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Tom tat. Tinh hinh tiéu thy thyc phdm hitu co da ting trong thoi gian gn day va dap tng dugc mdi quan
tdm cta nguoi tidu ding vé cac van dé lién quan dén stc khoe, hanh phic va méi truong. Tuy nhién, viéc
gia tang tiéu thy van con nhiéu han ché so véi tlem nang cua thi truong. Nghién cau nay nham muyc dich
diéu tra cac yéu to anh hudng dény dinh mua va san sang tra gia cao ciia nguoi tiéu dung dbi vai thuc pham
hiru co. Vi mot mau nghién cau gdom 267 ngudi tiéu ding duoc khao sat truc tiép tai cac ho gia dinh ¢
thanh phé H6 Chi Minh, cac gia thuyét da duoc kiém dinh bang mé hinh hdi quy logistics. Két qua xac
nhan rang, dic diém gia dinh, thai d, nhan thirc an toan va rao can rai ro 1a nhitng yéu té chinh anh huéng
dang ké dén ¥ dinh mua va san sang tra gia cao cua nguoi tiéu dung ddi vai thuc pham hitu co. Két qua cua
nghién ctru nay cung cap nhiing hiéu biét sau sic cho nha quan ly va tiép thi vé cac bién s chinh thuc day
tiéu thy thyc pham hitu co trong nudc.

Tir khoa. Thyuc pham hitu co, ¥ dinh mua hang, san sang tra gia cao, hoi quy logistic.

CONSUMERS’ PURCHASE INTENTION AND WILLINGNESS TO PAY A PREMIUM
FOR ORGANIC FOODS: APPLICATION OF THE BINARY LOGISTICS MODEL

Abstract. The consumption of organic food has increased dramatically in recent years because consumers
have gained concerns about health, well-being and the environment. However, the increase in consumption
is still limited compared to the market potential. This study investigates the factors that influence
consumers’ purchase intention and willingness to pay a premium for organic foods. With a sample of 267
consumers surveyed directly in households in Ho Chi Minh City, the hypotheses have been tested by using
a logistics regression model. The results confirm that family characteristics, attitude, safety perception and
risk barrier are the main factors that significantly influence consumers’ purchase intention and willingness
to pay a premium for organic foods. The results of this study provide to regulators and marketers with
insights of the key variables driving organic food consumption.

Keywords. Organic food, purchase intention, willingness to pay a premium, logistic regression.

1. GIOI THIEU

Nhitng nam gan day da chimng kién su gia téng tiéu dung thyc phém duogc san xuét thong qua phuong phap
hitu co, vi n6 duoc xem la thuc pham thay thé lanh manh va bén viing dbi voi moi truong [1-3]. Canh tac
hiru co da duoc ap dung vama rong ¢ hon 175 quoC gia [1]. Thi treong tiéu thu thuc pham hitu co toan cau
ude dat 97 ty USD va duy béo s& tiép tuc phét trién [4]. Tai Viét Nam, ngo doc thuc pham va ty 1é méc bénh
do thuc pham cao lam cho mét bo phan nguoi tidu dung rat lo Iang vé an toan thuc pham [5, 6]. Thuc day
tiéu dung thuc pham ben vitng la mot trong nhitng wu tién hang dau cua qUOc gia, nham giai quyét nhiing
lo ngai ngay cang tang vé C4c van dé méi truong, st khoe va an toan thyc pham [7, 8]. Chinh phu da thuc
hi¢gn mét so sang kién nhu Nghi dinh 109/2018/ND-CP ngay 29 thang 8 ndm 2018 v€ van hoa hiru co va
cé4c tiéu chuan an toan thyc pham dé thuc day sy phat trién cua nganh cong nghi¢p thuc pham hitu co. Cac
nha san xuét va ban le da no luc rat nhiéu trong viéc cung cap cac san pham thuc pham hitu co da dang (vi
du, rau, ngii coC va thit), cling nhu m¢ rong mang ludi phan phol cua ho [9]. Ngoai ra, Viét Nam la mot thi
treong mai ndi c6 dan sb trén 95 tridu ngudi, tong san pham qudc noi tang trudng trung binh trén 6% trong
thap ky qua (World bank, 2019), mirc chi tiéu trung binh cho thyc pham va d6 udng chiém gan 50% thu
nhap. Biéu nay cho thay tiém nang tiéu thy thuc pham hiru co tai Viét Nam con rat I6n.

Hanh vi tiéu ding lién quan dén thuc phdm hitu co da nhan duoc sy quan tdm Ién cua cac nha nghién ctu
& nhiéu khia canh khac nhau nhu dic diém, so thich, thai do ciia nguoi tiéu dung, ¥ dinh mua, sin sang mua
va xu huéng tiéu thy thyc pham hitu co & nhiéu qudc gia khac nhau [1, 3, 6, 9, 10]. Bén canh d6, céc nghién
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ctru ciing thyc hién trén nhiéu san pham khéc nhau vé cac chu dé tuong tuy nhu san pham tuoi song [11],
thuc pham hitu co [10, 12, 13], dau thyc vat [14], va sita hitu co [15]. Cac nghién ctru trude day di st dung
ly kinh t& vi md va kinh té hoc hanh vi dé giai thich hanh vi mua cia nguoi tiéu ding va thi nghiém trén
nhiéu san pham khac nhau. Nhiéu nghién ctru d6ng y rang, ngudi tiéu ding cé thai do tich cuc ddi vai véi
thuc phém hitu co va c¢6 y dinh mua ching. Tuy nhién, phan l6n ngudi tiéu ding van khong sin sang mua
[16]. Biéu nay cho thay, cac nghién cau hién tai van chura nghién ctru day du trong moi truong hop va van
con nhiéu khodng trong can duoc nghién cau. Nham muc dich giai thich & hon hanh vi mua thuc pham
hitu co trong bdi canh mot qudc gia dang phat trién nhu Viét Nam. Muc tiéu ctia nghién ciru nay 1a xem xét
anh huéng cua dic diém ca nhan, dic diém gia dinh, thai do, nhan thirc vé an toan va rao can rii ro dén y
dinh mua va sin sang tra gia cao cho thuc pham hitu co ciia ngudi tiéu dung. Nghién ctru nay déng gop vao
tai liéu lién quan dén hanh vi tiéu dung thuc pham hitu co theo nhitng cach sau, thir nhat nghién ctiu gop
phan giai thich nhiing ddc diém bén ngoai va nhan thirc bén trong ciia nguoi tiéu ding anh huong dén y
dinh mua va sin sang tra gia cao, bo sung két qua kiém dinh vao cugc tranh luan lién quan dén hanh vi tiéu
dung thuc pham hiru co. Thir hai, nghién ciu nay hd tro cac bién lién quan, dic biét 1a cac doanh nghiép
san xuat va kinh doanh thuc pham hitu co, trong viéc phaét trién cac chién luoc phi hop dé nang cao hanh
vi mua thyc pham hitu co ciia ngudi tiéu ding.

Trong nghién ctu nay, ly thuyét hanh vi c6 ké hoach (TBP) cua Ajzen (1991) [17] lam khung khai niém
giai thich cho ¥ dinh mua va tra gia cao d6i véi thuc pham hitu co. Ly thuyét nay xac nhan rang, hanh vi
cu thé duoc thuc day boi ¥ dinh thuc hién hanh vi cia mot nguoi. Y dinh phan anh dong co va c6 ké hoach
dé thyc hién hanh vi va duoc thuc diy boi ba yéu td nhan thirc chinh 1a thai d6, chuan chu quan va nhén
thirc kiém soat hanh vi. TBP da duoc chiing minh phi hop dé giai thich hanh vi tiéu dung xanh d6i voi
nhiéu loai san pham khac nhau [10, 15].

Phan con lai caa nghién ctru nay dugc ciu trac nhu dudi day. Tong quan tai liéu duoc dénh gia va xay dung
cac gia thuyét nghién ctru. Phuong phap nghién ciru va két qua duoc phan tich. Cubi ciing, cac két luan bao
gom ¥ nghia nghién ctru va nghién ctru trong twong lai dwoc thao luan.

2.COSOLY THUYET

2.1. Thuc pham hiru co va y dinh mua thuc pham hiru co

Ghali va Hamdi (2015) [18] x4c dinh hé thong san xuit hiru co 1a cac hoat dong canh tac khong str dung
phan bén, héa chat va khdng anh hudng dén méi truong. Céc nha nghién ciu vé tiép thi coi néng nghiép
hiru co 12 qué trinh san xuat gan vai viéc sir dung han ché thudc trir sau, thudc diét ¢, it héa chat ton du dé
khong anh hudng dén moi truong va bao vé sic khoe con ngudi [19]. Thuc pham hitu ¢6 thé dugc xac dinh
1a c&c san pham duoc trong ma khong st dung thudc trir sau, phan bon téng hop, bun thai, sinh vat bién ddi
gen hoic birc xa ion héa, ciing nhu khéng c6 chat khang sinh va chét kich thich ting truéng [20]. Pa sb
ngudi tiéu dung tin rang thuc pham hitu co than thién voi méi truong, 1anh manh, sach hon, bé dudng hon,
ngon hon va an toan hon so véi thuc pham {thong thuong [21, 22].

Nik Abdul Rashid (2009) [23] dinh nghia rang y dinh mua thuc pham hitu co la kha nang y chi cua ca nhan
trong viéc thuc hién hanh vi mua thuc pham hiru co hon thuc pham khac trong viéc can nhic mua sam.

Ramayah va cong su (2010) [24] cho rang y dinh mua thuc pham hitu co 1a mot trong nhiing biéu hién cu
thé caa hanh vi mua. Han va cong su (2009) [25] cho ring ¥ dinh mua thuc pham hiru co thudng gan voi
hanh vi truyen miéng tt v& san pham va s& c6 y dinh tra nhiéu tién hon cho san pham hitu co.

2.2. Swsén sang tra gia cao

Sy sin sang chi tra 1a mot khéi niém danh gia nhan thie cua mot ngudi Vé gia tri va chat luong cia mot thuong
hiéu, vi gia cao hon phan &nh gié tri cao hon va chit lwong t6t hon [26]. Su sin sang tra gia cao ciia ngudi tidu
dung la cAu trdc két qua, thu hat sy quan tm cta cAc nha tiép thi. N6 co nghia 1a sy sin sang chi tra nhiéu hon
cho mot thuong hi¢u hogc mét san pham cu thé so véi cac thuong hiéu hoge san pham thay thé twong duong
[27]. Trong bdi canh canh tranh dang ngay cang khdc liét, cac nha tlep thi bat budc phai hiéu dwoc dong co bén
trong anh hudng dén sy sn sang tra tién cho mot san pham thay vi phdi lya chon cac san pham khéc. S sin
sang tra gia cao cua ngudi tiéu dang rd rang quan trong dbi véi bat ky t6 chic kinh doanh nao, vi né c6 thé dan
dén loi nhuan cao hon va tao ra loi thé canh tranh bén viing cho t6 chuc [28].

2.2. Ly thuyét nén

Theo ly thuyét v& hanh vi c6 ké hoach (TPB), hanh vi cu thé ciia mét ca nhan duoc xac dinh boi ¥ dinh cua
ho dé thyc hién hanh vi d6 [17]. TBP rét hitu ich va phé bién trong viéc dy doan y dinh ciing nhu hanh vi
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clia nguoi tieu dung [29, 30]. Dya trén TPB, nhiéu md hinh nghién ciru da duoc phat trién dé du doan y
dinh hanh vi caa ngudi tiéu dung trong bbi canh tiéu dang thuc pham hiru co [3, 6, 9, 10]. Thém nira, mot
¥ dinh mua thyc pham tét hon c6 thé dan dén mua nhiéu thyc pham hon [31]. Tuy nhién, c6 mét khoang
cach gitra y dinh cua nguoi tiéu dung thyc té hanh vi mua hang trong cac quyét dinh hang ngay [32]. Bién
s6 kinh té dugc ma ta 1a yéu t chinh anh huong dén viéc mua thyc té, chénh léch giira kha ning thanh toan
va gié ca la rao can ddi vai viéc mua rau an toan [33]. Do do, can c¢6 céi nhin siu sic v& mirc d6 sin sang
tra gia cao cho rau an toan cua nguoi tiéu dung. Trong nghién cau nay, mot mo hinh nghién ctru dugc phat
trién cho cac gia thuyét rang, y dinh mua va sian sang tra gia cao ciia nguoi tiéu dung chiu anh huéng béi
cac yeu t bén trong va cac dac diém bén ngoai clia nguoi tiéu ding.

3. GIA THUYET VA MO HINH NGHIEN CUU

Cac yéu tb quan trong nhat anh huong dén hanh vi mua thuc pham hitu co cua nguoi tiéu ding gom su
quan tim dén méi trudng, nhan khau hoc, 16i séng va su quan tam dén strc khoe, kién thirc, cac yéu té bén
ngoai (ché blen dong goi, nha cung cap, hinh anh ctru hang...), nhan thirc klem soat hanh vi, chuan chu
quan va céc yéu tb lién ‘quan dén thuoc tinh san pham [34-38]. Ngoai ra, mot s6 dic diém cua ca nhan va
gia dinh duoc xem 12 yéu té quan trong anh huong dén hanh vi cia nguoi tiéu dang [36]. Dua vao xem xét
c4c tai liéu nghién ciru vé tiéu thu thuc pham hitu co. Nghién ciru nay xéac dinh cac yéu to bao gébm, dic
diém cac nhan, dic diém gia dinh, thai ¢, nhan thiic an toan va rao can rui ro 1a nhiing bién doc lap. Céc
bién phu thudc 1a y dinh mua hang va sy sin sang tra gia cao cho thyc pham hitu co.

3.1. Pic diém c4 nhan

Nghién ctru trude ddy cho thay rang, hanh vi ciia nguoi tiéu ding chiu sy anh huong boi dac diém ca nhan
ctia ngudi tiéu dung, hanh vi c6 sy khac biét dang ké gitra nhitmg nguoi tiéu ding co dic diém khéac nhau
[39]. Nghién ctu cua D'’Amico va cong su (2016) [40] ciing cho thay rang, dic diém ca nhan nhu gioi tlnh
d6 tudi, trinh .46 giao duc co anh hudng dén hanh vi mua thyc té cia nguoi tiéu dung. Ngoai ra, mot sb
nghién ciu vé hanh Vi tiéu dung xanh cua cho thdy rang, dac diém cua nguoi tiéu dung anh huong dén y
dinh mua hang va sin sang tra gia cao [35, 41]. Tuy nhién, nghién ctu cua Zhang va cong su (2018) [38]
trong bdi canh rau an toan tai Trung QUOC cho thiy ring, dac diém cé nhan bao gém gidi tinh, d6 tudi va
trinh d6 gido duc khong anh huong dén y dinh mua hang va sin sang tra gia cao cua nguoi tiéu dung. Nhu
vay, ¢ nhiing két qua khéc biét vé anh huong cua dic diém ca nhan dén y dinh mua va san sang tra gia
cao, tuy nhién c6 thé dua ra gia thuyét rang:

Gia thuyét H1: Dic diém ca nhan cua ngudi tiéu dung anh hudng dén y dinh mua thuc pham hitu co (H1a)
va san sang tra gia cao (H1b).

3.2. Pic diém gia dinh

Céc kiéu gia dinh khac nhau, tinh trang hdn nhan, sy hién dién cua tré em trong gia dinh duoc xem 13 nhirng
yéu t6 quan trong anh huong tich cuc dén thai do cling nhu hanh vi mua thyc phdm hiru co ciia nguoi tiéu
dung [36]. Cac ho gia dinh c6 thu nhap cao hon c6 nhiéu kha ning hinh thanh thai d6 tich cuc va mua nhiéu
thuc pham hitu co hon [42]. Michaelidou va Hassan (2010) [43] nhén thay rang thu nhap ho gia dinh anh
hudng dén thai do va y dinh mua hang ctia nguoi tiéu dung dbi véi san pham hitu co. Ngoai ra, chi tiéu cho
thuc pham trong mot gia dinh thé hién muc tiéu dung va chat lwong tiéu dung caa ngudi dan [44]. Nghién
ctru cua Zhang va cong su (2018) [33] cho thiy ring muc chi tiéu cho thuc phdm cia mét gia dinh ¢ anh
hudng tich cuc dén y dinh mua va sin sang tra gia cao caa ngudi tiéu dung. Ngoai ra, thu nhap caa ho gia
dinh ciing anh huong dén y dinh mua va su san sang tra gia cao [35]. Nhu vay, c6 thé dua ra gia thuyét:
Gia thuyét H2: Dic diém gia dinh cta ngudi tiéu ding anh huong dén y dinh y dinh mua thyc pham hiru
co (H2a) va san sang tra gia cao (H2b).

3.3. Thai d

Thai d6 duoc xac dinh 1a xu huéng thuan loi hoic khéng thuan loi cua ngudi tiéu dung dé thuc hién mot
hanh vi cy thé [21]. Thai dé ddi voi mot hanh vi cang thuan loi, thi cang ¢6 nhidu kha ning c4 nhan dé thyuc
hién mot hanh vi nhat dinh [3]. Thai do ddi vai thuc phdm da ndi 1én nhu mét yéu td quan trong anh huong
dén y dinh mua hang ciia khach hang [45]. CAc nghién ciru trude day trong bdi canh tiéu dung thuc pham
hitu co dd chieng minh, thai d6 13 yéu té quan trong nhit anh huong dén v dinh mua hang [45, 46]. Nhiéu
nghién ciru ciing di chimg minh thai d6 cac tac ddong manh mé dén y dinh mua va sén sang tra tién [30, 33],
va gia thuyét nhur sau:
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Gia thuyét H3: Thai do cua nguoi tiéu dung anh huong dén y dinh mua thyc pham hitu co (H3a) va san
sang tra gia cao (H3b).

3.4. Nhan thirc an toan

Do mirc séng ngay cang dugc cai thién va sy xuat hién thuong xuyén cua cac mdi lo ngai vé an toan thuc
pham, da dan dén méi quan tam cua nguoi tiéu dung vé chat lugng va an toan thyc pham [47], [48]. An
toan c6 thé 1a mot yéu t6 gop phan Va0 gié tri thuong hiéu khi tiép thi san pham thyc pham cho nguoi tiéu
dung[49]‘Nguo|UeudungUnrangthucphan1antoan changhannhuthucphan1huucc1hucphan1xanh
s& it hon rui ro hon so Vi thuc pham thong thuong [50]. Cheng va cong su (2016) [51] thdy rang nguoi
tiéu ding mua rau thuong xuyén chu y dén an toan thuc pham chit luong. Hon nita, Curlo (1999) [52] da
xéc dinh ring dé nang cao tinh an toan cia san pham, nhitng san pham dé phai dwoc bén véi gia cao hon.
Diéu nay s& dan dén ngudi tiéu ding phai tra tién nhiéu hon cho rau an toan. Nghién cau cia Zhang va
cong su (2018) [38] trong bdi canh rau sach & trung qudc ciing cho thay, nhan thirc an toan s& dan dén nguoi
tiéu dung sin sang tra gia cao hon. Va gia thuyét nhu sau:

Gia thuyét H4: Nhan thirc an toan cua ngudi tiéu dung anh huong dén y dinh mua thuc pham hitu co (H4a)
va san sang tra gia cao (H4b).

3.5. R&o can rii ro

R&0 can rai ro phat sinh do nhan thirc ciia nguoi tiéu ding vé cac mdi de doa hodc nguy co tiém an tir viéc
sir dung mot san pham hoac nhing cai tién méi [2]. Cac nghién ciru trude ddy da cho thay sy hoai nghi cua
ngudi tiéu ding vé tinh xac thyc cia cac san pham thuc pham hitu co [53], chat luong va chirg nhan [54].
Rui ro lién quan dén viéc mua thyc pham hitu co duoc coi la Iy do quan trong chéng lai viéc mua va tiéu
dung thyc pham hitu co [55]. Nhitng rui ro nhu vay c6 thé lién quan dén y y dinh mua thuc pham hiru co do
nguoi tieu ding nghi ngo Vé CAC van dé lién quan dén tai chinh, x4 hoi va long tin [56]. Vi du, nguoi tiéu
dung c6 thé lo so rang viéc tra gia cao hon cho thuc phim dugc dan nhan 1 san xuat hitu co, nhung c6 thé
khong c6 khac biét dang ké so véi cac thuc pham thong thuong [57]. Do d6, ddng tinh véi cac quan diém
trong cac nghién ctru trude, rang nhan thirc rii ro c6 tac dong tiéu cuc dén y dinh mua va tra gia cao cho
thuc pham hiru co, va gia thuyét nhu sau:

Gia thuyét H5: Rao can rui ro anh hudng dén tiéu cuc dén y dinh mua rau an toan (H5a) va san sang tra
gia cao (H5b).

3.7. Md hinh nghién ciu

Dua trén ly thuyét hanh vi c6 ké hoach caa Ajzen (1991) [17] va c&c nghién ciru truéc. M6 hinh nghién cau
duoc dé xuat gom 10 gia thuyét (Hinh 1).

Hla (+)
Pic diém ca nhan _
Hlb (+)
5 H2a (+)
Piac diém gia dinh
HZb (+)
Haa (+) Y d;nh’ m_u,a hanghva ;an
Thai do R sang tra gla cao cho thuc
Hab (+) " pham hitu co
H4a (+)
Nhan thac an toan
H4b (+)
H5a( )
Rao can rui ro

!

Hsb (-)

Hinh 1: M6 hinh nghién ciu dé xuét 7 ,
(Nguon: Tac gia tong hop ter gia thuyet nghién cizu)
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4. PHUONG PHAP NGHIEN CUU
4.1. Po luong
Thang do ludng cac khéi niém nghién ciru duoc ké thira tir thang do lwong cia cac nghién cau trude va
duoc diéu chinh dé pht hop véi bdi canh nghién ciu nay (Bang 1). Cac khai niém dic diém ca nhan, dac
diém gia dinh, y dinh mua va sin sang tra gia cao dugc do ludng thong qua thang do dinh tinh. Céc khai
niém thai do, nhan thuc an toan va rao can rai ro duge do luong thong qua thang do dinh luong.
MGt bang cau hoi khéo sat dugc thiét ké, dau tién mot doan gigi thiéu ngan gon vé cudc khao sat, tiép theo
cac cau hoi gan loc vé mirc do thuong xuyén mua thuc pham va c6 biét dén thuc pham hitu co khdng, nham
tap trung vao nhitng ngudi thuong xuyén mua thuc pham va cé biét dén thuc pham hitu co. Tiép theo la
céc cau hoi vé cac khai niém trong mé hinh nghién ciu.
MGt cude thao luan nhém duoc thuc hién vao thang 5 nam 2020 nham diéu chinh thang do cho phi hop Véi
bdi canh tai Viét Nam. Nhitng nguoi duoc chon thuong xuyén mua thuc pham va da tirg mua thuc pham
hitu co tai thanh phé H6 Chi Minh. Tong cong c6 08 ngudi tham gia, nhitng ngudi tham gia thao luan nhom
dugc yéu cau danh gia su rd rang cia bang cau hoi, dong thoi thao luan cac van d lién quan dén thang do
nhu chi tiéu cho thyc pham trung binh 1 thang, thu nhap gia dinh trung binh... Két qua c6 sy diéu chinh tir
ngit so vai cau hoi goc dé rd nghia hon, dong thoi xay dung cac thang do thu nhap trung binh, chi tiéu trung
binh cho viéc mua thyc pham dé pht hop véi ngudi dan dia phuong (Bang 1 thé hién két qua diéu chinh).
Bang 1: Ciu tric, thang do luong va ngudn tham khao

Biénquansat | Ky hiéu | Giai thich bién | Thang do
Pic diém ca nhan (Zhang va céng s, 2018) [38]
Gisi tinh gioitinh Gidi tinh clia ngudi tra 11 Binh tinh
1=nam; O=nw
Tudi (nam) tuoi Tudi caa ngudi tra 10 Dinh luong
< Hoc van caa nguoi tra 1o o
Hoc van hocvan 1=trung hoc phé théngg tré 1€n; 0=khéc Binh tinh
Pic diém gia dinh (Cdp nhdt tir Michaelidou va cgng s, 2010) [43]
Thu nhip gia dinh thunhap1 1= nho hon 10 triéu dong; 0=khac o
trung binh 1 thang thunhap2 1=10-20 tri¢u dong; 0=khéc binh tinh
thunhap3 1=16n hon 20 triéu dong; 0=khéc
Chi tiéu cho thuc | chitieul 1= nho hon 3 tridu dong; 0=khéc
pham trung binh 1| chitieu2 1=3-6 triéu dong; 0=khac Dinh tinh
thang chitieu3 1=Iém hon 6 tridu dong; 0=khéc
Tré em treem 1=C6 tré em dudi 10 tudi trong gia dinh; 0=khong c6 | Pinh luong
Thai d6 (Zhang va cdng su, 2018) [38]
Thang do 5 diém do luong muc do quen thudc caa
Quen thudc quenthuoc ngudi tiéu ding vé thuc pham hitu co, tir 1=Rat | Dinh luong
khéng quen thudc dén 5=Rét quen thudc
Thang do 5 diém do lurong nhan thirc cia ngudi tiéu
L . dung vé su khac biét gitra thuc pham hiru co va thuc .
Sir khac bigt Khacbiet pr?ém Khac, tir Khar?g ehC bistel dén Kndo bigt | Pinh luong
I6n=5
Nhan thirc an toan (Cdp nhdt tir Zhang va cong su, 2018) [38]
Thang do 5 diém do luong nhan thirc cia ngudi tiéu
Mrc d6 an toan antoan ding vé mirc d6 an toan cua thuc pham, tir Rat Dinh luong
khéng tét=1 dén Rt t6t=5
Thang do 5 diém do luong mirc d6 quan tam cua
Quan tdm an toan quantam nguoi tiéu ding vé mie do an toan caa thyc pham, | Binh lugng
tir R4t khdng quan tam=1 dén Rat quan tam=5
Rao can rii ro (ruiro) (Kushwah va cgng si, 2019) [2]
Thang do 5 diém tir Rat khong dong y=1 dén Rat dong y=5
Riii 10 1 Uirol Lo so thuc pham hfn{ co trén tEj truong khong phai Pinh luong
13 “hitu co
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Rili 10 2 fUiro? Lo s¢ nhan thuc phamlgrﬁug?% khong xac thyc (dé bi Dinh lrong
R 10 3 (Uiro3 Lo s¢ nha ban I¢é thuc pfgg? htru co khong dang tin Dinh luong
Bién phu thugc (Zhang va cdng s, 2018) [38] ,.
¥ dinh mua ydinh C6 muoén mua thuc ph?m Eu’u co khong, Co=1; Pinh tinh
Khéng=0
SEn sang tr gid cao a0 C6 mudn tra gia cao cho thuc pham hitu co so véi Binh tinh
gtrag g thuc pham khac, C6=1; Khong=0 !

(Nguon: Tac gia diéu chinh dia vao thang do ciia nghién ciru trieoc)
4.2. Thu thap dir liu
Mot cudc khao sat chinh thire duoc thuc hién tir ngay 01/06/2020 dén ngay 15/06/2020 tai thanh phd Ho6
Chi Minh. Khao sat tryc tiép dugc thuc hién tai cac ho gia dinh. Dé ting su nhiét tinh nhimg nguoi tham
gia duoc thdng bao khi tra loi xong bang cau hoi s& duoc qua tang. Nguoi dugc hoi ban dau dugc yéu cau
tra loi céc cau hoi lién quan dén phan gan loc 1a nguoi thuong xuyén mua thyc pham cho gia dinh va biét
dén thuc pham hiru co, tiép theo 1a tra 10i céc cau hoi lién quan dén cac khai niém nghién ciru. S6 luong
bang cAu hoi phét ra la 300, sau khi loai bo nhitng bang cau hoi khéng pha hop (tra 1oi khong day du, 6
cling cu tra 10i cho tat ca cau hoi), tng cong c6 267 bang cau hoi hop 1& dugc sir dung dé uée luong va
kiém dinh mé hinh nghién cuu.
M® hinh héi quy logistic duoc sir dung dé du doan két qua caa bién phu thudc phan loai dua trén cac bién
doc 1ap [58]. K§ thuat nay c6 thé sir dung dé phan tich hanh vi mua cia nguoi tiéu dung [38], [58] va sin
sang tra muc gia cao hon [59], [60]. Trong nghién ctru nay, nguoi tiéu dung dugc hoéi c6 ¥ dinh mua thuc
pham hitu co khong va c6 san sang tra gia cao khong, nhu vay cac bién phu thudc trong mé hinh nay 1a
bién gia (Thé hién trong bang 1). M hinh hdi quy dugc thé hlen trong biéu thuc 1.

Y; =1In ( '>—a+ZBJxU
1

Trong d6, Yi la bién phu thudc, dai dién cho y dinh mua thuC pham hiru co cua nguoi tiéu duné t)hu i, pila
kha néng nguoi thir i mua thuc pham hitu co; X; dai dién cho cac bién doc lap trong mé hinh; a 1a hing sé
va Bj 1a hé s6 cua cac bién doc lap duoc udc luong. Twong tw, md hinh nay ciing dwoc sir dung dé ude luong
kha ning nguoi tiéu dung tra gia cao cho thuc pham hiru co.

5. KET QUA VA THAO LUAN
5.1. Pic diém miu théng ké
Bang 2 md ta dic diém mau dugc khao sat. Trong tong s6 267 nguoi dugc khao sat, nhimg nguoi ¢6 gii
tinh 1a nit chiém khoang 64%, d¢ tuoi trung binh 12 32,5 tuoi, khoang 70% c6 trinh d¢ tir trung hoc pho
thong tro 1én. Ve dic diém gia dinh, thu nhap 16n hon 10 triéu ddng chiém gan 80%, hon 60% sb nguoi
duoc hoi cho rang chi tiéu thuc pham trung binh 1 thang l6n hon 3 tri¢u ddng. Két qua nay chi ra rang,
nhitng nguoi duoc khao sét 1a nhitng ngudi nim trong do tudi lao dong, co hoc van cao, c6 thu nhap ¢ muc
cao hon trung binh va c6 muc chi tiéu cho thuc pham ciing trong d6i cao. Ngoai ra, két qua kiém dinh
cronbach’s alpha cho thang do da bién “rui ro”, két qua cho thy rang hé sé cronbach’s alpha 1a 0,856 va
hé s6 twong quan bién-tong I6n hon 0,3, nhu vay thang do rui ro dat d¢ tin cay.

Bang 2. Mo ta dic diém mau nghlen cuu (n = 267)

Bién quan sit Trung binh| P léch chuin | Bién quan sat | Trung binh| P 1éch chuin
Gi6i tinh 0,36 0,49 Su khac biét 3,78 0,75
Tudi 32,5 8,52 Mirc d6 an toan 2,16 0,53
Hoc vén 0.7 0,35 Quan tam an 3,89 0,78

toan

Thu nhap gia dinh/thang Ruiro 1 3,78 0,68
<10 triéu dong 0,19 0,35 Rui ro 2 3,84 0,62
10-20 triéu dong 0,34 0,42 Rui ro 3 3,65 0,71
>20 triéu dong 0,47 0,27 Y dinh mua 0,72 0,30
Chi tiéu cho thyc phan Sén sang tra 0,68 0,36
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<3 triéu dong 0,17 0,12 gia cao
3-6 triéu dong 0,44 0,29 Tré em 0,72 0,46
>6 triéu dong 0,39 0,37 Quen thudc 3,22 0,87

(Nguon: Tac gid tong hop tir diz lidu khao sét)
5.2. Cac nhan té anh hwéng dén y dinh mua thwc pham hiru co
Bang 3 trinh bay két qua udc lugng md hinh hdi quy vé ¥ dinh mua thyc pham hitu co ctiia ngudi tiéu dung.
Kiém dinh Omnibus cho thay rang Sig.=0,000<0,05, nhu vay c0 sy twong quan giita bién doc 1ap va bién
phu thugc trong mo hinh véi do tin cay trén 95%. Hé sé R? Nagelkerke=0,674, nhu vay 67,4% sy thay doi
cua y dinh mua thyc phém h‘fru co duoc giai thich bc”ri’céc bién trong md hinh [61]. ?
Bang 3. Két qua hoi quy Binary logistic véi bién phu thudc “y dinh mua thyc pham hitu co”

Ky ki in A Sai s6 chuan | Mikc y nghia . £
Blen/Ifhal niém Hé so (B) (S.E) (Sig.) Gia thuyet
DPic diém ca nhan
gioitinh 0,028 0,481 0,320 Béc bo
tuoi 0,157 0,241 0,036** Chap nhan
hocvan 0,062 0,238 0,214 Béc bo
Pic diém gia dinh
thunhap2 0,487 0,354 0,000%** Chép nhan
thunhap3 0,541 0,421 0,000*** Chap nhan
chitieu2 0,451 0,238 0,000*** Chap nhan
chitieu3 0,572 0,381 0,000*** Chap nhan
treem 0,335 0,471 0,000%** Chap nhan
Thai dd
quenthuoc 0,217 0,431 0,025** Chap nhan
khacbiet 0,121 0,513 0,141 Bac bo
Nhan thirc an toan
antoan 0,631 0,523 0,000%** Chap nhan
guantam 0,493 0,481 0,000*** Chap nhan
R0 cén rii ro -0,517 0,579 0,000*** Chap nhan
S6 quan sat=267; R? Nagelkerke=0,674; Sig (kiém dinh Omnibus)=0,000

**: Sig.<0,05; ***: Sig.<0,01

(Nguon: Phan tich di liéu thu thap tir phan mém SPSS 24.0)
Két qua hoi quy cho thay rang, trong ba dic diém ca nhan gom gidi tinh, do tudi va hoc van, thi chi co do
tudi anh huong dén y dinh mua thuc pham hitu co. Két qua nay phu hop vei nghién cuu cua Zhang va cong
su (2018) [38], Luu (2019) [35]. Cac nghién ctru nay cling cho thay, cac dac diém ca nhan it anh huorng dén
¥ dinh mua. Déu nay khéa hop ly trong béi canh hién nay, khi nhén thyuc vé an toan thuc pham ngay cang
tang 1€n, vi vay khdng phan biét gioi tinh hay trinh do hoc van, nguoi dan ludn quan tdm va c6 y dinh mua
thuc pham hitu co. Vé dic diém gia dinh, cac bién thu nhép, chi tiéu cho thuc pham va c6 tré em trong gia
dinh déu c6 anh huong tich cyc dén y dinh mua thyc pham hitu co. Két qua nay phu hop mét phan so véi
nghién ctru cua Zhang va cong su (2018) [38]. Béu nay c6 nghia 1a x4c suat mua thuc pham hitu co s& cao
hon d6i véi nhitng gia dinh ¢6 thu nhép cao hon, ¢6 nhu cau mua thuyc pham hitu co cao hon va xéac suit
mua ciing cao hon déi véi nhiing gia dinh c6 tré em nho hon 10 tudi. Két qua nghién ctu ciing cho thay,
khéach hang cang quen thugc véi thuc pham hiru co thi ¥ dinh mua cua ho s& cao hon, nhén thic an toan
cao hon cling anh huong tich cuc dén y dinh mua. Ngoai ra, rao can rai ro 1a yéu t6 quan trong anh hudéng
tiéu cuc dén xac suat mua thuc pham hiru co ctia ngudi tiéu dung Déu nay cho thay rang, nguoi tiéu dung
van chua tin twong cac san pham hiru co trén thi truong va déu ndy anh huong dén y dinh mua cua ho.
5.2. C4c nhan t anh hwéng dén y dinh sin sang tra gia cao cho thwc phdm hiru co
Bang 4 trinh bay két qua udc lwong mo hinh hdi quy vé y dinh tra gia cao cho thuc pham hitu co ciia ngudi
tiéu dung. Kiém dinh Omnibus cho thiy rang Sig.=0,000<0,05, nhu viy ¢6 Su twong quan giira bién doc
1ap va bién phu thudc trong mé hinh véi dé tin cay trén 95%. Hé s R? Nagelkerke=0,720, nhu vy 72% su
thay doi ciia y dinh tra gia cao cho thuc pham hitu co duoc giai thich bai cac bién trong mé hinh.
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Bang 4. Két qua hdi quy Binary logistic vai bién phu thude “y dinh tra gié cao cho thuc pham hiru co”

Ky ki in A Sai s6 chuan | Mikc y nghia . £
Blen/Ifhal niém Hé so (B) (S.E) (Sig.) Gia thuyet
Pac diém ca nhan
gioitinh 0,231 0,512 0,027** Chap nhan
tuoi 0,072 0,501 0,219 Bac bo
hocvan 0,201 0,410 0,039** Chép nhan
Pic diém gia dinh
thunhap2 0,701 0,610 0,000*** Chap nhan
thunhap3 0,571 0,310 0,000*** Chap nhan
chitieu2 0,310 0,391 0,000%*** Chap nhan
chitieu3 0,297 0,261 0,000*** Chap nhan
Treem 0,151 0,430 0,042** Chap nhan
Thai do
guenthuoc 0,019 0,516 0,421 Béc bo
khacbiet 0,217 0,281 0,023** Chap nhan
Nhén thac an toan
antoan 0,319 0,410 0,000*** Chap nhan
quantam 0,510 0,610 0,000*** Chap nhan
Rao can rai ro -0,319 0,424 0,000%** Chap nhan
S6 quan sat=267; R? Nagelkerke=0,720; Sig (kiém dinh Omnibus)=0,000

**: Sig.<0,05; ***: Sig.<0,01

(Ngudn: Phan tich da li¢u thu thp tr phdn mém SPSS 24.0)
Vé dic diém ca nhan, hoc van c6 anh huang tich cuc dén y dinh tra gia cao, cac diac diém gioi tinh va tudi
ciia nguoi tra loi khdng c6 anh huong. Két qua nay trai nguoc véi két qua nghién ctiu cua Zhang va cong
sur (2018) [38] nhung phu hop véi két qua nghién ciu ciia Luu (2019) [35]. Vé dic diém gia dinh, cac bién
thu nhap cua ho gia dinh, chi tiéu cho thuc pham va tré em déu c6 anh huong tich cuc dén y dinh tra gia
cao dé mua thuc pham hitu co, két qua ciing trai nguoc véi két qua nghién cau caa Zhang va cong su (2018)
[38], déu nay cé thé giai thich do bdi canh nghién va dbi twong nghién ciru khac nhau, nghién ciru nay thuc
hién trén nhiéu dbi twong co dic diém khac nhau vé thu nhap va chi tiéu, vi vay két qua co su bién thién
giita cac ddi tuong. Két qua ciing cho thdy, nhan thic sy khac biét giira thuc pham hitu co va thuc pham
khéc, nhan thic vé an toan cua thuc pham va su quan tim dén thuc pham hitu co cing anh hudng tich cuc
dén y dinh tra gia cao cho thuc pham hiru co. Tuy nhién, két qua ciing cho thiy, ngudi tiéu dung lo ngai vé
tinh chinh xac cua thuc pham hitu co trén thi truong, déu ndy dan dén giam y dinh tra gia cao cho san pham.

6. KET LUAN

Chu dé vé tiéu dung thuc pham hitu co d nhin duoc sy quan tam ngay cang tang ca trong hoc thuat va
thuc tién, nham giai quyet nhiing lo ngai ngay cang tdng ve cac van dé méi truong, sic khoe va an toan
thuc pham. Dua trén bi canh thyc pham hitu co tai Viét Nam, nghién ctru nay da phan tich dac diém, nhan
thirc ctia nguoi tiéu dung, ¥ dinh mua hang va sin sang tra gia cao. Péng gop cua nghién ctiu nay la phat
trién mot md hinh mua thuc pham hitu co cua ngudi tiéu dung, nham xem xét c4c yéu t 1am ting y dinh
mua va sin sang tra gia cao trong bdi canh thyc pham hitu co. Dya trén 267 bang cau hoi hop 1¢ duoc khdo
sat tir ngum tiéu dung, m6 hinh da duoc kiém dinh bang phuong phéap hoi quy logistic. Két qua ciia nghién
clru ndy cung cip nhiing goi y tha vi cho cac chién lugc kinh doanh va tiép theo dua trén nhan thac cua
ngudi tiéu dang trong bdi canh thuc pham hiru co tai Viét Nam.

Thir nhat, nhitng gia dinh c6 thu nhap cang cao, chi tiéu cho thuc pham cang nhiéu thi cang cé y dinh mua
thuc phdm hitu co. Biéu ndy cho thay rang, nhu cu thuc pham hitu co tai Viét Nam ngay cang ting 1én dua
vao muc thu nhap cta nguoi dan ngay cang dugc cai thién. Thém nira, nhitng gia dinh c6 tré em s€ cO y
dinh mua cao hon nhing gia dinh khong c6 tré em. Vi vay, cac doanh nghiép kinh doanh thyc pham hitu
co nén c6 phan tich hanh vi mua cua nhitng ngudi ¢6 thu nhap cao va nhiing gia dinh c6 tré em dé xay dung
chién luoc marketing pht hop hon. Thém nita, mirc do nhan biét vé thuc pham hitu va nhan thic vé thuc
pham an toan ciing anh hudng dén y dinh mua ctia nguoi tiéu ding. Déu nay doi hoi cac doanh nghiép can
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déau tu hon nita trong chién luoc tiép thi dé ‘nang cao nhan biét cua khach hang, dong thoi cung thong tin
nhiéu hon dé khach hang nhan thirc duoc vé van dé an toan khi sir dung thuc pham. Déu nay s& gop phan
nang cao y dinh sir dung thuc pham hitu co ctia ngudi tiéu dang. Ngoai ra, nghién ctru ciing cho thay, ngudi
tiéu ding ciing chua tin twong vao thuc pham hiru co, diéu nay lam giam y dinh mua cia nguoi tiéu dang.
Vi vay, viéc cung cap day du thong tin thong qua cac phuong tién thong tin dai ching khac nhau, thuc hié¢n
cac phuong phap xéac thuc va giam sat nghiém ngat quy trinh dam bao chit lwong nham muc dich thuyét
phuc nguoi tiéu dung tin twdng va nang cao y dinh mua thuc pham hitu co.

Tht hai, vé y dinh tra gia cao cua nguoi tiéu dung. Nguoi tiéu dung co trinh d¢ cao, co thu nhap cang cao,
cang mua nhiéu thyc pham va c6 tré em s& c6 xu hudng chap nhan tra gia cao cho thuc pham hitu co. Déu
nay goi ¥ cho nhitng nha tiép thi lya chon thi trudng muc tiéu phu hop véi thi truong thuc pham hiru co.
Murc d6 phan biét so vai thuc pham khéc va nhan thirc an toan cia ngudi tiéu ding ciing anh hudng dén y
dinh sén sang tra gia cao. Vi vdy, viéc quang ba cac san pham hitu co giira cac doanh nghiép ndng nghiép
can duoc dau tu mot cach hop 1y lién quan dén cac dac tinh caa san phdm va cac van dé sic khoe, nhitng
diéu nay s& gitip nguoi tiéu diing phan biét va nhan thiic duoc nhiing wu diém cia thyc pham hiru co, dé tur
d6 chap nhan tra gia cao dé nhan duoc gia tri cao hon. Tuy nhién, néu nguoi tiéu dung khong tin teéng vao
thuc pham hiru co, n6 s& 1am giam ¥ dinh tra gia cao. Vi Vvay, cac nha tiép thi ciing can dua thong tin vé
phuong phap san Xuat, loi ich méi trudng, ngoai ra cling can t6i wu chi phi dé dam bao nguoi tiéu dung tin
tuong va chap nhan tra gia cao cho thuc pham hitu co.

Nhu vay, nghién ctru nay da xay dung hai mo hinh logistic dé kiém dinh céc yéu t anh hu’O’ng dén y dinh
mua va sin sang tra gia cao cho thyc pham hitu co. Nghién ctru da dong gop nhing goi y quan trong doi
Vi cac doanh nghiép san xuat va tiép thi thuc pham hitu co, gop phan ting cuong tiéu thu thuc pham hitu
co trong bdi canh nguoi tiéu dung tai Viét Nam.
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