu Ecomil dén tur Tay Ban Nha, Davert dén tir
Pric, Raab Vitalfood dén tir Purc, Koita dén tir Y, Bauckhof dén tir Pirc, ... Thuc pham hitu co dén tir Durc
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dugc vu tién hang dau ddi véi cac nha nhap khiu vao thi truong Viét nam. Davert 1a cong ty hang dau Chau
Au trong linh vue thuc pham hitu co, hoat dong ctia n6 bao gdm: tiép thi va ban dong san pham dong goi
hitu co cao cip; tim ngudn cung mg va kinh doanh cac mat hang néng san hitu co nhu gao, ngii cdc, dau,
hat c6 dau, trai cdy kho, cac loai hat, duong, ...; cung cp san xuat nhin hiéu riéng cho nganh ban 1& va
thye pham Chau Au. Do nhing nim gan day do nguoi dén thay doi hanh vi tiéu dung thyc pham hitu co
thay vi tiéu dung san pham thong thuong khac, da co nhiéu nha phan phdi Viét nam tim nguon nhap khau
dé dap ung nhu ciu ndy. C6 nhiéu san phdm hitu co cta cac thwong hiéu trong va ngoai nude giap cho
nguoi ti€u dung Viét nam c6 da dang sy lya chon nhung lai lam ho cling bi khiing hoang niém tin, ho chua
c6 nhén thac va phan bi¢t dugc gid tri khach hang gitra cac thuong hi¢u ngoai nhap (Ngoc Anh, 2023).
Nhiéu nghién ctru vé tiéu dung thuc phém hitu co tai Viét nam da thuc hién nhung cac nghién ctru con han
ché khai thac khia canh hanh vi tiéu ding san pham hitu co nhap khau tir Chau Au dbi véi nguoi c6 thu
nhap cao tai Viét nam, ciing nhu chua diéu tra vai tro clia nhan thirc gia tri va niém tin thuong hiéu tai thi
tru’ong Viét nam (Veerapa & ctg., 2012; Nguyen 2019; Le & Le, 2020; Tran & Nguyen 2021). Bén canh
do, niém tin thuong hiéu cling dong mot vai tro quan trong trong hanh vi tiéu dung. Niém tin thuong hiéu
1a yéu t6 sdng con trong viéc thiét 1ap va duy tri mdi quan hé lau dai gitta khach hang va thuong hiéu do
(Porter & Donthu, 2008). Nghién ctru ciia Lee va Yun (2015) cho rang c6 rat it tai lidu vé viéc xem xét cac
yéu t6 bén trong quyét dinh hanh vi mua lai thyc phdm hitu co. Do d6, nhén thirc vé gia tri da ndi 1én nhu
mot dong luc ndi tai c6 thé anh huong tich cue dén ¥ dinh mua lai cac san pham hitu co (De Toni & ctg.,
2018). Cac nha quan 1y tiép thi phai d6i mat véi thach thire mod rong hiéu biét vé cach thirc va 1y do nguoi
tiéu ding mua thyc pham hitu co, ho can hiéu sau sic hon vé cac khia canh gia tri ma ngudi tiéu ding cam
nhan trong bdi canh cac san pham thyc pham hitu co dé phat trién va thyc hién thanh cong cac chién luogc
quan 1y ¢ thé chuyén nhan thic tich cuc clia nguoi tiéu dung sang hanh vi mua hang thyc té (Seegebarth
& ctg., 2016). Chinh vi thé viéc thyc hién nghién ctru dé tim hiéu khia canh gia tri, cu thé 1a nhan thic gia
trj khach hang trong bdi canh tiéu dung san pham hiru co 13 quan trong.

Céc nha quan 1y thi truong nhap khiu va cac doanh nghiép dang nhap khau thuc pham hitu co can dit ra
cAu hoi: ngudi tiéu ding nhan thirc vé thuc phim hitu co ngoai nhap nhu thé nao? va cac yéu t6 nao tac
dong dén hanh vi tiéu dung thyc pham hitu co ngoai nhip ctia ho? Niém tin thwong hiéu dong vai trd nhu
thé nao déi voi quyét dinh mua thyc pham hitu co cta ngudi tiéu dung? Tir d6, 1am thé nao dé nang cao
nhan thire vé gid tri va niém tin thuong hiéu dan téi hanh vi tiéu dung thyc pham hitu co ngoai nhap? Chinh
vi vay, nghién ciru nay dugc thyc hién nham tim hiéu cac yéu t6 bén trong tac dong téi hanh vi mua, cu thé
1a yéu t6 nhan thuc gia tri khach hang va niém tin thuong hiéu. Tir két qua tim thy, nghién ciru dua ra mot
s ham ¥ quan tri cho céc nha ra quyét dinh thi truong dé c6 nhitng phuong thirc nang cao nhén thirc gia tri
va niém tin thuong hiéu ctia ngudi tidu dung tir 46 gia ting hanh vi tiéu ding thuc pham hitu co ngoai nhap
n6i riéng va cac thuong hiéu thuc phdm hitu co noéi chung.

2. TONG QUAN LY THUYET VA MO HINH NGHIEN CUU
2.1. M hinh Iy thuyét vé hanh vi tiéu dung
2.2.1 M6 hinh hanh vi tiéu dung Howard-Sheth

Mo hinh Howard Sheth mé ta ring c6 ba giai doan quan trong trong qua trinh ngudi mua dwa ra quyét dinh
hodc lua chon thuong hi¢u do la:

Giai quyét van dé mé rong (Extensive Problem Solving): giai doan nay la giai doan khéi dau trong qué
trinh ra quyét dinh cua nguoi mua. O giai doan nay, ngudi tiéu dung 1a ngudi moi tham gia thi trudng, ho
thiéu thong tin vé san pham hodc nhin hiéu. Ngudi tiéu ding khong cé su wa thich ddi véi mot thuong higu
cu thé va chua phat trién bét ky tiéu chi thich hgp nao dé lya chon giita cac san pham c6 san tai thi truong.
Ngudi tiéu dung tim cach thu thap thém thong tin vé thi truong bang cach kiém tra cac loai nhan hiéu hién
¢6 khac nhau nham muc dich thu thap thong tin vé san pham trudc khi dua ra béat ky quyét dinh mua hang
nao (Prakash, 2016; Jisana, 2014).

Giai quyét vin dé han ché (Limited Problem Solving): 14 giai doan nang cao hon trong qua trinh ra quyét
dinh ctiia ngudi mua so giai doan trude. Nguodi mua di xay dung céc tiéu chi rd rang dé Iya chon san phdm
nhung van bdi r6i trong viéc lya chon thuong hi€u do khong c6 du thong tin. Do d6, nguoi ti€u dung tién
hanh phan tich so sanh cac san phdm va nhin hiéu riéng biét hién c6 trén thi truong dé lam ting niém tin
trude khi dua ra quyét dinh mua hang (Prakash, 2016; Jisana, 2014).
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Hanh vi phin ing thuwong 1¢ (Routinized Response Behaviour): 1 giai doan ma nguoi tiéu ding c6 day
du thong tin vé thi truong va c6 nhiing ti€u chi luya chon rd rang. Ho nhan thirc dugc céc tinh nang, uu va
nhuoc diém cua cic san phém khéc nhau hién c6. Lic nay ho dua ra quyét dinh nén lya chon thuong hiéu
nao dé mua (Prakash, 2016; Jisana, 2014).

Mo hinh hanh vi tiéu dung Howard - Sheth tmg dung trong phan tich cac bién s6 anh huong dén hanh vi
tiéu dung voi 4 bo cAu tric bao gdm bién dau vao, cdu tric gia thuyét (cau trac nhan thire, cau tric hoc tap),

bién dau ra, bién ngoai sinh.
Ciu tric gia thuyét

+ Tim kiém théng tin

* Dong co

» Tiéu chi lyra chon

+ Sy hidu bidt vé throng
higu

. . * Sur tin trong . .
Bién Bién diu ra

Hinh 1. So lwge cAu tric khai niém trong mé hinh Howard - Sheth
(Nguon: Howard & Sheth, 1969)
Mo hinh Howard Sheth, mdt trong nhiing mé hinh hién dai dugc x8y dung khach quan nhét vé hanh vi cta
ngudi tiéu ding. M6 hinh nay c¢b gang giai thich hanh vi lya chon thwong hiéu hop 1y trong gi6i han ning
Iirc ca nhan han ché va thong tin khong day du. N6 dé cap dén ca hanh vi céng khai va hanh vi bén trong
hodc nhan thirc ma khong thé quan sat truc tiép dugc (Prakash, 2016).

2.1.2. M6 hinh thuyét hanh dong hop Iy TRA

« Kich thich dang ké

« Kich thich mang tinh biéu
twong

+ Kich thich xa héi

o Spchiy

+ Sy hiéu biét v& thirong
hiéu

« Thai do

« Y dinh

* Hanh vi mua hang

Thuyét hanh dong hop 1y TRA (Theory of Reasoned Action) duoc Ajzen va Fishbein xdy dung tir nim
1967 va dugc hiéu chinh mo rong theo thoi gian. M6 hinh nay tap trung khai thac khia canh gié tri va niém
tin ctia nguoi tidu ding déi véi san pham hodc dich vu, né giup giai thich sy khac biét trong hanh vi tiéu
dung dua trén sy khac biét vé gi4 tri va niém tin cta ngudi tiéu dung (Hale, Householder, & Greene, 2002).
Sau khi xem xét cac hai mo hinh 1y thuyét vé& hanh vi tiéu dung ctia Howard — Sheth va Ajzen - Fishbein,
tac gia nhan thdy mé hinh ciia Howard — Sheth 1a mét trong nhimg mé hinh toan dién nhét vé hanh vi mua
hang cua ngudi tiéu ding va nd st dung khai niém phan tng kich thich dé giai thich hanh vi lya chon
thuong hiéu ciia ngudi mua trong mot khoang thoi gian ciia mot qua trinh mua sam, con mo hinh cua Ajzen
va Fishbein tap trung khai thac khia canh gia tri va niém tin cua nguoi tiéu dung dbi voi san pham va dlCh
vu. Nghién ctru img dung hai mé hinh dé tim hiéu gia tri va niém tin trong qua trinh ra quyét dinh mua sim
clia ngudi tidu dung d6i voi san phdm cua thuong hidu Davert. Nghié€n ctru nay s€ gitip cac nha tiép thi hiéu
dugc cac budc khac nhau trong toan bo qua trinh ra quyet dinh cua nguoi ti€u dung, nhung tap trung vao
khia canh gié tri va niém tin dé dua dén hanh vi ra quyét dinh va lya chon cudi cling ctia nguoi tiéu ding.

2.2. Lwgc khao cac nghién ciru lién quan

Sau khi lugc khao cac nghién ctru vé hanh vi tiéu ding thyuc phém hitu co, tac gia nhan th?iy tam quan trong
ctia nhéan thirc va niém tin khach hang dugc thé hién qua cac két qua nghién ctru duge téng hop tai Bang 1.
Nhung céc nghién ctru nay khong str dung thuyet khac vé cac yéu t6 tac dong téi hanh vi tiéu dung ma
khong phai 1a thuyét Howard — Sheth dé tim hiéu sau vé cac giai doan tam 1y trong qua trinh dua ra quyét
dinh ti€u dung.

Bang 1. Lwoc khio cic nghién ciru vé hanh vi tiéu dung thuc phim

Tic gid Boi canh Doi twgng nghién ciru Két qué nghién ciru
Feil & ctg., Bang Rjo Grande do Héph vi tiéu dung hudng tdi thuc  DPong co; Nhan thire; Thai
(2020) Sul, mién nam Brazil phém hitu co
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Tac gia Boi canh Poi twong nghién ciru K&t qua nghién ciru

Tseng & ctg., Nganh cong nghiép Ti€u dung bén virng thuc pham Thong tin cua doanh nghiép;

(2021) thuc pham Indonesia dong gbi Nhén thirc; Hanh vi tiéu dung;
Bao bi san pham

Wee & ctg., Quan Kluang, Johor, Hanh vi mua thyc pham hitu co Nhan thirc ctia khach hang vé

(2014) Malaysia an toan; strc khoe; moi truong;
phuc lgi dong vat

Seegebarth & Khac biét giira tiéu Hanh vi tiéu dung thyc phdm hitu  Nhan thtrc gid tri ca nhén;

ctg., (2016) dung thyc pham hitu co  co Nhan thirc gia tri chirc nang

gitta My va Puc

Watanabe & Ti€u dung thuc phém Y dinh mua thuc phém hiru co Gia tri cam nhan (Gia tri cam

ctg., (2020) hitu co, Brazil xuc va Gid tri chtre nang), niém
tin

Wiedmann & Nguoi tiéu dung Thé Hanh vi tiéu dung thyc pham Nhén thirc vé tai chinh; chirc

ctg., (2014) hé X va Thé hé Y vé (rugu vang) nang; ca nhan; xa hoi

ruou vang, Puc

2.3. Gia thuyét va mé hinh nghién ctru

Khach hang cam nhan/ nhan thic dugc gia tri cua d@)ng tién va d6 1a luc ho sé dé dang dua ra quyét dinh
mua hang (Reddipalli, 2020). S¢ thich va théi quen ctia nguoi tiéu dung phu thudc vao didu kién tam 1y,
kinh té x4 hoi va nhan khau hoc cta ngudi tiéu dung (Sivakumar, 2021). Khi niém tin ting 1én va thai do
tré' nén ua thich hon ddi v&i mot san phém, y dinh mua s€ tré nén manh mé hon (Acebron, Mangin &
Dopico, 2001). Sau khi xem xét hiéu qua ciia M6 hinh Howard — Sheth va Iugc khao cac nghién ciru lién
quan, tic gia nhan thdy c6 nhiéu nghién ctru vé hanh vi tiéu dung dya trén mo hinh Howard — Sheth nhung
da phan cac nghién ciru khai thac nhém yéu t6 dau vao ma it khai thac yéu t6 noi ham, chinh vi thé nghién
clru ndy tap trung didu tra nhom yéu t nhan thirc va tim 1y ctua ngudi tidu dung d6i véi hanh vi ra quyét
dinh mua sam.

Nhén thire gia tri khach hang (Customer value perception)

Nhén thire gia tri khach hang 1a danh gia chung ctia nguoi ti€u dung vé loi ich cia mot san pham dua trén
su nhan thirc vé nhing gi dwoc nhan va nhimg gi da bo ra (Seegebarth &ctg., 2016) Khai niém nhén thirc
gia tri khach hang dugc dua ra boi Zeithaml (1988) dd m6 ta “danh gia tong thé ciia nguoi tiéu dung vé tién
ich ctia san phdm dya trén nhan thirc vé nhimg gi ma ho nhan duoc tir san phdm va dich vu”. Tuy nhién,
dinh nghia nay coi gia tri 1a mot cAu tric don chiéu, danh déng nd voi mot nhén thic gia tri don thuan. Dua
vao 1y thuyét ciia Zeithaml (1988), Wiedmann va cong su (2014) da khai niém héa gia tri khach hang theo
bdn khia canh d6 l1a Nhan thuc gia tri (tai chinh, chirc nang, ca nhan, xa hoi) dé thuc hién nghién ctru vé
hanh vi tiéu dung thuc pham rugu vang, két qua nghién ctru thuc nghiém cta ho tng hoé mdi quan hé tich
cuc gitra nhan thtc gia tri khach hang vé tai chinh, chirc nang, ca nhan, xa hoi anh hudéng dén hanh vi tiéu
dung. Nhén thtc gia tri khach hang phan anh bao gém cac khia canh nhan thurc gia tri vé mit kinh té, chirc
ning, cam xuc va biéu tuong, lién quan dén sy hai long va hanh vi sau tiéu ding (Rintaméki & Kirves,
2017). Sau khi téng hop céc tai liéu vé khai niém nay, tac gia nhan thiy c6 su phu hop khai niém voi déi
tugng va bdi canh nghién ciru 13 tidu ding thyc pham hitu co nén di dit ra cac gia thuyét va dé xuit mo
hinh nghién ctu.

Nhdn thirc gid tri tai chinh (Financial value perception) 1a nhan thic vé chat lwong va hiéu qua mong doi
dbi voi san pham so voi gia hay gia tri dong tién (Seegebarth & ctg., 2016). Trong nghién clru cua
Wiedmann va cong su (2014) nhan thire gia tri kinh té duoc dé cap dén yéu t6 vé gia ca, su phu hop glua
gi4 va chat lwong san pham, nghién ctru nay cling da chi ra sy tic dong manh me cua gia tri kinh té dbi voi
viéc tiéu thy san pham. Khi nhan thirc vé gia tri kinh té cang cao thi hanh vi tiéu ding cang cao va ngugc
lai. Thém vao do, nghién ctru cua Wijaya va cong su (2020), Pratiwi va cong su (2021) cho rang mdi quan
hé cuing chiéu ciing nhu sy anh hudng cia gia tri nhan thirc d6i voi niém tin thuong hiéu. Vi vy, gia thuyét
H® va H duoc dé xuét nhu sau:

Hla: Nhdn thiec gia tri tai chinh co tac dong truc tiélv {6i niém tin thuong hi¢u thuc phcfm hiru co Davert.

H1b: Nhén thire gid tri tai chinh cé tde dong gidn tiép toi hanh vi tiéu ding thirc pham hitu co Davert thong
qua trung gian niém tin thirong hiéu.

53



HANH VI TIEU DUNG THUC PHAM HUU CO ...

Nhdn thive gid tri chive ndng (Functional value perception) dé cap dén loi ich kinh té bt ngudn tir cac
thudc tinh cia san pham (tinh chat, cong dung, diéu kién sir dung, thu hoi gia tri san pham, dich vu...), tirc
la kha nang thuc hién dﬁy du céac chirc nang ma san phém duoc tao ra dé cung cép hoac loi ich grfm lién voi
viéc st dung va so hitu n6 (Sheth, Newman & Gross, 1991). Nghién ctru cia Wiedmann va cong su (2014)
da chi ra rang su tic dong manh mé& cua gia tri chirc nang d6i voi hanh vi tiéu dung cua khach hang. Két
qud nghién ctru cia Halimatussakdiah, Suryani va Zuhra (2023) cho rang khi gi tri cam nhan khach hang
tang thi lam gia tang niém tin khach hang. Thém nita, Gia tri nhan thic da tac dong tich cyc va dang ké t6i
niém tin thwong hiéu (Pratiwi & ctg., 2021). Gia thuyét H* va H* dwoc dé xuat nhu sau:

H?: Nhdn thirc gid tri chirc nang cé tac dong truc tiép 161 niém tin thirong hiéu thuc pham hitu co Davert.
H?: Nhdn thire gia tri chirc ndng ¢ tdc dong gian tiép t6i hanh vi tiéu ding thwe phdm hitu co Davert
théng qua trung gian niém tin thwong hiéu.

Nhdn thirc gid tri cd nhin (Individual value perception) dé cap dén nhiing trai nghiém, cam giac, cam xuc
clia nguoi tidu dung ddi v6i san pham va thuong hiéu (Sheth, Newman & Gross, 1991). Nhan thirc vé gia
tri c4 nhan cang cao thi hanh vi tiéu ding ctia ngudi tiéu ding sé cang tang (Wiedmann & ctg., 2014). Niém
tin khach hang cé vai tro trung gian ciia moéi quan hé gia tri cim nhan khach hang va long trung thanh khach
hang (Basrowi, Ali & Suryanto., 2023) Bén canh do, két .qua nghién ctru cua Wijaya va cong su (2020),
Pratiwi va cong sy (2021) cho thay moi quan hé ciing chiéu ciing nhu sy anh hudng cia gia tri nhan thic
d6i v6i niém tin thuong hiéu. Vi thé, gia thuyét H* va H*® la:

H3a: Nhdn thirc gia tri ca nhdn co tac dong truc tlep tGi niém tin thwong hiéu thic pham hitu co Davert.
H3b: Nhdn thirc gid tri cd nhdn cé tac déng gidn tiép t6i hanh vi tiéu ding thwe pham hitu co Davert thong
qua trung gian niém tin thirong hiéu.

Nhdén thive gid tri xi hi (Social value perception) lién quan dén nhiing loi ich tir sy gan két ciia khach
hang véi nhitng nhom xa hoi cu thé nhu ban bé, nguoi than va nhimg nhoém c6 lién quan (mdi truong, xa
hoi,...). Gia tri xd hoi déng vai tro quan trong trong su danh gia ctia khach hang vé san pham - dich vu
(Sheth, Newman & Gross (1991). Duya trén 1y thuyét vé gié trj tiéu dung, két qua nghién ctru cua Meeprom
va cong sy (2023) cho ring nhén thie gia tri xa hoi anh hudng to1 hanh vi ti€u dung thue pham cé chura can
sa clia ngudi tiéu ding tré tudi. Trong nghién ctru ciia Wiedmann va cong su (2014), nhan thirc vé gia tri
xd hdi cang tang thi gia tang hanh vi ti€u dung. Két qua nghién ctru Pratiwi va cong su (2021) khang dinh
¢6 mdi quan hé cung chiéu gitra gia tri nhan thirc va niém tin thuong hiéu. Vay gia thuyet H4 nhu sau:
H4a: Nhdn thirc gia tri xa hgi co tac dong truc tlep 11 niém tin thuong hiéu thuc pham hitu co Davert.
H4b: Nhdn thirc gid tri xd hdi c6 tdc ddng gian tiép tGi hanh vi tiéu ding thiec pham hitu co Davert thong
qua trung gian niém tin thirong hiéu.

Niém tin thwong hiéu (Brand trust) 1a phan anh niém tin cta ngudi tiéu dung vé do tin cdy, an toan va
trung thuc cta thuong hiéu (Cai & ctg., 2015). Niém tin thuong hiéu dugc dinh nghia 1a su tin tudng tir
viéc tiéu dung san pham hay dich vu cta thuong hiéu dé s& mang lai két qua tich cuc cho ngudi tiéu ding
(Delgado & Munuera, 2005). Hanh vi tiéu ding dugc thé hién khi tim kiém, mua sam sir dung, danh gia
hay loai bo cac san pham hodc dich vu ma ngudi tiéu dung dang mong doi nham dap ng nhu cau cta ho
(Schiffman & ctg., 2013). Két qua cua nghién ctru cua Relifra, Ramadhi va Solandri (2023) cho thdy niém
tin thwong hiéu co tac dong dang ké dén quyét dinh mua dau an Bimoli ciia ngudi tiéu ding tai 4 ngdi lang
¢ vung Sungai Liuk. Trong nghién ctru ciia Aissam Bousbia va cong su (2017) da nhan dinh rang niém tin
thwong hiéu chinh 14 mot trong sé nhiing yéu té tac dong cung chiéu ddi v6i hanh vi tiéu dung. Vay gia
thuyét dat ra sé 1a:

HS: Niém tin thiong hiéu cé tac dong truc tiép t6i hanh vi tiéu ding thue pham hitu co Davert.

Mo hinh nghién ctru dé xuét

Muc dich nghién ctru 1a diéu tra vé chudi xi Iy thong tin hop 1y ctia ngudi tiéu dung trong qua trinh ra quyet
dinh. Sau khi xem xét thuyét Hanh vi tiéu dung cta Howard Sheth va Jagadish Sheth va lugc khao cac cau
trac khai niém tir cac bai nghién ctru lién quan, tac gia thiy rang cac bién trong ciu tric khai niém Gia tri
nhan thirc dap tmg duoc cac dic diém trong giai doan 1 “Giai quyét van d& mé rong”, Niém tin thwong hiéu
dap tmg cac dic diém mo ta giai doan 2 “Giai quyét van dé han ché”, va Hanh vi tiéu dung chinh 1a Giai
doan 3 “Hanh vi phan (mg thuong 18”. Vi vay, mé hinh nghién ciru dugc dé xuat rang cac thanh phan trong
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Gi4 tri nhan thirc 1am ting Niém tin thuong hiéu tir 6 lam tang hanh vi tiéu dung, va duoc thé hién tai hinh
2.

Giai quyét van Giii quyét van Hanh vi phan
de mé rong dé han che wrng thwong 1€

Nhin thire gia tri khach hang

Nhan thac gia

|
|
I
|
tri tai chinh !

Nhan }hu‘i ga ——+—— ! Niém tin thuong Hanh vi tiéu

tri chirc nang 1 hiéu ding

Nhan thuc gia
tri ca nhan

Nhan thtc gia
tri xa hoi

Hinh 2: Mé hinh nghién ctru dé xuit

3. PHUONG PHAP NGHIEN CUU
3.1. Tién trinh nghién ciru

Giai doan 1: Sau khi xem xét va tong hop co sé 1y thuyét v& hanh vi tiéu dung, tac gia da dé xuit mé hinh
nghién ctru va cac bién quan sat dé xay dung thang do nhap. Sau do, tac gia xin y kién cua 5 chuyén gia 1a
nhitng nha phan phdi dang dau tu kinh doanh cho thi truong nhap khau thyuc phém hiru co va 5 nha nghién
ctru khoa hoc ¢ chuyén mén trong linh vuc Marketing va hanh vi khach hang nham danh gia d6 phu hop
ciia md hinh va céc cau tric khai niém trong md hinh. Sau khi cac thang do dugc chuyén thé sang tiéng
Viét va duoc hiéu chinh cho phii hop véi bdi canh nghién ciru, nghién ctru da thuc hién thao luan nhom voi
5 nhom khach hang da timg st dung thuc pham hitu co ngoai nhap nham kiém tra sy pht hop ciia thang do
v6i bdi canh nghién ctru va d6 d& hiéu ciia muc hoi.

Giai doan 2: Nghién ctru di thyuc hién mot cudc khao sat bang ban hoi voi 359 khach hang da va dang tiéu
dung thuc pham hiru co Davert. Phuong phap chon miu phi xac suét - thudn tién dugc ap dung dé thuc hién
lya chon mau nghién ctru. Bang hoi dién tir dugc thiét ké dé thuc hién khao sat truc tuyén béng cach tiép
can cac khach hang c6 trong danh sach dbi tuong theo ddi va tham gia tai cdc trang fanpage cua cac nha
phan phdi san pham Davert, cac nhom cong dong (Germany Organic Shop, EMOLA- thyc pham sach cao
cap, Cong dong hiru co organic c6 chimg nhén, ...) ban tryc tuyen cac san pham thuong hiéu Davert. Di
lidu khi thu vé duoc xir Iy va loai 7 phiéu khong hop 1& do dap vién chi chon 1 phuong an tra 10i. Bo dit
lidu gobm 352 ban dugc kiém dinh d¢ tin cay, gia tri cia thang do va phan tich cdu triic mo hinh tuyén tinh
(SEM) dé tra 10i cho cac gia thuyét nghién ctru. Cudi clng, tic gia dwa vao két qua tim thiy dé thao luan
va dua ra cac ham ¥ quén tri cho cac nha nhap khau, nha quan 1y va ra quyét dinh thi truong.

3.2. Thang do nghién ciru

Tir két qua lugc khao vé thuyét hanh vi tiéu ding va cc nghién ctru lién quan, nghién ctru dé xuat 4 thanh
td trong cAu trac khai niém nhén thic gia tri khach hang bao gém: Nhan thtrc gia tri kinh té, nhan thac gia
trj chtrc ning, nhén thirc gia tri c4 nhan, nhan thic gia tri xa hoi; va 2 cAu tric khai niém niém tin thuong
hiéu va hanh vi tiéu dung. Cac thang do duoc ké thira tir cac nghién ctru lién quan tdi nhén thic gia tri
khach hang vé thyc pham ctia Wiedmann va cong sy (2014); Sheth, Newman & Gross (1991); Seegebarth
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va cong su (2016); Watanabe va cong su (2020). Noi dung ctia cac thang do dugc hiéu chinh dé phu hop
v6i dbi tugng va bdi canh nghién ciru ma khong lam thay do6i y nghia ban dau cua thang do. Sau khi co
duoc ban nhap, cac thang do dugc danh gia do tin cay bang lay ¥ kién 5 chuyén gia, va két qua thang do
dugc trinh bay tai Bang 2, bao gdm c¢6 6 ciu triic khai niém trong mé hinh nghién ctru hanh vi tiéu ding
thuc phém hitu co thuwong hi€u Davert, trong d6 c6 33 muc do (Bang 2) dugc thiét ké theo hinh thuc thang
do Likert 5 diém v&i: 1: Hoan toan khong dong ¥, 2: Khong dong v, 3: Trung dung, 4: Pong v, 5: Hoan

toan dong y.

Béng 2. Thang do nghién ciru

Céu tric khai Muc do Ma Ngudn
niém hoa
Gia tri nhan thirc khach hang
Nhén thtc gia tri 1. San pham hiru co Davert ¢ gia ca hop 1y. KT1 (Wiedmann &
tai chinh 2. Chét luong cuia Davert phi hop véi gid ca KT2 ctg., 2014);
3. Tiéu dung Davert phu hop véi kinh té gia dinh KT3 (Sheth, Newman
4. Tiéu dung Davert gitp tiét kiém kinh té gia dinh KT4 & Gross, 1991)
Nhén thirc gia tri 1. Tiéu chuan vé an toan ctia Davert hon thyc pham thong CHN1  (Wiedmann &
churc nang thuong ctg., 2014);
2. Tiéu chuan vé dinh dudng cua Davert vuot troi so v6i thue  CHN2  (Sheth, Newman
pham thong thudng & Gross, 1991);
3. Tiéu dung Davert tién loi, d& sir dung, d& ché bién CHN3  (Seegebarth &
4. Tiéu ding Davert gitip tranh rui ro vé sirc khoe CHN4  ctg., 2016);
5. Tiéu dung Davert dé& dang bao quan CHNS5 g\é\gaé?nabe & ctg.,
Nhén thic gia tri 1. Tiéu dung Davert cam thiy an tdm vé strc khoe ban than CN1 (Wiedmann &
ca nhan va gia dinh ctg., 2014);
2. Cam thay vui khi thay Davert gop phan bao dam strc khoe CN2 (Sheth, Newman
cua gia dinh & Gross, 1991);
3. Tiéu dung Davert gitip lam viéc hiéu qua CN3 (Seegebarth &
4. Davert mang lai cho t6i nhimg trai nghiém tt vé sirc khoe  CN4 ctg., 2016);
5. Tiéu dung Davert lam tiét kiém thoi gian CN5 (Blocker, 2011).
6. D& dang mua Davert & céc cira hang truc tuyén CNG6
Nhén thic gia tri 1. Davert I3 san pham than thién v6i moi truong XH1 (Wiedmann &
xa hoi 2. Tiéu dung Davert gép phan gia ting chat lugng cudc séng  XH2 ctg., 2014);
3. Tiéu dung Davert gop phan phat trién nén kinh té xanh XH3 (Sheth, Newman
4. San pham cua Davert mot mon qua gdp phan gia ting hanh ~ XH4 & Gross, 1991);
vi tiéu dung xanh
5. Tiéu dung Davert gop phan dam bao 16i song lanh manh ~ XH5
Niém tin thwong hi¢u
1. Tin tudng vao chat lwong cta Davert NT1 (Cai & ctg.,
2. Tin tuong vao cc nha phan phdi san pham cua Davert NT2 2015);
3. Tin vao trach nhiém xa hdi ciia cic nha phan phdi Davert  NT3 (Hasan & ctg.,
4. Tin tuong céc loi ich ma Davert mang lai NT4 2014);
5. Tin vao sy kiém soat chit ché ciia cic nha quan ly thi NT5 (Semadi &
truong nhap khau Davert Avriyanti, 2018)
6. Tin tudng vao cac thong diép quang cdo vé Davert tir cac  NT6
nha phan phbi
Hanh vi tiéu dung
1. Rat quan tim dén c4c san pham hiru co cua Davert HV1 (Wiedmann &
2. Davert 12 mét lya chon tiéu dung hop ly HV2 ctg., 2014);
3. Sin sang mua san pham hitu co thuong hidu Davert HV3 (Sheth, Newman
4. Tim hiéu thém nita vé cac san phdm cua Davert HV4 & Gross, 1991)
5. S& tiép tuc tiéu ding san phim hiru co Davert HV5
6. San sang tra gia cao hon dé tidu dung san pham hiru co  HV6
Davert
7. S& gidi thiéu thuc phim hiru co Davert voi moi nguoi HV7

33
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3.3. Thong ké md ta

Tac gia: Vii Thi Mai Chi

Két qua phan tich ty 1¢ gitra nhom ngudi tiéu dung nit cao hon chiém 78,4%, da s6 c6 do tudi tir 25 dén 35
tudi, ddi tuong khao sat 1a ngudi tidu dung san pham hitu co ciia thuong hiéu Davert dang sinh song tai 2
thanh phd 1a Ha ndi va thanh phd H6 Chi Minh, dir liéu thu vé tir thanh phé H6 Chi Minh chiém nhiéu hon
do 1a 65,6%. Nguoi lam cong viéc van phong chiém ty 1¢ cao hon 1a 67,9% va thu nhap tr 10 dén dudi 15
triéu dong 1a chiém s6 dong. Nguoi tiéu ding str dung da dang cac loai thuc pham hitu co khac nhau va hau
hét dugc mua tir cac nha phan phdi qua cac trang truc tuyén. Két qua thong ké moé ta cac bién nhan khau

hoc dugc trinh bay trong Bang 3 dudi day.

Bang 3. Két qua thong ké m ta cac bién nhan khau hoc

Pic diém ca nhian Chi tiét S0 luwgng Ty 18 (%)
Gidi tinh Nam 72 20,5
Nit 276 78,4
Noi sinh song Ha ndi 121 34,4
Thanh phé H6 Chi Minh 231 65,6
Do tudi Dudi 25 tudi 85 24,1
Tir 25 — 35 tudi 41 11,6
Tir 36 — 45 tudi 94 26,7
Trén 45 tudi 132 37,5
Nghé nghiép Lao dgng tu do 31 8,8
Lao dong tay chan 23 6,5
Noi tro 41 11,6
Lao dong tri 6¢ 239 67,9
Khac 18 51
Thu nhép hang thang Dudi 5 triéu dong 59 16,8
Tir 5 - duéi 10 triéu dong 133 29,0
Tir 10 - duéi 15 tridu dong 102 37,82
Tir 15 - dudi 20 triéu dong 41 11,6
Trén 20 triéu déng 17 4.8

4. KET QUA NGHIEN CUU

4.1. Kiém dinh d9 tin cdy va gia tri hdi tu thang do

(Nguon: Téc gia phdn tich va tong hop)

Két qua kiém dinh cho théy cac thang do c6 do tin cay cao, voi hé s6 Cronbach’s Alpha 16n hon 0,6 va nho
hon 1. Tat cé cac bién déu co6 hé so tuong quan bién tong 16n hon 0,3 du dd tin cdy dé thuc hién budc tiep

theo (Bang 4).
Biang 4. Két qua kiém dinh dd tin cdy va gia tri thang do
Bién ddc lap S6 bién quan sat Cronbach’s Alpha
Nhan thirc gié tri tai chinh 4 0,783
Nhén thuce gia tri chuc nang 5 0,835
Nhan thirc gié tri ca nhan 6 0,841
Nhan thirc gia tri xa hoi 5 0,818
Niém tin thuong hiéu 6 0,854
Hanh vi tiéu dung thyc pham hitu co 7 0,867

KMO =0,919

Bartlett's Test: Sig = 0,000

Eigenvalues = 1,419

Total Variance Explained = 58,772%

(Nguon: Téc gia phdn tich va tong hop)
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Khi tién hanh phan tich két qua EFA tai bang ma trn xoay nhén t6, tac gia tién hanh loai bo 2 bién (CHN2
va CN3) ra khoi mé h‘}nh vi khong d%t chi s0 hoi tu. Dir liéu gom 31 bién quan sat dugc thuc hién phan tich
EFA sau khi loai 2 bién trén dugc thé hién & Hinh 2.

Chi-square = 450.304; df =419; P = .140
Chi-square/df = 1.075; GFI = .925; TLI = .991
CFIl = . 992; RMSEA = .015
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Hinh 2. Két qua CFA mé hinh chuin héa
Két qua phén tich nhén t6 kham pha cho thdy h¢ s6 KMO = 0,919 théa man diéu ki¢n 0,5 < KMO < 1.
Kiém dinh Bartlett's Test c6 gia tri Sig bang 0,000 thoa dicu kién nho hon 0,05. Gia tri Eigenvalues = 1,419
thoa dicu kién 16n hon 1. Tong phuong sai trich bang 58,772% théa mén di€u kién phuong sai trich 16n hon
50%. Cac gia tri hé s0 tai cua tirng bi€n déu 1é6n hon mrc toi thiéu 1a 0,5 dat gia tri hoi tu.

Bing 5. Panh gia cac chi s6 CFA

Chi s6 Tiéu chuin Ngudn Thue té md hinh Chi s6 phii hop
Chi-square/df < 3,00 (Ullman & Bentler, 2003) 1,075 Chi-square/df
TLI > 0,95 (Hu & Bentler, 1999) 0,991 TLI

CFI > 0,95 (Hu & Bentler, 1999) 0,992 CFI

RMSEA < 0,08 (MacCallum & ctg., 1996) 0,015 RMSEA

(Nguon: Téc gia phdn tich va tong hop)

Tién hanh phan tich nhan t6 khang dinh CFA b;‘i’ng‘AMOS 22.0 dé kiém dinh su phu hop cua cac nhan t6
trong mo hinh. M6 hinh CFA cho thay cac chi s6 déu pht hgp, md hinh la du t6t va dap ing dugc cac quy
dinh chung vé thong ké de tién hanh phan tich SEM. Cac chi so dugc thong ké lai trong bang 5.

4.2. M hinh cAu tric tuyén tinh SEM

Dé kiém dinh cac gia thuyét nghién ctru, tac gia tién hanh chay dit liéu véi mé hinh SEM. Két qua cho thiy
mo hinh c6 chi s6 phu hop va dap tng cac tiéu chi theo quy dinh thong ké.
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Hinh 3. Mé hinh cAu tric tuyén tinh SEM

Két qua phan tich cho thay cac yéu t6 Nhan thic gia tri kinh té, nhan thirc gia tri chirc ning, nhan thuc gia
tri c4 nhan, nhan thirc gia tri xa hoi va niém tin thuong hiéu c6 tic dong tich cuc dén hanh vi tiéu dung thuc
pham hitu co ciia ngudi tiéu dung. Cac trong sb B 1an luot 13 0,344; 0,194; 0,303; 0,271; 0,699 v&i P-value
dat chuan thdng ké (p<0,05). Piéu nay dong nghia vai H'2, H2, H3 H* H5 dugc chap nhan. Con sb thong
ké & bang 6 cho thdy ca 4 thanh phan trong ciu tric khai niém Gi4 tri nhan thirc déu tic dong gian tiép toi
hanh vi tiéu dung thong qua trung gian niém tin thwong hiéu. Trong d6 nhan thirc gia tri kinh t& co mirc tac
dong gian tiép 16n nhat va niém tin thuong hiéu tac dong truc tiép manh nhét t6i hanh vi tiéu dung.

thuwong hiéu tc dong tryc tiép manh nhét t&i hanh vi tiéu dung.

Bang 6. Két qua kiém dinh gia thuyét

Gia Uéc lugng chua  SE CR P Két qua

thuyét chuin héa

Tdc dong triec tiép

Hia Nhan thtrc gia tri tai chinh > Niémtin 0,340 0,060 5,643  ***  Chéapnhan
thuong hiéu

H22 Nhan thirc gia tri chirc nang > Niém 0,195 0,061 3,220 0,001 Chap nhan
tin thuong hiéu

H3a Nhan thirc gi tri c4 nhan > Niémtin 0,291 0,056 5,226  ***  Chéapnhan
thuong hiéu

Héa Nhan thirc gia tri xa hoi > Niém tin 0,273 0,061 4,503  ***  Chép nhan
thuong hiéu

H5 Niém tin thuong hiéu > Hanh vi tiéu 0,719 0,076 9,488 Fxx Chép nhan
dung

Tac dong gidn tiép

H1b Nhan thtrc gia trj tai chinh > Niém tin 0,240 0,052 **%x  Chap nhén
thuong hiéu = Hanh vi tiéu dung

H% Nhan thtrc gia tri chirc ning > Niém 0,135 0,048 **%  Chap nhan
tin thuong hi¢u = Hanh vi tiéu ding

H3b Nhan thtc gia tri ca nhan > Niémtin -~ 0,211 0,066 **%  Chap nhan
thuong hiéu = Hanh vi tiéu dung

H* Nhan thtrc gia tri xd hoi > Niém tin 0,189 0,061 **%  Chap nhan

thuong hiéu - Hanh vi tiéu dung

MBS hinh chinh thie vé su tac ddng cua gia tri nhan thac dén hanh vi tiéu dung thuc pham hiru co tai Thanh
pho Ho Chi Minh duoc dién dat tai Hinh 4 duéi day.
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Nhan thuc gia
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Hinh 4. Mé hinh hanh vi tiéu diung thwe phim hiru co thwong hiéu Davert

M6 hinh cho thiy ring 60,6% su bién thién cta niém tin thwong hiéu duoc giai thich bang sy bién dbi cua
4 thanh phén trong cAu trac khai niém Gia tri nhan thire (Nhan thie gia tri kinh té, nhan thuc gia tri chic
nang, nhan thure gia tri xa hoi) con lai 39,4% duoc gidi thich bdi cac yéu td khac ma nghién ctru nay chua
tim thay va 48,9% sy bién thién ctia hanh vi tiéu dung thuc pham hiru co dugc gidi thich bang sy bién doi
clia niém tin thuong hiéu.

5. HAM Y QUAN TRI VA PONG GOP CUA NGHIEN CUU
Thdao ludn

Dua trén két qua phan tich, nghién ciru thao luan xoay quanh 2 noi dung chinh:

Thir nhét, két qua nghién ctru cho thiy céc gia thuyét déu da ung ho cho nhiing 13p luan 1y thuyét dua trén
m6 hinh Howard — Sheth d6 1a mot khach hang trudc khi c6 hanh vi tiéu dung cudi cung ho trai qua mot
chudi cac giai doan trude dé va cac yéu td tim 1y khach hang thét sy quan trong trong qua trinh ra quyét
dinh ti€u dung san pham hay dich vu, cu thé 1a yeu t6 nhan thirc va niém tin. Két qua ctia cac nghién ciru
trude day hau hét chi phan anh sy tac dong truc tlep ctia Nhén thue gia tri khach hang ti hanh vi tiéu dung
1a chua xem xét mdi quan hé giita nhan thirc gia tri khach hang va hanh vi tiéu dung thong qua niém tin
thuong hiéu.

Thir hai, theo Qudc Tung, (2023) thi cac loai thuc phém hiru co tai thi truong Viét nam c6 gia cao hon thyc
pham thong thuong tor 10%-50% (tuy loai thuc pham) nguoi tiéu dung san sang chi tra dé bao vé sire khoe
ctia ban than va gia dinh v6i diéu kién ho ¢6 niém tin vé thuong hiéu. Thao Nguyén, (2017) cho rang thyc
pham hitu co duoc ban véi gia cao, vi thé nguy co bi 1am gia, nhai hodc nhap nhém vé bao bi mau ma gan
nhu khong tranh khoi tai thi truong Viét nam. Két qua nghién ctru thé hién trong bon thanh phan cta nhan
thirc gia tri khach hang thi nhan thirc gia tri tai chinh tac ddong manh nhat va nhén thuc gia tri chlrc nang tac
dong yéu nhét t6i niém tin thuong hidu va hanh vi tiéu dung thuc phdm hiru co Davert, két qua nay phan
anh dang thyc té vé hanh vi tiéu dung thyc pham hitu co ngoai nhap tai thi trudng Viét nam do6 1a nguoi
tiéu dung Viét nam khong chi trong t6i gia tri chirc ning cua san pham hitu co ngoai nhap, béi cac thuong
hi€u nay da ndi tiéng tai thi truong Chau au va thé gi6i nhu Davert, ma ho dat niém tin vao su dam béao
trach nhiém xa hoi cia cac nha nhap khau thuc phdm hitu co va cac nha quan 1y thi trudng tai Viét nam.

Ham y qudn tri

Nghién ctru ndy cung cip cho cac nha nhap khau thuc phdm hiru co ndi chung va thuong hiéu Davert néi
riéng mot s kién thirc va thong tin quan trong dé kham phé tam 1y cta nguoi tiéu ding va dyu doan hanh vi
mua hang ctia nguoi tiéu dung dé thanh cong trén thi truong kinh doanh thyc pham hitu co ngoai nhap. Dua
trén két qua tim thay, nghién ctru dé xuat ham ¥ quan tri nhu sau: Thir nhét, tiéu ding bén vimg hudng toi
thue pham hitu co dang c6 xu hudng tiéu cuc do nhén thire thip ctua nguoi tiéu ding vé tic dong méi trudng
ctia bao bi, truyén thong tir doanh nghiép khong hiéu qua dan dén nhan thirc sai 1am va hanh vi thiéu trach
nhiém (Tseng & ctg., 2021), vi vdy cic nha nhap khau va phéan phdi thyc phim hitu co nén tim hiéu ky vé
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cac dic diém nhan khau hoc cta cic ho gia dinh Viét nam dé cung cép cac gid tri san pham cho phu hop
thi hiéu, c6 nhiing cach thirc tuyén truyén nang cao nhan thirc vé gia tri ca nhan va gia trj xa hoi ma bo qua
nhan thtrc gia tri tai chinh, ho san sang chi tra cao hon dé nhan lai nhitng gia tri twrong xtng. Thr hai, hanh
vi tiéu dung thyc pham hitu co gia ting khi niém tin thwong hiéu gia ting, cac nha nhap khau thyc pham
hitu co nén két hop v6i cac nha quan 1y thi trudng dé co cac chién lugc thong tin hiéu qua gitp gia ting
niém tin thuong hiéu cua nguoi tiéu dung. Cac nha phan phdi nén phat trién cac ctra hang thuong hi¢u doc
quyen thay vi & hién tai hau hét 1a hinh thirc ban hang tryc tuyén nham muc dich mang dén cho khach hang
vé niém tin thuong hiéu tir 46 dan t6i gia ting hanh vi tiéu dung. Thir ba, hién nay nguoi tiéu ding dang
ngay cang quan tim tinh minh bach thong tin, truy xuat ngudn gdc trong linh vyc thyc pham, cac nha phan
phéi/ nhap khau nén két hop v6i cac nha quan 1y thi truong nén c6 nhitng danh gia chinh Xac vé chit luong
clia cac san pham hiru co ngoai nhép dé tranh 1am sai 1éch thong tin, ung dung cong ngh¢ s6 hoa gitip minh
bach trong viéc truy xuit ngudn gbc san pham dé tir 6 lam gia tang niém tin khach hang va dong thoi gia
tang hanh vi tiéu dung bén ving.

Dong gop va han ché ciia nghién ciru

V& hoc thuat: Nghién ciru mot 1an nita khing dinh do tin cdy va gié trj cua hai mé hinh 1y thuyét d6 1a thuyét
hanh dong hop 1y (TRA) va mé hinh hanh vi tiéu dung Howard-Sheth trong bdi canh nghién ctru méi 1a
hanh vi tiéu dung thuc pham hitu co ngoai nhép tai Viét nam. Két qua nghién ctru nay 1a kénh tham khao
cho sinh vién va giang vién nganh Kinh doanh qudc té trong cac bai giang Vé hanh vi khach hang.

Vé thuc tién: Cac nghién ciru trude day moi chi do luong moi quan hé truc tiép giira nhan thirc gia tri khach
hang va hanh vi tiéu dung ma chua kiém tra vai tro trung gian cua niém tin thuong hiéu. Két qua nghlen
ctru 1a kénh thong tin tham khao cho cic nha ra quan tri dé dua ra cac quyét dinh lam gia ting niém tin
thuong hiéu tir d6 gia tang hanh vi tiéu dung trong thi truong nhap khau thuc pham hiru co tai Viét nam.
Vé han ché: M6 hinh nghién ctru méi chi khai thac cac yéu t6 ndi tai ma chua tim hiéu cac yéu t6 kich thich
bén ngoai/ yéu td dau vao. Pham vi nghién ciru méi chi mot thwong hiéu Davert trong thi truong nhap khau
thue pham hiru co ma chua khao sat dugc hét cac thuong hiéu Chau au khac. Cac han ché nay ciing 1a goi
y cho céc nghién ctru trong tuong lai.
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ORGANIC FOOD CONSUMPTION BEHAVIOR OF EUROPEAN BRANDS IN
VIETNAMESE MARKET — THEORY OF REASONED ACTION AND HOWARD-
SHETH MODELS APPLICATION: A CASE STUDY OF DAVERT BRAND

VU THI MAI CHI
Faculty of Commerce and Tourism, Industrial University of Ho Chi Minh City
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Abstract. The improvement of people's living standards and the opportunity to have a good life is what
most countries desire. Expanding global consumption leads to more import business opportunities for
distributors and intermediaries for meeting the national consumption market. Organic food consumption is
not only of concern in developed countries but is now also in developing countries like Vietnam. This study
aims to explain the stages in the consumption decision-making process of Davert organic food, in terms of
considering the internal psychological factors of customer value perception and brand trust based on theory
of reasoned action (TRA) and The Howard-Sheth behavioral model. Data collection method is by e-
questionnaire survey from 352 consumers who have used Davert organic foods in 2 cities (Hanoi and Ho
Chi Minh). The collected data were analyzed for structural linear modeling (SEM). The results show that
all four components of value perception indirectly impact organic food consumption behavior through the
mediating role of brand trust, in which financial value perception has the strongest impact. From the
findings, the study discussed to provide management implications for Vietnamese market managers and
organic food importers.

Keywords. Customer value perception, Howard Sheth model, theory of reasoned action, consumer
behavior, organic foods, brand trust
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