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Tém tit. Trong nhimg nam gan ddy, sd lwong ngudi dung dién thoai théng minh di ting 1én dang ké.
Diéu nay di lam thay ddi cach thirc ngudi tidu dung tuong tac véi cac thuong hiu, mirc d6 tuong tac
thong cac qua quang cao trén dién thoai thong minh ngay cang tang 1én. Do do, can phai hiéu duoc yéu to
nao quan trong dbi véi nguoi tiéu dung khi xem mét quang cdo trén dién thoai thong minh va nhiing yéu
t6 nay anh huong nhu thé nao dén y dinh mua hang ciia ho. DPé dat duge muc tiéu nghién ciru, tic gia da
dia vao mo hinh quang cao web cua Ducoffe va Iy thuyét hanh dong hop 1y dé thiét ké mo hinh nghién
ctru. V6i miu nghién ctru gdm 322 nguoi tiéu ding xem quang céo trén dién thoai thong minh, cac gia
thuyét duoc kiém dinh bang mé hinh ciu tric tuyén tinh (SEM). Két qua cho théy, tinh giai tri, thong tin,
db tin cay, su vu ddi, ca nhan hoa va sy kho chiu la nhiing yéu t& giai thich gia tri cia quang cao, thai d¢
va y dinh mua hang. Nghién ctru di hd trg cic nha quang cdo va tiép thi trong viéc hiéu duoc mot quang
cao trén dién thoai thong minh duogc thiét ké nhu thé nao dé dat duoc hiéu qua cao nhét.

Tur khéa. Quang cao trén dién thoai thong minh, gid tri quang cao, thai dd, y dinh mua hang

THE EFFECTS OF SMARTPHONE ADVERTISING ON CONSUMERS’
PURCHASE INTENTION

Abstract. In recent years, the use of smartphone has grown steadily. This has changed the way consumer
interact with brands. The level of interaction with the brands through the advertising on smartphones is
increasing. Thus, it leads to the need to understand which factors are important when consumers watch an
advertising on smartphones and how those factors affect customers’ purchase intentions. To achieve this
goal, author implemented Ducoffe’s web advertising model and theory of reasoned action to design
research model. With a sample of 322 people viewing advertising on smartphones, This study empirically
tested the conceptual model using a Structural Equation Model (SEM). The results showed that
entertainment, informativeness, credibility, incentives, personalization and irritation are the factors that
explain the advertising value, attitude and purchase intention. The study provides experimental data that
helps marketers and advertisers to understand how a smartphone advertising should be designed to
achieve the highest performance.

Keywords. Smartphone advertising, Advertising value, Attitude, Purchase intention.

1. GIOI THIEU

S6 lugng ngudi dung dién thoai thong minh da ting 1én dang ké trong nhitng nim gan day do su
phat trién nhanh chong ciia nganh cong nghiép dién thoai thong minh. Cudi nim 2017, 2,4 ty ngudi trén
toan thé gidi (twong dwong 54% ngudi ding dién thoai di dong) da sir dung dién thoai thong minh [1].
Trong d6 thi trudng c6 mic ting trudng manh nhat 1a An D¢ va Viét Nam, véi ty 1¢ tang truong mdi nim
khoang 20%. Dién thoai thong minh ngay cang anh huong va lam thay d6i cudc sdng cua con ngudi, nd
cung cap nhiéu cong cu dé phuc vu cong vi€e, gidi tri va thong tin lién lac. Dién thoai thong minh anh
hudng dén cach nguoi ta giao tiép véi nhau, tré thanh mot nhu cau thiét yéu trong ca cude séng ca nhan,
cling nhu trong cong viéc [2]. Su tang trudng chua tung cd cua dién thoai thong minh da thu hut sy quan
tdm clia nhitng nha nghién ciru, véi mong mudn giai thich duge hanh vi sir dung dién thoai théng minh

[3].
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Ngoai ra, cac tai lidu vé quang cao da ching minh rang, thai d6 ctia nguoi tiéu dung déng vai tro
quan trong anh huéng dén phan ung cta ho dbi véi quang céo [4]. Do d6, hidu qua clia quang cdo trén
dién thoai thong minh phu thudc vao thai d cuia nguoi tiéu dung. Nghién ctru cua Raines [5] chi ra rang
nhing nguoi tré tudi & Anh c6 quan diém tiéu cuc dbi véi quang cao trén dién thoai thong minh. Ho cho
rang quang cdo trén dién thoai thong minh la hinh thac truyén thong gy khé chiu, it ¢6 gia tri. Tuy nhién,
mot nghién clru twong tu tai An D6 lai cho rang, nhing nguoi dugc hoi khong ngai tiép xic voi cac quang
c40 mién 1a cac quang cao c6 nodi dung lién quan dén nguoi ding, duoc ca nhan hoa, hitu ich va hién dai
[6].

Nhu vay, cac nghién ctru trude day tap trung chu yéu vao thai do déi voi quang cao trén thiét bi
di dong [7], y dinh doc hodc nhép chudt vao cac quang céo [8]. Rat it cac nghién ctru vé gia tri quang cao,
thai d6 va y dinh mua hang. Thém nira, Viét Nam 1a mot trong nhimng qudc gia c6 téc do ting truong su
dung dién thoai thong minh nhanh nht thé gi6i, tuy nhién céc nghién ctru vé théi do va hanh vi ctia khach
hang khi xem quang céo trén dién thoai thong minh con rat hiém. Do d6, myc tiéu ctia nghién ctru nay la
kiém dinh cac yéu to ctia quang cdo trén dién thoai thong minh anh huong dén y y dinh mua hang. Dé thyc
hién duoc myc tiéu trén, nghién ciru nay da phat trién mot md hinh trong d6 ket hop mo hinh quang cao
web ctia Ducoffe va 1y thuyét hanh dong hop 1y. M6 hinh nham xac dinh cc yéu té anh hudng dén gia tri
quang céo va thai do cua ngu(n dung, va tir &6 anh huong dén § 'y dinh mua hang.

Céu trac nghién ctru gém 6 phan: Phan 1 gii thiéu tong quan; phan 2 lugc khao ly thuyét vé cac
khai niém va moi quan hé trong mo hinh nghién ctru dé xut; phan 3 trinh bay gia thuyet nghién ctu va
md hinh nghién ctru, phan 4 trinh bay phuong phap nghién ciru; phan 5 phan tich két qua nghién ctru va
thao luan; va cudi cung, phan 6 trinh bay ham y quén tri, ddng thoi dua ra nhitng goi ¥ huéng nghién ciru
trong tuong lai.

2.CO SO LY THUYET
2.1. Quéng cdo trén dién thoai thong minh

Quang cdo trén thiét bi di dong dugc Hiép hoi tiép thi di dong (Mobile Marketing Association)
xac dinh 1a “mot hinh thirc quang cao ma thong di€p quang cao dugc truyén dén nguoi dung thong qua
dién thoai di dong hodc cac thiét bi lién lac khong déy khac™ [9]. Cac nha ban I¢, nha cung cap dich vu va
nha san xuét c6 thé tao ra cac chién dich truyén théng ning dong hon khi két hop cic k¥ thuat quang céo
trén thiét bi di dong. Tir goc do 1y thuyét, dé danh gia mot chién dich quang céo thanh cong, can phai dam
béo su lién két gitra tat ca cac bién nhu bdi canh thuc hién, muc tiéu quang cdo, cac bén lién quan, diéu
kién thi truong va cac yéu té quang cdo trén thiét bi di dong duoc chon [10].

bién thoai thong minh, khac véi dién thoai di dong tiéu chuan veé hé diéu hanh. bién thoai thong
minh di thu hat mot lugng 16n nguoi dung va di trd thanh nhu cau thiét yéu trong cudc song ca nhan va
cong viéc. Moi nguoi st dung ching cho cac muc dich truy cdp mang xa hoi, cac chiic nang nhu doc sach
dién tu, tra 101 e-mail, gui tin nhén va choi trd choi. Pién thoai thong minh 12 mdt cong nghé kha méi va
nhén dugc sy quan tdm trong nghién ctru hoc thudt, lién quan dén cach thuc s dung dién thoai thong
minh [11]. Quang cdo trén dién thoai thong minh ngay cang dong vai tr6 quan trong trong qua trinh ra
quyét dinh trong viée hd trg mua hang cua nguoi ti€u dung [12]. Quang cdo trén dién thoai thong minh da
tr& nén phd bién va da dang hon, diéu ma cic quang cdo truyén thong khong thuc hién duoc [8].

2.2. Y dinh mua hang

Y dinh mua hang cho thiy kha ning nguoi tiéu dung s& 1ap ké hoach hodc sin sang mua mot san
pham hoic dich vu nhét dinh trong twong lai [13]. Nghién ctru trong qua khar da chimg minh rang sy gia
tang ¥ dinh mua hang phan anh sy gia ting co hoi dé mua hang. Néu ngudi tiéu ding c6 y dinh mua hang,
sau do c6 sy tuong tac tich cuc v6i thuong hidu s& thuc day viéc mua hang. Lién quan dén bdi canh cua
dién thoai thong minh, nguoi ta xem ¥ dinh mua hang 1a mong muén cia nguoi tiéu diung dé mua hang
thong qua (mg dung di dong [14].

Shen [15] 18p luén rang, mua sam trén thiét bi di dong ngdy cang tr¢ thanh mot phan thoi quen
ctia nhidu nguoi, ngoai ra mdt loat cac yéu t khac nhu thai do, chuan chil quan va kiém soat hanh vi c6
xu hudng tic dong dén y dinh mua hang ciia ngudi tiéu ding. Do d6, théng tin san pham trong quang céo
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trén thiét bi di dong nén xem xét cac yéu to nay dé dam bao kha ning kich hoat cdc mong mudn va chap
nhan cta khach hang.
2.3. Ly thuyét nén
2.3.1. M6 hinh qudng cdo web cua Ducoffe

Ducoffe [16] da phat trién phuong phap dé nghién ctru thai d6 dbi voi quang céo web, tap trung
vao gia tri cia quang cao (advemslng value). Dé hiéu dugc 1am thé nao de quang cao tré nén co gia tri.
Ducoffe [16] da tim ra cac tién dé clia gia tri quang cdo trén website bao gom su phong pht vé thong tin
(informativeness), sy kho chiu (irritation) va giai tri (entertainment). Thir nhét, thong tin duge mo ta 1a
kha ning ciia quang cdo dé cung cip thong tin cho nguoi tiéu dung vé cac loai san pham. Thu hai, sw kho
chiu phan anh cac quang cdo giy ra phién toai, xiic pham, cong kich hodc 16i kéo ngudi tidu ding. Thi
ba, gidi tri dugc coi 1a quang cao vui vé, dang yéu va co tac dong tich cuc dén thai d6 thuong hiéu. Ba
yéu t6 quyét dinh nay la diém khéi dau dé ching minh céch ngudi tiéu dung déanh gid gia tri cia quang
cao. Viée bd sung su tin cay (credlblhty) cua Brackett va Carr [17] va cac vu dai cia Kim va Han [12] 1a
tién dé cua gia trl quang céo dén sau.
2.3.2. Ly thuyét hanh déng hop 1y (Theory of reasoned action — TRA)

Nghién ciru nay dya trén 1y thuyét hanh dong hop 1y (TRA) duoc dé xuat boi Fishbein va Ajzen
[18] dé giai thich mbi quan hé giira thai do va y dinh hanh vi. Y dinh hanh vi 1a yéu t6 quyét dinh hanh vi
duya trén cac thong tin san c6. Do d6, thay vi nghién ctru hanh vi thi nghién ctru nay tap trung vao nghién
clru y dinh hanh vi. Nghién ctru nay 1ap ludn c6 mot mdi quan hé tryc tiép giita thai do va y dinh. Thai do
duogc coi 1a thai do tong thé dbi voi quang cao trén dién thoai théng minh, dong vai tro 1a mot bién can
thiép. Y dinh hanh vi déng vai trd 1a bién phu thudc, dé& cap dén su sin sang mua cic san pham sau khi
xem cac quang cao trén dién thoai thong minh.

3. GIA THUYET VA MO HINH NGHIEN CUU
3.1. Gia thuyét nghién ciru

Trong bi canh dién thoai théng minh, thong tin lién quan dén kha ‘nang mdt quang cao cung cap
thong tin hitu ich cho nguoi tiéu ding [16]. Thong tin duge xem 1a mot yéu tb co gia tri anh huong dén
phan ung tich cuc cua nguoi ti€u dung voi quang cdo [19]. Nguoi ti€u dung khong cam thay phlen toai
néu quang cdo trén dién thoai di dong cung cap thong tin phu hop. Scharl va cong sy [20] da két luan
rang, ngudi tiéu dung c6 kha niang mua cac san pham duoc quang cio néu nha quang cao cung cip cac tin
nhén SMS vui nhén, thd vi, c6 lién quan va co nhiéu thong tin. Do do, thong tin ¢6 lién quan manh mé
dén gia tri quang céo [16].

Chat lwong thong tin trén trang web va trong quang cdo trén thiét bi di dong cua cac doanh nghiép
da duogc chimg minh 13 ¢6 anh huong dang ké dén danh gia ctia nguoi tiéu ding vé doanh nghiép do va
dan dén sy tin tuong ciia ngudi tiéu dung [21]. Hon nita, cac nghién ctru cling chi ra rang thong tin c6 lién
quan tich cyuc voi thai d6 cua nguoi tiéu ding d6i v6i quang cao SMS [22]. Nhu vy:

H;: Théng tin trong quang cdo trén dién thoai thong minh c6 anh hwéng tich cuc dén gid tri
quang cado (H;,) va anh huwong tich cuc dén thdi do doi voi quang cao (Hyy)

“Mirc 40 ma ngudi tidu ding nhan thay rang, nhimng tuyén bd vé mot thuong hiéu trong quang
cdo la trung thuc va dang tin” dugc xac dinh 1a d¢ tin cdy [23]. D) tin cdy da dugc chung minh la khac
nhau giita cic phuong tién quang cao khac nhau. Moore va Rodgers [24] bao céo rang quang cao trén bao
c¢6 d tin cdy cao nhat, trong khi quang c4o trén internet dugc cho 1a kém tin cdy nhét, trir khi thong diép
bat ngudn tir mot thurong hiéu manh. Mot vai nghién ctru thyc nghiém da chimg minh ring do tin cay
trong quang cdo anh hudng dén thai do ddi voi quang cao va y dinh hanh vi [25] [26]. D9 tin c@y cao ¢6
anh hudng tich cyc dén gia tri quang cao va lién quan tryc tiép dén thai do doi voi quang céo truyén
thdng, truc tuyén va di dong [25]. Nhu vay:

H,: D6 tin cdy cia quang cdo trén dién thoai thong minh c6 anh hudng tich cuc dén gia tri quang
c40 (H,,) va anh hudng tich cuc dén thai d6 doi véi quang cdo (Hap).
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Ducoffe [16] khang dinh rang tinh giai tri cta quang co c6 lién quan tich cuc dén gia tri quang
c4o. Tinh giai tri 14 kha ning thuc day sy thich thu va tao ra thai do tich cuc clia nguoi tiéu dung bang
cach cung cr?ip hinh thirc vién tudng, danh lac hudng, su thich thu vé tinh thim m¥ hodc sy thang hoa
trong cam xuc [27]. Theo Sternthal va Craig [28] tinh gidi tri thu hit sy chu y ciia nguoi xem, do do hi¢u
qua cua quang cdo s€ tang lén. Tinh giai tri c6 anh hudng dén gia tri quang cdo, ca quang co truyén
thdng va quang céo trén thlet bi di dong [29]. Hon nira, tinh giai tri ¢4 anh hudng 16n hon dén gia tri
quang 4o so VOi cac yéu t6 khac nhu thong tin, sy khé chiu va d tin cay [16] [30]. Tuy nhién, mot s6
quan diém cho rang, dién thoai di dong la thiét bi riéng nhay cam, khi ching dugc sir dung dé quéang cao,
ngudi tiéu ding c6 thé it quan tdm dén tinh giai tri ciia quang céo hon 1a ndi dung thong tin ctia nd. Nhu
vay, c6 thé dua ra gia thuyét rang.

Hs: Tinh giai tri cia quang cdo trén dién thoai thong minh c6 anh hudng tich cuc dén gia tri
quang cdo (Hs,) va anh hudng tich cuc dén thai do ctia khach hang doi voi quang cao (Hsp).

Su kho chiu dé cap dén mirc d6 ma nguoi tiéu ding nhan thay rang quang cao trén dién thoai di
dong gay buc tirc hodc gy phién nhiéu, lién quan dén cam giac tiéu cyc dbi voi quang céo [7]. Nghién
clru trude day dad xem xét sy khé chiu ¢ anh huong tiéu cuc dén gia tri quang céo, 1am giam hiéu qua
quang cdo va gia tri ma nguoi tiéu dung cam nhan dugce [31]. Quang cdo trén thiét bi di dong co thé cung
cap thong tin gy mat tap trung va choang ngop cho nguoi tiéu ding [32] va diéu nay c6 thé dugc coi la
xam pham quy¢n riéng tu cta nguoi s dung di dong. Theo Liu va cong sy [33] khi nguoi tiéu dung nhan
dugc cac quang cao kho hiéu hodc khong mong mudn, nd s& anh hudng tiéu cuc dén gia tri clia quang
cao. Su kho chiu anh huong ti€u cyuc dén thai 6 ddi véi quang cao va gia tri cam nhén ctia chtng [25]. Vi
thé:

Hy: Su kho chiu ciia quang céo trén dién thoai thong minh c6 anh hudng ti€u cuc dén gia tri
quéang cao (Hy,) va anh huong tiéu cuc dén thai do ddi voi quang cao (Hy).

Su wu ddi 1a yéu té du bao chinh cho phan mg va doi hoi ctia ngudi tiéu dung vé cac loi ich tai
chinh nhu chiét khiu, phiéu giam gia, qua tang va loi ich phi tai chinh [34]. Cac uu dai dugce coi 1a c6 tac
ddng dén y dinh cta ngudi tiéu dung dé nhan quang cio nhim muyc dich nhan cac phan thudng tai chinh
[25] Kim va Han [12] da gidi thi€u cac wu dai trong md hinh Ducoffe [16]. Nghlen ctru cua ho bao cao
rang nguoi tidu dung quan tdm dén loi ich hitu hinh, ho s& chii y nhidu hon dén mét thong diép quang cao
c6 kem theo loi ich tai chinh. Do do, nguoi ti€u dung cam nhan gia tri va co thai do tich cuc dbi v6i mot
quéang cdo c6 cac wu dai. Két qua la:

Hs: Sy uu dai clia quang cdo trén dién thoai thong minh c¢6 anh hudng tich cuc dén gid tri quing
c40 (Hs,) va anh hudng tich cuc dén thai do ciia khach hang ddi voi quang cao (Hsy).

Quang cao trén dién thoai thong minh dugc ca nhan hoa, dé cap dén hanh dong gui thong diép
quéng cdo dén céc thiét bi di dong dua trén ddc diém nhan khau hoc (vi du: thu nhap), s¢ thich clia ngudi
ding (vi du: san pham duoc wu tién), bbi canh (vi du: hoat dong ciia nguoi ding va vi tri) va ndi dung (v
du: tén thuong hiéu). Mot quang cao dugce cho 1a dugc ca nhan hoa khi n6 duge tuy chinh theo s¢ thich
riéng lé [35]. Ca nhan hoa la mot trong nhing yéu té quan trong nhét anh huong dén thai do cua nguoi
tiéu dung ddi voi quang cao va 1a cach hiéu qua dé ngin quang cao trén thiét bi di dong bi coi 1a xam
pham c4 nhan [36]. Quang céo duoc c4 nhan héa ciing ¢ thé hoat dong nhu mét cach hiéu qua dé giam
su phan Umg va nang cao gia tri giai tri nhan thuc cua quang céo [12]. Mot s6 nguoi cho rang sy thanh
cong cua cac chién dich quang cao trén thiét bi di dong phu thudc vao viée nha quang co co quan ly dé
tao ra va guri nhirng ndi dung c6 li€n quan va dugc ca nhan hoa cho nguoi dung di dong hay khong [36].
Trén co s& nhitng diéu nay. Vi thé:

He: Ca nhdn hoa c6 anh huong tich cuc dén gid tri quang céo (Hg,) va anh hudng tich cuc dén thai
d6 cta khach hang dbi véi quang cdo (Hgy).

Gia tri quang cao 1a thudc do hiéu qua cua quang cdo, dugc xac dinh la “sy danh gid chu quan
clia nguoi tiéu dung vé sy dang gia hodc tién ich cua quang cio” [16]. Nguoi tiéu dung danh gia cac tin
nhin nhan duoc 1 dang gia néu chiing phtt hgp véi nhu cau ciia ho hodc bao gdm thong tin ¢ gid tri dé
mua san phdm. Ngudi tiéu dung thé hién thai do thuan loi ddi v6i cac san pham hozc dich vu thi ¥ dinh
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mua hang s& tang 1én [37]. Nghién ctru cua Martins va cong su [8] cling cho rang, gia tri quang cao c6 anh
hudng tich cuc dén y dinh mua hang ctua khach hang. Nhu vay:

H.: Gia tri quang co c6 anh huong tich cuc dén y dinh mua hang.

Nghién ctru trude day da nghién ciru mdi quan hé gira thai do quang céo va y dinh mua hang
[25]. Ngoai ra, mOi quan hé gitra thai d¢ va y dinh hanh vi trong 1y thuyet hanh dong hop 1y (Theory of
Reasoned Action — TRA) di duoc xé4c dinh trong nhiéu nghién clru, ma trong d6 nhimg nguoi tham gia da
thé hién ¥ dinh hanh vi thuan loi khi c6 thai do tich cuc dbi voi quang cao [38]. Piéu ndy cung cip co sd
dé dua ra gia thuyét sau:

Hy: Thai d0 déi voi quang cdo co anh hudng tich cuc dén ¥ dinh mua hang.
3.2. M6 hinh nghién ciru

Dya vao m6 hinh quang céo web cua Ducoffe, 1y thuyét hanh dong hop 1y (TRA) va céac nghién
ctru trude. Mo hinh nghién ctiru duge dé xuat gom 14 gia thuyet (Hinh 1).

. Hla
Thoéng tin
& Hip
A H,
Dot . ‘
0 un cay Ha, > Gia tri quang céo
H;
Tinh giai tri E%
N Y dinh mua hang
Sur kh6 chiu M
Hyp Hs
> Thai d6
Su wu dai i -
Hsp,
’ A /4 H6
Ca nhan hoa .
Hegp

Hinh 1: M6 hinh nghién ctru dé xuét

(Nguon: Tdc gid tong hop tir gid thuyét nghién ciru)

4. PHUONG PHAP NGHIEN CUU

4.1. Do lwong

Nghién ctru nay str dung thang do luong cua cac nghién ctru trude da kiém dinh trong nhing bdi
canh khac nhau va diéu chinh nho so v0i thang do gbc dé phu hop hon véi bdi canh ciia nghién ciru nay
(xem bang 1). Tét ca cac thang do cac cdu trac dugc do luong bang thang do likert 5 diém tir Rat khong
ddng y (1 den Rét dong y (5). Ngoai ra, bang cau hoi ciing bao gom bdn céu hoi vé nhan khau hoc lién
quan dén tudi tac, gidi tinh, hoc van va nghé nghiép.

Bang 1: Céu tric, thang do luong va ngudn tham khao

Khai niém va bién quan sat Nguon

Thong tin Ducoffe, 1995;
TTIN1. Quang cdo trén dién thoai thong minh cung cap kip thoi thong tin vé san pham Liu va cong su,

TTIN2. Quang cdo trén dién thoai thong minh 14 nguon cung cap thong tin lién quan 2012; Wang va
dén san pham, dich vu . ) Sun. 2010:
TTIN3. Quang cao trén dién thoai thong minh la nguén thong tin tot . Ma rtin’s vac f; n
TTIN4. Quang cao trén dién thoai thong minh 1a ngudn t6t d€ cap nhat thong tin vé san su. 2019 &
pham va dich vy i
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Do tin cay

TCAY 1. Té6i cam thiy quang céo trén dién thoai thong minh c6 sirc thuyét phuc
TCAY2. T6i cam thiy c6 thé tin tudng khi xem quang cao trén dién thoai thong minh
TCAY3. T6i cam théy quang cdo trén dién thoai thong minh la dang tin cay

TCAY4. Toi tin rang quang cdo trén dién thoai thong tin 1a ngudn tham khao tot dé
mua san pham

Liu va cong sy,
2012; Yang va
cong sy, 2013

Tinh giai tri

GTRII. T6i cam thay thich thi khi xem quang céo trén dién thoai théng minh
GTRI2. T6i cam thdy quang cao trén dién thoai théng minh rat tha vi

GTRI3. T6i cam thiy quang cdo trén dién thoai théng minh dem lai s giai tri
GTRI4. T6i cam thdy d& chiu khi xem quéng cdo trén dién thoai thong minh

Ducoffe, 1995;
Liu va cong sy,
2012; Yang va
cong su, 2013

Sw kho chiu

KCHIU1. Téi cam thiy khé chiu khi xem quang cdo trén dién thoai thong minh Eﬁff‘;ofﬁ ’
KCHIU2. T6i cam thay quang céo trén dién thoai thong minh giy phi€u nhiéu 2012 gy,
KCHIU3. T6i phai chiu dung khi xem quéang céo trén dién thoai thong minh

Sw wu dai

UDAIL. Téi cam thay hai long dé nhan quang co trén dién thoai thong tin néu c6

phan thudong Kim va Han,
UDAI2. Té1 s& xem cdc quang cdo trén dién thoai thong tin néu c6 phan thuong 2014
UDAIS3. T6i s& thuc hién theo yéu cau cua cac quang cao trén dién thoai thong tin dé

¢6 phan thudng

Ca nhan héa

CNHOAL1. Thong diép quang cao trén dién thoai thong tin dugc ca nhan hoa Gao va Zang
CNHOAZ2. T6i cam thay quang cdo trén dién thoai thong minh ma téi nhén duoc lién 2014 ’

quan dén cac hoat dong va cong viéc ciia toi
CNHOA3. Quang cao trén dién thoai thong minh dugc tuy chinh theo nhu cau cua toi

Gia tri quing cao

GTQC]1. T6i cam thiy quang céo trén dién thoai thong minh hitu ich
GTQC2. T6i cam thdy quang céo trén dién thoai thong minh c6 gia tri
GTQC3. T6i cam thiy quang céo trén dién thoai thong minh 1a quan trong

Ducoffe, 1995;
Liu va cong su,
2012

Thai d¢ )
THAIDOL. Téi thay quang cao trén dién thoai thong minh co ich

Yang va cong

THAIDO2. Néi chung, quang cdo trén di¢n thoai thong minh 1a tich cuc s, 2013
Y dinh mua hang i
YDINHI. T6i s€ tim mua nhiing san pham/dich vy ma c6 quang cao dang gia Hsu va Lin,

YDINH2. Téi s& mua nhiing san pham/dich vu dugc quang céo trén dién thoai thong
minh trong tuong lai i
YDINH3. T6i s€ gidi thi€u nhitng ngudi khadc mua san pham/dich vu dugc quang cao

2015; Kumar va
cong su, 2009

(Nguon: Tac gia diéu chinh dia vao thang do ciia nghién ciru truéc)

4.2. Thu thap dit liéu

Nghién ctru thi diém (Pilot survey) duge thuc hién vao thang 3 nim 2019 nham myc dich kiém

tra céu triic va ndi dung ciia bang cau hoi. Nguoi tra 10 1a nhitng ngudi dang st dung dlen thoai thong
minh va ¢4 trai nghiém quang cao trén dién thoai thong minh. Ho duoc yéu cau tra 101 tat ca cac cau hoi
theo hudng dan, sau d6 cung cap y kién vé ciu trac tong thé, cing nhu sy rd rang cua cac cau hoi. Két
quéa khao sat 32 ngudi tiéu dung cho thay, hau hét cac cau hoi didu dwoc nguoi tham gia dong ¥. Tuy
nhién, ndi dung mot s cau hoi van chua rd . Cac cau hoi dé do luong cac khai niém do tin cdy, gia tri
quang céo va y dinh mua hang da duoc diéu chinh tir ngit & phu hop hon véi bdi canh ngudi st dung
dién thoai théng minh tai Viét Nam (Két qua diéu chinh trong bang 1). Dir liéu nghién ctru thi diém
khong dua vao nghién ctru chinh.

Nghién ctru chinh thirc duoc thuc hién dé kiém dinh gia thuyét nghién ciru. Chung toi thu thap dir
liéu bang cach sir dung bang cau hoi khao sat ¢ cau triic. Bang khao sat dugce phan phdi dén nguoi tiéu
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dung tai TP. H6 Chi Minh dya trén phuong phap ldy mau thuan tién. Ngudi duoc hoi ban dau dugc yéu
cau tra 101 cac cau hoi lién quan dén sir dung dién thoai thong minh. Nhirng ngudi dugc chon dé tham gia
phong van tiép 1a nhimg ngudi ¢6 dién thoai thong minh va c6 trai nghiém quang cdo tin nhan, tim kiém
tir khoa, quang céo hién thi, quang céo da phuong tién. Thoi gian khao sat tir ngay 05/04/2019 dén ngay
10/05/2019. Sb lwong bang cau héi phat ra 1a 350, sau khi loai bé nhiing bang ciu hoi khéng phu hop (tra
161 khong day du, c6 cung ciu tra 10i cho tat ca cau hoi), tong cong c6 322 bang cau héi hop 1é duge phan
tich dé danh gia do tin cay, tinh hop 1¢ va tinh phu hop clia cac gia thuyét.

5. KET QUA VA THAO LUAN
5.1. Két qua nghién ciru
5.1.1. Pdc diém mau thong ké

Béng 2. Co cdu mau nghién ciru (n = 322)

Gidi tinh Tan sb % Hoc vin Tén sb %
Nam 191 59,3 Trung hoc co so 8 2.5
N 131 40,7 Trung hoc pho thong 38 11,8
Tubi Dai hoc 213 66,1
<20 31 9,6 Sau dai hoc 63 19,6
20 -29 147 457 Thoi gian s d.l_mg inter.net trén dién
thoai thong minh
30-39 72 22,4 <1 gio 87 27,0
40 - 49 53 16,5 1 -2 gio 110 34,2
>50 19 5,9 2 -3 gio 86 26,7
Nghé nghiép >3 gidy 39 12,1

Tan suat doc hoac xem quang cao trén di€n

Nhan vién 28 30,4 thoai thong minh
Tu kinh doanh 58 18,0 Hiém khi 157 48,8
Giang vién 45 14,0 1 - 2 lan/tuan 111 34,5
Sinh vién 94 29,2 3 — 4 lan/tuan 33 10,2
Nghe khac 27 8.4 Xem thudng xuyén 21 6,5

(Nguon: Tac gid tong hop tir diF liéu khdo sat)

Bang 2 cho thay, trong s6 322 nguoi tra 10 bang céu hoi, ty 1¢ ngudi tra 101 c6 gidi tinh la nam
cao hon nit, d6 tudi c6 tan s cao nhét 1a tir 20 — 29 chiém gan 50%. Ngoai ra, nhung nguoi tra 101 bang
cau hoi o trinh d6 tir dai hoc trd 1én chiém hon 80%, hau hét nhitng nguoi tra 101 déu str dung internet va
c6 xem quang cao trén dién thoai thong minh.

5.1.2. Kiém dinh d¢ tin cdy thang do

Két qua kiém dinh d¢ tin cay cta thang do cho thdy, tat ca cac gia tri Cronbach’s alpha cua cac
khai niém nam trong khoang tir 0,722 dén 0,891. Ngoai ra, hé sb tuong quan bién — tong clia tat ca cac
bién 16n hon 0,442. Do d6, cac thang do luong déu dat d6 tin cdy can thiét theo dé xut ctia Hair va cong
su [39].

5.1.3. Danh gia mé hinh do lwong

Phan tich nhén t khing dinh (Confirmatory Factor Analysis - CFA) bang phan mém AMOS 20.0
dugce sir dung dé danh gia mo hinh do luong. Két qua phan tich mé hinh t&i han cho thay, mo hinh nay
phu hop voi dir liéu thi truong (Chi-square/df = 2,93 < 3; CFI = 0,905 > 0,9; GFI = 0,911 > 0,9; TLI =
0,913 > 0,9 va RMSEA = 0,048 < 0,08). Cac thang do Thong tin, P9 tin cay, Tinh giai tri, Sy kho chiu,
Su vu dai, Ca nhan hoa, Gia tri quang cdo, Thai d¢ va y dinh mua hang khong c6 tuong quan gitra cac sai
s6 do ludong nén cac bién quan sat dat dugc tinh don hudng, cac thang do con lai khong dat tinh don
hudng. Trong s6 chuan hoa cua cac bién quan sat giao dong tur 0,50 — 0,87 déu dat yéu cau (> 0,5) va cac
trong sd chua chuin hoa déu c6 ¥ nghia thong ké (p=0,00) véi do tin cdy 95%, nén cac bién quan sat ding
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dé do luong c’éc khai niém dat gia tri h(f)i tu. Hé s tuong quan gﬁa tl:l‘l’lngEjlp khai niém khac biét so vdi 1
c6 y nghia thong ké nén cac thanh phan dat gia tri phan biét. Két qua kiém dinh d¢ tin céy va phuong sai
trich cua céc khai niém cho thay, do tin cdy Cronbach’s alpha va d¢ tin cy tong hop cua cac thanh phan
d€u 16n hon 0,6 va phuong sai trich 16n hon 0,5. Nhu vay cac thang do déu dat d6 tin cdy cao.
5.1.3. Uéc lugng cdc moi quan hé

Két qué kiém dinh mo hinh cau trac (hinh 2) cho thdy mo hinh c6 418 bac tu do véi P-value = 0,00 <
0,05. Céc chi so déu phu hop véi dit liéu thi trwong (Chi-quare/df < 3; CFL, GFI, TLI > 0,9, RMSEA < 0,08).
B & &
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Chi-square = 1.034,53; df = 348; P = 0,000
Chi-square/df = 2,97; GFI =0,905; TLI = 0,912
CFI1=0,924; RMSEA = 0,046

Hinh 2: Két qua phan tich SEM mé hinh 1i thuyét (da chuén hoa)

(Nguon: Tdc gid sit dung phan mém Amos 20.0 d@é phan tich so liéu )

Két quéa ude luong cac hé sé hdi quy trong mo hinh (bang 3) cho thdy, c6 mdi quan hé déu c¢6 y
nghia thong ké vi ¢ gia tri p-value < 0,05.

Béng 3. Hé s6 hdi quy cac mbi quan hé trong md hinh 1i thuyét

Hé 50 A A
Gia . chua HE s0 p- .
£ Moi quan hé 2 chuan SE CR Ket qua
thuyét chuan . value
, hoéa
hoéa
H. | Thongtin —~ Gidwiaudng | o001 0500 | 0057 | 4277 | 0000 | Chap
cao nhan
Hy, | Thongtin ~ 1hdidd 0239 | 0208 | 0062 |3.836 | 0,000 Eﬁ:ﬁ
My | Dotincay glz trl quang 0,294 0312 | 0,047 | 6,190 | 0,000 gﬁ:ﬁ
Hy | Potincay ~ 1haidd 0,299 0304 | 0,051 | 5834 | 0,000 gﬁ:ﬁ
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H,, | Linhgidi > Gidtriquang 0367 | 0345 | 0057 | 6412|0000 | Chap
tri cao nhan

Hy, | 1inhgiai > Thidd 0,429 0386 | 0,063 | 6,832 | 0,000 | Chap
tri nhan

Su kho - Gia tri quang - Chap

Hai, hiv oo 0059 | 0090 | 0027 |, 1o\ [0031 | P
Sukh6 > Thai do - Chép

Hay Thiv 0078 | 0114 | 0031 |, Joa 0011 | SR
He | Swwudai > Gidtriquang 0,304 0277 | 0,058 | 5272 | 0,000 | ChaP
cao nhan

He | Swuwudai ~ 1haido 0,354 0,309 | 0,064 | 5,559 | 0,000 gﬁ:ﬁ
H,, | Cinhan > Gidtriquang 0,245 0238 | 0,057 | 4328 | 0,000 | Chap
hoa cao nhan

He | Cinhan = Thiido 0,287 0267 | 0,063 | 4565 | 0,000 | hap
hoa nhan

g, | Gidwl >V dinhmua 0381 | 0338 | 0154 | 2475|0013 | Chap
quang cdo hang nhan

Hy Thiido g‘dmh mua 0,577 0536 | 0,151 | 3,833 | 0,000 | €hap
ang nhén

(Nguon: Tac gid tong hop tir két qua xit Iy s6 liéu trén pham mém AMOS 20.0 )
5.2. Thao ludn két qua nghién ciru

Thir nhét, gia tri quang céo chiu sy anh hudng tich cuc boi cac yéu td gdm thong tin, do tin cay,
tinh giai tri, sy wu dii va ca nhan hoa, dong thoi chiu sy anh hudng tidu cuc cia sy kho chiu. Két qua
nghién ciru nay phu hop voi nhleu nghién curu trude day cua Ducoffe [16], Martins va cong su [8]. vé
mirc d6 tac dong clia cac yéu to tinh giai tri la yéu t6 tic dong manh nhat dén gia tri quang cdo, tlep theo
do tin cdy va wu dai, nhimg yéu t6 thong tin va ca nhan hoa tac dong yéu hon. Két qua nay cho thiy rang,
mot quang cdo trén dién thoai di dong dugc nguoi ti€u dung danh gia 1a co6 gia tri khi quang cdo d6 tha vi
cho ngudi xem, cung cép day du thong tin dang tin cdy, pht hop véi nhitng ca nhan cu thé. Ngoai ra,
cling can phai c6 nhirng wu dii d6i voi ngudi xem quang céo. Nguoc lai, sw kho chiu anh hudng tiéu cuc
dén gia tri quang cdo, nghia 1 nguoi tiéu dung s& tranh nhimg quang cdo gay kho chiu hodc gay phién
nhiéu.

Thtr hai, thai d§ cua ngudi xem quang céo chiu su anh hudng tich cuc boi thong tin, d9 tin cay,
tinh gidi tri, sy wu déi va c4 nhan hoa, dong thoi chiu sir anh hudng tiéu cuc boi sy khé chiu. Két qua nay
phu hop voi nghién ctru cua Sigurdsson va cong sy [40]. Tuong ty voi két qua dugce bao cao boi Raines
[5], Sigurdsson va cong su [40], nghién ctru nay cho rang tinh giai tri 1a yéu t6 tic dong manh nhat dén
thai d6 ciia ngudi xem quang céo, tiép theo 1a do tin cdy ciia thong tin va nhimng uu dii khi xem quang
céo. Cubi cung la thong tin va ca nhan hoa ciia quang cao. Péu nay cho thiy vai trd quang trong cua tinh
giai tri trong cic quang cao trén dién thoai thong minh, ngudi xem s& cam thay thich thi, danh gia cao cac
quang cao va co thai dd tich cuc khi cdc quang cdo dem lai cam giac tha vi cho ngudi xem. Ngoai ra,
nhitng quang céo c6 do tin cdy cao,cé thong tin ddy du va phi hop v6i ngudi xem quang céo s& anh
hudng dén thai d6 tich cuc clia ngudi xem quang céo.

Cudi cung, két qua cho thiy rang gia tri quang céo va thai do 1a nhimg yéu t6 giai thich y dinh
mua hang trong boi canh quang céo trén dién thoai théng minh. Nhu vay, ¥ dinh mua cac san pham dugc
quang cao trén dién thoai thong minh s€ tang 1én khi quang cao dugc danh gia co gia tri va ngudi xem co
thai do tich cuc ddi véi cac quang céo.
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6. KET LUAN
6.1. Ham y quan tri

Thir nhat, khi ngudi tiéu ding xem va tham gia vao cdc quang céo trén dién thoai thong minh,
nhing quang cao co tinh giai tri, vui vé s& lam cho ngudi xem cam thdy thd vi va co thai do tich cyc ddi
V01 quang cao. Vi vay, cac nha tiép thi va quang céo can xem tinh giai tri nhu la mét tiéu chi quan trong
trong thiét ké cac quang céo dé dat dugc myc tiéu truyén thong.

Thur hai, thong tin cling c6 mbi tuong quan dang ké d6i voi gia tri cua cac quang cdo va thai do
ctia khach hang. Mot s6 nghién ctru trude ciing cho rang thong tin anh huéng manh nhat dén thai do (Vi
du: Zabadi va cong su [22]). Nguoi tidu ding xem xét cic quang céo trén dién thoai thong minh 13 ngudn
thong tin tot dé tham khao. Nhu vay, thong tin trong cac doan quang co ciing phai duge xem xét dé dat
dugc muc ti€u quang céo.

Thir ba, cac nha tiép thi va quang cdo ciing nén lya chon cac ddi tugng khach hang muc tiéu dé
thyc hién cac quang cao, khong nén thyc hién cic quang cao trén nhitng ddi twong khach hang khong phu
hop vdi cac thong tin cung cap nham tranh nhitng birc xuc, kho chiu trong qua trinh xem quang céo.
Ngoai ra, cac hinh thirc uu dai kém theo trong qua trinh xem cic quang cao ciing 1a cach dé tang gi tri
cua quang cao va thai do cia khach hang.

Thir tu, su khé chiu duoc xac nhan bai ngudi tiéu dung 1a su gdy phién nhidu va bét ho phai chiu
dung cac quang cdo. Céac nha tiép thi va nha quang cédo nén xem xét danh gid xem nguoi tiéu dung c6
chap nhan cac quang cao trén dién thoai thong minh hay khong va cho phép cac tiry chon cho nguoi tiéu
ding dé ho ¢6 thé chon lya mudn xem cac quang cdo hay khong. Diéu nay s& gop phan lam cho nguoi
tiéu dung cam thay bot khé chiu, it phién nhiéu va it bi xdm pham c4 nhan hon.

Cudi cing, viéc xem cac quang céo trén dién thoai théng minh c6 thé anh huéng dén thai do va
lam gia tang y dinh mua hang cua khach hang. Vi vay, trong qua trinh thyc hién cac quang céo trén dién
thoai thong minh, cac nha quang céo nén thiét ké cac quang co c6 ndi dung phu hop, 6 tinh giai tri, ca
nhan hoéa va ciing phai phan loai d6i twong nguoi xem, khong nén tao ra nhitng khé chiu ddi véi nhimng
dbi twong khong phu hop s& lam giam gia tri cta cac quang cdo. Diéu nay s& lam ting gia tri quang cdo,
ngudi tidu dung s& c6 thai do tot va co y dinh mua cac san pham tir quang céo.

6.2. Han ché va huéng nghién ciru tiép theo

Han ché dau tién ctia nghién ctru nay 1a vé phuong phap chon mau duoc sir dung. Vi nhom nguoi
tra 16i khong dugc chon bang phuong phap chon mau xéac suat nén viéc khai quat cho toan bo tong thé &
Viét Nam la chua dii co sé. Tuy nhién, viéc thu thap dit liéu mau c6 dic diém la ngudi tiéu dung tré va co
sir dung dién thoai thong minh ciing c6 thé cung cip nhimng thong tin c6 gia tri. Ngoai ra, nghién ctru nay
cling di thu thap dugc mot mau gom da dang cac ddi twong tra 10i tir sinh vién, nhan vién cac doanh
nghiép... Mot han ché khac 13 nghién ctru ndy tap trung vao toan bd cic quang céo trén dién thoai di
dong, mic di ¢ nhiéu loai quang céo trén cac website, ng dung. Nghién ctru sdu hon ¢ thé nghién ctru
trén timg loai quang céo cuy thé.

TAI LIEU THAM KHAO
[17 D. Murphy, "2.4bn smartphone users in 2017, says eMarketer. Mobile Marketing Magazine," 2018.

[2] D. Derks, A. B. Bakker, B. Peters and P. van Wingerden, "Work-related smartphone use, work—family conflict
and family role performance: The role of segmentation preference," Human Relations, vol. 69, no. 5, pp. 1045-

1068, 2016.

[3] C. H. Yeh, Y. S. Wang and K. Yieh, "Predicting smartphone brand loyalty: Consumer value and consumer-
brand identification perspectives," International Journal of Information Management, vol. 36, no. 3, pp. 245-
257,2016.

[4] J.S. Cheng, C. Blankson, E. T. Wang and L. L. Chen, "Consumer attitudes and interactive digital advertising,"

© 2019 Trudng Pai hoc Cong nghiép thanh phdé HS Chi Minh



78 ANH HUONG CUA QUANG CAO TREN DIEN THOAI THONG MINH
DEN Y BINH MUA HANG CUA NGUOI TIEU DUNG

International Journal of Advertising, vol. 28, no. 3, pp. 501-525, 2009.

[5] C. Raines, "In-app mobile advertising: Investigating consumer attitudes towards pull-based mobile advertising

amongst young adults in the UK," Journal of Promotional Communications, vol. 1, no. 1,2013.

[6] K. Bhave, V. Jain and S. Roy, "Understanding the orientation of gen Y toward mobile applications and in-app
advertising in India," International Journal of Mobile Marketing, vol. 8, no. 1,2013.

[71 B. Yang, Y. Kim and C. Yoo, "The integrated mobile advertising model: The effects of technology-and

emotion-based evaluations," Journal of Business Research, vol. 66, no. 9, pp. 1345-1352,2013.

[8] J. Martins, C. Costa, T. Oliveira, R. Gongalves and F. Branco, "How smartphone advertising influences

consumers' purchase intention," Journal of Business Research, vol. 94, pp. 378-387, 2018.

[9] P. T. Chen and H. P. Hsieh, "Personalized mobile advertising: Its key attributes, trends, and social impact,"
Technological Forecasting and Social Change, vol. 79, no. 3, pp. 543-557, 2012.

[10] D. Grewal, Y. Bart, M. Spann and P. P. Zubcsek, "Mobile advertising: a framework and research agenda,"
Journal of Interactive Marketing, vol. 34, pp. 3-14, 2016.

[11] J. Joo and Y. Sang, "Exploring Koreans’ smartphone usage: An integrated model of the technology acceptance

model and uses and gratifications theory," Computers in Human Behavior, vol. 29, no. 6, pp. 2512-2518, 2013.

[12] Y. J. Kim and J. Han, "Why smartphone advertising attracts customers: A model of Web advertising, flow, and
personalization," Computers in Human Behavior, vol. 33, pp. 256-269, 2014.

[13] P. C. Wu, G. Y. Yeh and C. R. Hsiao, "The effect of store image and service quality on brand image and

purchase intention for private label brands," Australasian Marketing Journal, vol. 19, no. 1, pp. 30-39, 2011.

[14] Y. H. Chen, I. C. Hsu and C. C. Lin, "Website attributes that increase consumer purchase intention: A conjoint

analysis," Journal of business research, vol. 63, no. 9-10, pp. 1007-1014, 2010.

[15] G. C. Shen, "Users' adoption of mobile applications: Product type and message framing's moderating effect,"

Journal of Business Research, vol. 68, no. 11, pp. 2317-2321, 2015.

[16] R. H. Ducoffe, "How consumers assess the value of advertising," Journal of Current Issues & Research in

Advertising, vol. 17, no. 1, pp. 1-18, 1995.

[17] L. K. Brackett and B. N. Carr, "Cyberspace advertising vs. other media: Consumer vs. mature student

attitudes," Journal of advertising research, vol. 41, no. 5, pp. 23-32, 2001.

[18] M. Fishbein and 1. Ajzen, Belief, attitude, intention, and behavior: An introduction to theory and research, MA:
Addison-Wesley, 1975.

[19] R. Aitken, B. Gray and R. Lawson, "Advertising effectiveness from a consumer perspective," International

Journal of Advertising, vol. 27, no. 2, pp. 279-297, 2008.

[20] A. Scharl, A. Dickinger and J. Murphy, "Diffusion and success factors of mobile marketing," Electronic

commerce research and applications, vol. 4, no. 2, pp. 159-173, 2005.

[21] K. Siau and Z. Shen, "Building customer trust in mobile commerce," Communications of the ACM, vol. 46, no.

4, pp. 91-94, 2003.

© 2019 Trudng Pai hoc Cong nghiép thanh phdé Hd Chi Minh



ANH HUONG CUA QUANG CAO TREN BIEN THOAI THONG MINH 79
DEN Y BINH MUA HANG CUA NGUOI TIEU DUNG
[22] A. A. Zabadi, M. Shura and E. A. Elsayed, "Consumer attitudes toward SMS advertising among Jordanian

users," International Journal of Marketing Studies, vol. 4, no. 1, p. 77, 2012.

[23] S. B. MacKenzie and R. J. Lutz, "An empirical examination of the structural antecedents of attitude toward the

ad in an advertising pretesting context," Journal of marketing, vol. 53, no. 2, pp. 48-65, 1989.

[24] J. J. Moore and S. L. Rodgers, "An examination of advertising credibility and skepticism in five different media
using the persuasion knowledge model," in In American Academy of Advertising. Conference. Proceedings,

2005.

[25] M. M. Tsang, S. C. Ho and T. P. Liang, "Consumer attitudes toward mobile advertising: An empirical study,"

International journal of electronic commerce, vol. 8, no. 3, pp. 65-78, 2004.
[26] J. Zhang and E. Mao, "Understanding the acceptance of mobile SMS advertising among young Chinese
consumers," Psychology & Marketing, vol. 25, no. 8, pp. 787-805, 2008.

[27] S. Shavitt, P. Lowrey and J. Haefner, "Public attitudes toward advertising: More favorable than you might
think," Journal of advertising research, vol. 38, no. 4, pp. 7-22, 1998.

[28] B. Sternthal and S. Craig, "Humor in advertising," Journal of Marketing, vol. 37, no. 4, pp. 12-18, 1973.

[29] H. Haron, K. K. Mun and N. Ahmad, "Consumer attitude towards mobile advertising," Advanced Science
Letters, vol. 21, no. 5, pp. 1452-1454, 2015.

[30] P. Haghirian, M. Madlberger and A. Tanuskova, "Increasing advertising value of mobile marketing-an
empirical study of antecedents," in In Proceedings of the 38th annual Hawaii international conference on

system sciences, 2005.

[31] S. Okazaki, "How do Japanese consumers perceive wireless ads? A multivariate analysis," International
Journal of Advertising, no. 23, pp. 429-454, 2004.

[32] D. W. Stewart and P. A. Pavlou, "From consumer response to active consumer: Measuring the effectiveness of
interactive media," Journal of the Academy of Marketing Science, vol. 30, no. 4, pp. 376-396, 2002.

[33] C. L. Liu, R. R. Sinkovics, N. Pezderka and P. Haghirian, "Determinants of consumer perceptions toward
mobile advertising—a comparison between Japan and Austria," Journal of Interactive Marketing, vol. 26, no.
1, pp. 21-32, 2012.

[34] K. Varnali, C. Yilmaz and A. Toker, "Predictors of attitudinal and behavioral outcomes in mobile advertising:

A field experiment," Electronic Commerce Research and Applications, vol. 11, no. 6, pp. 570-581, 2012.

[35] H. H. Bauer, T. Reichardt, S. J. Barnes and M. M. Neumann, "Driving consumer acceptance of mobile
marketing: A theoretical framework and empirical study," Journal of electronic commerce research, vol. 6, no.

3, p. 181, 2005.

[36] D. J. Xu, "The influence of personalization in affecting consumer attitudes toward mobile advertising in

China," Journal of Computer Information Systems, vol. 47, no. 2, pp. 9-19, 2006.

[37] H. Ko, C. H. Cho and M. S. Roberts, "Internet uses and gratifications: A structural equation model of
interactive advertising," Journal of advertising, vol. 34, no. 2, pp. 57-70, 2005.

© 2019 Trudng Pai hoc Cong nghiép thanh phdé HS Chi Minh



80 ANH HUONG CUA QUANG CAO TREN DIEN THOAI THONG MINH
DEN Y BINH MUA HANG CUA NGUOI TIEU DUNG

[38] A. Izquierdo-Yusta, C. Olarte-Pascual and E. Reinares-Lara, "Attitudes toward mobile advertising among users
versus non-users of the mobile Internet," Telematics and Informatics, vol. 32, no. 2, pp. 355-366, 2015.

[39] J. F. Hair, W. C. Black, B. J. Babin, R. E. Anderson and R. L. Tatham, Multivariate data analysis: A global
perspective.

[40] V. Sigurdsson, R. Menon, A. G. Hallgrimsson, N. M. Larsen and A. Fagerstrom, "Factors affecting attitudes

and behavioral intentions toward in-app mobile advertisements," Journal of Promotion Management, vol. 24,

no. 5, pp. 694-714, 2018.

Ngay nhdn bai: 28/09/2019
Ngdy chdp nhdn diang: 09/12/2019

© 2019 Trudng Pai hoc Cong nghiép thanh phdé Hd Chi Minh



