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Tém tit. Bai viét nay nham nghién ciru cac yéu té anh huong dén ¥ dinh mua lai tryc tuyén cua sinh vién
tai thanh phd H6 Chi Minh. Nghién ciru nay sir dung 2 1y thuyét nén d6 1a Iy thuyét mé hinh chap nhan
cong nghé va 1y thuyét mé hinh ky vong-xac nhan. Dit liéu phan tich dugc thu thap tir 315 sinh vién tai
TP.HCM thong qua khao sat tryc tuyén bang phuong phap chon mau thuan tién. Phan tich kiém dinh mo
hinh thang do va kiém dinh mé hinh ciu trac dugc thyc hién théng qua phuong phap binh phuong nho nhét
ting phan (PLS- Partial Least Squares). Két qua nghién ctru phat hién ¢6 moi quan h¢ tich cuc gitra sy hai
1ong khach hang truc tuyen va y dinh mua lai tryc tuyén. Hon nira, cac phat hién tur két qua nghién ciru
cling cho thiy cam nhan d& sir dung, cam nhan hitu ich va chat luong thiét ké trang web c6 anh hudng tich
cuc dén sy hai long khéch hang truc myén va y dinh mua lai truc tuyén, trong d6 cdm nhan hitu ich c6 anh
huéng manh nhat dén sy hai long khach hang tryc tuyén va y dinh mua lai truc tuyén.

Tir khéa. Y dinh mua lai truc tuyén, su hai long khach hang tryc tuyén, cam nhan dé st dung, cam nhan
hitu ich, chat luong thiét ké trang web

1. GIOI THIEU

Véi su phét trién cua Internet, thwong mai dién tir da thay doi nguoi tiéu ding vé cach mua hang va ngudi
tiéu dung di quen véi viéc sir dung Internet ¢ mua hang thay vi dén ctra hang truyén thong. So voi mo
hinh kinh doanh truyén théng, mua sam truc tuyén cé nhiéu lua chon va tro thanh ctra hang mot diém dén.
Hon nira, mua sam truc tuyén khdng c6 nhiing tré ngai vé thoi gian, khong gian va luu théng, v.v (Li,
2016). Dong quan diém trén, Johan et al. (2020) cho ring Internet da tré thanh mot trong nhiéu cach dé
ngum tiéu dung mua sam. Véi su phat trién nhanh chéng cua két néi Internet, viéc mua sam truc tuyén
ngay cang tré nén phé bién trén khap thé gigi. Tat ca cac hinh thuc tién loi co san thong gua mua sam truc
tuyén da thu hat ngudi tidu dung chuyén tir mua sam truyén théng sang mua sam truc tuyén. Tai Viét Nam,
trong vai nam trd lai ddy, mua sam truc tuyén ngdy cang trg nén phd bién va nhan duoc su quan tam dang
ké cua nguoi tiéu dung, dac biét la sau khi dai dich covid-19 bung phat; nguoi ti€u dung da thay ddi thoi
guen mua hang tir mua sam truyén théng sang mua sam truc tuyén nhiéu hon (Kim Dung, 2020). Hon nira,
trong ndm 2021 tai Viét Nam c6 khodng 53 tri¢u ngudi tiéu ding tham gia mua sam tryc tuyen va trgé thanh
qudc gia cd ty 1é ngudi tham gia mua sim truc tuyén cao nhit trong khu vuc Péng Nam A. Bén canh do,
ty 1& nguoi sir dung Internet tham gia mua sam truc tuyén ciing ting tir 77% nam 2019 1én con sé 88% vao
nam 2020 (Ha Thanh, 2021; Hong Minh, 2022). Ngoai ra, Chinh phii Viét Nam dat muyc tiéu dén nam 2025
s& ¢6 55% dan s6 mua sam tryc tuyén va doanh thu khoang 35 ty USD. Sy ting truong nay 1a co hoi hap
dan cho céc doanh nghiép lya chon ban hang tryc tuyén, dua phuong thirc ndy try thanh xu hudéng trong
thoi dai 4.0 (Kim Dung, 2020).

Mat khac, moi truong mua sam truc tuyén dugc xem la phtc tap va canh tranh (Javed & Wu, 2020). Mot
nghién ctru gan day cho thiy khach hang nghi ngo vé viéc sir dung céac kénh truc tuyén (Lu et al., 2018).
Ngoai ra, mot van dé tuong ddi quan trong ddi véi cac nha béan 1é truc tuyén 13 cac nha ban Ié tryc tuyén
gap kho khén trong viéc gitr chan khach hang thuong xuyén chuyén sang cac nha ban le tryc tuyén khac
(Jain et al., 2017; Kumar et al., 2018). Hon nira, s0 Vdi cac dol thi canh tranh truyén thong, cac nha ban I¢
truc tuyén phai d6i mat véi nhiéu van dé tiéu cuc hon bao gém uy tin cua cac nha bén 1é truc tuyén, khéng
c6 kha nang kiém tra san pham truée khi nhan va khoang céch vat 1y giira ngudi mua va nguoi ban (Davari
et al., 2016). Do d6, dé duy tri mot mdi quan hé tdt véi khach hang, doi hoi cac nha ban 1¢é truc tuyén lam
hai long khach hang truc tuyén ¢ mirc do tét, diéu nay s& phét trién niém tin va y dinh mua lai tir phia khach
hang va né ciing giam thiéu chi phi chuyén ddi (Trivedi & Yadav, 2020). Li (2016) cho rang y dinh mua
lai ctia khach hang rat quan trong d6i voi su thanh cong va gia tang loi nhuan ddi véi nha bén Ié tryc tuyén.
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Tir goc do marketing, chi phi dé phét trién khach hang mai 12 gap 5 1an so véi giit chan khach hang cii, va
nhiém vu chinh cua cac nha ban I¢ truc tuyén Ia chuyén doi tir thu hit khach hang méi va cai thién toc do
tang truong cua khach hang sang ting cudng y dinh mua lai (Li, 2016). Lee et al. (2009) cho rang toc do
tang truong ty 1¢ giir chan khach hang 1a 5% c6 thé 1am cho lgi nhuan ting tir 25% 1én 75%. Do d6, diéu
rat quan trong la xac dinh cac yéu t6 anh huong dén y dinh mua lai tryc tuyén cua khach hang.

Hién nay, cac nghién ctru lién quan dén y dinh mua lai truc tuyén da va dang dugc sy quan tam ciia cac nha
nghién ciru nuéc ngodi (Chang han nhu Jayathilaka, 2020; Yolanda & Putri, 2021; Andriani et al., 2021).
Tuy nhién, bbi canh nghién cau cia cac nghién ciru & nude ngodi b thé khac vai bdi canh nghién ciu tai
Viét Nam, do d6 két qua nghién ctru c6 thé c6 su khac biét. Ngoai ra, tai Viét Nam, cho dén hién nay ciing
c6 mdt s6 nghién ctru da cong bé truc tuyén chinh thie d6 1a nghién ciru cia Pham et al. (2018) va Nguyen
et al. (2021) ... c6 lién quan dén ¥ dinh mua lai tryc tuyén. Tuy nhién, cac nghién cuu tai Viét Nam hozc
la chua xem xét anh huang cua sy hai 1ong khach hang truc tuyén dén y dinh mua lai truc tuyén hoac ddi
tuong nghién cau cua cac nghién ctu trén 1a chi la nghién ctru nguoi tiéu dung ndi chung. Hon nira, hi¢n
nay chura c6 su két luan théng nhét vé cac yéu té anh huong dén y dinh mua lai tryc tuyén (Li, 2016); nhu
vay, cac nghién ctiu khac tai Viét Nam c6 thé khac vé cac yéu t anh hudng dén y dinh mua lai tryc tuyén
S0 V&i cac nghién ciru trén.

Do d6, muc tiéu cua bai viét nay tap trung nghién ciru cac yéu té anh hudong dén sy hai 1ong truc tuyén va
¥ dinh mua lai tryc tuyén cua sinh vién tai TP.HCM, ddng thoi xem xét anh huéng cua su hai long truc
tuyén dén y dinh mua lai tryc tuyén. Nghién ciu nay chon sinh vién lam ddi tuong nghién cau vi trong
nghién ciru vé hanh vi khach hang khi n6i d&én khach hang thi bao gom sinh vién, céng nhan vién
chtre, ngudi ndi cho, nguoi 1am viéc ty do ... Do d6, sinh vién duoc xem 1a ddi twong trong nghién
ctru. Ngoai ra, nghién ctru nay ciing déng thuan véi cac nghién ciu khéc lién quan dén y dinh mua
lai tryc tuyén va ciing lay khach hang 14 sinh vién lam d6i tugng trong nghién cau chang han nhu
nghién ctru cua Li (2016), Aren et al. (2013).

2. COSO LY THUYET VA MO HINH NGHIEN CUU
2.1. Co sé ly thuyét

2.1.1. Ly thuyét mé hinh chap nhan cong nghé (TAM — Technology Acceptance Model)

Trong cac ly thuyét vé hé thong thong tin, Iy thuyét mé hinh chap nhan cong nghé (TAM) duoc phét trién
vao nam 1989 bai Davis dugc xac dinh 12 khung phan tich phd bién nhat c6 thé giai thich y dinh hanh vi
ciia nguoi tiéu dang khi s dung mot hé thong (Wen et al., 2011). Ly thuyét TAM giai thich rang y dinh
hanh vi cua nguoi tiéu dang khi sir dung mot hé thdng bi anh husng bai cam nhan dé sir dung va cam nhan
hitu ich. Ngoai ra, ly thuyét TAM dugc sir dung rong rai va tich hop vai nhiéu yéu t khac dé tao ra mot
khung phén tich méi s€ cai thién kha nang giai thich va du doan ctia mé hinh (Davis, 1989; Wen et al.,
2011). Cac yéu t6 ma rong bén ngoai 1a chat lugng thiét ké trang web (Tandon et al., 2020), sy hai long
khach hang (Jayathilaka, 2020; Li, 2016; Suhaily & Soelasih, 2017). Céc nghién ctru trude day cling su
dung ly thuyét TAM lam ly thuyét dinh hudng trong linh vuc chip nhan hé thong mua sim tryc tuyen
(Jayathilaka, 2020; Li, 2016; Wen et al., 2011). N6i chung, mét trang web c6 thé dugc coi 1a mét hé thong
cung cép théng tin cho ngudi tiéu dl‘Jng ctia nd. Do do6, y dinh mua lai truc tuyén, nhu mot phép do thich
hop cho ¥ dinh st dung lai mot trang web, nén duoc giai thich nhu mot phan caa mé hinh chap nhan cong
nghé (Dachyar & Banjarnahor, 2017).

2.1.2 . Ly thuyét mé hinh ky vong - xac nhan (ECM — Expectation -Confirmation Model)

Bhattacherjee (2001) da dé xuat ly thuyét md hinh ky vong - x4c nhan (ECM) ve tinh lién tuc cua cong
nghé¢ théng tin. Ly thuyét ECM sau nay da duoc sir dung trong nhiéu nghién ciru vé y dinh hau ap dung ciia
cdng nghé thong tin. Trong md hinh nay, y dinh lién tuc cua cong ngh¢ thong tin dugc nghién ciru nhu mot
cau tric ndi sinh va dugc xac nhan la ket qua truc tiép cua hai cau trdc ngoal sinh: sy hai long va cam nhan
hitu ich. Ngoai ra, md hinh cho thiy yéu té cam nhan hitu ich anh huéng gian tiép dén v dinh tiép tuc thong
qua sy hai long. Tuy nhién, nghlen ctru lién quan dén y dinh tiép tuc cong nghé thdng tin trong bdi canh
mua sam truc tuyén tap trung vao sé thich sir dung kénh (trang web) cua khach hang hon 1a dén cira hang
thuc (Wen et al., 2011).
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2.1.3. Y dinh mua lai truc tuyén
Y dinh mua lai c6 thé duoc dinh nghia 13 viéc mot ca nhan sin sang thuc hién mot giao dich mua khac tir
cling mét cong ty, dua trén kinh nghiém trude day cua ho (Hellier et al., 2003). Y dinh mua lai truc tuyén
dugc dinh nghia 1a thai d6 tich cuc cua ngudi tiéu dung ddi voi nha ban 1¢ truc tuyén sé tao ra hanh vi mua
lap lai (Suhaily & Soelasih, 2017). Y dinh mua lai truc tuyen cling dugc xem 1a ngudi tiéu dung quan tam
dén viéc mua hang bang cach su dung hinh thic mua sam truc tuyén, hoat dong mua sam tryc tuyén cua
ngudi tiéu ding s& dugc xem lai trong twong lai va nguoi tiéu dung quan tim dén viéc gidi thidu mua sam
truc tuyén vi ho da sir dung mua sam truc tuyén (Komaladewi & Indika, 2017; Zhou et al., 2009).
2.1.4. Sy hai 1ong khéach hang tryuc tuyén
Sy hai long khach hang la mtre d6 hai 1ong hoac mue d6 hai long tong thé ma khéach hang cam nhan duoc,
do kha ning cua dich vu dap tng mong mudn, ky vong va nhu ciu cua khach hang lién quan dén dich vy
(Hellier et al., 2003). Sy hai long cua khach hang truc tuyén dé cap dén trang théi vui vé hoac that vong sau
khi mua san phém hoac dich vu trén Internet (Li, 2016). Sy hai 1dng khach hang truc tuyén cé thé duoc
dinh nghia 1a sy hai 10ng cua ngudi tiéu ding vé trai nghiém mua hang trudc day cia ho véi mot trang web
ban l¢ (Anderson & Srinivasan, 2003). Mat khéac, trong mbi quan h¢ giira su hai long khach hang truc tuyén
va ¥ dinh mua lai tryc tuyén, khi nguoi tiéu ding hai 1ong véi hoat dong mua sam truc tuyén, thi ho ¢6 anh
huéng tich cyc dén y dinh mua lai (Suhaily & Soelasih, 2017). Hon nita, su hai 1ong khach hang tryc tuyén
c6 tac dong quan trong lam ting ¥ dinh mua lai truc tuyén (Varki & Colgate, 2001). Cac nghién ctu thuc
nghiém trude day ciing cho rang sy hai 1ong khach hang truc tuyén anh huong tich cuc dén y dinh mua lai
truc tuyén (Suhaily & Soelasih, 2017; Tandon et al., 2020). Trén co s& phan tich trén, gia thuyét HI dwoc
dé xuat nhu sau:

H1: C6 mdi quan hé tich cyc giira sy hai 1ong khach hang truc tuyén va y dinh mua lai truc tuyén.
2.1.5. Cam nhan dé sir dung
Cam nhan dé st dung la mirc d6 ma nguoi tiéu dung tin ring mua sim truc tuyén sé khong tén nhidu cong
stc (Davis, 1989). Cam nhan dé str dung phan anh sy don gian va rd rang cua cac trang thuong mai dién tir
va khi khéach hang tim kiém théng tin va mua san pham truc tuyén, mac d6 nd lec cua khéch hang sé anh
hudng dén viéc ho chip nhan mua sim truc tuyén. Trong hoat dong mua sam truc tuyén, khi st dung hé
thng cong nghé thdng tin mai, trudc hét ngudi ta xem xét gitra gia tri va chi phi. Néu hoat dong céng nghé
thong tin phuc tap va mat nhiéu thoi gian dé hoc cach st dung no, ngudi ta s& tir bo viéc sir dung céng nghé
vi chi phi 16n hon gid tri nhan dugc, va chi khi chi phi nho hon gid tri, nguoi ta s& san sang su dung n6 (Li,
2016). Shen & Chiou (2010) di chi ra rang mot s6 trang thuong mai di¢n tir sir dung cac yéu cAu xac thyuc
cao hon dé cai thién tinh bao mat cua mua sim truc tuyén va khach hang can trai qua nhiéu budc dé mua
san pham, diéu nay s& anh hudong dén su hai 1ong cia khach hang. Hon nita, khi nguoi tiéu dung tin rang
cac trang thuong mai dién tir dé sir dung thi ho ting ¥ dinh mua lai truc tuyén (Aren et al., 2013; Chiu et
al., 2009). Céc nghién ctru trude cho thiy rang cam nhan d& st dung c6 tac dong tich cuc dén su hai long
khéch hang truc tuyén (Amin et al., 2014; T. Lee & Jun, 2007) va y dinh mua lai truc tuyén (Aren et al.,
2013; Wen et al., 2011). Dya vao phan tich trén, dé xuat céc gia thuyét H2, H3 nhu sau:

H2: Co mol quan hé tich cyc giira cam nhan dé sir dung va su hai long khach hang truc tuyén.

H3: C6 mdi quan hé tich cyc gitra cam nhan dé& sir dung va y dinh mua lai truc tuyén.
2.1.6. Cam nhan hitu ich
Cam nhén hiru ich dugc dinh nghia la mtrc d6 ma ngudi tidu dung tin rang viéc su dung mot hé thdng théng
tin s& nang cao hiéu suat céng viéc (Davis, 1989). Trong hoat dong mua sam tryuc tuyén, cam nhan hiru ich
la mirc 46 ma ty 1¢ thanh cdng cua khach hang dugc nang cao bang céch str dung céc trang web thuong mai
dién tir. N6i chung, cam nhan hitu ich ¢ thé nang cao hiéu qua mua hang, két qua va chat lwong cudc sdng
(Li, 2016). Cam nhan hitu ich c¢6 tac dong dang ké dén thai d6 mua, san sang mua va hanh vi mua va cam
nhan hitu ich 1a mot bién quan trong trong md hinh chap nhan céng nghé dé dyu doan hanh vi chap nhan
hogc str dung cua khach hang (Pavlou, 2003). Davis et al. (1989) chi ra rang nguoi ta hinh thanh y dinh
hanh vi ddi voi hoat dong mua sam truc tuyén chu yeu dwa trén danh gia cam nhan vé cach no s& cai thién
hiéu suat mua sam ciia ho. Deng et al. (2010) cho rang khi cdng nghé thdng tin c6 thé cung cip chic ning
htru ich cho khach hang thi gia tri d6 s€ nang cao su hai long cua khach hang. Dya trén nghién ctu cta
Bhattacherjee (2001) cho rang khi khach hang tin riang cong nghé théng tin 1a hitu ich, ho s& hai long va cé
kha nang s& tang y dinh lién tuc hodc y dinh mua lai. Cac nghién ciru trudc cho thay rang cam nhan hitu ich
c6 tac dong tich cuc dén sy hai 1ong khach hang truc tuyén (Li, 2016; Wen et al., 2011) va ¥ dinh mua lai
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tryc tuyén (Aren et al., 2013; Chiu et al., 2009). Dwya vao phan tich trén, dé xut cac gia thuyét H4, H5 nhu
sau:

H4: Cé mo| quan he¢ tich cuc gitra cam nhan hitu ich va sy hai 1ong khach hang truc tuyén.

H5: C6 méi quan hé tich cuc giira cam nhan hitu ich va y dinh mua lai truc tuyén.
2.1.7. Chat lugng thiét ké trang web
Chat luong thiét ké trang web c6 thé dugc dinh nghia 1a chét luong dugc danh gia dua trén hé thong diéu
hudng va hinh thirc cua trang web (Wilson et al., 2019; Zhou et al., 2009). Trong hoat dong kinh doanh
tryc tuyén, chat luong thiét ké trang web dong mot vai trd rat quan trong trong viéc xac dinh thanh cong
clia mot cong ty. Pidu nay khong chi vi trang web c6 thé dong nhitng vai trd quan trong trong viéc thiét lap
va ngu Yy su hai long tur phia khach hang ma con vi trang web hoat dong nhu mot cong cu giao tiép gitra
ngudi ban va ngudi mua. Khong gidng nhu thuong mai truyén thdng, noi mot cong ty hodc ngudi ban c6
thé truc tlep gap gd va giao tlep V41 nguoi mua tiém nang thong qua tuong tac truc tlep hoac truc tlep, trong
hoat dong kinh doanh truc tuyén cac cong ty dang tién hanh khong cé tuong tac truc tiép voi khach hang
hodc nguoi mua. Thay vao do, su twong tac gitra hai bén s& hoan toan thong qua trung gian mot trang web
(Wilson et al., 2019). Ngoai ra, chat lugng thiét ké trang web dong mot vai trd quan trong trong viéc hinh
thanh hinh anh ciia mot cira hang truc tuyén tién hanh thuong mai dién tir va néu hinh anh c6 thé tao ra 4n
tuong dau tién tét trong tam tri khach hang, thi né ¢ thé dan dén su hai long cua khach hang (Oh et al.,
2008) cting nhu tang y dinh mua lai (Priscillia et al., 2021). Cac nghién ctru thuc nghiém truéc ching minh
rang chat luong thiét ké trang web co tac dong tich cuc dén sy hai long khach hang tryuc tuyén (Wilson et
al., 2019; Zhou et al., 2009) va y dinh mua lai truc tuyén (Priscillia et al., 2021; Wilson et al., 2019). Dua
vao phan tich trén, dé xuit céc gia thuyét H6, H7 nhu sau:

H6: Co mo| quan hé tich cuc gitta chat lugng thiét ké trang web va sy hai 1ong khach hang truc tuyén.

H7: C6 mdi quan hé tich cyc gitra chét lugng thiét ké trang web va y dinh mua lai truc tuyén.

2.2. M6 hinh nghién ciu

Dya vao myc tiéu nghién ctru, co sé ly thuyét va hinh thanh cac gia thuyét nghién ctru, mo hinh nghién ciu
dé xuat duoc thé hién qua Hinh 1 nhu sau:

+
Cam nhan dé sir dung H3 - ]
v Y dinh mua lai tryc tuyén
: I

H1*

I‘ Su hai long khach hang truc
Chat lugng thiét ké trang web fuyen

Hinh 1: M0 hinh nghién cau
Nguon: Tac gia dé xuat

3. PHUONG PHAP NGHIEN CUU
3.1. Thang do

Trong md hinh dé xuat gom 5 khéi niém: Y dinh mua lai truc tuyén, sy hai long khéch hang truc tuyén,
cam nhan dé sir dung, cam nhan hitu ich va chit lugng thiét ké trang web. Thang do cac khai niém dua vao
c4c nghién ctu trudce va duge diéu chinh cho phi hop véi béi canh nghién ctru. Cac bién quan sat duge do
luong thdng qua thang do Likert S diém. Ngoai ra, trong nghién ctu nay khai niém y dinh mua lai truc
tuyen gom 5 bién quan sat dwoc diéu chinh tir (Ali & Bhasin, 2019), sy hai 1ong khach hang truc tuyén gdm
5 bién quan sat duoc diéu chinh tir (Al & Bhasin, 2019; Safa & Von Solms, 2016; Wijaya, Farida, &
Andriyansah, 2018), cam nhan dé sir dung gom 4 bién quan sat dugc diéu chinh tir (Dachyar & Banjarnahor,
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2017), cam nhén hitu ich gdm 4 bién quan st dugc diéu chinh tir (Chiu et al., 2009), va chat luong thiét ké
trang web gom 5 bién quan sat dugc diéu chinh tir (Wijaya et al., 2018; Zhou et al., 2009).

3.2. Pic diém mAu thu thap dir liéu

Phuong phap khao sat thu thap dir liéu dugc thuc hién 1a phuong phap thuan tién thdng qua ky thuat khao
st truc tuyén bang bang cau hoi duoc thiét ké trén Google form. Béi tuong khao sét 1a sinh vién tai
TP.HCM d3 mua sam tryc tuyén tai cac trang thuong mai dién tir. Sau khi loai bo 35 bang cau hoi tra 10i
gidng nhau, con lai 315 bang cau hoi dung cho phan tich dit liéu. Trong do6, vé gidi tinh gdbm ¢ 75 sinh
vién nam (chiém 23,8%) va 240 sinh vién nir (chiém 76,2%). Vé nam hoc tap cua sinh vién gom c6 49 sinh
vién nam 1 (chiém 15,6%), 70 sinh vién nim 2 (22,2%), 148 sinh vién ndm 3 (chiém 47,0%), va 48 sinh
vién nam 4 (chiém 15,2%).

3.3. Phuwong phap phéan tich

Kiém dinh md hinh nghién ctru va cac gia thuyét nghién ciru d& xuit duoc thuc hién thong qua nghién ciu
dinh luong v6i phuong phap binh phuong nho nhat timg phan (PLS) tir phan mém Smart PLS. Mat khéc,
kiém dinh md hinh nghién ciru va céc gia thuyét nghién ctu duoc thyuc hién thdng qua 2 giai doan do la:
(1) Kiém dinh mé hinh thang do va (2) Kiém dinh md hinh ciu trdc (PLS-SEM) (Hair et al., 2017; Sarstedt
etal., 2017).

4. KET QUA NGHIEN CUU

4.1. Kiém dinh mé hinh thang do

Bang 1 trinh bay két qua kiém dinh thang do cac khai niém nghién ctu.

Cronbach alpha (o) va d6 tin cay tong hop (CR) duoc sir dung dé danh gia do tin cay caa nghién ciu. Gia
tri Cronbach alpha va CR nén I6n hon 0,70 (Hair et al., 2014; Nunnally & Bernstein, 1984). Két qua kiém
dinh cho thiy cac thang do déu ¢6 a > 0,70 va CR > 0,70. Do d6, thang do cac khai niém déu dat do tin cay
nhat quan nai tai.

Do hoi tu ctia cac nhan té qua outer loadings ciia cac bién quan sat va phuong sai trich (AVE) duoc st dung
dé danh gia gié tri hoi ty. Hé s6 tai nhan t6 va AVE nén Ién hon 0,50 (Bagozzi & Yi, 1988; Hair et al.,
2014). Két qua kiém dinh cho thiy do hoi tu cua cac nhan td qua outer loading cua cac bién quan séat va
AVE déu > 0,50. Do d6, gié tri hoi tu ciia thang do cac khai niém déu dat yéu cau.

Bang 1: Két qua kiém dinh thang do cac khai niém

e n Bién quan . Cronbach’s | D@ tin cay ton Phuong sai
Khéi niem sé? Outer loadings Alpha (q) hop (gR) g trich ( A%VE)
EAS1 0.865
Camnhandé | EAS2 0.889
i dung EAS3 0877 0.858 0.905 0.705
EAS4 0.716
USE1 0.866
Cam nhan htru | USE2 0.898
ich USE3 0884 0.907 0.935 0.781
USE4 0.887
WEB1 0.836
Chitluong | WEB2 0.812
thiét ké trang | WEB3 0.819 0.887 0.917 0.688
web WEB4 0.852
WEB5 0.827
ECS1 0.875
Sy hai long ECS2 0.875
khéch hang | ECS3 0.841 0.909 0.933 0.734
truc tuyén ECS4 0.862
ECS5 0.832
REB1 0.847 0.877 0.911 0.672
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P Bién quan . Cronbach’s | D9 tin ciy ton Phuong sai
Khai ni¢ém sé? Outer loadings Alpha (a) hop (CyR) g trich ( A%VE)
Y dinh mua lai | REB2 0.777
truc tuyén REB3 0.878
REB4 0.772
REB5 0.821
Bang 2: Két qua phan tich gié tri phan biét
\ A x Su hai long Y dinh mua lai \ N Chat luong
Khéi niem st(;?jnlznzhflg :S) khach hang truc truc tuyén Cﬁr:hr}rgg;)uu thiét ké trang
; tuyén (ECS) (REB) web
EAS 0.840
ECS 0.697 0.857
REB 0.684 0.805 0.820
USE 0.633 0.782 0.861 0.884
WEB 0.533 0.686 0.750 0.709 0.829

K& tiép, tiéu chi Fornell & Larcker duoc sir dung dé danh gia gia tri phan biét. Bang 2 trinh bay két qua
phan tich gia tri phan biét. Bang 2 cho thiy gid trji cin bac hai cua phuong sai trich (AVE) cua cac khéi
niém cam nhan dé st dung, sy hai 1dng khach hang truc tuyén, ¥ dinh mua lai truc tuyén, cam nhan hitu ich
va chat luong thiét ké trang web déu 16n hon tuong quan giira cac cap khai niém. Nhu vay, gié tri phan biét
cuia cac khai niém déu dat yéu cau.

4.2. Kiém dinh mé hinh céu tric (PLS-SEM)

Hinh 2 va Bang 3 thé hién két qua kiém dinh mé hinh cau trac tuyén tinh (PLS-SEM).

Két qua Hinh 2 va Bang 3 cho thdy md hinh vai Chi-binh phuong 1a 758.002 va c6 ¥ nghia thdng ke tai
muc 5% (P-value < 5%). Bén canh d6, danh gia mic d6 phi hop cia md hinh duoc thong qua chi s6 SRMR,
va néu gia tri SRMR < 0.08 c6 trong md hinh thi mé hinh dwgc xem 12 pht hop véi dir liéu thi truong (Hu
& Bentler, 1998). Két qua Bang 3 thé hinh mé hinh ¢ SRMR = 0.051 < 0.08, do d6 md hinh nghién ciu
dé xuat phu hop véi dit liéu thi truong. Hon nira, két qua kiém dinh da cong tuyén cho thay gid tri VIF <5,
nhu vy mé hinh khéng vi pham hién twong da cong tuyén (Hair et al., 2017). Bang 4 trinh bay két qua
VIF.

Mt khéc, danh gia mtrc d6 anh huéng chung ciia mé hinh cau tric duoc thé hién théng qua hé sé xac dinh
(R?). Gi tri R2 gom céac gia tri 0,67; 0,33 va 0,19 duoc xem 1a mtc d6 anh hudng manh, trung binh va yéu
ctia mo hinh cu trdc (Chin, 1998). Két qua kiém dinh md hinh ciu tric cho thiy gia tri R? cuia md hinh céu
trac ddi véi y dinh mua lai truc tuyén cua khéch hang 1a 0,815, diéu nay thé hién mic do anh huéng chung
ciia md hinh ciu trdc & anh huong manh. Nghia 1a 81,5% su bién thién cia y dinh mua lai tryc tuyén cua
khach hang duoc giai thich boi cam nhan dé st dung, cam nhan hitu ich, chat lwong thiét ké trang web va
su hai 1ong khach hang truc tuyén. Ngoai ra, cam nhan d& sir dung, cam nhan hitu ich, chat luong thiét ké
trang web ciing giai thich 70,2% sy bién thién cuia sy hai long khach hang tryuc tuyén.
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EAS1
0.265 REB1
EAS2 0.229
EAS3 0.877 REB2
EASA REB3
0.821 REP4
USE1
REPS
USE2
0.584
USE3

USE4
EC51

WEB1 0.875 EC52
WEB2 0.836
0212
0.319
0.252
WEB4 0.827

0.841 ECS3

B

WEB3
0.832 EC54

ECS

o

ECS5

WEB

WEBS

l

Hinh 2: Két qua md hinh cau trdc tuyén tinh (PLS-SEM)

Bang 3: Két qua céc chi s6 md hinh phu hop

SRMR | d ULS dG Chi-Square NFI
M hinh bao hoa 0.051 0.705 0.424 758.002 0.869

Ngudn: Két qua xir ly dit liéu cua tac gia

Bang 4: Két qua VIF

VIF VIF VIF VIF VIF

EAS1 | 2.251 | USE1 | 2.451 | WEB1 | 2.162 | ECS1 | 2.810 | REB1 | 2.307
EAS2 | 2.786 | USE2 | 2.900 | WEB2 | 2.055 | ECS2 | 2.827 | REB2 | 1.782
EAS3 | 2.615 | USE3 | 2.640 | WEB3 | 2.144 | ECS3 | 2.309 | REB3 | 2.701
EAS4 | 1.447 | USE4 | 2.693 | WEB4 | 2.926 | ECS4 | 2.544 | REB4 | 1.764
WEB5 | 2.660 | ECS5 | 2.233 | REB5 | 2.035

4.3. Két qua kiém dinh gia thuyét
Bang 5 trinh bay két qua kiém dinh gia thuyét.

Vi s6 mau lap lai 1a 3000 quan sat thdng qua uéc luong Bootstrapping, két qua mbi quan hé giira cac
khai niém nghién cau cho thay cac gia thuyét tir H1 dén H7 déu 6 T-value Ion hon 1.96 va cac gia thuyét
nay c6 y nghia théng ké tai mac 5% (P-value <5%). Do do, cac gia thuyét d& xuit trong md hinh nghién
ctru déu dugc chap nhan.

Bang 5: Két qua kiém dinh gia thuyét

MJi quan hé Gia thuyét | Heé so tac dong (B) | T-value P-value Két qua
ECS > REB H1l 0.198 3.277 0.001 Chfip nhan
EAS > ECS H2 0.307 5.996 0.000 Chfip nhan
EAS > REB H3 0.136 3.518 0.000 Chfip nhan
USE > EAS H4 0.437 6.338 0.000 Chfip nhan
USE > REB H5 0.474 9.566 0.000 Chfip nhan
WEB - ECS H6 0.213 3.434 0.001 Chfip nhan
WEB -> REB H7 0.206 4,191 0.000 Chfip nhan

Nguon: Két qua xir ly dit liéu cua téc gia
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5. THAO LUAN KET QUA NGHIEN CUU VA HAM Y QUAN TRI

5.1. Thao luan két qua nghién ciru

Nghién ciru ndy xem xét cac yéu té anh huong dén su hai 10ng truc tuyén va y dinh mua lai tryc tuyén cua
sinh vién tai TP.HCM. Do d6, dong gop ctia nghién ciru nay 1a do luong va kiém dinh cac yéu té (cam nhan
d& sir dung, cam nhan hiru ich va chat lugng thiét ké trang web) anh huong dén sy hai long tryc tuyén vay
dinh mua lai tryc tuyén cua sinh vién tai TP.HCM trong ngit canh khac so vai cac nghién ctru trudc tai
nudc ngoai va Viét Nam. Két qua nghién ciru cho thiy thang do ctia cac yéu té (cam nhan dé sir dung, cam
nhan hitu ich va chét luong thiét ké trang web) anh huong dén sy hai long truc tuyén va y dinh mua lai truc
tuyén cua sinh vién tai TP.HCM la c6 gia tri. Ngoai ra, két qua kiém dinh ciing cho thiy 7 gia thuyét trong
md hinh nghién ctru dé xuat déu duoc chap nhan.

Két qua kiém dinh cho thay c6 mbi quan hé tich cuc giira sy hai 10ng khach hang truc tuyén va y dinh mua
lai tryc tuyén (B= 0.198, T-value = 3.28). Phét hién nay ciing phu hop véi nghién ctu truée day (Chang
han: nghién ctiu ctia Suhaily & Soelasih, 2017) cho rang su hai long khéch hang tryc tuyén dan dén y dinh
mua lai tryc tuyén nhiéu hon. Tuy nhién, trong nghién cau cua Suhaily & Soelasih (2017) c6 muc do tac
dong kha I6n (B= 0.74, T-value = 4.17) trong mdi quan hé gitra su hai long khach hang truc tuyén va y dinh
mua lai truc tuyén. Biéu nay c6 thé giai thich 1a do kich thuéc mau khao sat khéc nhau nén dan dén muc
do tac dong khau nhau (nghién ctu cia Suhaily & Soelasih (2017) c6 kich thudc mau khao sat chi 180
ngudi tra loi, nghién cau nay ¢ kich thuéc mau khao sét 1a 315 nguoi tra 1o1). Ngoai ra, ddi tugng khao
sat khac nhau ciing c6 thé dan dén murc do tac dong khac nhau (Suhaily & Soelasih (2017) c6 dbi twong
khao sat la khach hang néi chung).

Ngoai ra, két qua kiém dinh da xac nhan c6 mi quan hé tich cuc giira cam nhan dé sir dung va sy hai long
khéch hang truc tuyén (B= 0.307, p=0.000). Két qua nay ciing dwoc xac minh boi nghién ciru trude day
(Chang han: nghién ctu cia Amin et al., 2014) cho rang cam nhan dé& sir dung lam ting nhiéu hon su hai
long khach hang truc tuyén. Tuy nhién, trong nghién cau cua Amin et al. (2014) c6 muce d6 tac dong thép
hon (B=0.200, p=0.000) giita cam nhan dé sir dung va su hai long khach hang truc tuyén. Diéu nay c6 thé
giai thich khi khach hang (sinh vién) cam thay d& sir dung thi ho s& hai 1ong nhiéu hon trong mua sam tryc
tuyén; nghién ciru cua Amin et al. (2014) dé cap khach hang (tong quét). Tuong tu, két qua kiém dinh ciing
cho thdy c6 méi quan hé tich cuc gitra cam nhan dé st dung va y dinh mua lai truc tuyén (B= 0.136,
p=0.000). Két qua nay ciing dugc chirng minh bai nghién ciru trudc day (Chiang han: nghién ciru caa Aren
etal., 2013) cho rang cam nhan dé& sy dung lam ting ¥ dinh mua lai truc tuyén nhiéu hon.Tuy nhién, nghién
ctru caa Aren et al. (2013) c6 muc d6 tac dong Ion hon (B= 0.388, p=0.000) trong méi quan hé giira cam
nhan dé& sir dung va ¥ dinh mua lai truc tuyén. Diu nay cho thiy cho du cing déi tugng trong nghién cau
la sinh vién nhung nglr canh khac nhau thi mirc do tac dong sé khac nhau (nghién ctru ctia Aren et al. (2013)
khao sét sinh vién tai Th Nhi Ky).

Bén canh do, két qua kiém dinh ciing chirng minh ¢6 mdi quan hé tich cuc va manh nhét giita cam nhan
hitu ich va sy hai long khéch hang tryc tuyén (B= 0.437, p = 0.000). Két qua nay ciing di xac minh boi
nghién ctu truéc (Chang han: nghién ctu cua Li, 2016) cho rang cam nhan hiru ich 1am ting sy hai long
khéch hang truc tuyén. Hon nira, két qua ciing cho thay c6 mdi quan hé tich cuc va manh nhét gitra cam
nhan hiru ich va ¥ dinh mua lai truc tuyén (B= 0.474, p=0.000 < 0.05). Két qua nay ciing phu hop Vvéi
nghién ciru trudc (Ching han: nghién ciu caa Li, 2016) cho rang cam nhan hitu ich dan dén y dinh mua lai
truc tuyén nhiéu hon. Tuy nhién, nghién ctu cia Li (2016) c6 mirc do tac dong thap hon (B= 0.251, p =
0.008) trong mdi quan hé gitra cam nhan hiru ich va sy hai long khach hang truc tuyén. Ngoai ra, nghién
ctu cua Li (2016) co mie do tac dong thap hon (B= 0.156, p = 0.033) trong mébi quan hé gitra cam nhan
hitu ich va y dinh mua lai tryc tuyén. Diéu nay ciing cho thay cho du cung dbi tugng trong nghién ciru la
sinh vién nhung ngir canh khac nhau thi mac d¢ tac dong sé khac nhau (nghién ctru ctia Li (2016) khao sat
sinh vién tai Trung Quéc).

Tuong ty cac két qua kiém dinh trén ciing cho thay c6 méi quan h¢ tich cuc giita chét luong thiét ké trang
web va sy hai long khach hang truc tuyén (B=0.213, p=0. 001). Két qua nay cling phu hop véi nghién cuu
truéc (Chang han: nghién cuu cua Zhou et al., 2009) cho rang chat luong thiét ké trang web 1am ting su
hai long khach hang truc tuyén. Két qua nghién cau cua Zhou et al. (2009) cling c6 mirc do tac dong kha
tuong dong (B=0.22, p=0.000) trong moi quan h¢ gitra chat Iugng thiét ké trang web va su hai long khéach
hang truc tuyén. Diéu nay cho thay cho du ngir canh nghién ciu khac nhau (nghién ctiu caa Zhou et al.
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(2009) tai Trung Qudc) nhung trong mua sam tryc tuyén thi chét luong thiét ké trang web 1a cau néi quan
trong gitra khach hang va nguoi ban. Két qua nghién ctiu ciing chirg minh c6 méi quan hé tich cuc gitra
chat lugng thiét ké trang web va y dinh mua lai truc tuyén (= 0.206, p=0.000 < 0.05). Két qua nay ciing
da dugc ching minh bai nghién ctru trudge (Chang han: nghién ciu caa Priscillia et al., 2021) cho ring chat
luong thiét ké trang web lam ting y dinh mua lai tryc tuyén cua khach hang. K&t qua nghién ciu cua
Priscillia et al. (2021) cling c6 muc do tac dong kha twong dong (B= 0.226, p=0.013) trong mbi quan hé
giita chat luong thiét ké trang web va ¥ dinh mua lai truc tuyén. Diéu nay cling cho thiy mac du ngir canh
nghién cttu khac nhau (nghién cttu cua Zhou et al. (2009) tai Trung QUOC va nghién cuau Priscillia et al.

(2021) tai Indonesia) nhung trong mua sam tryc tuyén thi Chat luong thiét ké trang web 1a quan trong déi
Vi sy hai 1ong khach hang va y dinh mua lai ciing nhu 1 cau ndi quan trong giita khach hang va nguoi
ban.

5.2. Ham y quan tri

Tuong tu cac nghién ctru truéc, nghién ciru nay da phan tich cac yéu té (cam nhan dé sir dung, cam nhén
hitu ich va chat lugng thiét ké trang web) anh huang dén sy hai long truc tuyén va y dinh mua lai truc tuyén
cuia khach hang. Do d6, cac nha quan tri san thuong mai dién tir nén c6 chién lugc marketing dé tang nhan
thirc cua khach hang vé cam nhan d& sir dung, cam nhan hitu ich, va chét luong thiét ké trang web nham
tang sy hai long khach hang truc tuyén va y dinh mua lai tryc tuyén.

Két qua nghién cau chizng minh sy hai 1ong khach hang truc tuyén 1a yéu té quan trong cho y dinh mua lai
truc tuyén cua khach hang. Biéu nay, giip nha quan Iy nhan thirc dugc tim quan trong cua sy hai 1ong
khach hang truc tuyén trong viéc 1am ting ¥ dinh mua lai tryc tuyén. Nhu vay, dé tang sy hai long khach
hang truc tuyén, cac nha quan ly san thuong mai dién tir nén c6 chién Iugc xay dung cac chuong trinh hanh
dong thong qua hoat dong mua sam truc tuyen nham lam cho khach hang hai long tur viéc mua sam tryuc
tuyén ciing nhu cho khach hang thiy ring quyét dinh mua sim cua ho 1a dung dan. Ngoai ra, cac nha quan
Iy ciing nén dua ra cac chuong trinh hanh dong sao cho khach hang ¢ trai nghiém mua sim thd vi va néu
ho mua lai, ho ciing s& c6 cam thay hai long.

Két qua nghién ctru cho thiy cam nhan dé& st dung 12 tién dé quan trong ddi véi su hai 1ong khach hang truc
tuyén va y dinh mua lai truc tuyén. Vi vy, dé nang cao su hai 1ong khach hang truc va y dinh mua lai truc
tuyén, cac nha quan ly trong qua trinh thiét ké va thyc hién cac hoat dong kinh doanh cho san thuong mai
dién tir nén thiét ké trang web dé& sir dung, ciing nhu cho khach hang thay rang hoc cach van hanh trang web
ciing rat dé dang. Hon nita, c&c nha quan 1y ciing nén xdy dyng trang web sao cho tuong tic voi chung dé
dang ciing nhu giao dich truc tuyén don gian khi mua sam truc tuyén.

Két qua nghién cttu xac minh cam nhan hitu ich 12 tién té quan trong nhat cho su hai 10ng khach hang truc
tuyén (B= 0.437) va y dinh mua lai truc tuyén (B= 0.474). Do d6, dé tang su hai long khach hang truc tuyén
va y dinh mua lai truc tuyén, cac nha quan Iy san thuong mai dién tir nén c6 ké hoach xay dung cac chuong
trinh marketing dé lam cho khach hang thay réng viéc hitu ich trong viéc mua sam truc tuyén thé hién qua
viéc gilp khach hang thay rang trang web gidp ho tim kiém va mua hang d& dang hon, cling nhu nang cao
hiéu qua trong viéc tim kiém va mua hang. Ngoai ra, cac nha quan Iy nén thiét ké trang web gilp khach
hang cai thién hiéu suat khi tim kiém va mua hang ciing nhu hitu ich trong viéc tim kiém va mua hang.

Két qua nghién ctru ciing cho thay chat lugng thiét ké trang web 14 tién dé quan trong anh hudng dén su hai
long khach hang truc tuyén va y dinh mua lai truc tuyén. Nhu vay, cac nha quan Iy san thuong mai dién tir
nén nd luc thiét ké trang web sao cho vé mat ky thuat, trang web hoat dong rat tt va vé mat truc quan,

trang web thiét ké hip dan. Bén canh do6, cdc nha quan ly nén thiét ké trang web sao cho hién thi théng tin
rd rang cho khach hang lién hé hoic giao tiép. Ngoai ra, cac nha quan ly nén thiét ké trang web diy du
thong tin ciing nhu dé tim kiém thong tin.

6. HAN CHE CUA NGHIEN CUU

Nghién ctru ndy c6 mét s6 han ché. Thir nhat, nghién ciu nay chi thuc hién khao sat khach hang 1a sinh
vién tai TP.HCM. Do d6, nghién ciru trong tuong lai nén mé rong déi twong khach hang, chang han nhu
nén ma rong khach hang la cong nhan vién chirc, ngudi noi che, nguoi 1am viéc tu do ... Thu hai, nghién
ctru nay chi xem xét cac yéu té (cam nhan dé st dung, cam nhan hitu ich, va chat luong thiét ké trang web)
anh huong dén su hai long khach hang truc tuyén va y dinh mua lai truc tuyén. Do do, cac nghién ciru tiép
theo nén xem xét thém céc yéu t6 khac nhu danh tiéng website thuong mai dién tir ...
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FACTORS AFFECTING ONLINE REPURCHASE INTENTION OF STUDENTS
IN HO CHI MINH CITY

DAM TRI CUONG
Faculty of Business Administration, Industrial University of Ho Chi Minh City

damtricuong@iuh.edu.vn

Abstract. This article aims to study the factors affecting the online repurchase intention of students in Ho
Chi Minh City. This study used two basic theories, namely the technology acceptance model (TAM) theory,
and the expectation-confirmation model (ECM) theory. Analytical data were collected from 315 students
in Ho Chi Minh city through an online survey using the convenient sampling method. The analysis of the
measurement model and the structural model testing was done through the method of partial least squares
(PLS). Research results found that there is a positive relationship between online customer satisfaction and
online repurchase intention. Moreover, the findings from the research results also show that perceived ease
of use, perceived usefulness, and quality of website design have a positive influence on online customer
satisfaction and online repurchase intention, in which perceived usefulness has the strongest influence on
online customer satisfaction and online repurchase intention.
Keywords. Online repurchase intention, online customer satisfaction, perceived ease of use, perceived
usefulness, website design quality
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PHU LUC
THANG DO CAC KHAI NIEM
Khai £ A1 PO
niem Thang do goc Thang do diéu chinh/chuyén ngt
This website is easy-to-use Trang web nay dé sir dung
\ Learning to operate this website is easy Hoc cach van hanh trang web nay rat dé dang
Cam i n - - s P o Zr AX X
nhan da The interaction with this website is clear and easy | Tuong tac véi trang web nay rat dé hiéu
st dung 0 'und'ers'tand - - -
j I find it simple to get the system to do what | need | T6i thay giao dich truc tuyén don gian khi mua sam
it to do. tai trang web nay
The web site improves my performance when | Trang web nay gilp t6i tim kiém va mua hang dé
searching for and purchasing goods dang hon
cam The W_eb site enhances_ my effectiveness in goods T_rging web néng cao hiéu qua cua toi trong viéc tim
nhan hitu searching ar_1d purchasmg kiém va mua héng. . . _
ich The V\{eb site improves my performance when Trang web nay cai thién hiéu suat cua toi khi tim
searching for and purchasing goods kiém va mua hang
The web site is useful for searching for and buying | Trang web rat hitu ich cho viéc tim kiém va mua
goods hang S
Overall, this website works very well technically ::{hm cAhung, trang web nay hoat dong rat tot ve mat
Chét g thuat

Visually, this website resembles other websites |

luong think highly of Vé mat tryc quan, trang web nay hap dan

tT;Z;ke This website clearly shows how | can contact or | Trang web néy'hién thi rd rang cach t6i c6 thé lién
webg communicate with Dangdang.com hé hodc giao tiép
Website provides complete information Trang web nay cung cap thong tin day du
Ease of finding information Trang web nay dé dang tim thay théng tin
I am satisfied with my purchases from this 5i hai 10 i Ly 5
website T6i hai 1ong véi viéc mua sam tir trang web nay
Sl‘? hai My decision to buy from this website was right quet dm;h Cia toi v viéc mua sam tir trang web ny
long la ding dan ]
khach - - . TOi ¢d trai nghiém tha vi tai cira hang mua sam truc
h3 Pleasure experience at online shopping store £
ang tuyén
truc If 1 buy again, | would feel pleasure about my | Néu t6i mua lai mot lan nira, toi s& cam thay hai long
tuyén purchase vé viéc mua sam tur trang web nay
Compared to other channels of buying, I am | So véi cac kénh mua sam khac, toi hai 1ong voi mua
satisfied buying online sam truc tuyen
I intend to continue to purchase goods online from | T6i sé tiép tuc mua sam truc tuyen tir trang web ma
site that I use regularly toi thuong st dung
If I were to buy something, | would consider | Néu t6i muon mua mét thir gi do, toi s& can nhac
buying it from online store mua n6 tr mdt cira hang truc tuyén
Yd;nh_ | intend to use Inte_rngt shopplng site that | T6i 55 wu tién trang web ma ti thuong sir dung dé
mua lai | regularly use use as priority online store for future 2 -
mua sam trong tuong lai
truc purchase
tuyen I intend to recommend Internet shopping site to | T6i s& gigi thiéu trang web ma t6i thuong st dung

other people that | use regularly mua sim cho ban bé

Except for any unanticipated reasons, | intend to | Ngoai trir nhitng 1y do khong luong trude dugc, toi
continue use Internet shopping site that I use | di dinh tiép tuc mua sim tryc tuyén tir trang web ma
regularly toi thuong st dung
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