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Tém tat. Moi truong kinh té phat trién din dén nguoi tiéu dung thay d6i trong viéc lya chon cac loai to
lua. Tuy nhién, sy cin nhéc ciia ngudi tiéu ding doi vai to lua truyen thong v6i chi phi cao va to lya cong
nghiép véi gia thap chua cé su 1o rang. Bai bao nghién ciru vé cac yéu té anh huong dén quyét dinh lya
chon to lya B’Lao nham gitip cac doanh nghiép c6 dinh hudng san xuét kinh doanh phu hop. Nghién ciru
duogc thuc hién thong qua khao sat 226 nguoi tiéu dung da tirng st dung to lua B’Lao tai cac si€u thi va
ctra hang . Viéc phan tich két qua nghién ctru thong qua mo hinh PLS-SEM with Smart PLS. Két qua cho
thiy, cac yéu td tac dong tir cao dén thap lién quan quyét dinh lya chon to lya B’Lao gém: marketing,
nhom anh hudng, tim 1y, thong tin va thuong hidu. Két qua nghién ciru tao diéu kién cho cac co sé kinh
doanh c¢ giai phép ting cuong su lua chon cia nguoi tiéu dung to lua B’Lao.

Tw Khoa. Quyét dinh lya chon, to lya B’Lao, marketing, nhom anh hudng, tam 1y, thong tin va thuong
hi¢u.

FACTORS AFFECTING THE BUYING DECISION FOR B’LAO SILK

Abtract. The developeding economic environment leads to consumers’ changes in choosing silk types.
However, consumers' comparison between traditional silk with high cost and industrial silk at low prices
is unclear. This research aims to explore the factors that influence to choose the B’Lao silk to provide
enterprises with appropriate production and business orientations. The study was conducted through a
survey of 226 consumers who have used B’Lao silk at supermarkets and shops. Analysis of research
results through PLS-SEM model with Smart PLS. The results showed that affecting factors to choose
B’Lao silk selection from high to low: marketing, influence group, psychology, information and brand.
The research results enable businesses to increase consumer’s choice of B’Lao silk.

Keywords. Choice decision, B’Lao silk, marketing, influence group, psychology, information and brand.

1. GIOI THIEU

Thanh phd Béo Loc, tinh Lam Pong tir 1au duge ménh danh 1a thii phu nganh dau tim to lua Viét Nam.
Hién nay, méi nam Bao Loc san xudt khoang 1.000 tan to, 3 triéu mét lua, trén 200.000 san pham to
lya..., chiém 90% tong san pham ché bién to lua cua ca tinh Lam Pong. Bang su két hop san xuat truyén
thong V01 cong ngh¢ tién tién, san pham to lya da dat dén chét luong hoan hao.[20]

Pic diém san pham San pham to lya B’lao tir 1au da duoc danh gia la mot trong nhiing san pham co chét
luong véi nhiéu mit hang gdm: Soi to tim, lya to tim hodc cic san pham tir to tim: caravat, vai lua in
hoa, quin 4o, khin choang, 4o dai,. [26].

Hién nay, cac doanh nghiép to lya Bao Loc dang tlep can hé thdng cira hang vai, cac cira hang ban do
luu niém, cira hang quan 4o thoi trang tai cac diém du lich hodc cac thanh phd 16n.. Theo Hiép Hoi
Quang Cao Viét Nam (VAA), viée ti€u thy hang hoa va xay dung thuong hiéu la xu thé tat yéu dé phat
trién chién lugc cia cong ty. Tuy nhién, hau hét cac doanh nghiép san xuét to lya Bao Loc chua co cac
hoat dong quang cdo, phat trién thuong hiéu. Viéc gidi thiéu san phdm to lua B’Lao chii yéu théng qua
trang website ctia doanh nghiép hodc mang internet, catalogue, trung bay tai hé thong cira hang. Do vay,
viéc pho bién thong tin lién quan san pham, chét lwgng, miu mi, ching loai con han ché.[19]
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Qua danh gia cta Hiép hoi Dau tam to Viét Nam, trong nhiing ndm gan day tinh hinh san xuat to lya
dang c6 nhiéu khéi séc. Cac san phém tir soi to tam da mang lai hi¢u qua cho nén kinh té, dic biét 1a su
két hop thoi trang truyén thong va hién dai dang mo ra huéng di méi cho san pham to lya. Pic trung cia
san pham to lya 1a nguoi tiéu dung rat khé nhan biét giita to lya truyén thong véi gia cao va cac mat
hang lya khéc véi gia thap[20].

Cho dn hién nay, viéc nghién ctu vé to lua trong nudc va quéc té rat han ché. O Viét nam chua co
nghién ctru nao vé hanh vi lua chon to lya cua nguoi tieu dung. Khu vuc Asian chi c6 mot nghién ctru vé
to lua & Thai Lan nhung duéi dang danh gia trung binh cac yéu t6. Do vy, hau hét cic doanh nghiép san
xudt to lua gap nhiéu khé khin trong viéc dinh hudng hoat dong san xudt kinh doanh phu hop yéu ciu cua
thi trrong.

Tir nhu cau thye tién, viéc nghién ctru cac yéu t6 anh huong quyét dinh chon mua to lya B’Lao la rit can
thiét nhim xac dinh nhimg yéu t6 tic dong, qua d6 lam co s& dé xudt ham y quén tri cho cac doanh
nghiép kinh doanh to lya.

2. CO SO LY THUYET VA LUQC KHAO CAC NGHIEN CUU THUC NGHIEM LIEN
QUAN

2.1. Co sé 1y thuyét
2.1.1. San pham to lya

Dic trung chit luong san pham to lua B’Lao chiu anh hudng boi nguyén lidu dau vao, quy trinh san xut,
dac trung cua thd nhudng, khi hau, thuong hiéu nganh, dia danh. Quy trinh san xuat to lua trai qua céc
cong doan tir viée trong dau nudi tim, wom to, xe to, dét vai, nhudm, in hoa. Pdi véi san pham thoi trang
nhu quﬁn 40, khan, carvat ...thi bo sung thém cong doan thiét ké va may. Ty I¢ to sgi chiém 62%, vai lua
cac loai chiém 24,3%, san phé"im lam tir to lua nhu quﬁn 40, khin, caravat, tat... chiém 13,7%. [26]

2.1.2. Hanh vi quyét dinh lya chon sin phim

Theo Ajzen (2005)[1], hanh vi ngudi tiéu ding duoc hiéu 1a mét loat cac quyét dinh vé viéc mua cai gi,
tai sao, khi nao, nhu thé ndo, noi nao, bao nhiéu va nguoi tiéu dung phai co quyet dinh qua thoi gian vé
viéc chon ding san pham, dich vu. Pong thoi, theo Jeff Bray (1998)[12], quyet dinh lya chon 1a mdt qua
trinh mo ta cach thirc ma ngudi tiéu dung ra quyét dinh chon mét loai san phim va bi anh hudng béi cac
yéu t6 khac nhau.

2.1.3. Cac yéu t6 anh hwéng dén quyét dinh hanh vi nguoi tiéu dung

Theo Hiép hoi Marketting Hoa Ky: “Hanh vi tiéu ding chinh la sw tdc déng qua lai gitta cdc yéu té kich
thich ciia méi trueong véi nhdn thirc va hanh vi ciia con nguedi ma qua sw twong tdc do, con ngwoi thay déi
cudc song ciia ho”. Néi cach khac, hanh vi tiéu dung bao gdm nhiing suy nghi va cam nhan ma con ngudi
c6 dugce va nhung hanh dong ma ho thuc hién trong qua trinh tleu dung[18].

Cic nhin té anh huwéng dén quyét dinh tiéu diing sin phim gom:

Hanh vi tiéu dung ctia khach hang chiu anh hudng béi hai nhém nhan t6 chinh: nhém cac nhan té ndi tai
ctia khach hang va nhom nhén t6 tir bén ngoai:[18]

Nhom céac nhan t6 noi tai gém:

Nhu cdu va déng co: Nhu cau vé to lua s& khac nhau tuy thudc vao ting loai khach hang. Tai thoi diém
khéc nhau, nhu cau cua khach hang cling bi thoi thic dé duoc dap g mot thuong hiéu to lya nao do6 do
tac dong tir méi truong nhu: khuyén madi, trung bay, gidi thiéu cia ngudi ban, ngudn thong tin,
marketing...

Niém tin va thdi do: Mdi khach hang co niém tin khac nhau khi chon thuong hi€u to lua nhu c6 khach
hang nghi to lya ¢ gid cang cao 1a cang uy tin hodc c6 khach hang wa chudng to lua truyén thdng co
ngudn gde tir nguyén liéu to

Nhén t6 cd nhan: Sy khac nhau vé dac diém ca nhan nhu tudi, nghé nghiép, thu nhap, hoan canh kinh
té,..dan dén quyét dinh chon mua to lya ciling khac nhau.
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Nhém van hoa: bao gdém nhiig tap 16p khac nhau hinh thanh nhiing nhém c6 anh hudng truc tiép hay
gian tiép dén quyét dinh cua nguoi tiéu dung nhu: Gia dinh, ban be, hang x6m lang giéng, va dong
nghiép,...

Cic yéu bén ngoai anh hwéng dén hanh vi tiéu ding

Theo Philip Kotler(2005), cac thanh phan trong marketing mix (san pham, gia ca, phan phdi, chiéu thi) c6
anh huong dé quyét dinh khac nhau cta ngudi tiéu dung[18].

Sdn phd,m‘: San phém to lua c6 nhiéu thudc tinh nhu: nhan hiéu, chét lugong, dac tinh san phém, bao
bi....co thé anh huong dén quyét dinh ctia ngudi tiéu ding.

Gid ca: Tuy thudc vao hoan canh kinh té, thai d6 va diac diém ca nhan cia ngudi tiéu dung ma gia ca tac
d6ng khac nhau dén quyét dinh mua to lya. Trong nganh to lya, nguoi tiéu ding d6i khi quyét dinh mua
db6i véi to lua truyén thong voi gia cao, ¢ ngudn gdc thién nhién va ho tin rang né cé ty 1¢ thuan véi chat
lugng.

Phdén phéi: Phan phdi san pham to lua bang nhiéu cach qua do6 gia ting co hoi dé nguoi tidu dung co thé
d& dang tim thay va chon mua san pham.

Chiéu thi: Céc hoat dong quang cao, khuyén mai, d6i ngii ban hang, cac hoat dong truyén thong, quang ba
san phdm, ... c6 anh hudng dic biét dén quyét dinh mua to lya cta ngudi tiéu ding. Cac thuong hiéu to
lua thuong tap trung vao cac chuong trinh khuyén mai, gigi thiéu, trung bay,.. tai ctra hang chuyén biét,
cach trang tri, nhan vét quang cao.

2.2. Luwoc khao cc nghién ciru thue nghiém c6 lién quan va gia thuyét nghién ciru

Hanh vi nguoi tiéu dung duoc hiéu 1a mét loat cac quyét dinh vé viéc mua cai gi, tai sao, khi nao, nhu
thé nao, noi nao, bao nhiéu va ngudi tiéu dung phai c6 quyét dinh qua thoi gian vé viéc chon ding san
pham, dich vu [1]. Quyét dinh Iya chon 1a mot qua trinh mé ta cach thirc ma ngudi tiéu dung ra quyét
dinh chon mdt loai san pham va bi anh hudng béi cac yéu té khac nhau.[3]

2.2.1. Yéu t6 thwong hiéu va quyét dinh lra chon

Thuong hi¢u thé hién niém tin ctia khach hang khi san pham d6 mang lai gi4 tri ma cong ty da hia va
mang lai 1¢i ich cho khach hang, dugc hinh thanh thong qua qua trinh tich Iy nhitng danh gid thong tin
nhu: tén thuong hiéu, sy khac biét ctia san pham (Delgado va Munuera, 2001)[7], (Miremadi va ctg,
2011)[15]. Thuong hiéu ciing thé hién thong qua danh tiéng ciia xi hoi, qua d6 giup khach hang yén tim
vé san pham, tin twéng, tim kiém, chon mua hay sir dung san pham (Lassar va ctg, 1995)[14]. Déi véi to
lua, thuong hi€u dua trén nhirng khac biét lién quan san pham to tam thién nhién, dugc biét dén tir 1au, do
do gitp nguoi tidu dung nhén biét, tim kiém va quyet dinh mua [10].

Gid thuyét: H,. Thwong hiéu c6 tac dong tich cwc dén quyét dinh lya chon to lua B ’Lao (+).

2.2.2. Yéu t6 tam 1y va quyét dinh lua chon

Yéu t6 tam 1y 14 nhan thic cua con nguoi vé viéc phai ung xur nhu thé nao cho phu hop trong viéc ra
quyét dinh ma ho mong mudn hodc khong thuc hién mét hanh vi cu thé nao d6 (Ajzen, 1991)[1]. Tac gia
Jeff Bray[12] cho rang tam ly cua nguoi ti€u dung lién quan cam nhén cua ho vé mét san pham dap g
su mong doi cta ho. Pong thoi, tim 1y ddi voi san pham cang cao co nghia 13 nguoi tiéu ding c6 thé
nhan ra duqc’ su khac biét va vugt trdi cua san phém, do gi(') cang tang su lua qhon (Yoo va cong su,
2000)[23]. D61 voi to lua, san pham lién quan thdm my, chat liéu thién nhién to' tam s& gitp khach hang
cam nhén su sang trong, sanh di€u hon nén 1a yéu t6 anh hudng dén quyéet dinh mua cua nguoi ti€u dung
[17].

Giad thuyét: H,. Yéu to Tam ly tac dong tich cuc dén quyét dinh lua chon to lua B’Lao(+).

2.2.3. Yéu t6 marketing va quyét dinh lya chon

Yéu t6 marketing bao gdbm san pham, gia ca, phan phéi, chiéu thi c6 anh huong dén quyét ,dinl} khac nhau
cua nguoi tiéu dung (Philip Kotler,2005).[18]. D61 voi san pham to lya B’Lao, cac yéu to lién quan
marketing nhu: dic diém san pham gdm nhén hi¢u, chat luong, thudc tinh, bao bi,..; chinh sach gia ca linh
hoat; hé thong phan phdi lién quan cac kénh ban hang, trung bay,...; hoat dong quang cao, khuyén mai,

doi ngti ban hang, marketing dién tu.....Trong nganh to lua, nguoi tleu dung d6i khi quyét dinh mua doi
v6i to lua truyén thong voi gia cao, co ngudn gdc thién nhién va ho tin ring nd c6 ty 18 thuan véi chit

© 2019 Trudng Pai hoc Cong nghiép Thanh phé H5 Chi Minh



96 CAC YEU TO ANH HUGNG PEN QUYET PINH MUA
POI VOI TO LUA B’LAO

luong (Zeithaml, 1988)[22]. Khi chinh sach marketing thich hop giup gia tang co héi dé nguoi tiéu dung
¢6 thé dé dang tim thdy, lya chon va c6 anh huéng dic biét dén quyét dinh mua to lua cia ngudi tiéu
dung [17].

Gia thuyét.' H;. Marketing co tac dong tich cuc dén quyét dinh lua chon to lua B’Lao (+).

2.2.4. Ngudn thong tin va quyét dinh lya chon

Yéu t6 ngudn thong tin tac dong dén hinh dnh nhan thirc, qua d6 anh huong dén quyét dinh chon san
pham, dich vu (Baloglu va McCleary,1999)[2]; (Woodside va Lysonski, 1989) [24] va Gartner
(1993)[5]. Trong nghién clru cua ho, cac nha nghién ctru dua ra thang do Likert 5 diém dé do luong
cip d6 quan trong ctia cac ngudn thong tin lién quan nhu 16i khuyén chuyén mén, truyén miéng, quang
c4o va sach/ phinvtin tirc, gia dinh/ban be, internet,...D6i voi san pham to lya con méi la d01 v6i nhiéu
ngudi nén khi duge chia s€ thong qua nhiéu kénh thong tin khac nhau s& anh huong dén quyét dinh lya
chon [10],[17].

Gia thuyét: H, Yéuto ngué‘n thong tin tac dong tich cuc dén quyét dinh lya chon to lua B’Lao(+).

2.2.5. Nhém anh hwéng va quyét dinh Ia chon

Nhom anh huong lién quan yéu té xa hoi vé niém tin cia mot nguoi vé ¥ kién nhirng nguoi khac c6 dong
tinh trong viéc lya chon san pham dich vu. Theo Geert Hofstede[6], nén van hoa Viét Nam duoc coi la
nén van hoa tap thé khac voi nén vin hoa ca nhan & moét sé nudc phuong Téy mang tinh ty do ca nhan.
Mot khi ngudi tiéu ding hoa nhap véi cong dong rong 16n, tdm 1y cia ho d& bi anh hudng “hiéu tng bay
dan”. Dbi voi san pham, dich vu nhu to lya, ngudi tiéu ding chua ndm bit duoc day du thong tin chinh
xéc, ho thuong thong qua viéc quan sat hanh vi ciia moi ngudi xung quanh dé tim hiéu va yén tim hon
trong quyét dinh lya chon.[17,25]

Gid thuyét: Hs. Yéu té6 Nhém anh huong tac dong tich cuee dén quyét dinh lwa chon to lua B’Lao(+).

3.PHUONG PHAP NGHIEN CUU

Dua trén céac nghién ctru trude day lién quan to lya (Penthip Vadhanasindhu, 2006)[17] va ngoai nganh
(Nadine Wettstein, Jon H. Hanf, 2009)[16], (Lakkana Ruekkasaem and Montalee Sasananan, 2017)[13],
(Quén, 2006)[21], cac yéu tb anh huong tryc tiép dén quyet dinh lya chon bao gom chat lugng, khuyén
mii, bao bi, phan phdi, gia ca, chat lugng cam nhan, niém tin, thuong hiéu, ngudn thong tin, sy anh
huong.

Nghién ctru dinh tinh duoc sir dung k¥ thuat thao luan tay d6i két hop thao luan nhom véi 5 nhan
vién ctra hang ban to lua, 4 dai dién ban hang ctia cac co so san xuét va 6 khach hang dai dién dé xac dinh
cac yéu té c6 anh huong dén quyét dinh mua to lua B’Lao va diéu chinh thang do cia timg yéu td.
Phuong phap phong vén truc tiép tai cic cira hang tong hop c6 ban to lua Bao 1oc tai TP Bao Loc, TP. Pa
Lat va Hoi cho Lua to tam tai TP. Bao Loc. Thoi gian thyuc hién tur thang 5/2019 dén thang 7/2019. Viéc
nghién ctu dinh tinh dé sang loc, bo sung, hoan thién cac yéu t6 trong moé hinh nhu sau: yéu t6 chat
luong, khuyén mai, bao bi, phan phdi va gid ca thanh yéu td marketing; niém tin gdp chung vao yéu
thuong hiéu; yéu t6 chat lugng cam nhén thanh yéu t tim 1y; yéu té sy anh huéng thanh yéu té nhom anh
huong; gitr nguyén yéu t ngudn thong tin. M6 hinh nghién ctru sau khi diéu chinh nhu sau: (Hinh 1).
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Hinh 1: M6 hinh quyét dinh chon to lya B’Lao

Thang do Litkert 5 diém duoc sir dung v6i 1 1a hoan toan khong ddng y va 5 1a hoan toan dong y. Trén
co s md hinh nghién ciru, thang do dwoc xay dung gom: thuong hiéu (TH): 4 bién quan sat duoc hiéu
chinh tir nghién ctru Delgado va Munuera (2001)[7], Miremadi va ctg (2011)[15]; yéu t6 tam Iy(TL): 4
bién quan sat dugc ké thira va hiéu chinh tir nghién ctru (Penthip Vadhanasindhu, 2006)[17] va Quang
[3]. yéu tb marketing(MK): 4 bién quan sat duoc hiéu chinh tir nghién ctru Philip Kotler (2005)[18] va
Zeithaml (1988)[22]; ngudn thong tin(TT): 4 bién quan sat duoc dugc ké thira va hiéu chinh tir Baloglu
va McCleary (1999)[2] va Penthip Vadhanasindhu (2006)[17]; nhom anh huéng(AH): 4 bién quan sat
dugc duge ké thira va hiéu chinh tir Geert Hofstede[6]; quyét dinh lya chon(QD): 3 bién quan sat dugc
hi€u chinh tir Nadine Wettstein, Jon H. Hanf (2009)[16] (Bang 2).

Nghién ctru dinh luong: Dé dat kich thudc mau, 280 bang cau héi dwoc phat ra, thu vé 232, s mau khong
hop 1& 6, s6 mau hop 18 226. Mau duoc chon 1a nit dugc 4p dung theo phuong phap ngiu nhién c6 chia
theo nghé nghiép, thu nhap, dia ban nham dam bao tinh dai dién trong viéc danh gia hanh vi khach hang.
Noi khao sat gdm cac dia diém c6 ban to lua B’Lao gom cac cua hang, cac diém ghé khach du lich va
trung tim Hoi Cho TP. Bao Loc. Phuong phap phong van truc tiép c6 sang loc d6i tugng khao sat ¢ mua
to lua B’Lao.

Tét ca s liéu thu thap tir bang cau hoi diéu tra duoc mi hoa, chay théng ké mo ta trén ph?m mém SPSS.
Céc thang do dwgc dwa vao phan tich mé hinh cau tric tuyén tinh theo k¥ thuat PLS - SEM v&i phin mém
Smart PLS 3.0. Cac két qua phéan tich mo hinh do luong lién quan nhu do tin cdy Cronbach Alpha, d9 tin
cay téng hop, AVE, HTMT va da cong tuyén déu dugc xem xét, danh gia.

4. KET QUA NGHIEN CUU

4.1. Pic diém miu nghién ciru

V& diic diém d tudi: Ira tudi 32-42 chiém ty trong cao nhat (49,1%), lira tudi 20-25 chiém ty trong thap
nhit (3,1%). Vé dic diém nghé nghiép: nghe quan 1y chiém ty 18 cao nhat (41,2%), budn ban (31 4%),
nghé khac thap nhit (12,4%). Vé dic diém thu nhap: thu nhap tr 10 -20 triéu chiém ty 1¢ cao nhat
(47,8%), thu nhap 5-10 '[I:lf_:u chlgm ty 1€ thap nhat (7,1%). V& noi khach luu tra: TP.HCM chiém ty 1¢
cao nhat (36,3%), Lam Dong chiém ty 1€ thap nhat (6,2%).
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Béng 1: Pic diém mau khao sat

Pic diém Tén suit Ty 18 (%)
20-25 7 3,1
26-32 39 17,3
Dp tubi 32-42 111 49,1
42-50 52 23,0
>50 17 7,5
Téng 226 100,0
Nhan vién van phong 34 15,0
Quan ly 93 41,2
Nghé nghiép Buon ban 71 31,4
Khac 28 12,4
Téng 226 100,0
5-<10 16 7,1
10-<15 54 23,9
T'é‘%:;‘/?&(g;)é“ 10 - <20 108 478
>20 48 21,2
Téng 226 100
Ha Noi 47 20,8
Da Ning 23 10,2
Nha Trang 17 7,5
Dia ban Lam Ddng 14 6,2
TP.HCM 82 36,3
Noi khac 43 19,0
Téng 226 100,0

Nguon: Két qua xir Iy dit liéu cua cac tac gia
4.2. Panh gia moé hinh nghién ctru
Theo Hair va cong su (2013)[8], cc budc kiém dinh d¢ tin cdy va gi4 trj thang do gom kiém dinh d¢ nhat
quéan noi tai, gia tri hoi tu va gia tr1 phan bi¢t. Két qua kiem d;nh cho thay céc thang do giéu dat d6 nhat
quan ndi tai (Cronbach’s Alpha déu 16n hon 0,7 va d6 tin cdy tong hop cua cac thang do deu 16n hon 0,7).
bong thQi, cac h¢ so tai nhan s6 déu 16n hon 0,5 (Bang 2). Theo Fornell and Larcker (1981)[4], cac thang
do d¢ xuat déu dugc chap nhéan.
Phén tich nhan t6 khang dinh: Theo Hair va cong sy (2011) [9], cac thang do c6 tiéu chi h¢ s tai nhan to

AVE < 0,5 s& bi loai bd. Qua kiém dinh, tt ca cac nhan t6 trong mo hinh déu thda min diéu kién AVE >
0,5 nén khong loai bo bién nao & bude nay.
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Bang 2: Thang do, d¢ tin cay va gia tri
Chu tritc khi ni¢m va myc ciu hoi He so i C“:;gﬁ;h’s CR  AVE

Thwong hiéu(TH) 0,84 0,89 0,67
Thwong hiéu ndi tiéng. 0,83

Thuong hiéu dugc nhidu ngudi tin ding 0,87

Thuong hiéu c6 truyén théng lau doi. 0,83

Thuong hiéu uy tin. 0,74

Tam ly (TL) 0,71 0,82 0,53
Str dung to lua B’Lao giup tdi sanh diéu hon 0,68

To Iya B’Lao sang trong hon san phim khac 0,67

T6i dé dang hinh dung nhin hang to lua B’Lao 0,79

Str dung to lua B’Lao, t6i cam théy sang trong 0,78

Marketing(MK) 0,78 0,85 0,54
Nhién hiéu to lya B’Lao ¢6 chét luong tdt 0,79

Nhién hiéu to lya B’Lao ¢6 mau sic hép dan 0,85

Nhén hiéu to lya B’Lao dugc thiét ké doc ddo. 0,83

San pham dugc trung bay dep. 0,6

Ngudn théng tin(TT) 0,81 0,87 0,63
Dic diém san phim duge moi ngudi chia sé. 0,75

Thong tin vé to lua B’Lao duoc chia sé nhiéu qua mang internet 0,84

San phém to lua B’Lao dugc moi nguoi ton vinh khi st dung. 0,83

Thong tin v& sy khac biét san phém duoc hudng dan r6 rang 0,75

Nhom anh hwéng (AH) 0,86 0,83 0,62
T6i mua nhan hiéu to lya theo y kién cua ban be. 0,89

T6i mua nhan hi¢u to lua B’Lao theo gidi thiu clia nguoi ban 0,91

To6i dugc thuyét phuc mua to lya B’Lao qua thong tin dai ching. 0,53

Quyét dinh lwa chon(QD) 0,89 0,92 0,75
Toi quyét dinh lya chon to lya B’Lao 1a vu tién hang dau 0,92

Téi s& quyét dinh mua nhin hiéu B’Lao trong tuong lai. 0,91

Toi s€ gidi thiéu to lua B’Lao cho nhitng nguoi khac. 0,87

To6i s& quyét dinh mua nhan hiéu B’Lao 1a hoan toan ding ddn. 0,75

Nguon: Két qua xur 1y dir liéu cua cac tac gia
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Kiém dinh gia tri phan biét cho thay c6 su khac biét. Theo Henseler et al. (2009) [11], gié tri cin ban 2
ciia AVE timg yéu t6 duoc xac dinh dé kiém ching gid tri phan biét (bang 2). Gia tri tuong quan giira
cac cip khai niém tir 0,22 dén 0,71 déu nho hon gia tri cin bac hai nho nhat ciia AVE (0,73) (Bang 3)
nén céc cu tric khai niém dat dugc gia tri phan biét.

Béng 3: Twong quan giita cac cu tric khai niém nghién ctru

TH TL MK TT AH QD
TH 0.82
TL 0.23 0.73
MK 0.46 0.57 0.73
TT 0.34 0.34 0.53 0.79
AH 0.43 0.50 0.62 0.71 0.79
QD 0.22 0.24 0.43 0.34 0.33 0.86

Ghi chii: Can bac hai ciia AVE nam trén dudng chéo chinh

Ngudn: Két qua xir 1y dit liéu cta céc tac gia
4.3. Két qua phan tich mé hinh ciu tric
Hé s6 phong dai phuong sai (VIF) dé kiém tra hién tuong da cong tuyén Hair et al. (2013)[8]. Két qua
phan tich cho thiy gia tri VIF cua timg nhan té tir 1,18 dén 2,72 nho hon 5, chimg t6 hién tuong da cong
tuyén khong anh huong mé hinh cau tric [9].
Kiém dinh Bootstrap nham danh gi4 do tin ciy ctia u6c lugng cac hé s6 hdi quy trong mé hinh. Kiém
dinh duogc thuc hién véi 226 mau nghién ctru voi sb lan lap lai 1a N = 1.000. Két qua cac gia tri co t-value
> 1,96 nén Bootstrap théa man [11].
Hé sb xac dinh R? (Rquare) 1a 0,560 va R? diéu chinh (Adjusted R-quare) 1a 0,552, nghia 1a mé hinh
tuyén tinh di xay dung pht hop véi tap dir liéu dén mirc 55,2% (hay mo hinh di giai thich dugc 55,2% su
bién thién cta bién phu thudc Quyét dinh lya chon.

4.4. Kiém dinh cac gia thuyét nghién ctu

Béng 4: Két qué kiém dinh gia thuyét nghién ctru trong mé hinh

Trong s6 , . £ il
i i Sai sb Tri so Gia tri i
Gia thuyét Moi quan hé (Path 2 Két ludn
chuan T P
Coefficients)
H1 TH ->QD 0.137 0.067 2.053 0.041 Ung hd
H2 TL > QD 0.200 0.073 2.750 0.006 Ung ho
H3 MK ->QD 0.328 0.065 5.034 0.000 Ung ho
H4 TT ->QD 0.193 0.052 3.727 0.000 Ung ho
H5 AH ->QD 0.207 0.050 4.145 0.000 Ung ho

Nguon: Dit li€u trich xuat tir phan mém Smart PLS cua tac gia

Két qua kiém dinh cho thy yéu t6 Marketing c6 tac dong manh nhit dén quyét dinh mua (5=0,328,
p=0.000); Yéu t Anh hudng ciing c6 tac dong manh thir hai dén quyét dinh mua (5=0,207, p=0.000); yéu
t6 Tam ly tac dong manh thir ba (8=0,200, p=0.006); yéu to Thong tin tic dong manh thir tu véi
(3=0,193, p=0.000) va cudi cing, yéu t& Thuwong hiéu tac dong thap nhét vai (8=0,137, p=0.041). Két
quéa ude lugng mo hinh nghién ciru cho thdy mébi quan hé dugc gia thuyét trong mo hinh nghién ctru c¢6 ¥
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nghia thdng ké vi cac gia tri P déu nho hon 0,05; dat mirc ¥ nghia can thiét ¢ d0 tin cay 95% nén cic gia
thuyét trong mo hinh nghién ctru tir H1 cho dén H5 déu dugc chap nhan (Bang 4).

5. THAO LUAN VA HAM Y QUAN TRI
5.1. Thao luan

Pbi vai to lya B’Lao, cac yéu té tac dong dén Quyét dinh lwa chon gdm 5 yéu t6 tir cao dén thip gom:
marketing, anh hudng, tim 1y, thong tin, thuong hidu. Két qua nay hoan toan phu hop voi ly thuyét va
thuc tién cua marketing hién dai, cu thé:

Yéu té marketing tic dong manh nhét, trong d6 lién quan san phdm, phan phdi, gia ca, khuyén mai va
quang céo, co vai trd rat quan trong dé ngudi tiéu dung quyét dinh lwa chon va phu hop hau hét cac
nghién ctru trude day.[18],[22].

Yéu té Nhom anh huong va Tam 1y ciing dong vai tro quan trong 1an luot tiép theo sau yéu to marketlng,
diéu nay hoan toan phu hop véi nghién ciru vé to lua ctia Penthip (20006) [17]. Bong thoi, cac yéu tb nay cling
phit hop véi nghién ciru cia Yoo, B. et al. (2000)[23] dbi véi cac san pham cao cép, lién quan tinh thim my
va con moi la d6i v6i nguoi tiéu dung.

Yéu t6 Thuong hi¢u cing phu hop véi cac nghién ciru Delgado va Munuera (2001)[7], Miremadi va ctg
(2011)[15]. Tuy nhién, yéu t6 nay dong vai tro anh huong thdp nhét. Theo Lassar (19950)[14], céc san phim
cua cac t6 chirc khac nhau sir dung thwong hiéu chung thi sy danh gia cua khach hang khong cao so véi uy tin
thwong hiéu riéng cua tirng doanh nghiép. To lua B’Lao la thuo'ng hi€u chung lién quan danh tleng cua cac
san pham trong vung va dugc xem nhu la sy xdc nhén vé uy tin thuong hiu trong tdm tri khach hang.
Tuy nhién, mdi co s& san xuat trong viing can c6 danh tiéng cua riéng minh va B’Lao nhu la sy xac nhén
chung lién quan thuong hiéu ving, do vay mutc do tac dong yéu té thuong hiéu B’Lao & mirc thip nhat
khi quyét dinh lya chon.

5.2. Hdm y quan tri
bé tang cuong quyét dinh Iya chon to lua B’Lao, cac doanh nghiép can hoan thién hoat dong kinh doanh
theo hudng sau:

Vé yéu Marketing: cac cong cu marketing thong qua ph01 hop chinh sach san pham, gia, phan phéi, chiéu
thi linh hoat, cu thé: can thiét ké san pham, bao bi nham ting tinh thim my; phat trién hé thong cua hang
va cach trung bay, trang tri sang trong; ting cudng cac cong cu chiéu thi nhu chao hang tryuc tiép, két hop
doi ngii chao hang tai hé théng cua hang, hoi chg. Hoat dong chiéu thi phai c6 thong diép hudng dén su
khac biét va loi ich quan trong lién quan to lua B’Lao.

V& nhém anh hu’orng Khach hang giao tiép thong qua cac nhom ban bé, ngudi than, dong nghiép, cong
dong internet,... Do vdy, viéc phat trién nhém anh hudng thong qua tao dung quan hé khach hang timng
nhom riéng va c6 nhitng cach thic chia sé nhiing 1oi ich to lua B’Lao. Céch thac thu thap thong tin va
phan hoi thong qua lang nghe, tiép can va chim soc khach hang ciing gitp ting quyét dinh lya chon cia
ngudi tidu dung dbi to lya B’Lao.

Vé yéu t6 Tam ly: Khach chon mua to lya B’Lao bi chi phéi bdi cam nhan ctia ho. Cac doanh nghiép can
hoan thién cic yéu td c6 thé anh huong tam 1y khach hang nhu tao ra cic san pham méi la, bao bi sang
trong, chét liéu 4n twong, nhan vién ban hang than thién. Déng thoi, su cam két chét lugng tir doanh
nghiép, su an toan khi sir dung ciing can duoc dao bao v6i khach hang. Ngoai ra, hinh anh nhan véat dai
dién thuong hiéu c6 tinh cach quy phai dé giup khach hang cam thiy sy sang trong, sanh diéu khi st
dung.

Vé Ngudn thong tin: Can ting cudng thong tin vé dic diém san pham, quy trinh san xuat, sy khac biét,. ..
thong qua cac phuong tién truyén thong, dic biét cic cong cu marketing dién tir nhu: Fabook, Zalo,
Youtube,...; xdy dung hé¢ thong thong tin qua tap gap; phat trién cac diém tu van tai diém ban, hdi cho,
diém dimg khach du lich,..

Vé yéu t6 thuong higu: Cac doanh nghiép can xay dung thuong hiéu riéng tén, logo bén canh thuong higu
chung B’Lao, qua d6 gitip bao vé uy tin ciia riéng doanh nghiép thong qua hoan thién chat luong, thiét ké,
mau mé, chiam séc khach hang, phong cach phu vu,...
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6. KET LUAN

Nghién ctru vé cac yéu té anh huong den quyét dinh lya chon to lya B’Lao duoc thuc hién v6i phuong
phap tiép can PLS trong nghién clu Ve Marketing, 1a co s6 cho cac nghién ctru sau vé hanh vi khach
hang lién quan quyét dinh lya chon san pham Bén canh viéc xac dinh van de xac dinh téng quan va ly
thuyét nghién ciu, tac gia d& xuat md hinh gdm 5 yéu t6 anh huéng dén quyét dinh lya chon nhan hiéu To
lua B’Lao gom Thuong hi€u, Tam Ly, Marketing, Thong tin va Nhém anh huong.

To lya B’Lao 1a mat hang mang tinh truyen thong dap mg nhu cau thoi trang ngdy cang cao dbi voi mbi
ca nhan. Ket 'qua nghién ctru chi ra rang yéu td quan trong dé khach hang quyét dinh lya chon tir cao dén
thap 1a yéu té Marketing, anh hudng, Tam 1y, Thong tin va thuong hiéu.

Dua vao két qua nghién ctru, tac gia dé xuat 5 ham y quéan tri nhdm dinh huéng cho cac co sé san xudt
kinh doanh tham khao dé cai thién kha ning canh tranh, hoan thién phuong thirc kinh doanh nham ting sy
lya chon ctia ngudi tiéu dung.

Nghién ctru nay chi tip trung nghién ctru du ra lién quan thuong hiéu chung to lya B’Lao dya trén hanh
vi ctia nguoi tiéu ding. Trong tuong lai, nghién ctru c6 thé mé rong lién quan dau vao nhu sy phdi hop,
gan bé ciia ngudi dan, cac ho kinh doanh trong méi quan hé phat trién to lua B’Lao.
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